Kevin T. Boleware
Manager — Regulatory Affairs

£
e n e rg g Entergy New Orleans, LLC
504-670-3567 | kbolewa@entergy.com

1600 Perdido Street, New Orleans, LA 70112
October 12, 2023

VIA ELECTRONIC MAIL ONLY
Ms. Lora W. Johnson, CMC, LMMC
Clerk of Council

City Hall - Room 1EO

1300 Perdido Street

New Orleans, LA 70112

Re:  Filing of Entergy New Orleans, LLC’s Energy Smart Midyear Report for
Program Year 13 (Resolutions R-11-52, R-17-31, R-17-176, R-17-177, R-17-623,
R-19-516, R-21-153, R-22-523; UD-08-02, UD-17-03)

Dear Ms. Johnson,

On February 3, 2011, the Council of the City of New Orleans (“Council”) adopted
Resolution R-11-52 requiring periodic reports regarding Energy Smart to be filed with the Council.
Council Resolution R-22-523 adopted on December 15, 2022, approved the PY13-14
Implementation Plan, with reserved approval for PY15, and approved APTIM, Environmental and
Infrastructure (“APTIM”) as the Third-Party Administrator. Council Resolution R-21-153 altered
program reporting requirements from quarterly to semi-annual reports.

On behalf of APTIM, Entergy New Orleans, LLC submits this Energy Smart Program Year
13 Midyear Report for the period of January 1, 2023 through June 30, 2023 and requests that you
file this submission in accordance with Council regulations. Should you have any questions
regarding this filing, please contact my office at (504) 670-3680.
Sincerely,

k8L

Kevin T. Boleware

Enclosure

cc. Official Service List UD-08-02 and UD-17-03 (via electronic mail)
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Executive Summary

The Energy Smart Program (Program) was developed by the New Orleans City Council (Council), is
administered by Entergy New Orleans, LLC (ENO) and is implemented by APTIM, the Third-Party
Administrator (TPA). This report contains performance data and activities for the Program for the period

of January 1, 2023 - June 30, 2023. This report includes pre-evaluated gross savings.

To ensure success in current and future programs, APTIM has engaged several subcontractors that
have extensive experience in energy efficiency programs and in the New Orleans market to implement

the program, including:

e |ILSI Engineering

e Legacy Professional Services
e Spears Consulting

e Green Coast Enterprises

e Energy Wise Alliance

e Franklin Energy Services

e EnergyHub

e Harris Energy Solutions

e MD Energy Advisors

e Urban League of Louisiana
e Bidgely Inc

This report contains data on the Energy Smart program offerings, including:

e Summary of activities by offering.

e kWh savings achieved, kW reduction and incentives spent.
e Marketing, outreach and engagement.

e Training and workforce development activities.

e Supplier diversity highlights.
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Offerings Overview

Residential

Energy Efficiency

Home Performance with ENERGY STAR®.
Retail Lighting & Appliances.
Income-Qualified Weatherization.

A/C Solutions.

Multifamily Solutions.

Appliance Recycling & Replacement Pilot.
Behavioral Energy Efficiency.

Energy Academy Education and School Kits.

Demand Response

EasyCool Bring Your Own Thermostat.
Peak Time Rebate Pilot.

Residential Energy Battery Storage Pilot
Bring Your Own Charger EV Pilot

Commercial & Industrial

Energy Efficiency

Small Commercial & Industrial Solutions.

Large Commercial & Industrial Solutions.
Publicly Funded Institutions.

Commercial & Industrial Construction Solutions.

Demand Response

Large Commercial & Industrial Demand Response
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Program Performance and Activity

Table 1.1

KWh .| »TO KW KW %TO " %TO
_ SAVINGS* | KWh GOAL* | o)1 | savines | coaL* | coaL | 'NCENTIVES BUDGET | g pGET

Commercial &

Industrial - Energy | 21,636,575 54,247,606  40%  1,727.71 8,639 20% $2,584,226 $6,367,571 41%
Efficiency
Commercial &
Industrial - Demand NIA N/A N/A N/A 6,970 N/A $22,570 $418,200 5%
Response***
Res'de”t'al'zf'ﬁEc’i‘;:g 19,990,895 50,370,779  40% 247492 3614 68% $2,244,407 $6,919,833 32%
Residential - Demand N/A N/A N/A N/A 10,974 N/A $72,125 $450,875 16%

Response***

Total 41,627,470 104,618,385 40% 4,202.63 30,197 $4,923,328 $14,156,479 35%

*Goals are reflective of the Energy Smart Implementation Plan PY 13-15. Summary tables show savings achieved and incentive spend from
1/1/2023 through 6/30/2023.

**Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.

***Demand Response program results are determined and evaluated after completion of the program year.

Table 1.2

% OF PROGRAM

PROGRAM COSTS* PROGRAM BUDGET

BUDGET
Commercial & Indl.Js.trial - $4.518,808 $11,367,686 40%
Energy Efficiency
Commgr:;]a;fd'g‘lzzginﬂ . $279,020 $878,200 32%
En erg;ﬂﬂ?ggﬁ'c; $3,644,464 $10,118,854 36%
Demafdeﬂgseggslsg $541,258 $1,419,573 38%

TOTAL $8,983,550 $23,784,313

*Program costs are reflective of projects that have been completed as well as projects that are being implemented.

Table 1.3
EM&V SPENT EM&V BUDGET % OF EM&V BUDGET
$146,368 ‘ $985,955 15%
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Residential Summary

The Energy Smart Residential Portfolio had a successful start to Program Year 13 (PY13). The portfolio
achieved 19,990,895 in kWh savings and reached 40% of the energy savings goal. In May, the
Department of Energy recognized the Energy Smart Program as an ENERGY STAR Sustained
Excellence Partner of the Year for a fourth consecutive year. The ENERGY STAR® program annually
honors a group of organizations that have made outstanding contributions to protecting the
environment through superior energy achievements. Winners are selected from a network of thousands
of ENERGY STAR® partners. The Energy Smart program was recognized for its efforts to advance
innovations in residential energy efficiency programs and technologies, therefore improving the
affordability of home energy upgrades for diverse households through Home Performance with
ENERGY STAR® offering.

The Retail Lighting and Appliance and Home Performance with ENERGY STAR offerings have been
the main drivers within the portfolio in Q1 and Q2 and are on track to meet energy savings goals. These
programs focused on achieving lighting savings in the first half of PY13 due to the changes in lighting
standards by the Energy Independence and Security Act (EISA) effective July 1, 2023. The EISA
regulations decrease the energy savings Energy Smart may achieve with LED lighting, and therefore
the quantity of LED lighting measures will decrease in the residential portfolio for Q3 and Q4. The
Multifamily Solutions offering served eight properties in Q1 and Q2. Income Qualified Weatherization is
on track to meet participation and energy savings goals with the support of customer outreach and
partnerships in the community. Lastly, the Behavioral offering began utilizing AMI data for Home
Energy Reports and upgraded the emailing platform to impact more customers.

Commercial & Industrial Summary

The Energy Smart Commercial & Industrial (C&l) portfolio built a pipeline of 21,636,575 kWh in the first
two quarters of PY13, resulting in a forecast of 40% to the energy savings goal and 41% to the
incentive budget. While impacts of COVID-19 and the associated restrictions have been limited in
PY13, trade allies and customers alike have reported ongoing staffing challenges as well as continued
supply chain disruptions that cause very long lead times for equipment such as chillers and VFDs. The
Energy Smart C&l pipeline was negatively impacted by the delay in program approval for 2023. Project
pre-approvals for PY13 could not be issued until December 2022, leading to a decrease of 6.5 million
kWh in pipeline to start PY13 in comparison with PY12.

Energy Smart designed a bonus structure in Q1 that built upon lessons learned from PY12 Step-Down
Bonus to incentivize trade allies and customers to submit and complete projects earlier in the program
year. A 25% incentive bonus was offered for applications submitted by June 30 for projects that
anticipated completion by September 30. The 25% bonus was successful at driving additional program
applications. A total of 72 projects reserved the 25% bonus incentive which contributed an additional
11.7 million kWh to the commercial portfolio pipeline.

New program offerings were introduced in Q2 including compressed air leak repair and small business
energy assessments. Compressed air incentives are paid per leak repair, the incentive rate is
determined by the facility’s operation schedule. Outreach staff focused on trade ally recruitment and
direct outreach to industrial customers during the first half of the year. Small business energy
assessments were designed to introduce small commercial customers to the Energy Smart program, install
measures for immediate savings and connect the participants with program trade allies to complete
additional recommended measures.

ENERGY SMART PROGRAM MIDYEAR REPORT - PROGRAM YEAR 13 11






Residential Offerings Summary

Table 2.1

KWh KWh % TO KW KW %TO %TO
OFFERING | gavINGS GOAL* GOAL | SAVINGS | GOAL* MEEdTvEs - EUEEET ey

Wl'jgggggggfg“ﬁ;;g 11,157,892 16,461,506  68% 511.96 58% $840,067  $1,929,175 44%
Retail ALS%ﬂnggei 5567,188 7,997,811  70% 904.77 1,110 82% $404,013  $1,143,327 35%
Multifamily Solutions | 418,644 2,678,475 16% 51.67 142 36% $79,758 $677,241 12%
'”\Cl\‘/’gfh(gﬂ?gi'gg 1,399,681 3,817,679 37% 618.07 108 572% $643,651  $1,850,412 35%
A/C Solutions | 724,147 2,848,496 25% 301.31 1,239 24% $109,707 $999,341 11%
App"anceRF;gfg’fgagerﬁ 59,639 1,701,810 4% 1.05 25 4% $68,611 $221,737 31%
Behavioral** - 14,067,914 0% - N/A 0% $0 $0 N/A
Energy Academy
Education and School | 663,704 797,088 83% 86.10 107 80% $98,600 $98,600 100%
Kits
Easécﬁﬁ#'hi:mgsﬁgﬂi ; N/A N/A - 9,600 0% $59,375 $355,000 0%
Peak Time R;f’oatif - N/A N/A - 714 0% $0 $48,275 0%
Residential
Energy Battery - N/A N/A - 135 0% $5,400 $18,500 29%
Storage Pilot**
Chi:'g”egr E‘\’/“;i%"g’ﬂ - N/A N/A - 525 0% $7,350 $29,100 25%

Total | 19,990,895 50,370,779 40% 2,474.92 14,588 17% $2,316,532  $7,370,708

*Goals are reflective of the Energy Smart Implementation Plan PY 13-15. Summary tables show savings achieved and incentive spend from
1/1/2023 through 6/30/2023.

**Behavioral and Demand Response program results are determined and evaluated after completion of the program year.
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Home Performance with ENERGY STAR®

Description

This offering will achieve long term, significantly cost-effective electric savings through the use of local
auditors and contractors who will help residential customers analyze their energy use and identify
opportunities to improve efficiency, install low-cost energy-saving measures, and identify and
implement more comprehensive home efficiency projects. The offering includes a home energy
assessment which may also recommend follow-up measures to be completed by trade ally contractors.
The home energy assessment includes a walk-through inspection and direct installation of low-cost
measures such as LED lighting, high-efficiency showerheads and water aerators, smart power strips,
pipe wrap and smart thermostats. The home energy assessment may recommend follow-up measures
which require diagnostic testing to achieve deeper savings in the home. Follow-up measures,
completed by an Energy Smart approved trade ally, include attic insulation, air conditioning tune-up, air
sealing, and duct sealing. This offering also includes an energy- saving kit component offered through
the Online Marketplace, which provides an easy customer entry point. The Home Performance with
ENERGY STAR® offering includes all buildings with four or fewer units. Structures of this size and
construction type often behave and function more like single-family homes, with owners often
occupying one of the units, thus minimizing the split-incentive barrier.

Highlights

The Home Performance with ENERGY STAR® offering achieved 11,157,892 in kWh savings, reaching
68% of the goal. The Energy Smart team completed 352 assessments in the first half of the year and
generated 40% of the savings from direct-install measures at the time of the assessment. The deeper
savings measures by the trade allies, which include attic insulation, air sealing and duct sealing,
generated the remaining 60% of the savings for retrofit customers. This measure mix allowed the
offering to produce an average of 2,297 kWh per customer. Lighting kits were mailed to 24,637
customers and 1,501 Online Market kits were ordered by customers, which the program team used to
create marketing leads and generate low-cost savings. Lighting kits were utilized to increase lighting
savings while still allowed prior to EISA standards changing. The Department of Energy recognized the
Energy Smart Program as an ENERGY STAR® Partner of the Year, Sustained Excellence, for the
fourth consecutive year for its exemplary commitment and dedication to energy efficiency. The
ENERGY STAR® program annually honors a group of organizations that have made outstanding
contributions to protecting the environment through superior energy achievements. The Energy Smart
program was recognized for its efforts to advance innovations in residential energy efficiency programs
and technologies, therefore improving the affordability of home energy upgrades for diverse households
through Home Performance with ENERGY STAR® offering.

Performance
Table 3.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh kw % to Incentives Incentive % to
0,
Savings kWh Goal % to Goal Savings kw Target Target Spent Budget Budget
11,157,892 16,461,506 68% 511.96 883 58% $840,067.05 $1,929,175.00 44%
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Retail Lighting & Appliances
Description

The objective of the Retail Lighting and Appliance offering is to increase awareness and sales of
efficient lighting and appliances to Entergy New Orleans residential population. The offering will provide
customers the opportunity to purchase a variety of discounted products that are ENERGY STAR
gualified or better. The Energy Smart Online Marketplace features energy efficiency products at
discounted prices. This allows Entergy New Orleans customers to purchase energy efficiency products
online and have them shipped directly to their home.

Highlights

During the first six months of PY13, the Retail Lighting and Appliances offering achieved 5,567,188 in
gross kWh savings, reaching 70% of the goal. The offering continues to provide a large portion of
savings for the residential portfolio and continues to be the most cost-effective and visible residential
offering.

Point-of-sale lighting rebates, particularly with standard LEDs, were the main driver of savings at
participating retailers. Additional savings came from the Online Marketplace and mail-in appliance
rebates for ENERGY STAR® certified refrigerators, window air-conditioning units, pool pumps,
dehumidifiers, smart thermostats and heat-pump water heaters. Big-box stores, including The Home
Depot, Costco, Lowe’s and Walmart, all participated in the point-of-sale offering, with sales at Costco
providing the most savings. The program team also continued its partnership with more local stores,
such as The Green Project, Eddie’s Ace Hardware, and Habitat for Humanity’s ReStore. Partnerships
with local stores are vital to providing access to quality energy-efficient products to customers who shop
locally and to support local businesses.

The mail-in appliance rebate offering continues to be vital to providing customers better access to
energy-efficient products with the increasing cost of goods. Placement of marketing materials in The
Home Depot, Lowe’s, and Walmart, alert customers of potential appliance rebates as they are making
their selection in-store.

The Online Marketplace continues to play an important role in providing customers access to energy-
efficient products. In addition to the manufacturer and retailer discounts during the winter and spring
promotional periods on smart thermostats, LED bulbs, indoor water savers, and advanced power strips,
Energy Smart also offered a three-day flash sale on the Amazon smart thermostat, with a customer
cost of only $4.99. In the first six months of PY13, the Online Marketplace sold 4,528 LEDs, 90
advanced power strips and 144 water-saving products largely as add-on purchases for customers
purchasing smart thermostats.

ENERGY SMART PROGRAM MIDYEAR REPORT - PROGRAM YEAR 13 15



Performance

Table 4.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
0, ) 0,
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
5,567,188 7,997,811 70% 904.77 1,110 82% $404,013 $1,143,327 35%
Table 4.2

Retail & Appliance Sales Quantities

Participation type

In-Store QTY
Lighting 37,980

Online Marketplace QTY
Advanced power strips 72
Smart thermostats 546
Smart thermostat accessories 57
Insulation 69
Lighting 855
Water savers 109

Mail-In rebates QTY
Pool pump 4
Heat pump water heater 6
Refrigerator 51
Window A/C 18
Water cooler 0
Smart thermostat 41
Portable dehumidifier 7
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Table 4.3
Participating Retailers

SUPPORTED RETAIL PROGRAMS

RETAIL COMPANY

Lighting

Appliances

ADDRESS

Barto Appliance X 1400 Airline Dr

Costco Wholesale X 3900 Dublin St

Home Depot (Bullard) X X 12300 I-10 Service Rd
Home Depot (Central) X X 1100 S Claiborne Ave
Lowes (Central) X 2501 Elysian Fields Ave
Lowes (Read) X 5770 Read Blvd
Walmart (Tchoupitoulas) X X 1901 Tchoupitoulas St
Walmart (Chef Menteur) X X 4301 Chef Menteur Hwy
Walmart (Behrman) X X 4001 Behrman PI
Walmart Bullard X X 6000 Bullard Ave

The Green Project X 2831 Marais St

Eddie’s Ace Hardware X 4401 Downman Rd
Habitat for Humanity’s ReStore X 2900 Elysian Fields Ave
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Multifamily Solutions
Description

This offering targets multifamily property owners (landlords) and managers, as well as apartment

and condo renters. The offerings will address their unique needs through a combination of incentives
for both direct install and prescriptive measures, and through property owner and tenant

education. A property must have a minimum of five units to qualify for Multifamily Solutions. This allows
for the Multifamily Solutions offering to be more focused on the unique needs of owners, managers and
renters of larger buildings.

Highlights

The Multifamily Solutions offering achieved 418,644 in kWh savings, reaching 16% of the goal. The
program team began the year working with eight properties completing direct installation and
assessments. Trade allies have been assigned to five of the properties with a sixth property available
going into Q3. Trade ally follow up work is scheduled to start in June and the program will accrue the
majority of the program offering energy savings in Q3. Outreach efforts to multifamily property tenants
and managers will continue for pipeline opportunities for PY14.

Performance

Table 5.1
Sak\>/i\:1hgs kWh Goal % to Goal kW Savings kW Target % to Target IncSepn;Lvtes Irllacue;;ievte % to Budget
418,644 2,678,475 16% 51.67 142 36% $79,758 $677,241 12%
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Income-Qualified Weatherization
Description

The Income-Qualified Weatherization offering is designed to offer qualifying customers free energy
efficiency projects ranging from direct install measures, such as LED bulbs and water savings measures,
to demand response enabled smart thermostats and comprehensive envelope measures.

Highlights

The Income-Qualified Weatherization offering achieved 1,399,681 in kWh savings, reaching 37% of the
goal. During the first half of the year, the Energy Smart team completed 371 Income Qualified home
energy assessments. The Income-Qualified Weatherization offering generated 24% of kwWh savings from
direct install measures at the time of the assessment. Trade allies performed follow up measures
recommended in the energy assessment report, which include attic insulation, air sealing and duct
sealing. Follow up measures generated the remaining 76% of the kWh savings achieved. This measure
mix allowed the offering to produce an average of 3,941 kWh reduction per customer.

The Income-Qualified Weatherization offering coordinated with multiple local organizations that support
income-qualified customers. Total Community Action and AmeriHealth invited the Energy Smart team to
provide education tables, present program information at energy efficiency training events and enroll
customers in the program offering. Viethamese Initiatives in Economic Training (VIET) continued to
collaborate with the program by signing up their members for home energy assessments and supporting
language translation. The Estates, a neighborhood in the Desire area, has enrolled all qualified residents
in the offering. This work began in May and will include almost 400 customers.

Performance
Table 6.1
DEMAND REDUCTION (kW) BUDGET
Sak\>li\:1hgs kWh Goal % to Goal kW Savings kW Target % to Target Incsepn;;]vtes Irécue;;evte % to Budget
1,399,681 3,817,679 37% 618.07 108 572% $643,651 $1,850,412 35%
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A/C Solutions

Description

The A/C Solutions offering provides residential customers with a more comprehensive set of

options to help lower the energy consumption associated with keeping their homes cool and
comfortable in the summer. Customers with functioning air conditioning can improve the efficiency of
their units with the help of a comprehensive air conditioning tune-up or replacement. The offering also
includes the installation of new Demand Response (DR)-enabled smart thermostats. The program
works to enhance the ability within the territory’s HVAC contractor network to provide value-added
services to customers.

Highlights

The A/C Solutions offering achieved 724,147 in kWh savings, reaching 25% of the goal. The offering
served 316 customers. Air conditioner tune-ups provided 52% of the kWh savings, duct sealing
generated 47% and Smart thermostats were installed for 4 participating customers, totaling 1%. The
offering will continue to utilize targeted marketing for air conditioner tune-ups throughout the second
half of the program year in addition to adding more eligible trade allies to support the offering.

Performance
Table 7.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
0, 0, 0,
Savings kWh Goal % to Goal kW Savings kW Target 0% to Target Spent Budget % to Budget
724,147 2,848,496 25% 301.31 1,239 24% $109,707 $999,341 11%
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Appliance Recycling & Replacement Pilot

Description

The Appliance Recycling and Replacement Pilot offering will encourage early recycling of qualifying low
efficiency appliances, such as refrigerators and freezers, for residential customers. The Pilot will also
offer a refrigerator replacement option for income-qualified residential customers. This offering will go
beyond federal recycling requirements using environmentally friendly best practices for recycling all
components of each appliance and ensuring the inefficient equipment is permanently removed from the
electric grid.

Highlights

The Appliance Recycling and Replacement Pilot achieved 59,639 kWh savings this reporting period.
The offering served 83 income-qualified customers with the refrigerator replacement measure, installing
a new ENERGY STAR® refrigerator which will reduce appliance electricity consumption. The Income-
Qualified Weatherization home energy assessment now includes refrigerator replacement criteria to
identify more qualified customers for this measure. The offering recycled 42 inefficient refrigerators to
remove them from the electric grid permanently as well as four freezers. The Program Team has
integrated the Appliance Recycling offering in cross promotional marketing with all residential portfolio
program offerings, including the bill insert advertising free home energy assessments for the Home
Performance with ENERGY STAR® offering.

Performance
Table 8.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
0, 0, 0,
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
59,639 1,701,810 4% 1.05 25 4% $68,611 $221,737 31%
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Behavioral Energy Efficiency

Description

The Behavioral offering provides customers a Home Energy Report/Scorecard (HERS). Residential
customers will receive a monthly HER that compares them to similar and efficient households, shows
their usage over time, provides tips for saving energy and directs them to other program offerings.
Residential customers that have provided email addresses are opted into the offering and can opt-out at
their discretion. Customers who have not provided an email address may receive a printed HER on a
quarterly basis.

Highlights

The first Home Energy Reports (HERs) for PY13 were sent to customers in April and have continued
each consecutive month to present. A total of 79,862 HERs have been delivered to customers year to
date. In PY13 multiple enhancements were made to the Behavioral offering which included a redesign of
the HERs template with updated program branding and easy-to-read graphics. The program team
upgraded the email marketing platform to increase the number of customers that could receive email
HERSs. This platform upgrade doubled the number of HERs that could be sent to customers electronically.
In addition, the Behavioral offering began utilizing AMI usage data for Home Energy Reports instead of
monthly billing data.

Performance
Table 9.1
Salflﬁgs* kWh Goal % to Goal* kW Savings kW Target % to Target IncSepn;Lvtes Irllacue;;ievte % to Budget
14,067,914 N/A N/A N/A $0 $0 N/A

*Behavioral program results are determined and evaluated after completion of the program year.
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Energy Academy Education and School Kits
Description

The Energy Academy program, a collaborative effort between Entergy New Orleans and National Theatre
for Children, has achieved its targeted milestones in promoting energy efficiency within the NOLA Wise
School Kits initiative during the first half of the year. The program's live-in-school energy efficiency
program was designed to achieve a kWh savings target of 797,088 kWh. Key highlights of this
accomplishment are successfully implemented across the Entergy community, reaching 30 schools in
total. Among these, 28 elementary schools and 2 middle schools actively participated, benefiting from
engaging and informative live-in school educational performances that focused on energy efficiency and
energy savings.

Highlights

The NOLA Wise School Kit program effectively accomplished its kWh savings objective of 797,088 kWh.
This outcome was made possible through the distribution of 4,102 energy savings kits to the 30
participating schools. These kits enabled students to practice energy-saving techniques in their
classrooms and also in their homes, fostering a culture of sustainable energy efficiency. NTC’s
partnership with ENO and the successful execution of the Energy Academy program demonstrates the
commitment to promoting energy-wise behaviors and environmental stewardship within the community.

Performance
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
kWh Incentives Incentive
) kWh Goal % t * i 9 9
Savings* oa b to Goal kW Savings kW Target % to Target Spent Budget % to Budget
663,704 797,088 83% 86.10 107 80% $98,600 $98,600 100%
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EasyCool for Residents

Description

The residential Bring Your Own Thermostat (BYOT) Demand Response offering taps into the existing
installed base of connected thermostats in the Entergy New Orleans territory. Through technical
integrations with the leading thermostat manufacturers in the industry, Energy Smart will have the
ability to enroll, monitor, and control connected thermostats and leverage the enrolled aggregation as a
capacity resource for peak demand reduction. When a Demand Response event is dispatched,
targeted devices will experience a temperature adjustment (an “offset” or “setback”) that will in turn
curtail HVAC usage during the peak period.

Highlights

The EasyCool offering enrolled 1,242 new customers during the reporting period bringing the total
enrolled devices to 6,210. New Orleans experienced record-breaking heat in the month of June, which
resulted in higher electricity demands. According to the National Weather Service, 2023 surpassed the
record for the greatest number of excessive heat warnings in a year. In 2022, five excessive heat
warnings were issued. As of June 29, 2023, seven excessive heat warnings have been issued in
Orleans Parish. The Program Team dispatched three events in June, detailed in the table below. All
events included 30 minutes of pre-cooling by two degrees, followed by increase in set temperature by
three degrees. Customers can “opt-out” of the event at any time by changing the temperature setting on
their thermostat. All four events produced full participation rates between 55-59%. Customers are
counted as full participants if they do not “opt-out” of the event.

Performance
Table 10.1
DEMAND REDUCTION (kW) ENROLLMENT BUDGET PARTICIPATION BUDGET **
EASYCOOL | _ _
o8 kW | ti | ti I ti | ti
RESIDENTS o ncentives ncentive ncentives ncentive
Savings* kW Target % to Target Spent Budget % to Budget Spent Budget % to Budget
9,600 N/A $59,375 $230,000 26% $0 $125,000 0%

*Demand Response program results are determined and evaluated after completion of the program year.
** Demand Response participation incentives are issued at the conclusion of the summer season in October.

Table 10.2
EVENT EVENT FULL
SUERTT BrirE TIME LENGTH PARTICIPATION
6/13/2023 4:00-7:00 3 hours 56.90%
6/15/2023 4:00-7:00 3 hours 55.90%
6/29/2023 3:00-6:30 3.5 hours 58.60%
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Peak Time Rebate Pilot

Description

The opt-in Peak Time Rebate Pilot will engage customers to reduce energy consumption during

Peak Events. The proposed Pilot allows Entergy New Orleans to call events year-round and will include
customer engagement through email. Email communications will notify customers when events are
imminent and provide clear recommendations on how and when to reduce their energy consumption.
The Pilot includes a tiered incentive for low, medium, or high savers ranging from $10 to $50.

Highlights

The Peak Time Rebate Pilot completed the opt-in enroliment period, successfully recruiting 2,700
participants. The enrollment campaign targeted customers with higher average loads, with more
opportunity to shed load during peak demand events, as well as customers who are not enrolled in the
EasyCool Bring Your Own Thermostat program. The event notifications were designed, approved and
will launch in July 2023.
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Bring Your Own Charger (BYOC) EV Pilot

Description

The BYOC program incentivizes EV owners to charge their vehicles during preset off-peak hours, with
no special hardware or separate meter required. Participants will program their vehicles to charge
during off-peak hours, and software developed by program administrator, Sagewell, will confirm off-
peak charging is taking place using AMI data. The program has a 2023 enrollment goal of 350 vehicles.
Enrolled customers will receive a credit of $7 per month, paid quarterly.

Highlights

The BYOC program launched on July 18, 2023. Approximately 9% of the program enrollment target
was achieved in the first 14 days of the program between July 18 and July 31 with a total of 27
customers and 31 EVs enrolled. As setting a charging schedule is a required part of enroliment,
participants began charging off-peak immediately upon enrollment.

In the first 3 days after launch, there were 20 vehicles enrolled and scheduled to charge off-peak when
New Orleans temperature was 98 degrees July 20, 2023. There were 31 vehicles approved as of July
31, 2023 when temperature reached 100 degrees. July 2023 was the second hottest July on records
and Entergy New Orleans benefited by launching BYOC in time for record-breaking heat.

The program was initially marketed via email to 270 ENO customers who received an EVSE rebate.
Over 75% of recipients opened the email, and 30% of those that opened the email clicked a link to
learn more about the program. Marketing efforts will continue via electronic newsletter and other
channels in August 2023 and beyond.

Performance

Performance of program participants will be determined via AMI data analysis. Program performance
metrics will include percentage of charging sessions during on-peak and off-peak periods, aggregate
EV charging load shapes and other metrics. ENO staff and Sagewell are still working on finalizing an
automated AMI meter data transfer process for reporting.

Data from other BYOC programs around the country shows that over 90% of EV charging occurs
outside of the afternoon and evening peak windows and 98% of EV charging occurs outside of
coincident system peak hours. Additionally, because BYOC shifts EV load via everyday charging
schedules instead of active management, no DR events are called. This every-day load shifting feature
helps reduce localized distribution system overloading throughout the year and not just on the
systemwide highest peak load days of the year.
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Residential Battery Energy Storage Pilot

Description

The Residential Battery Pilot has a one-year term which began on April 1, 2023 and continues through
December 31, 2023. The objective of the program is to secure 135 kW in peak demand reduction through
the participation of 30 residential battery customers. The target audience is residential customers that
have already purchased, or plan to purchase, a residential battery storage solution as part of their home
solar photovoltaic (PV) system. The incentives being proposed are designed to encourage participation
in the battery storage demand response program. They are not high enough to meaningfully influence
battery storage adoption or convert a PV system customer into a PV + battery storage customer.

There are two main objectives of the pilot. The first is to understand how much demand reduction can
be realized during peak time periods. The second is to determine acceptance of the program’s utilization
of customers’ battery for a demand response program.

Highlights

Currently have eleven residential customers enrolled and seven additional being integrated into the
demand response system. There is ongoing challenges in the area with some of the local installation
contractors. Multiple contractors have gone out of business, did not complete the installation fully, or
equipment was installed incorrectly. We are working with the contractor community to refer customers
to an alternate contractor to allow for participation in the program.

Entergy has called for four demand response events this season. Honeywell has marketed the program
to residents, manufacturers, and installers. A referral incentive is available for customers and trade
allies.
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Commercial & Industrial Offerings Summary

Table 11.1

kW
kWh kWh % TO kW % TO " % TO
OFFERING | pviNGS* GOAL* GOAL | sAVINGS | 'ARGET | goap | INCENTIVES BUDGET | gypGET

Small Commercial & | ) g1 554 4,925,004 37% 158.73 17% $221,528 $711,293 31%
Industrial Solutions
Large Commercial & | g 494 371 35,008,874 43% 1,174.85 6,475 18% $1,857,776  $4,037,813  46%
Industrial Solutions

Publicly Funded

L 4,141,910 10,799,767 38% 270.44 409 66% $435,360 $1,486,165 29%
Institutions

Commercial &
Industrial Construction 612,740 3,512,971 17% 123.69 806 15% $69,563 $132,300 53%
Solutions

Large Commercial &
Industrial Demand - - N/A - 6,970 0% $22,570 $418,200 5%
Response***

TOTAL 21,636,575 54,247,606 40% 1,727.71 15,609 11% $2,606,796 $6,785,771

*Goals are reflective of the Energy Smart Implementation Plan PY 13-15. Summary tables show savings achieved and incentive spend from
1/1/2023 through 6/30/2023.

**Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.

***Demand Response program results are determined and evaluated after completion of the program year.
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Small Commercial & Industrial Solutions
Description

The Small Commercial & Industrial Solutions offering provides small businesses (100 kW demand or
less) and other qualified non-residential customers the opportunity to achieve electricity savings
through strategies designed specifically for this sector. This offering helps small business customers
analyze facility energy use and identify energy efficiency improvement projects. Program participants
are advised on applicable offerings through the program as well as financial incentives for eligible
efficiency measures that are installed in their facilities by trade allies.

Highlights

The Small Commercial & Industrial offering reached 1,801,554 kWh, resulting in a forecast of 37% to
goal. Participation in the Small Commercial & Industrial offering increased compared to the mid-year
point of PY12 with 44 Small Commercial & Industrial project applications received in PY13 compared to
30 applications in PY12. In order to drive Small C&l customer participation, the Energy Smart team
prioritized direct outreach and marketing strategies including directing customers to the Project Inquiry
form on the Energy Smart website, designed to reduce application barriers for busy small business
owners.

Energy Smart introduced the PY13 25% Customer Bonus at the beginning of Program Year 13 to allow
customers to apply for a project by June 30th and reserve a 25% increased incentive as long as the
project was completed before September 30, 2023. The PY13 25% Incentive Bonus helped reduce
project costs for Small C&I customers and in the first half of the year increased overall Small C&l
incentives by over $13,000.

Throughout the first half of PY13 the Energy Smart team maximized the number of customer-initiated
Small C&Il projects by performing direct outreach and providing one-on-one support from project
initiation to incentive payment. The team’s Small Commercial Outreach Specialist immediately
contacted customers following an Inquiry Form submission. The Outreach Specialist assisted
customers in gathering additional project information, soliciting project estimates from program trade
allies, ensuring equipment eligibility and completing project application documents. Over 60% of the
Energy Smart Inquiry Forms received were associated with Small Commercial customers.

Performance

e A total of 14 projects were completed during the first half of PY12 and 30 additional projects are
currently being implemented.

e 44 orders were processed from the Small Business online store.

e Small Business online store orders achieved 59,456 kWh.
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Table 12.1

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET

kWh . Incentives Incentive
) kWh | % | kw ngs* kW Tar % to Tar %to B t
Savings* Goal o to Goal Savings arget o to Target Spent* Budget b to Budge
1,801,554 4,925,994 37% 158.73 949 17% $221,528 $711,293 31%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
Chart 12.2

Energy Savings by Measure Type

Prescriptive

= Custom

Chart 12.3

Small Business Online Store by
Measure Type

Small Business Kits
m Lighting
m Non-Lighting
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Large Commercial & Industrial Solutions
Description

The primary objective of the Large Commercial and Industrial Solutions offering is to provide a solution
for larger (greater than 100 kW demand) non-residential customers interested in energy efficiency
through a prescriptive or custom approach. The Large Commercial & Industrial offering is designed to
generate significant energy savings, as well as a longer-term market penetration by nurturing delivery
channels, such as design professionals, distributors, installation contractors and Energy Service
Companies (ESCOSs).

Highlights

By the end of Q2, the Large Commercial & Industrial offering reached 15,080,371 kWh, resulting in a
forecast of 43% to goal. The Energy Smart Large C&l pipeline was 5.7 million kwh higher at the
midyear point in PY12. Energy Smart received more projects in the first six months of PY13 than in the
same period in PY12 and these projects contributed 1,072,106 kWh more to the Large C&I pipeline in
PY13 compared to PY12. This Large C&I pipeline decrease is a result of delayed Energy Smart
program approval in 2022; the Program was not able to pre-approve projects for PY13 until mid-
December 2022 which led to zero projects in the pipeline until January 2023. Large C&l projects
generally have longer sales cycles, longer equipment lead times and longer installation timelines.
Delayed Energy Smart program approval negatively affects Large C&l program savings more than any
other offering.

Large C&l customers and trade allies continued to report staffing challenges, tighter budgets and long
lead-times for non-lighting measures such as chillers and VFDs. The 25% Customer Bonus was
designed to allow customers to reserve a higher bonus amount throughout an additional quarter
compared to PY12’s bonus structure. In the first half of PY13, 43 Large Commercial & Industrial
projects reserved a 25% Customer Bonus incentive which added over $200,000 in additional incentives
and 8.1 million kwWh to the PY13 pipeline.

Energy Smart continues to prioritize recruiting new trade allies and re-activating existing trade allies to
meet the energy savings goal for Large C&I customers in PY13. Publicly available bid documents and
Utility Service Request Forms were utilized so far in PY13 to maximize trade ally recruitment and
participation. Energy Smart also added new measures and project tracks in the first half of PY13
including the Compressed Air offering and the Continuous Commissioning project track to ensure
Energy Smart provides the most comprehensive portfolio of measures and offerings to meet the energy
needs of Large Commercial & Industrial customers.

Performance
e A total of 25 projects were completed during the first half of PY13 and 56 additional projects are

currently being implemented.
e Measure Mix: 29% lighting and 71% non-lighting.
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Table 13.1

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET

kWh . Incentives Incentive
0, * 0, 0,
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget % to Budget
15,080,371 35,008,874 43% 1,174.85 6,475 18% $1,857,776 $4,037,813 46%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.

Chart 13.2

Energy Savings by Measure Type

Prescriptive

= Custom

Chart 13.3

Energy Savings by Measure Type

Lighting
= Non-Lighting
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Publicly Funded Institutions
Description

The Publicly Funded Institutions offering is targeted at local publicly funded institutions. The offering

assists end-use customers in overcoming barriers that are specific to publicly funded groups. Through
hands-on expertise and consulting, the program benchmarks the institution’s energy use and identifies
a roadmap to success. Customers are given guidance throughout their engagement with the program.

Highlights

The Publicly Funded Institutions offering reached 4,141,910 kWh, resulting in a forecast of 38% to goal.
After several years of exceeding the PFI energy savings goal and incentive budget, Energy Smart
proposed to nearly triple the PFI energy savings goal from 3.6 million kWh in PY12 to 10.8 million kWh
in PY13. Along with increased goal and incentive budgets, PFI outreach staff was expanded with an
emphasis on retro-commissioning. Retro-commissioning has proven to be a cost-effective measure for
PFI customers and helps facility managers better understand and control the energy use in their
buildings.

Budget restrictions and limited funding for capital projects continue to impact PFI customers’ ability to
make energy efficiency investments. The Energy Smart program 25% Bonus aimed to address this
challenge. The 25% Bonus increased PFI incentives by almost $67,000 and contributed 2.8 million kWh
to the PY13 pipeline. Customers that received the bonus include several public charter schools, city
government and federal government facilities.

In order to meet the increased energy savings goal for PFI customers in PY13 the Energy Smart team
continues to meet regularly with high impact PFI customers with substantial energy savings potential.
Energy Smart Provides technical and application assistance as well as education for facility staff and
City Departments about Energy Smart opportunities. In addition, Energy Smart staff is coordinating with
the City’s Office of Resilience & Sustainability to provide energy efficiency support to meet the City’s
aggressive sustainability goals as outlined in the Resilient New Orleans Strategy Report.

Performance

e Two projects were completed during the first half of PY13, and 15 additional projects are
currently being implemented.
e Project Type: Both completed projects were Building Automation System projects.

Table 14.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh . Incentives Incentive
0, * 0, 0,
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget % to Budget
4,141,910 10,799,767 38% 270.44 409 66% $435,360 $1,486,165 29%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
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Commercial & Industrial Construction Solutions

Description

The Commercial & Industrial Construction Solutions offering encourages customers to design and
construct higher efficiency facilities than building code or planned designs. This offering is available to
ground-up construction, additions or expansions, building repurposing and commercial building
restorations. The New Construction offering provides incentives for design assistance, prescriptive
measures and custom upgrades tailored to the customer’s building operations.

Highlights

The Commercial & Industrial Construction Solutions offering reached 612,740 kWh, resulting in a
forecast of 17% to goal. With program approval coming late in 2022, Energy Smart was unable to pre-
approve C&I Construction Solutions projects in PY12, which had a negative impact on the Program’s
ability to build a pipeline of new construction/major renovation projects that typically have long
implementation timelines.

However, the Energy Smart outreach and marketing efforts have built momentum for this offering to
garner more applications in Q1 and Q2 PY13 than any other program year since the C&l Construction
Solutions offering was introduced. Outreach staff continue to educate and enroll prospective trade allies
on the benefits of the Energy Smart program. Energy Smart also continues to receive several C&lI
Construction Solutions project leads each month via the Project Inquiry Form on the Energy Smart
website. Many of these customers inquire specifically about building shell improvements such as
windows, doors and insulation. Through the end of Q2, three C&I Construction Solutions projects
received a 25% Customer Bonus incentive which added 95,000 kWh to the PY13 pipeline.

Performance

e Five Commercial & Industrial Construction Solutions projects compared to two projects in PY12.
e Measure Mix: 50% lighting and 50% non-lighting.
e Measure Mix: 70% prescriptive and 30% custom.

Table 15.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh : Incentives Incentive
0, * 0, 0,
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget % to Budget
612,740 3,512,971 17% 123.69 806 15% $69,563 $132,300 53%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
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Large Commercial & Industrial Demand Response
Description

The Large Commercial & Industrial Demand Response (DR) offering launched with an objective to secure
a total of 7.5 megawatts (MW) of commercial demand shed over term of the program cycle. Large
commercial customers (exceeding 100kW peak demand) are being recruited and enrolled for an
automated turn-key DR solution.

An advanced software platform, Concerto®, was deployed for dispatch, control and optimization of all
DR resources enrolled in the offering. Concerto is utilized to advance goals of maximizing customer
satisfaction for participants in the offering while being adaptable to new and changing technologies that
can provide flexibility and reliability, such as batteries, electric vehicles and distributed solar.

Highlights

The Program Team conducted 41 site surveys including hospitals, secondary schools, commercial office
space, university, and industrial sites totaling 5.6 MW. The offering includes 19 enrolled customers
totaling 5,923 kW. There are three projects in the installation and testing phase totaling 763 kW.

An effort to integrate with Entergy electrical meters has been completed. The integration allows
Concerto® to produce same-day consumption and demand baselines to monitor customer performance
in the Large C&l DR offering. Daily monitoring allows the customer, and in turn the Program Team, to
maximize energy savings.

In addition to directly targeting customers, the outreach team is educating controls contractors on
program benefits for both the controls company and their customers. Honeywell has joined local industry
organizations to further conduct outreach and promote the multiple benefits of program participation in
Energy Smart and the Large C&l DR offering.
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Marketing, Outreach & Engagement

Public Awareness Campaign
Highlights

The Energy Smart team launched the program’s public awareness campaign on May 8. The goal of the
year-long campaign is to utilize high-impact media tactics to drive awareness of the programs savings-
benefits and increase participation. A laser-focused targeting strategy was implemented. Media
placement and messaging was placed within 11 zip codes identified as areas with customers having
severe energy burdens. The 11 zip codes targeted were: 70126, 70127, 70129, 70117, 70116, 70119,
70112, 70125, 70113, 70115, 70114.

The team developed four static ads for the May 8 campaign launch. The ads ran on digital out-of-home
(OOH) billboards and digital display ads followed by transit ads, launching on June 19. The OOH
placements consisted of five 14’x48’ digital bulletins that rotate throughout 14 locations in the city and
four 10’x21’ digital posters that are in fixed locations. Two are adjacent to the University Medical Center
and the other two are targeting people entering and leaving the French Quarter and Central Business
District. Digital dominant display advertising utilized geo-targeting to deliver ads to customers in the
designated 11 zip codes while Device ID targeting delivered ads specifically to Energy New Orleans
customers mobile devices visiting discount grocery, dollar stores and community assistance centers.

As of June 30 reporting, overall traffic to the Energy Smart website is up 12% and dominant display ad
conversions are up 100%. The Energy Smart team is developing new creative executions with
anticipated early August launch date.

Performance

Table 16.1: Digital Billboard

DIGITAL BILLBOARDS DATE # OF BILLBOARDS IMPRESSIONS

Digital Bulletins May 8 — June 30 12,650,342

Posters May 8 — June 30 4 3,217,785

Table 16.2: Transit Ads

TYPE DATE # OF UNITS IMPRESSIONS

Bus Shelters June 19 - 30 528,000
Bus Kings June 19 - 30 7 504,000
Bus Wrap June 19 - 30 1 1,980,000

Table 16.3: Digital Ads

IMPRESSIONS CLICKS CONVERSIONS
Device ID | May 5-31 104,025 185 18% 52
June 1 - 30 103,795 256 25% 38
Dominant Display | may 5 - 31 282,990 515 18% 100
June 1 - 30 281,593 483 A7% 222
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Residential Marketing and Outreach
Highlights

Program Year 13 kicked off in January with customer satisfaction survey emails to customers who had
recently participated in the Energy Smart program. A second set of customer satisfaction survey emails
were sent in May.

On Feb. 8, the Q1 digital campaign launched. The campaign targeted customers in the Entergy New
Orleans territory. The digital campaign consisted of a Facebook ad, Google Search ad and Google
Display ads. The Facebook ad launched on February 8 and the Google Search and Display ads kicked-
off a week later on Feb. 15. The messaging for all three Q1 ads focused on the Home Performance
with ENERGY STAR® offering with Residential Appliances as a secondary message.

Table 16.4: Q1 Digital Campaign Results

CHANNEL IN-MARKET DATE IMPZEESDISONS/ AEJEIAE(.,T\II-%E g:i’; CLICKS TI-?IIQ_IOCUKGH
OPENS RATE
Facebook ad (gif) February 8—-March 31, 2023 25,556 N/A N/A 353 1.38%
Google Search ad | February 15-March 31, 2023 2,983 N/A N/A 330 11.06%
Google Display ads | February 15-March 31, 2023 614,772 N/A N/A 507 0.08%

Every month, the Energy Smart team creates an article for the monthly Circuit newsletter and a
corresponding social media post to increase awareness and promote program participation.

In February, the Energy Smart team produced a Home Performance with ENERGY STAR® bill insert.
The two-sided bill insert showcased the benefits of the Home Performance with ENERGY STAR®
offering along with all the other offerings available to customers through the Energy Smart program.
The bill insert was sent to 110,000 customers between Feb. 2 and March 1.

On Feb. 13, a campaign focusing on the Home Performance with ENERGY STAR® offering and lighting
discounts available in-store or on the Online Marketplace launched. The campaign included a postcard
mailing, a lead generation email, a did-not-open email and a did-not-click email. The did-not-open email
is a remarketing email to customers that did not open the lead generation email and the did-not-click
emalil is a remarketing email to customers that opened the lead generation email but did not click the
call to action in the lead generation email. The campaign targeted residential customers who had not
participated in the Home Performance with ENERGY STAR® (HPWES) offering and lived within the
Entergy New Orleans territory. The first postcard was sent on February 13 to customers that lived in the
ZIP codes 70112, 70118, 70119 and the lead generation email was sent on February 13 to customers
that lived in the ZIP codes from 70112-70119. The second postcard drop was sent on February 28 and
targeted customers that lived in ZIP codes 70113, 70115, 70116 and 70117 while the second lead
generation email was sent on March 2 and targeted customers that lived in ZIP codes 70122-70130,
70114 and 70131.
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Table 16.5: Home Performance with ENERGY STAR Campaign Results

CLICK-
IMPRESSIONS/ AUDIENCE OPEN
CHANNEL IN-MARKET DATE SENDS REACH/ OPENS RATE CLICKS THE,S—HEGH

Postcard — Drop 1 February 13, 2023 5,164 N/A N/A
Lead Gen Email — Drop 1 February 13, 2023 49,073 8,848 18.74% 395 0.84%
Did Not Open Email —Drop 1 February 20, 2023 42,389 3,360 8.05% 145 0.35%
Did Not Click Email — Drop 1 February 20, 2023 4,704 2,745 58.35% 51 1.86%
Postcard — Drop 2 February 28, 2023 5,721 N/A N/A N/A N/A
Lead Gen Email — Drop 2 March 2, 2023 52,710 9,391 18.26% 489 0.95%
Did Not Open Email — Drop 2 March 9, 2023 45,877 4,619 10.2% 190 0.42%
Did Not Click Email — Drop 2 March 9, 2023 37,957 6,907 18.33% 188 0.5%

A large focus for the first six months of the year was on lighting. To help achieve the lighting savings
goals, the Program Team sent an LED kit to eligible customers who had not had a Home Performance
with ENERGY STAR® or Income-Qualified Weatherization assessment, with a focus on customers that
were high energy users or in arrears. The LED kit contained five 9-watt standard LEDs, two 15-watt
spotlight LEDs and one 13-watt standard LED. After the kit was mailed to customers, the team follow-
up with a postcard mailing and three emails for those customers that had an email address. The three
emails sent were a lead generation, did-not-open and did-not-click email. The kits and subsequent
follow-up campaign was broken into four separate drops. All customers that were targeted had not
received a kit or had a Home Performance with ENERGY STAR® or Income-Qualified assessment.
Customers were then targeted based on the ZIP code for their residence. Drops 1 and 2 was sent to
customers who lived in 70014 or 70131 and also focused on customers in arrears. Drop 3 was sent to
customers who lived in 70112, 70113, 70115, 70116, 70117, 70118, 70119, 70125, 70130 and also
focused on customers that were high energy users or in arrears. Drop 4 was sent to customers who
lived in 70122, 70124, 70126, 70127, 70128, 70129, 70148 and also focused on customers that were
high energy users or in arrears.
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Table 16.6: LED Kit and Follow-Up Campaign Results

CLICK-
IMPRESSIONS/ AUDIENCE OPEN
CHANNEL IN-MARKET DATE SENDS REACH/ OPENS RATE CLICKS THF\I’?AO_IEJEGH
N/A

LED Kit - Drop 1 February 21, 2023 4,242
Postcard — Drop 1 March 7, 2023 4,242 N/A N/A N/A N/A
Lead Gen Email —Drop 1 March 15, 2023 2,916 438 15.18% 26 0.9%
Did Not Open Email —Drop 1 March 21, 2023 2,597 213 8.32% 11 0.43%
Did Not Click Email — Drop 1 March 21, 2023 299 155 51.81% 6 2.01%
LED Kit —Drop 2 March 7, 2023 4,250 N/A N/A N/A N/A
Postcard =Drop 2 | \arch 17, 2023 4,202 N/A N/A N/A N/A
Lead Gen Email - Drop 2 March 24, 2023 2,974 555 19.48% 26 0.91%
Did Not Open Email =Drop 2 | \arch 31, 2023 2,006 123 6.25% 9 0.46%
Did Not Click Email - Drop 2 March 31, 2023 318 148 46.67% 1 0.32%
LED Kit —Drop 3 April 21, 2023 8,122 N/A N/A N/A N/A
Lead Gen Email —Drop 3 & 4 May 9, 2023 6,148 794 13.15% 48 0.8%
Postcard — Drop 3 May 18, 2023 16,115 N/A N/A N/A N/A
Did Not Open Email — Drop 3 May 16, 2023 5,598 368 6.69% 18 0.33%
Did Not Click Email — Drop 3 May 16, 2023 479 204 42.62% 4 0.84%
LED Kit — Drop 4 May 11, 2023 8,122 N/A N/A N/A N/A
Lead Gen Email — Drop 4 May 25, 2023 7,226 981 13.9% 84 1.19%
Did Not Open Email — Drop 4 June 1, 2023 6,417 487 7.61% 52 0.81%
Did Not Click Email — Drop 4 June 1, 2023 634 325 51.23% 28 4.42%

In April, the Department of Energy announced that the Energy Smart program won the 2023 ENERGY
STAR® Partner of the Year Award—Sustained Excellence for the fourth consecutive year. The Energy
Smart program was recognized for its efforts to advance innovations in residential energy efficiency
programs and technologies to improve the affordability of home energy upgrades for diverse
households through Home Performance with ENERGY STAR®. The Energy Smart team worked
collaboratively with Entergy New Orleans communications team in developing the news release that
ran on the Entergy New Orleans website.

On April 1, the Q2 digital campaign launched and targeted customers in the Entergy New Orleans
territory. The digital campaign consisted of a Facebook ad, Google Search ad and Google Display ads.
The messaging for all three Q2 ads focused on the Home Performance with ENERGY STAR® offering
with A/C Tune-Up as a secondary message.

Table 16.7: Q2 Digital Campaign Results*

CHANNEL IN-MARKET DATE IMP’;EESDISNS/ AEE,IAE(’Z\II-%E CLICKS TI-(I:IIQ_IOCUKGH
OPENS RATE
Facebook ad (gif) April 1-June 30, 2023 160,808 N/A N/A 1,299 0.56%
Google Search ad April 1-June 30, 2023 5,426 N/A N/A 427 7.87%
Google Display ads April 1-June 30, 2023 903,831 N/A N/A 786 0.09%

*Data as of June 15, 2023.
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On April 14, the April campaign launched. The April campaign consisted of a postcard, lead generation
email, did-not-open email and did-not-click email. The campaign targeted any customer who lived in the
Entergy New Orleans territory, have not had an assessment, and did not receive the LED kit that was
sent on April 21. The campaign kicked off with the lead generation email on April 14 that was sent to
110,611 customers and then was followed up by the postcard that was mailed on April 18 to 9,999. The
did not open and did not click emails were sent 10 days after the lead generation email on April 24.

Table 16.8: April Campaign Results

CLICK-
IMPRESSIONS/ AUDIENCE OPEN
IN-MARKET DATE SENDS REACH/ OPENS RATE CLICKS THRRS_IEJEGH

CHANNEL

Lead Generation Email April 14, 2023 110,611 13,856 13.02% 559 0.53%
Postcard April 18, 2023 9,999 N/A N/A N/A N/A

Did-Not-Open Email April 24, 2023 98,859 8,241 8.5% 467 0.48%

Did-Not-Click Email April 24, 2023 8,425 4,815 57.4% 171 2.04%

In May, the Energy Smart team produced an A/C tune-up bill insert. The two-sided bill insert
showcased the benefits of an A/C tune-up along with the other rebates available through the A/C
Solutions offering. The May bill insert was sent to 110,000 customers between May 2 and May 31.

On May 26, the May-June campaign launched. The May-June campaign consisted of a postcard, lead
generation email, did-not-open email and did-not-click email. The campaign targeted any customer who
have not had an assessment or received a LED Kit. Customer were also targeted based on the ZIP
code they lived in. The ZIP codes used included: 70112, 70113, 70115, 70116, 70117, 70118, 70119,
70125, 70130, 70122, 70124, 70126, 70127, 70128, 70129, 70148. The campaign kicked off with the
lead generation email that was sent on May 26 to 63,875 customers and then was followed up by the
postcard that was mailed on May 31 to 4,791. The did-not-open and did-not-click emails were sent
June 19. The second portion of the campaign kicked off with the postcard that was mailed on June 15
to 4,980 customers. It was followed a week later on June 22 by the lead generation email. The did-not-
open and did-not-click emails were sent after the lead generation email on July 12th.

Table 16.9: May-June Campaign Results

CLICK-
IMPRESSION AUDIENCE OPEN
CHANNEL IN-MARKET DATE S/ SENDS REACH/ OPENS RATE CLICKS THRRE_FJEGH

Lead Generation Email —Drop 1 May 26, 2023 63,875 8,039 12.97% 241 0.39%
Postcard — Drop 1 May 31, 2023 4,791 N/A N/A N/A N/A

Did Not Open Email — Drop 1 June 19, 2023 58,781 3,560 6.25% 208 37%

Did Not Click Email — Drop 1 June 19, 2023 5,238 2,253 42.56% 101 1.91%
Postcard — Drop 2 June 15, 2023 4,980 N/A N/A N/A N/A

Lead Generation Email — Drop 2 June 22, 2023 57,100 7,272 12.93% 269 .48%
Did Not Open Email — Drop 2 July 12, 2023 51,389 4,880 9.63% 212 A42%

Did Not Click Email — Drop 2 July 12, 2023 5,028 2,800 55.74% 108 2.15%

In June, the team launched point-of-purchase (POP) signage for a select group of mail-in rebate
products. The goal of the new POP is to help encourage more customers to take advantage of the
rebates offered by the Energy Smart program.
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Table 16.10: Residential Emails

EMAIL NAME IN-MARKET DATE IMSF;F\;EE?\%gN Agg,!-\EC’\II-%E g:.lE_g CLICKS Tl—(ljll?_ng:UKGH

OPENS RATE

A/C Tune-Up Survey - January
2023 January 30, 2023 16 2 15.38% 1 6.25%
EE Kit Survey - January 2023 January 30, 2023 22 10 100% 3 14.29%
HPWES Survey - January 2023 January 30, 2023 112 28 38.36% 10 9.01%
IQW Survey - January 2023 January 30, 2023 193 47 37.01% 19 10.22%
OLM Survey - January 2023 January 30, 2023 57 13 44.83% 3 5.66%
OLM Survey - May 2023 May 18, 2023 215 47 32.64% 10 4.69%
IQW Survey - May 2023 May 18, 2023 297 57 26.39% 29 10.10%
HPWES Survey - May 2023 May 18, 2023 226 64 46.72% 20 8.97%
EE Kit Survey - May 2023 May 18, 2023 110 34 47.89% 9 8.18%
A/C Tune-Up Survey - May 2023 May 18, 2023 134 20 21.51% 7 5.51%
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Table 16.11: Circuit Newsletter Metrics

CLICK-
SCHEDULED CLICK-TO- OPEN UNIQUE UNIQUE
DATE RECIPIENTS ST RATE OPENS CLICKS THRRAO_IEJEGH

Ffll)r:ﬁzz January and February Results were not available by Entergy Operating Company
March 83,986 42.57% 1.26% 35,613 448 0.54%
April 84,574 47.12% 1.57% 39,681 623 0.74%
May 84,830 48.20% 1.83% 40,719 747 0.88%
June 85,335 46.43% 2.19% 36,808 991 1.04%

Appliance Replacement and Recycling

All collateral and marketing pieces for this program offering were rebranded in Q1 and Q2. Digital
advertising components were created and approved for upcoming marketing efforts which include a
media mix of paid search, paid social, in-store signage, outreach events and email campaigns.
Forecasting for search generated leads was conducted and it was determined the offering needed a
presence on Google. The marketing team facilitated the creation and verification of the appliance
recycling google business account which is expected to be complete late July. This will allow Energy
Smart to populate local search engine optimization searches in the New Orleans area with targeted
keywords and zip codes. In addition to the upcoming marketing efforts, the Energy Smart team has
partnered with several title companies in the New Orleans area. The appliance recycling offering
information will be included in promotional gift bags distributed to new homeowners in July and August
2023. Appliance Recycling was also featured in The Green Project’s June newsletter and will be
featured on the Green Project’s New Orleans Recycling Guide listed online.

Table 16.12: Appliance Recycling Metrics

CLICK-
IMPRESSIONS/ AUDIENCE OPEN
CHANNEL IN-MARKET DATE SENDS REACH/ OPENS RATE CLICKS | THROUGH
RATE
TBD TBD TBD TBD

Earned Media: The Green
Project June Newsletter S 22 TBD

EasyCool

The EasyCool offering marketing launched in Q2 during cooling season. Marketing efforts for this
offering include paid social media, recruitment email marketing and a new table display for outreach
events. The new booth display includes a scannable QR code which directs customers to a newly
updated webpage. Webpage edits focused on added emphasis to the “Enroll Now” button. In addition
to the current and upcoming marketing efforts, the EasyCool offering will also be included in
promotional gift bags that will be distributed to new homeowners in July and August 2023. Marketing
and advertising plans for the remainder of PY13 include text message marketing campaigns,
informative leave behinds, point of purchase in-store signage, banner ads on the online marketplace
and paid/organic/earned social campaigns.
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Table 16.13: EasyCool Metrics

CLICK-
CHANNEL IN-MARKET DATE IMPRESSIONS/|  OPEN | ) |cks | THROUGH
SENDS RATE
RATE
n/a 718

Paid social March — April 2023 159,283 0.45%

Enrollment Email March 27, 2023 5,505 55.9% 189 2.5%

Earth Day Email April 20, 2023 61,832 16.8% 423 0.4%
Pre-Season Reminder June 9, 2023 4,754 60.7% 0 0

Peak Time Rebate

The Energy Smart team supported the launch of the Peak Time Rebate Demand Response Pilot with
several marketing efforts in Q2. Three recruitment emails were drafted and deployed over the span of
two months, May-June 2023, resulting in 633 enrollments. A/B testing was conducted on email subject
lines to ensure best practice for future efforts. The marketing team drafted and distributed a Circuit
article, Entergy New Orleans’ Residential, monthly e-newsletter, featuring the pilot and enrollment
information. A press release was distributed to local media outlets the last week in June as an
additional tactic to advertise the pilot. Ongoing efforts will include organic social media posts with
Entergy New Orleans as well as the exploration of using text message and email marketing that will
target zip codes with high energy usage.

Table 16.14: Peak Time Rebate Metrics

CLICK-
IMPRESSIONS/ AUDIENCE OPEN
CHANNEL IN-MARKET DATE SENDS REACH/ OPENS RATE CLICKS THFF;AO-FJSH

1 brop: Recruitment May 25, 2023 62,446 16,268 17.8% 1,372 1.3%
Remarket Email: Did not June 8, 2023 13,721 13,721 16.5% 696 0.8%
Remarket Email: Digpn:nt June 8, 2023 5,096 5,096 7.6% 189 0.3%

3" Drop: RecruitErrrlne;} June 23, 2023 N/A N/A N/A N/A N/A
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Energy Smart Online Marketplace

Throughout PY13, the team promoted the Energy Smart Online Marketplace by using email marketing,
Facebook ads, Google Shopping ads, homepage online store banners and a postcard. These tactics
were used to create awareness for marketplace offerings, promotions and the duration of the
promotions.

For the first six months of the year, the focus for the team was on promoting the LED discounts and the
no-cost energy-efficiency kit available on the Online Marketplace.

Each campaign utilized email marketing that included a lead generation email, which first notified
customers of marketplace promotions and their timeframes. Remarketing emails were used as
reminders for customers to act on the promotion before it ended. A Facebook ad was used to help
promote the new Amazon smart thermostat being added to the marketplace. The ad brought in 200
users during its short runtime. Google Shopping Ads have also been an ongoing tactic. So far this year,
Google ads have yielded a 6.34% conversion rate on the marketplace. Marketplace discounts were
also promoted via homepage online store banners. For each promotion, a homepage banner was
created and added to the homepage of the marketplace. The banners included imagery pertaining to
the discount, a message on the promotion and its duration.

By the end of Q2, the online marketplace reached 87.6% of the energy-efficiency kit goal, 14.6% of the
annual thermostat goal (5,200 thermostats) and 59.5% of the annual LED goal (9,000 LEDs). The
Google Nest Thermostat was the most popular thermostat, with 386 sold. The Sensi smart thermostat
was the second most popular thermostat with more than 245 sold. Overall, the marketplace achieved
an 8.88% conversion-rate average.

Table 16.15: Online Marketplace Promotions

PROMOTION NAME RUN DATES PRODUCTS PROMOTED

LED PROMOTION January 18-March 1, 2023 Standard LEDs

WINTER HELPFULNESS

PROMOTION February 15-March 1, 2023  Specialty LEDs, Google Nest Thermostat, Google Learning Thermostat

EARLY SPRING PROMOTION March 2-March 29, 2023 ecobee3 lite, ecobee Enhanced, ecobee Premium, Standard LEDs,
Indoor Water Savers

Google Nest Thermostat, Google Learning Thermostat, Emerson Sensi,

EARTH DAY PROMOTION April 10-25, 2023 Emerson Sensi Touch, Flood LEDs, Advanced Power Strip, Amazon

Smart Thermostat

MEMORIAL DAY PROMOTION May 22-July 5, 2023 Emerson Sensi, Emerson Sensi Touch, ecobee3 lite, Standard LEDs

FATHER’S DAY/FOURTH OF
JULY PROMOTION

ecobee3 lite, ecobee Enhanced, ecobee Premium, Google Nest

June 21-July 14, 2023 Thermostat, Google Learning Thermostat
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Table 16.16: Online Marketplace Emails and Facebook Ad

AUDIENCE CLICK-
EMAIL NAME IN-MARKET DATE 'MPQESS'SONS/ REACH/ F?:TE'E\' CLICKS | THROUGH
OPENS RATE
Energy-Efficiency Kit + Lighting — January 20, 2023 25,000 3,885 24.03% 956 3.89%
Lead Generation Email
Energy-Efficiency + Lighting - January 31, 2023 49,995 7,402 22.51% 1,643 3.35%
Remarketing Email
February 2023 Campaign — Lead February 24, 2023 61,439 7,600 19.05% 2,009 3.32%
Generation Email
February 2023 Campaign — February 28, 2023 51,898 3,797 11.26% 920 1.79%
Remarketing Email
Energy-Efficiency Kit - Lead March 9, 2023 3,026 538 26% 121 4.20%
Generation Email
March 2023 Campaign - Lead March 17, 2023 67,573 6,076 13.46% 278 0.41%
Generation Email
March 2023 Campaign — March 23, 2023 50,485 3,420 10.52% 139 0.28%

Remarketing Email

March 23-April 23, 2023 17,614 N/A N/A 523 2.87%
Facebook Ad

Earth Day Promo Campaign - Lead April 12, 2023 63,078 6,124 15.04% 339 0.55%
Generation Email

Earth Day Promo Campaign — April 22, 2023 56,609 2,091 5.69% 112 0.20%
Remarketing Email

Memorial Day Promo Campaign — May 30, 2023 61,945 4,687 10.95% 426 0.70%
Lead Generation Email

Memorial Day Promo Campaign — June 6, 2023 56,021 2,931 7.77% 418 0.75%
Remarketing Email

LED Discount Going Away

Campaign — Lead Generation Email June 15, 2023 66,936 4,120 8.60% 363 0.55%
Send 1
LED Discount Going Away
Campaign — Lead Generation Email June 16, 2023 54,302 2,360 6.02% 324 0.71%
Send 2

Father's Day/ Fourth of July Promo —
Lead Generation Email

LED Discount Going Away
Campaign — Remarketing Email

June 21, 2023

June 22, 2023

ENERGY SMART PROGRAM MIDYEAR REPORT - PROGRAM YEAR 13 47



Marketing Collateral
o General Energy Smart Overview Brochure.
e General Energy Smart Overview Brochure (Spanish).
e General Energy Smart Handout.
e Residential Customer Authorization Form.
e Rebate Forms.
o A/C Tune-Up Rebate Form.
Central A/C Rebate Form.
Duct Efficiency Improvement Rebate Form.
HPWwWES and MF Attic Insulation and Air Infiltration Reeducation Rebate Form.
IQW Attic Insulation and Air Infiltration Reeducation Rebate Form.
IQW Duct Efficiency Improvement Rebate Form.
Dehumidifier Rebate Form.
Heat Pump Water Heater Rebate Form.
Pool Pump Rebate Form.
Refrigerator Rebate Form.
Smart Thermostat Rebate Form.
Trade Ally Smart Thermostat Rebate Form.
Water Cooler Rebate Form.
o Window A/C Rebate Form.
e Customer Satisfaction Surveys.
o Home Performance with ENERGY STAR Satisfaction Survey.
o Income-Qualified Weatherization Satisfaction Survey.
o A/C Tune-Up Satisfaction Survey.
o Energy Smart Online Marketplace Satisfaction Survey.
o Energy Efficiency Kits Satisfaction Survey.
e Sensi Smart Thermostat Leave Behind.
e HPWES Contractor Agreement.
e HPWES and IQW Sorry We Missed You Door Hanger.
e Multifamily Sorry We Missed You Door Hanger.
e Multifamily Broken Item Leave Behind.
e Multifamily Landlord Permission Form.
e Multifamily Direct Install Service Agreement.
e Multifamily Program Sell Sheet.
e Multifamily Tenant Leave Behind.
e Multifamily Tenant Notification Flyer.
e Retail Employee Education Flyer.
e Four-Pack LED Bulb Giveaway Label.
e Energy Efficiency Kit Label.
¢ Energy Efficiency Kit Insert.
e Smart Thermostat Rebate Landing Page.
o Dehumidifier Rebate Landing Page.
o Water Cooler Rebate Landing Page.
e Trade Ally Rebate Forms Landing Page.
e HERSsS Reports.
e CEP Widget.

O O OO O O O O O O O O

ENERGY SMART PROGRAM MIDYEAR REPORT - PROGRAM YEAR 13



Vehicle Magnet.
Point of Purchase Signage.
Appliance Recycling rack card.

Marketing Tactics

Home Fitness Campaign Materials.
Circuit E-Newsletters Content.
EasyCool Switch Removal Letter and Envelope.
Trade Ally Emails.

o Q1 Newsletter.
High Energy User Campaign Materials.
Home Performance with ENERGY STAR®Bill Insert
Spring into Energy Savings Campaign Materials.
Trade Ally Emails.

o Save the Date.

o Q2 Newsletter.

A/C Tune-Up Customer Reach Back Campaign Materials.

LED Kit Materials.
A/C Tune-Up Bill Insert.
Keep Your Cool Campaign Materials.
My Rewards Emails.
Online Marketplace Promotions.
o Valentine’s Day Promotion Materials.
o Earth Day Promotion Materials.
o Memorial Day Promotion Materials.
o Summer Promotion Materials.
o Postcard (Google Promotion Only).
Appliance Recycling Campaign.
o Paid search.
o Digital display.
o Email.
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Community Outreach

Highlights

Table 16.17: Community Outreach Events by Council District

Comer | Mot | arrenomce
A 3 850
B 29 3366
c 7 430
D 8 2056
E 6 439
Combined 6 1523
Total 59 8,664

The community outreach strategy included attending live meetings run by community groups, inviting
community members to monthly Energy Smart hosted virtual briefings about the program and in-person
tabling events. In addition to tabling, the Energy Smart team offered flexible content options to
community groups, ranging from five-minute briefings to 60-minute energy efficiency lessons. During
this period, community outreach was conducted over 61 event days, to gain visibility with up to 9,164
community members.

Eleven outreach events at public buildings reached a combined 1,311 customers. Event locations
included Eastbank and Westbank Entergy Customer Care Centers, Amerihealth Caritas and the
Orleans Parish Sheriff's Office.

The Energy Smart team continued to partner with the City of New Orleans at several Neighborhood
Cares events in the Upper 9" Ward, Lower 9"Ward and Taylor Park. The events pair community
resources with volunteers that clean public spaces throughout the city.

As in previous years, neighborhood associations invited Energy Smart to their regular meetings to
provide a five to 15-minute briefing. These presentations included five neighborhood associations
including Hoffman Triangle, East New Orleans Neighborhood Advisory Committee (ENONAC), Aurora
West, Treme and The Irish Channel Neighborhood.

The Energy Smart team continued to attend community resource groups such as Central Circle and
Gladewaves and added the CADA Prevention and Recovery Center this Spring. These groups meet
periodically and have standing invitations for all community members which help the team continue to
expand the program’s reach within their respective communities.

The team continued to offer ‘Power Trip: Your Journey to Energy Efficiency.” Community members
were invited to attend a 20-minute webinar on the Energy Smart program, followed by a question-and-
answer session with an energy expert that provided individuals with information specifically for their
home energy needs. In the first half of PY13, these events reached 18 participants.

During the springtime, the Energy Smart team partnered with Market Umbrella and tabled at several
Crescent City Farmer's Markets throughout New Orleans. This offered additional networking
opportunities as well as visibility to 1,450 community members.
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Commercial Marketing and Outreach
Highlights

Marketing campaigns during the first six months of PY13 were heavily focused on supporting the 25%
Bonus Incentive and the Small Business Online Marketplace promotional offerings. Marketing
communication assets were developed and implemented to support these offerings throughout Q1 and

Q2.

The website was updated to include the customer testimonial videos from Café Reconcile and LSU
Health Science Center, 25% Bonus incentive messaging and the new 2023 program lighting and non-
lighting calculators. The team refreshed the creative for the small business kit labels, developed new
trade ally recruitment collateral and designed and printed new window clings for business customers
that received incentives to display on their storefronts. Website content and collateral to support the
new small business energy assessment and compressed air leaks offering were initiated in May and
June and will be deployed in early July.

Energy Smart presentations were updated to reflect new program offerings and presented at a variety
of customer and program partner meetings to include Entergy New Orleans Customer Service
Managers, GNO Inc., Greater New Orleans and Company, Downtown Development District and Algiers
Economic Development Foundation. The program also participated as panelist at the Love Your City
Keep It Clean NOLA Kick-Off and the 2023 Women in Construction Convening: Pathways to Profit
seminar.

Small commercial customers were targeted with promotional offers from the small business online
marketplace. During the first of the PY13, three campaigns were implemented to promote the energy-
saving products available during promotional periods when the online marketplace offered additional
manufacturer discounts. The first campaign to launch was the Early Spring campaign in March,
followed by Earth Day in April and Memorial Day in May. These campaigns were supported with email
and a two-week paid social flight.

The Energy Smart team secured earned media opportunities in the first half of PY13. A press release
was developed and distributed to media outlets highlighting the 25% bonus. The story was picked up by
Biz New Orleans and made homepage headlines on NOLA NewsWire. During Earth Day, Energy
Smart had an on-air appearance on WDSU to share how customers can save energy and money.
Lastly, the Energy Smart team participated in the ribbon cutting and big check presentation ceremony
for Poree’s Embroidery on June 22. Poree’s Embroidery completed a new construction project through
Energy Smart.
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The following advertising campaigns were launched throughout the first half of PY13.

e 25% Bonus Incentive.
o Target: Large and small business customers and trade allies.

= Social.

= Digital Display.
= Print.

= Emalil.

= Radio.

= Earned Media.
e Early Spring OLM.
o Target: Small business customers.
= Social.
= Email.
e Earth Day OLM.
o Target: Small business customers.
= Social.
=  Emalil.
e Memorial Day OLM.
o Target: Small business customers.
= Social.
=  Emalil.

25% Bonus Incentive Campaign Details

The 25% bonus incentive bonus offering was promoted heavily throughout the first six months of PY13
to increase awareness of the offering and help drive application. By the end of Q2, 72 projects reserved
the 25% bonus.

The campaign launched on Jan. 26, 2023, with a targeted email campaign to over 11,000 Entergy New
Orleans business customers and 223 Energy Smart program trade allies. Emails to these segments
continued throughout the first half of the year and on average saw open and click through rates above
the programs benchmarks for these targets.

Table 16.18:: 25% Bonus Email Campaign Results

CUSTOMER LIST IN-MARKET IMPRESSIONS/SENDS REACH/OPENS OPEN RATE CLICKS CTR
C&l January 6 11,082 4,561 42.5% 155 1.4%
Trade Ally January 27 223 131 62.1% 35 16.6%
C&l February 13 10,944 3,318 31.1% 96 .9%

C&l March 9 7,581 2,535 33.7%% 85 1.1%

C&l April 19 7,596 2,661 35.3% 44 .6%

C&l May 31 11,215 3,083 28.2% 91 .8%

Paid media to support this offering launched March 10 and ended on June 30. The media mix consisted
of :15 and :30 radio spots traditional and digital streaming radio, print ads in Biz New Orleans and The
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Times-Picayune, Facebook social, programmatic digital display, digital display ads on City Business
Journal and NOLA.com home pages, City Business Journal Daily Alert e-newsletters, Biz New Orleans
Morning e-newsletter, Chamber of Commerce e-newsletter and dedicated emails from Biz New Orleans
and NOLA.com.

The 25% Bonus digital display ads launched on March 10. The first set of digital ads had LED imagery.
The second had HVAC imagery. Reporting through June 15 showed the ads delivered 553,291
impressions and generated 1,611 clicks to the business landing page. These ads exceeded the 2022
program CTR benchmark of .14%. Individually, the HVAC creative outperformed the best with a CTR of
1.03%.

The paid social media approach consisted of launching an awareness campaign to maximize media
reach and to build a retargeting audience of people who engaged with the program. In April, the
strategy pivoted to a traffic driving campaign resulting in higher click through rates, but lower audience
reach. This type of campaign is geared towards increasing the frequency or number of times the ad is
served. In June the strategy pivoted to test a lead generation format which produced 47 leads. Results
of each strategy are outlined below.

The Energy Smart team continued to utilize digital audio and the Biz Talks Podcast sponsorship and
expanded the radio buy to include spots running on the WWL 105 FM traffic updates and on NFL Draft
coverage.

QR codes were included in the print ads that ran in City Business Journal, Biz New Orleans and The
Times-Picayune. The front-page strip ads on the business section of The Times-Picayune received
168,096 targeted impressions and reached 32,021 (44.2%) business decision makers in Orleans
Parish.

Newsletter and social post content was shared with program partners such as, New Orleans Chamber

of Commerce, Downtown Development District, Algiers Economic Development Foundation, GNO, Inc.,
NOLABA and StayLocal, for inclusion in their member newsletters and social media pages.
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Table 16.19: 25% Bonus Paid Media Campaign Results

Reporting Period: Launch to June 19, 2023

IMPRESSIONS/| AUDIENCE REACH/

TACTIC IN-MARKET DATE CLICKS/LEADS
Digital Display March 10-June 30 553,291 90,642 1,611 29%
Paid Social - Awareness March 13-April 10 176,313 79,489 355 .20%
Paid Social - Traffic April 11-May 31 59,087 17,706 2,497 4.23%
Paid Social - Leads June 2-June 19 21,146 8,965 377/48 1.78%
WWL Radio Traffic Updates April 3-June 30 2,822,400 215,300 N/A N/A
Digital Audio April 6-June 30 81,852 12,061 N/A N/A
NFL Draft Radio April 24-April 30 38 spots N/A N/A N/A
NOLA Chamber E-Blast -
Digital Ad April 3 N/A 2,444 N/A N/A
City Business Print Ad March 10 15,000 N/A N/A N/A
City Business Print Ad March 24 15,000 N/A N/A N/A
City Business Daily Alert Ads April 1 234,938 N/A 330 12%
City Business Home Page Digital
Ad March 18-March 25 5,671 N/A 14 .25%
City Business Home Page Digital
Ad March 26-April 3 11,607 N/A 15 .13%
7 EUSNEES JOnis FeaE D'gt\"’(‘j' April 8-April 14 10,433 N/A 7 07%
April 2
) . . April 16
Times-Picayune Front Page Print . 168,096 total of 32,021 total for
. April 23 ! . : . N/A N/A
Strip Ad 5 insertions 5 insertions
May 14
May 21
April 11 105
. . April 18 79
Biz New Orleans Biz Talks Podcast April 25 N/A 128 N/A N/A
May 1 93
Biz New Orleans %2 Page Print Ad April 10 N/A 40,000 N/A N/A
May 9 17,000 N/A N/A N/A
Biz New Orleans E-Blast & Re-Drop May 22 40,000 8,717 898 2.25%
May 31 40,000 8,688 991 2.48%
Biz New Orleans Morning Biz
Newsletter May 4-June 4 N/A N/A 425 N/A
Biz New Orleans Afternoon Biz June 6 iggg 5,715 193 N/A
Newsletter June 13 ’ 4,919 147
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Table 16.20: Digital Display and Digital Audio Ad Delivery by Zips

DIGITAL DISPLAY & DIGITAL AUDIO: GEOGRAPHIC DELIVERY

ZIP CODE * IMPRESSIONS CLICKS CTR REACH
70114 46,589 165 0.35% 9,024
70119 30,305 76 0.25% 5,719
70117 24,596 79 0.32% 4,987
70115 18,040 52 0.29% 3,197
70113 17,109 33 0.19% 3,794
70112 15,111 69 0.46% 3,131
70130 7,809 19 0.24% 1,227
70116 6,092 12 0.20% 1,278
70125 3,737 8 0.21% 681

*Sample of the zip codes that showed the most impressions delivery via the digital display and digital audio ads.

Table 16.21: Most Engaged Audience Segments*

AUDIENCE NAME IMPRESSIONS CLICKS CTR REACH

Eyeota > Americas > US > Job Function 5,262 26 0.49% 586

Receiving email about business operations 2,884 13 0.45% 378

Receiving email about Small Business 2,942 13 0.44% 881

Receiving emails about business finances N33 12 0.38% 1,484

Liveramp > D&B > Job Function > SMB Owners 6,974 23 0.33% 1,317

Flurry > Recently visited locations for Business Taxes and Payroll 6,503 18 028% 1,927

Flurry > Recently visited locations for Corporate Finance & 10,721 28 0.26% 2,645
Investments

Flurry > Recently visited Construction & Electrical suppllgrs 4 times 8,137 21 0.26% 2,503
within 30 days

Flurry > Visited locations for Commercial Realtors in the past 30 7.607 18 0.24% 1,863
days

Receiving Email about Commercial Insurance and Corporate 3.482 13 0.37% 1,204

Finance

*Sample of audiences targeted via geo-farming, email domain conquest and third-party audience targeting to anonymously
advertise to prospects as they browse the web and use mobile apps was implemented.
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Small Business Online Marketplace Campaign Details

Early Spring: Campaign ran March 3 through March 15. It launched March 3 on social media followed
by an email on March 6, targeting small commercial customers. The promotion messaged deals on
smart thermostats available on the Small Business Online Store. Sales metrics for March reported 639
users to the online marketplace representing a 660.7% increase from February. Session also
experiences a triple digit increase over the prior month with a 500% increase. Social media drove
60.6% of the traffic to the online store. The average cart total was $48.92. The 2.7% click through rate
is 3x’s greater than the benchmark link CTR for Meta social ads.

Earth Day: Campaign ran April 4 through April 23. It launched on April 14 on social media followed by
an email on April 18, targeting small commercial customers. The promotion featured smart thermostats,
LED bulbs, power strips and free small business kits. Sales metrics for April reported 853 new users to
the online marketplace representing a 33.5% increase from March. Sessions also experienced a double
digit increase over the prior month with a 39.6% increase. Social media drove 60% of the traffic to the
online store. The average cart total was $10.94.

Memorial Day: Campaign ran May 16 through May 29. It launched May 16 on social media followed by
an email on May 23. The promotion messaged the clearance sale on LED bulbs — up to 80% off. Sales
metrics for May reported 376 new users to the online marketplace, a 55.9% decrease compared to
April. The number of sessions also decreased 52.8% compared to April, but conversions and the
average cart totals had triple digit increases. The average cart total during this promotion was $65
versus prior months cart total of $10.94. This increase can be attributed to the new 4’ linear LEDs
priced at $50 for a 25 pack.

Table 16.22: Small Business OLM Campaign Results

[\ CLICK-
CAMPAIGN/PROMO CHANNEL MARKET DIPNESSIOEY AUIBIENCIS HZACY Ol CLICKS THROUGH
SENDS OPENS RATE
DATE RATE
Early Spring Email March 6 7,391 3,096 42.2% 138 1.9%
March 3-
Social March 15 26,929 14,488 N/A 728 2.84%
Earth Day Email April 18 7,338 2,600 35.8% 73 1%
. April 14- 0
Social April 23 40,489 16,628 N/A 719 1.8%
Memorial Day Email May 23 7,562 2,383 31.8% 71 .9%
Social May 16- 33,349 9,254 N/A 526 1.6%
May 29
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MESSAGE/CHANNEL

Kick-Off Meeting Email

Kick-Off Meeting Reminder Email

25% Bonus Incentive Email

Q1 2023 TA Quarterly Newsletter

Q2 2023 TA Quarterly Newsletter

Table 16.23: Trade Ally Newsletters and Emails

IMPRESSIONS/

IN-MARKET AUDIENCE
DATE SENDS REACH/OPENS
January 10 185 100
January 16 184 118
January 27 223 131
March 20 65 36
May 11 154 60
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Marketing Collateral
Trade Ally Recruitment collateral: Become an Energy Smart Trade Ally

e Redesigned window cling and accompanying Thank You note.
e New Online Marketplace ‘Thank You’ insert.

e Small Business Energy Assessment web content.

o Compressed Air overview.

e Energy Smart program presentations.

e Social post templates.

e Meeting invite template.

Marketing Tactics

e 259% bonus press release.
o 25% bonus email.
o Owned.
o Publisher dedicated eblasts.
o 25% bonus digital display ads.
e 25% bonus social media ads.
e 25% bonus print ads.
e 25% bonus :15 and :30 radio ads.
e OLM Early Spring email.
e OLM Early Spring social.
e OLM Earth Day email.
e OLM Earth Day social.
o Earth Day media interview on WDSU.
e OLM Memorial Day email.
e OLM Memorial Day social.
¢ Events/Sponsorships.
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Customer Outreach

During the first half of PY13 the Energy Smart C&l Energy Advisors focused on direct customer
outreach to business customers throughout the programs large, small and publicly funded segments to
promote the 25% bonus incentive offering. During the first half of PY13, the outreach team met with 71
large commercial customers and 45 small commerical customers. Large commercial customers came
from a a mix of segments such as hotels, universities, city government, economic development
organziations, industrial service providers and contractors/real estate developers. Small commercial
customer outreach focused primarily on the food and beverage segment followed by retail stores. The
Energy Smart team participated in three Life City Keep It Clean NOLA events throughout the first half of
PY13. On April 6, Energy Smart was a panelist at the Impact Officer Roundtable. On May 25, Energy
Smart was one of four panelist at the Life City ‘Keep It Clean NOLA Campaign’ Kick-Off and lastly on
June 28, the Energy Smart was one of three presentors at the “Keep It Clean NOLA” event at Café
Negril. The Energy Smart team will have more opportunities to participate in these Life City events
throughout PY13.

The Energy Smart team kicked-off the new small business energy assessment offering the first week of

May. The outreach team pushed this new offering to small commerical customers through cold calling,
direct customer meetings and presentations to organziations.
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Table 16.24: C&| Customer Outreach

1/6/2023  St. Stephens

1/6/2023  Tulane University
1/9/2023 Lagniappe Pharmacy
1/12/2023  National World War Il Museum
1/18/2023  Lakeview Christian Center
1/20/2023  General Services Administration
1/24/2023  University of New Orleans
1/24/2023  Louisiana Cancer Research Center
1/25/2023 Highgate Properties
1/25/2023 New Orleans Food Co-op
1/25/2023 Hyatt Regency New Orleans
1/26/2023  Westin Hotel
1/30/2023  New Orleans Business Alliance
1/31/2023  NO Board of Trade Building
2/1/2023  City of New Orleans
2/1/2023  Canal Place
2/2/2023  Fire Food and Spirits
2/3/2023  General Services Administration
2/6/2023 SWBNO
2/6/2023  New Orleans & Company
2/7/2023  Louisiana Children's Museum
2/8/2023  Jonquil Wise
2/9/2023 Mad Chef
2/13/2023 GNO, Inc.
2/16/2023  Kevin Alker
2/17/2023 NOLA LED
2/23/2023  Hilton Riverside
2/28/2023  Port NOLA
3/1/2023 LSU-IAC
3/2/2023  Gloss Beauty Bar
3/7/2023  Bywater American Bistro
3/7/2023  Bywater Bakery
3/7/2023  Bywater Brewpub
3/7/2023  Better Boxing Company
3/8/2023 ROl Energy Investments
3/9/2023  AJ's Produce
3/9/2023 Bar Redux
3/10/2023  Bethlehem Lutheran Church
3/10/2023  Kevin Alker
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3/13/2023
3/13/2023
3/14/2023
3/14/2023
3/16/2023
3/16/2023
3/17/2023
3/17/2023
3/17/2023
3/17/2023
3/22/2023
3/22/2023
3/22/2023
3/22/2023
3/22/2023
3/23/2023
3/23/2023
3/24/2023
3/24/2023
3/27/2023
3/28/2023
3/29/2023
3/30/2023
3/31/2023
3/31/2023

4/3/2023

4/3/2023

4/4/2023

4/5/2023

4/5/2023

4/6/2023
4/10/2023
4/10/2023
4/12/2023
4/13/2023
4/13/2023
4/15/2023
4/17/2023
4/17/2023
4/17/2023
4/20/2023
4/25/2023
4/26/2023

Diversified Enterprise New Orleans
Krewe of Red Beans

Bratz Y'all Bistro

Country Club New Orleans
Chester Development

Kirk Williams

GSA - Ameresco

General Services Administration
Nation World War 2 Museum
National World War Il Museum
Plume Algiers

Olive Branch Restaurant

Dry Dock Café

DiMartino's

Kevin Alker

Taste and See

Touro Infirmary

Isidore Newman School
Praxus

SWBNO - Procurement

Meals from the Heart

M3 Design

Marriott EBC

General Services Administration

New Orleans Women in Business Conference

1Z Systems

Daniel Rich - PEC

Air Power USA

LSUHSC

Arana Taqueria Cantina

Life City

Wisznia Architects

GNO, Inc.

Leo's Bread

Second Line Stages
Enterprising Women of Color
New Orleans African American Museum
Riley Foods

JW Marriott

TraElle Salon

Goodwill Industries

Textron

Textron
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4/26/2023
4/26/2023

5/1/2023

5/1/2023

5/8/2023

5/9/2023
5/12/2023
5/16/2023
5/17/2023
5/18/2023
5/24/2023
5/25/2023
5/25/2023
5/25/2023
5/25/2023
5/25/2023
5/25/2023
5/25/2023
5/30/2023
5/30/2023
5/31/2023
5/31/2023
5/31/2023

6/1/2023

6/1/2023

6/1/2023

6/6/2023

6/6/2023

6/6/2023
6/12/2023
6/13/2023
6/19/2023
6/20/2023
6/20/2023

Gabrielle's

The Ritz Carlton

Impetus

Baby's Snackbox

WHO DAT Barbershop

Algiers Economic Development Foundation
General Services Administration
New Orleans & Co

Rusty Nail

Avenue Plaza Hotel

Jumpstart Childcare Development
EMR Group

Synergy-MEP

Ruby Slipper

M&J Restaurant/Flea Market
Xclusive Arts

Off the Porch Barbershop

Block Body Training

Hampton Inn Convention Center
Hampton Inn Convention Center
NBG LLC

Liberty Bank

Rendez-vous Haitian Restaurant
Café Negril

Spotted Cat

R&B Bed and Breakfast

Ferrand ACS

Moses Engineering

Ferrand ACE

Pepperoni Ray's

Energy Smart TA Advisory Meeting
Galaxie

EMR Group

Link Restaurant Group
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Trade Allies

Overview

The overall mission of the Trade Ally Network is to develop and increase the local residential, commercial,
and industrial contractor base by facilitating training and marketing engagement opportunities, aiding with
program participation, and providing support with obtaining supplier diversity certifications.

Engaging the registered Trade Ally Network is a key factor in the success of the Energy Smart program
as trade allies bring in a substantial portion of program savings.

Network Development & Highlights

Table 17.1: C&I Trade Ally Tiers

TIER # OF TRADE ALLIES

Platinum 2
Gold 6
Silver 29
General 59

Commercial & Industrial Trade Ally Network

In Q1, the Energy Smart team updated the Commercial & Industrial trade ally tier system based on
trade ally participation in the prior program year. The designations of Platinum, Gold, Silver or General
correspond to benefits such as the option to co-brand marketing materials. Trade allies learned their
status prior to the Kick-Off meeting. In Q2, Energy Smart hosted four trade ally trainings on a variety of
topics, both sales and technical.

Residential Trade Ally Network

The Residential Trade Ally Network held the Trade Ally Kick-Off and Awards on January 17, which
served as the Q1 TAAG meeting. The Q2 TAAG Meeting occurred on June 14. The Energy Smart team
discussed the following topics:

e Award Presentations.

e Program Savings to goal.

e Status of the Home Performance with ENERGY STAR® clipboard projects.
e Trade Ally referrals.

¢ No-shows and missed-appointments discussion.

e Income Qualification Attic Insulation Rebate Discussion.
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Commercial & Industrial Trade Ally Advisory Group

Energy Smart hosted the Commercial & Industrial Trade Ally Kick-Off and Awards Ceremony on January
17. Program staff reviewed the following topics:

Overall budget and goals for PY13.

Program caps.

The 25% bonus in the first half of the year.

Updates to program requirements, such as an upgrade to the Design Lights Consortium
standards.

Updated tier rankings.

Workforce development efforts with community colleges, LSU, Urban League, LA Green Corps,
Youth Force NOLA and other local organizations.

The opportunity to record audio/video descriptions of trade ally job descriptions which would be
promoted within the workforce network.

Energy Smart provided the following awards to trade allies during the kick-off:

Lighting Trade Ally of the Year.

HVAC Trade Ally of the Year.

Building Automation Trade Ally of the Year.
Retro-commissioning Trade Ally of the Year.
Small Business Trade Ally of the Year.
Customer Service Trade Ally of the Year.

On June 13 the team hosted the Mid-Year C&l Trade Ally Advisory Group meeting. Program staff
covered:

The project pipeline and program status of goals and budget.

The leaderboard of trade ally participation to that point in the year.

Adjustments to offerings such as compressed air and continuous commissioning.
Workforce development and training opportunities.

Reminders about the project submission process.

Emphasis on Q1 &Q2 bonus.
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Measuring the Network
Contractor Engagement

Engagement is defined as contractors who have applied and been approved to become Registered
Residential Trade Ally and/or Registered Commercial & Industrial trade ally. Contractors who register
with both are counted in both totals.

Table 17.2: Trade Ally Engagement

CATEGORY
C&I Network
Residential Network

# OF COMPANIES

14
Total Engagement

Contractor Participation

Participation is defined as registered trade allies who have completed and closed out projects in the
current program year.

Table 17.3: Trade Ally Participation

CATEGORY # OF COMPANIES
C&l Network | 23
Residential Network 11
Total Engagement 34
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Training Program
Commercial & Industrial Highlights

Audiences Trained

Energy Smart provided technical training to:
e Commercial & industrial trade allies.
e Residential trade allies.
e Facility directors.
e Architecture firms.
e Commercial business owners.
e Workforce agency staff and students.
e Program staff.

Training Topics
Energy Smart provided onboarding training to 21 new Commercial & Industrial trade allies in the first half
of PY13. The onboarding of individual Commercial & Industrial trade allies consisted of the following
overview of the application process:
e Instructions on using the incentive application.
e An overview of the items required for project submission, such as a utility bill and a verification
the equipment meets industry specifications.
o A review of the custom and prescriptive measure incentive rates.
e Training on communicating effectively about all Energy Smart offerings, including services which
the individual trade allies do not offer themselves.

On March 22, Energy Smart welcomed energy engineer Adil Khan, CEO of TransPower Company and
senior member of the Association of Energy Engineers, to lead the training ‘Unlocking the Mystery of
Utility Bills.” Topics included:

e Line items that determine overall utility bill price.

e Demand charge, energy charge and reactive power charge.

e Purchased power cost.

e Base rate charges.

e Riders.

e Franchise fees.

e Active power and apparent power.

e Power quality and power factor.

On April 12, Energy Smart welcomed David Bonaventure, PE, CEM, to discuss updates to the state
Building Energy Code. David is the past president of the Baton Rouge Chapter of ASHRAE. The training
covered how the changes will impact the state's Energy Code will impact:

¢ New insulation levels.

e Building envelope construction.

¢ HVAC equipment efficiencies.
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Building ventilation changes.

Energy recovery.

Lighting controls.

Mechanical and electrical commissioning.

On April 26, Adil Khan led the training ‘Power Factor: Back to the Basics.” Topics included:

Understanding Power Factor.

How non-linear loads or equipment affect the Power Factor in buildings.

How Power Factor impacts watts per square feet in a building.

How Power Factor affects power quality.

How improving the Power Factor of electrical panels and equipment can improve overall building
Power Factor.

How energy inefficiencies in commercial buildings increase total power demand and consumption.

On May 23, Energy Smart welcomed renowned sales trainer Mark Jewell, author of Selling Energy, to
lead a sales training for Energy Smart trade allies focused on the following topics:

Prospecting through success stories.

Understanding proper financial metrics in lieu of simple payback period.
Speaking the language that facility directors and building owners need to hear.
The purpose of the one-page proposal.

How to sell to different audiences.

How to craft a useful elevator pitch.

Chart 18.1: Hours of Training by Type

Program Staff Training

Commercial Customer Training

Trade Ally Program Implementation _

0 50 100 150 200 250 300 350
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Chart 18.2: Training by Audience Type

m Trade Allies/Contractors = Program Staff
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Initiatives
Workforce Development

A key component of Energy Smart’s delivery model is to continuously improve and elevate trade ally
skills and capabilities through training and workforce development initiatives. Energy Smart’s core
training and workforce development partner is the Urban League of Louisiana (ULLA), a national
organization with significant experience with workforce development and training initiatives.

The ULLA serves an integral role in the New Orleans community as an advocate, a service provider and
a trusted source of information for communities of color and underserved populations on a variety of
topics. As such, the ULLA plays a pivotal role in engaging these communities on behalf of Energy Smart,
reaching minority contractors to prepare them to provide energy efficiency services for clients and to
prepare them for green industry opportunities in the region. Additionally, ULLA’s Contractor Resource
Center provides support and training to local contractors who may not have previous experience
performing energy efficiency upgrades or who haven’t worked with a utility incentive program in the past.

Energy Smart coordinates program trainings through the program’s partnership with the Urban League
of Louisiana’s Contractor Resource Center that provides year-round training for contractors at their
multiple Louisiana locations.

In addition to the partnership with the ULLA, Energy Smart team coordinates with other local workforce
development agencies, including:

e YouthForce Nola.

e Delgado Community College.

e YouthWorks in the City of New Orleans.
¢ New Orleans Business Alliance.

e Louisiana Green Corps.

In the first half of program year Energy Smart worked with trade allies on several workforce objectives:

e Energy Smart staff facilitated connections between workforce organizations and the trade allies
who were open to consider internships and entry-level employees.

e Energy Smart exhibited at career fairs on behalf of their trade allies.
e Energy Smart planned the creation of a Clean Energy Career Fair which will take place Q4.

e Energy Smart introduced the New Orleans Technical Education Provider director to several trade
allies via separate individual meetings.

o Energy Smartintroduced the LA Green Corps career counselor to several trade allies via separate
individual meetings.

o Energy Smart staff tabled alongside the Urban League of Louisiana at the Coalition of Black Trade
Unionists.
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Supplier Diversity & Inclusion

Energy Smart partners with multiple small and disadvantaged businesses to help deliver the program.
These partners create a dynamic and diverse program delivery model. Energy Smart invests in the
development of these businesses, providing them with necessary experience to thrive and grow in the
energy efficiency sector. These small, minority, and/or disadvantaged businesses that supported
Energy Smart are meaningful contributors to the program design and delivery. Their scopes are
developed to increase their skills and capabilities in the energy efficiency field.

In total, Energy Smart spent over $1.14 million of non-incentive program funds on diverse suppliers in
the first six months of PY13.
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Budget Highlights

Table 19.1
Small Commercial & Industrial Solutions $221,528 $711,293 31%
Large Commercial & Industrial Solutions $1,857,776 $4,037,813 46%
Publicly Funded Institutions $435,360 $1,486,165 29%
Commercial & Industrial Construction Solutions $69,563 $132,300 53%
Large Commercial Demand Response $22,570 $418,200 5%
Home Performance with ENERGY STAR $840,067 $1,929,175 44%
Retail Lighting & Appliances $404,013 $1,143,327 35%
Multifamily Solutions $79,758 $677,241 12%
Income Qualified Weatherization $643,651 $1,850,412 35%
A/C Solutions $109,707 $999,341 11%
Appliance Recycling & Replacement $68,611 $221,737 31%
Behavioral Energy Efficiency $0 $0 N/A
Energy Academy Education and School Kits $98,600 $98,600 100%
EasyCool - Bring Your Own Thermostat $59,375 $355,000 17%
Peak Time Rebate Pilot $0 $48,275 0%
Residential Energy Battery Storage Pilot $5,400 $18,500 29%
Bring Your Own Charger EV Pilot $7,350 $29,100 25%

TOTAL $4,923,328 $14,156,479

*Budgets are reflective of the revised Energy Smart Implementation Plan PY 13-15. Summary tables show savings achieved and incentive
spend from 1/1/2023 through 6/30/2023.

**Incentives are reflective of projects that have been completed as well as projects that are being implemented.
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Table 19.2

ENERGY SMART EXPENSES/INVOICES FUNDING SOURCES
Program Program Program Program EECR Total Ending
Year 10 Year 11 Year 12 Year 13 Balance
2022 January $ 751,172 $ 304,262 $ 1,055435 $1,608,154 ($4,925,669)
2022 February $ 619,315 $ 512,310 $ 1,131,625 $1,587,348 ($5,381,392)
2022 March $ 107,209 $ 1,567,619 $ 1,674,828 $1,541,703 ($5,248,267)
2022 April $ 852,071 $ 786,649 $ 1,638,720 $1,420,329 ($5,029,876)
2022 May $ 9,283 $ 163,514 $ 172,797  $1,608,370 ($6,465,449)
2022 June $ 148,353 $ 1,865,910 $ 2,014,263  $1,956,262 ($6,407,448)
2022 July $ 29,862 $ 465,407 $ 495269 $2,082,335 ($7,994,515)
2022 August $ 207,040 $ 451,615 $ 1,862,624 $ 2,521,278 $1,969,151 ($7,442,388)
2022 September $ 1,044,905 $ 1,044,905 $1,665,392 ($8,062,875)
2022 October $ 155,600 $ 155,600 $2,172,969 ($10,080,244)
2022 November $ 2,002,433 $ 2,002,433 $1,537,437 ($9,615,248)
2022 December $ 4,127,373 $ 4,127,373  $1,623,144 ($7,111,019)
2023 January $ 1,857,381 $ 1,857,381 $1,413,564 ($6,667,203)
2023 February $ 68,094 $ 68,094  $1,208,735 ($7,807,845)
2023 March $ 1,920,487 $ 1,920,487 $1,244,079 ($7,131,437)
2023 April $ 674,911 $ 1,908,053 $ 2,582,964 $1,217,807 ($5,766,280)
2023 May $ 380,298 $ 1,250,753 $ 1,631,051 $1,314,890 ($5,450,120)
2023 June $ 17,718 $ 2,326,116 $ 2,343,834 $1,587,406 ($4,693,692)
2023 July $ 1,116,883 $ 1,116,883 $1,828,572 ($5,405,381)
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Appendix A: School Kits & Education

SCHOOL NAME DATE KITS E’\(I)IEOZEH}ANEGI\IT
Bishop McManus Academy  4/17/2023 48 Private
Life of Christ Christian Academy  4/18/2023 24 Private
Ursuline Elementary Academy  4/19/2023 72 Private
Saint Benedict The Moor School  4/20/2023 24 Private
Elan Academy Charter School  4/21/2023 120 Charter
Alice M Harte Charter School  4/24/2023 264 Charter
Bricolage Academy  4/25/2023 168 Charter
Saint Paul's Episcopal School  4/26/2023 72 Private
Einstein Charter School - Sherwood Forest ~ 4/27/2023 96 Charter
Dr. King Charter School 5/4/2023 144 Charter
Christian Brothers School Canal Street Campus 5/5/2023 96 Private
Wilson Charter School 5/8/2023 216 Charter
Martin Behrman Charter School  5/10/2023 312 Charter
Lafayette Academy Middle School  5/11/2023 94 Charter
Robert Russa Moton Charter School = 5/12/2023 144 Charter
Dwight D Eisenhower Charter School  4/17/2023 240 Charter
Fannie C Williams Charter School  4/18/2023 72 Charter
Foundation Preparatory Charter School  4/19/2023 96 Charter
Saint Stephen Catholic School  4/20/2023 48 Private
Kipp East Community School  4/21/2023 264 Charter
Lycee Francais De Le Nouvelle Orleans - Priestley Campus  4/24/2023 216 Charter
Lafayette Academy Lower School  4/25/2023 120 Charter
International School of Louisiana-Westbank  4/27/2023 120 Private
Noble Minds Institute for Whole Child Learning 5/1/2023 48 Charter
Mary McLeod Bethune Elementary School 5/5/2023 264 Charter
Benjamin Franklin Elementary Math and Science School 5/3/2023 288 Charter
Saint Andrews Episcopal School 5/4/2023 72 Private
Audubon Charter School - Uptown Upper Campus  5/11/2023 120 Charter
Homer A Plessy Community School - Treme  5/12/2023 144 Charter
Benjamin Franklin Middle School 5/8/2023 96 Charter

TOTAL 4,102



Appendix B: Community Outreach

Date
1/10/2023
1/10/2023
1/11/2023
1/25/2023
2/9/2023
2/10/2023
2/13/2023
2/14/2023
2/22/2023
3/4/2023

3/6/2023
3/7/2023
3/8/2023
3/10/2023

3/11/2023
3/14/2023
3/18/2023
3/24/2023
3/25/2023

3/25/2023
3/26/2023
3/29/2023
3/29/2023

3/30/2023
4/1/2023
4/2/2023

4/6/2023

4/11/2023
4/11/2023
4/12/2023

4/15/2023
4/15/2023

4/18/2023
4/19/2023

Group

Power Trip

Hoffman Triangle NA
Irish Channel NA
Central Circle

Entergy CCC Eastbank
Entergy CCC Westbhank
ENONAC

Power Trip

Central Circle

Saints and Pelicans Stem
Fest

Entergy CCC Eastbank
Youth Force NOLA
Entergy CCC Westbhank
Neighborhood Cares
Initiative

Super Tax Day

Power Trip

Super Tax Day

Home and Garden Show
Dillard Communiversity
Living Garden Health Fair
Super Tax Day

Home and Garden Show
Central Circle

Orleans Parish Sheriff's
Office

Capdeau STEAM Fest
Health first

Crescent City Farmer's
Market

Crescent City Farmer's
Market

Power Trip

ENONAC

Regional Sustainability
Committee

Super Tax Day

NOAAM Black Chamber of
Commerce

Gladewaves

Academy of the Sacred
Heart

People at Event

5
22
75
34
150
100
26

16
1500

200
1200
120
50

100

75
500
150

100
500
33

100

150
80
500

500

30

(o]

50
35

45
500



4/22/2023
4/25/2023

4/26/2023
5/4/2023

5/16/2023
5/16/2023

5/16/2023

5/18/2023

5/18/2023
5/20/2023

5/20/2023

5/24/2023
5/25/2023
5/27/2023

5/31/2023
6/12/2023

6/13/2023
6/15/2023

6/21/2023
6/24/2023
6/27/2023

6/28/2023
6/28/2023

6/29/2023
6/29/2023

Neighborhood Cares

Sheriff's Office / JenCare
Health and Wellness Fair
Central Circle

Entergy CCC Eastbank
CCFM Farmer's Market

Amerihealth Caritas
Community Wellness
Presentation

Aurora West Neighborhood
Association

Amerihealth Caritas
Community Wellness
Presentation

CCFM Farmer's Market

Neighborhood Cares
Initiative

Community Health Fair and
Farmer's Market

Entergy CCC Westbank
Jericho Road presentation
Dillard Living Garden Health
Fair

Central Circle

Entergy Customer
Appreciation Day

Power Trip

CADA Recovery and
Prevention Community
Resource Meeting

Faubourg Treme Neighborhood meeting

60
100

16
200
250

15

200
300

100

60

20
300

5
16

Farmer's Market and Health Fair

District E Community
Meeting

Central Circle
District C Community
Meeting

Women's Health Day
District B Community
Meeting



Appendix C: Training

Title

Audience

Objective

Description

1/5/2023

1/6/2023

1/9/2023

1/12/2023

1/17/2023

1/18/2023

1/20/2023

1/20/2023

1/24/2023

Workforce Development

Customer Training

Customer Training

Customer Training

Trade Ally Kick-Off

Customer

Customer

Contractor

Customer

LA Green Corps
Career
Resources

C&I Customers

Commercial
Customer

C&l Customers

C&l Trade
Allies/Contractors

C&I Customers

C&Il Customers

C&I Trade
Allies/Contractors

C&l Customers

28

60

60

30

30

60

30

60

30

60

Provide a
program overview
to a workforce
partner

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Provide program
updates for
Program Year 13

Program
overview with a
potential
customer

Review
application
process for an
existing project

Provide a
program overview
to a potential
commercial trade
ally

Program
overview with a
potential
customer

Provided an overview of career
opportunities within the trade ally
network.

Review incentives and process for
submitting an application.

Review incentives and process for
submitting an application.

Review incentives and process for
submitting an application.

Reviewed prescriptive incentives,
the process for submitting
applications and the bonus
applicable to the first half of the
year.

Review incentives and process for
submitting an application.

Discuss savings methodology and
project timelines for an existing
project.

Reviewed prescriptive and custom
incentives as well as the process
for submitting applications.

Review incentives and process for
submitting an application.



1/24/2023

1/25/2023

1/25/2023

1/25/2023

1/26/2023

1/26/2023

1/27/2023

1/30/2023

1/30/2023

1/31/2023

Customer

Customer

Customer

Customer

Customer

Contractor

Contractor

Customer

Contractor

Customer

C&l Customers

C&l Customers

C&I Customers

Commercial
Customer

C&l Customers

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

C&Il Customers

C&I Trade
Allies/Contractors

C&I Customers

60

60

30

30

30

30

60

60

60

60

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Provide a
program overview
to potential new
trade allies
attending
Opportunities
Outlook

Provide a
program overview
to an existing
trade ally

Program
overview with a
potential
customer

Provide a
program overview
to an existing
trade ally

Program
overview with a
potential
customer

Review incentives and process for
submitting an application.

Review incentives and process for
submitting an application +
conduct a summary walkthrough
of customer's facility

Review incentives and process for
submitting an application.

Review incentives and process for
submitting an application.

Review incentives and process for
submitting an application.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Qutreach to members of the New
Orleans Business Alliance

Train trade ally on prescriptive and
custom lighting application
process.

Review incentives and process for
submitting an application.



2/1/2023

2/1/2023

21212023

2/3/2023

2/3/2023

2/6/2023

2/7/2023

2/8/2023

2/8/2023

2/8/2023

Customer

Customer

Contractor

Customer

Contractor

Customer

Workforce Development

Customer

Contractor

Customer

C&l Customers

C&l Customers

C&l Trade
Allies/Contractors

C&I Customers

C&I Trade
Allies/Contractors

C&Il Customers

C&l Trade
Allies/Contractors

C&I Customers

C&I Trade
Allies/Contractors

C&Il Customers

60

60

60

60

60

60

60

15

60

15

Program
overview with a
potential
customer

Provide program
updates for
Program Year 13

Review
application
process for an
existing project

Review
application
process for an
existing project

Provide a
program overview
to an existing
trade ally

Program
overview with a
potential
customer

Connect a trade
ally with a
workforce agency

Program
overview with a
potential
customer

Provide a
program overview
to a potential
commercial trade
ally

Program
overview with a
potential
customer

Review incentives and process for
submitting an application.

Reviewed prescriptive incentives,
the process for submitting
applications and the bonus
applicable to the first half of the
year.

Input lighting information in the
Excel spreadsheet and review
spec sheets and other application
documents.

Discuss savings methodology and
project timelines for an existing
project.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Qutreach to members of New
Orleans and Company

Discuss trade ally job openings
and potential candidate matches
for the position.

Reviewed prescriptive and custom
incentives as well as bonus
eligibility to Hotel Vinache staff

Reviewed prescriptive and custom
incentives as well as the process
for submitting applications.

Discuss incentives for a hotel
renovation.



2/9/2023

2/9/2023

2/10/2023

2/13/2023

2/15/2023

2/16/2023

2/16/2023

2/22/2023

2/28/2023

3/1/2023

Customer

Customer

Contractor

Stakeholder

Contractor

Customer

Contractor

Contractor

Contractors

Customers

Commercial
Customer

Commercial
Customer

C&l Trade
Allies/Contractors

Community
Partner

C&I Trade
Allies/Contractors

C&Il Customers

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

C&I Trade
Allies/Contractors

C&Il Customers

10

15

15

30

60

60

15

60

30

15

60

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Review small
business kit
distribution

Program
overview with a
potential
customer

Review
application
process for an
existing project

Program
overview with a
potential
customer

Provide a
program overview
to an existing
trade ally

Discuss potential
new HVAC
incentive
structures

Program
overview with
various
contractors

Program
overview with
LSU IAC students

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Review process for collecting
small commercial data as well as
inquiring about potential new trade
allies.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Input lighting information in the
Excel spreadsheet and review
spec sheets and other application
documents.

Discuss new construction offering
incentives and requirements for a
potential gut rehab project.

Train trade ally on prescriptive and
custom lighting application
process.

Review trade ally participation with
neighboring incentive programs to
gauge the possibility of changing
incentive structures.

Trade ally program overview for
submitting projects.

Energy assessment and effective
communication about the program



3/2/2023

3/7/2023

3/8/2023

3/10/2023

3/10/2023

3/13/2023

3/13/2023

3/13/2023

3/14/2023

3/14/2023

Customers

Workforce

Contractor

Customer

Customer

Customer

Customer

Customer

Customer

Contractor

Commercial
Customer

Workforce
Development

C&l Trade
Allies/Contractors

C&I Customers

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

C&Il Trade
Allies/Contractors

15

300

30

60

30

30

30

45

30

30

Program
overview with a
potential
customer

Provide general
education on
energy efficiency

Discuss potential
new HVAC
incentive
structures

Program
overview with
customer and
engineer

Provide a
program overview
to three small
commercial
churches

Provide a
program overview
to a small
commercial
customer

Provide a
program overview
to a small
commercial
customer

Provide a
program overview
to a small
commercial
customer

Provide a
program overview
to a small
commercial
customer

Discuss potential
new HVAC
incentive
structures

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Discuss energy efficiency with
school students from the metro
area.

Second conversation reviewing
trade ally participation with
neighboring incentive programs to
gauge the possibility of changing
incentive structures.

Review incentives and process for
submitting an application.

Reviewed prescriptive incentives,
the process for submitting
applications and the online store

Reviewed prescriptive incentives,
the process for submitting
applications and the online store

Reviewed prescriptive incentives,
the process for submitting
applications and the online store

Reviewed prescriptive incentives,
the process for submitting
applications and the online store

Reviewed prescriptive incentives,
the process for submitting
applications and the online store

Third conversation reviewing trade
ally participation with neighboring
incentive programs to gauge the
possibility of changing incentive
structures.



3/15/2023

3/16/2023

3/16/2023

3/17/2023

3/17/2023

3/17/2023

3/21/2023

3/21/2023

3/22/2023

3/22/2023

Workforce

Customer

Contractor

Customer

Customer

Contractor

Contractor

Contractor

Customer -

Contractor

Workforce
Development

Commercial
Customer

C&l Trade
Allies/Contractors

Commercial
Customer

Commercial
Customer

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

C&Il Customers

C&Il Trade
Allies/Contractors

12

60

30

60

30

30

60

60

60

30

60

Discuss careers
in energy
efficiency

Discuss new
construction
offering and
review project
drawings

Review
application
process for an
existing project

Review
application
process for
potential projects

Review
application
process for an
existing project

Provide a
program overview
of RCx incentives
to a service
provider

Provide a
program overview
to an existing
trade ally

Provide a
program overview
to an existing
trade ally

Discuss new
construction
offering and
review project
drawings

Utility Bill analysis

Network with career counselors
and trade allies to review potential
paths for career mobility in energy
efficiency

Discuss new construction offering
incentives and requirements for a
potential development project.

Input lighting information in the
Excel spreadsheet and review
spec sheets and other application
documents.

Provide bi-weekly check-in
meetings to review the application
process for several potential
projects

Discuss new construction offering
and review submittal documents
and drawings

Train a consultant on the customer
and trade ally incentive process for
retro-commissioning.

Train trade ally on prescriptive and
custom lighting application
process.

Train trade ally on prescriptive and
custom lighting application
process.

Discuss new construction offering
incentives and requirements for a
potential development project.

Understanding utility bill features
and terminology



3/23/2023

3/23/2023

3/24/2023

3/27/2023

3/27/2023

3/28/2023

3/29/2023

3/30/2023

3/31/2023

3/31/2023

Customer

Contractor

Customer

Customer

Contractor

Customer

Contractor

Customer

Customer

Contractor

Commercial
Customer

C&l Trade
Allies/Contractors

Commercial
Customer

Commercial
Customer

C&I Trade
Allies/Contractors

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

C&Il Trade
Allies/Contractors

60

60

30

60

45

15

60

60

30

45

Program
Overview

Calculator/applica
tion training for a
specific project

Program
Overview

Program
Overview

Calculator/applica
tion training for a
specific project

Program
overview with a
potential
customer

Provide a
program overview
to a potential
commercial trade
ally

Program
Overview

Program
Overview

Calculator/applica
tion training for a
specific project

Discuss potential upcoming
projects and current incentives.

Train trade ally on prescriptive and
custom lighting application
process

Discuss potential upcoming
projects and current incentives.

Discuss potential upcoming
projects and current incentives.

Train trade ally on prescriptive and
custom lighting application
process

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Reviewed prescriptive and custom
incentives as well as the process
for submitting applications.

Discuss potential upcoming
projects and current incentives.

Discuss potential upcoming
projects and current incentives.

Train trade ally on prescriptive and
custom lighting application
process

10



3/31/2023

4/3/2023

4/3/2023

4/4/2023

4/5/2023

4/6/2023

4/6/2023

4/6/2023

4/10/2023

4/12/2023

Customers

Customer

Contractor

Contractor

Customer

Stakeholder

Contractor

Contractor

Stakeholder

Contractor

Commercial
Customers

C&l Customers

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Commercial
Customer

Community
Partner

C&l Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Community
Partner

C&Il Trade
Allies/Contractors

30

12

10

240

30

45

60

60

120

15

45

60

45

Provide a
program overview
to a small
commercial
customers

Discuss program
offerings and
review potential
project drawings

Calculator/applica
tion training for a
specific project

Review Customer
Air incentives

Program
Overview

Program
overview with
Community
members and
customers

Program
overview

Calculator/applica
tion training for a
specific project

Program
overview with a
BRE program

Calculator/applica
tion training for a
specific project

Reviewed prescriptive incentives,
the process for submitting
applications and the online store

Discuss new construction offering
incentives and requirements for a
potential project.

Train trade ally on prescriptive and
custom lighting application
process

Detail the upcoming leak-detection
incentives

Discuss potential upcoming
projects and current incentives.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Discuss Energy Smart incentives
and tiers with potential trade allies.

Train trade ally on prescriptive and
custom lighting application
process.

Effective communication about the
program to GNO's Business
Retention and Expansion program.

Train trade ally on prescriptive and
custom lighting application
process.

11



4/12/2023

4/13/2023

3/22/2023

4/13/2023

4/13/2023

4/15/2023

4/17/2023

4/17/2023

4/17/2023

4/17/2023

Contractor

Contractor

Customer

Customer

Workforce

Customer

Customer

Customer

Contractor

Contractor

C&I Trade
Allies/Contractors

C&l Trade
Allies/Contractors

C&I Customers

Commercial
Customer

C&I Trade
Allies/Contractors

Commercial
Customers

C&I Customers

Commercial
Customer

C&I Trade
Allies/Contractors

C&Il Trade
Allies/Contractors

12

20

45

45

60

30

60

180

60

30

60

60

Review of
changes to state
building energy
code

Program
overview

Program
overview and site
visit

Program
overview with a
potential
customer

Connect a trade
ally with a
workforce agency

Program
overview with a
potential
customer

Program
overview and site
visit

Program
overview

Program
overview

Program
overview

David Bonaventure reviews
changes to lighting code, with
respect to lighting, HVAC, and
other areas.

Review of custom and prescriptive
incentives.

Review of custom and prescriptive
incentives while walking down
property for potential opportunities

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Discuss trade ally job openings
and potential candidate matches
for the position.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Review of custom and prescriptive
incentives and new compressed
air offering

Review of program incentives and
potential projects.

Review of custom and prescriptive
incentives.

Review of custom and prescriptive
incentives.

12



4/17/2023

4/18/2023

4/20/2023

4/20/2023

4/25/2023

4/26/2023

4/26/2023

5/1/2023

5/3/2023

5/8/2023

Customer

Contractor

Customer

Contractor

Customer

Customer

Contractor

Customer

Contractor

Customer

Commercial
Customer

C&l Trade
Allies/Contractors

Commercial
Customer

C&l Trade
Allies/Contractors

C&l Customers

Commercial
Customer

C&l Trade
Allies/Contractors

Commercial
Customer

C&I Trade
Allies/Contractors

Commercial
Customer

12

30

30

60

30

360

60

60

30

30

30

Program
overview with a
potential
customer

Program
overview

Program
overview

Program
overview

Program
overview with
LSU IAC students

Program
overview

Power Quality
discussion

Program
overview with a
potential
customer

Program
overview

Program
overview with a
potential
customer

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Review of custom and prescriptive
incentives.

Review of custom and prescriptive
incentives; prep for a future
meeting regarding continuous
commissioning.

Review of custom and prescriptive
incentives; prep for a future
meeting regarding continuous
commissioning.

Energy assessment and effective
communication about the program

Review of program incentives and
potential projects.

Review of the engineering concept
of power quality and its effect on
building efficiency.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Review of custom and prescriptive
incentives.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

13



5/9/2023

5/9/2023

5/12/2023

5/12/2023

5/16/2023

5/17/2023

5/18/2023

5/23/2023

5/24/2023

5/25/2023

Customer

Contractor

Customer

Contractor

Customer

Customer

Customer

Contractor

Contractor

Customer

Commercial
Customer

C&l Trade
Allies/Contractors

Commercial
Customer

C&l Trade
Allies/Contractors

Commercial
Customer

Commercial
Customer

Commercial
Customer

C&l Trade
Allies/Contractors

C&I Trade
Allies/Contractors

C&Il Customers

40

8

30

45

30

60

60

60

60

240

45

60

Program
overview

Calculator/applica
tion training for a
specific project

Program
overview

Review
application
process for an
existing project

Program
overview

Program
overview with a
potential
customer

Program
overview

Sales Training

Program
overview

Program
overview

Review of program incentives and
potential projects.

Train trade ally on prescriptive and
custom lighting application
process.

Review of program incentives and
potential projects.

Input lighting information in the
Excel spreadsheet and review
spec sheets and other application
documents.

Review of program incentives and
potential projects.

Discuss the Direct Install offering
and prescriptive and custom
incentives

Review of program incentives and
potential projects.

Prospecting, financial analysis,
and speaking the language of your
customers.

Review of custom and prescriptive
incentives with a focus on
continuous commissioning.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.
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5/25/2023

5/26/2023

5/30/2023

5/31/2023

5/31/2023

6/1/2023

6/1/2023

6/1/2023

6/6/2023

6/8/2023

Contractor

Contractor

Customer

Customer

Customer

Customer

Customer

Customer

Contractor

Customer

C&I Trade
Allies/Contractors

C&l Trade
Allies/Contractors

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

Commercial
Customer

C&I Trade
Allies/Contractors

Commercial
Customer

60

60

60

60

30

30

30

30

60

30

Program
overview

Program
overview

Program
overview & site
visit

Program
overview

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Program
overview with a
potential
customer

Work on an
existing
commercial
project

Customer
application
assistance

General check-in with trade ally
regarding projects and paperwork.

Custom and prescriptive
application for an existing project.

Reviewed prescriptive incentives,
the process for submitting
applications and property
walkthrough for potential
opportunities

Review of program incentives and
potential projects.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Calculator application assistance
for Gloss Beauty

Commercial kitchen equipment
assistance

15



6/12/2023

6/12/2023

6/13/2023

6/14/2023

6/19/2023

6/20/2023

6/20/2023

6/23/2023

Contractor

Customer

Contractor

Contractor

Customer

Customer

Customer

Contractor

C&I Trade
Allies/Contractors

Commercial
Customer

C&l Trade
Allies/Contractors

Facility Directors

Commercial
Customer

C&Il Customers

Commercial
Customer

C&l Trade
Allies/Contractors

17

15

10

60

30

30

20

30

120

30

15

Program
overview

Program
overview with a
potential
customer

Program
overview

Program
overview

Program
overview with a
potential
customer

Program
overview & site
visit

Program
overview with a
potential
customer

Program
overview

Reviewing potential contacts with
Latter & Blum

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Review of program year to date
and update on future changes of
the program.

Presentation at the Synergy
Building lunch and learn for area
facility directors

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Reviewed prescriptive incentives,
the process for submitting
applications and property
walkthrough for potential
opportunities

Reviewed prescriptive incentives,
the process for submitting
applications and effective
communication about the program.

Presentation at the city
Procurement Fair

16



Training by audience

» Trade Allies/Contractors = Program Staff = Commercial Customers

Training by type

Program Staff Training I

Trade Ally Program Implementation _
Commercial Customer Training _

0 50 100 150 200 250 300 350
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Public Awareness Campaign

Print
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Billboards
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A New Orleans Program
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Savings.

EnergySmartx <) entergy

————————
Looking
for Savings?

energysmartnola.com

Smart - 2) entergy

Turn on
the Savings.

energysmartnola.com

19



&
<O

Energygmart 2) entergy
Turn up
h °®

the Savings.

energysmartnola.com
Print
Posters

frzgrxémggfﬁb a entergg

Looking
for Savings?
energysmartnola.com

Smart - 3 entergy

Turnon
the Savings.

energysmartnola.com

20



EnergySmart‘% a ente rnoy

A New Orleans Program

Turn up
the Savings.
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Print
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Bus Shelters
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for savings?

Energy Smart helps
residential and commercial
Entergy New Orleans

customers cut costs.

Sign up and save at
energysmartnola.com
or call 504-229-6868.
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A Mew Orleans Program

Plug into
savings.

Energy Smart helps
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Entergy New Orleans

customers cut costs.

EE
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Sign up and save at
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or call 504-229-6868.
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Turn on
the savings.
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= \ |
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Digital
Dominant Displays

A A
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the Savings.
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Residential Collateral

Energy Smart Overviews
General Energy Smart Handout with Lighting Discounts — English

Step-By-Step Guide . ; 1 W Bt ’
During the Assessment <5 S S

Energy Smart Step-By-Step Gwde
More Opportunities to Save
Home Performance with ENERGY STAR®

Through the Home Peformance with ENERGY STAR ofering, you'l eceie  n-sosk Home Energy Assssament with 3 ar 1
hor than focusing on o single problem (ike an od hester i Estigy Néw Ot Jigble to di N ahip rightto
yourdoor.Inaddiion o products, the Energy Smart Onlne Markatplace hs sducatone Has posts on moraways to save.

ys to improve your

the
your home's whle aystem. No-cast instalation o energy soving upyndsn‘ in your home may inchide:

LED Light Bulbs**
+Can oy replace incandescent or halogen ght bulbs.

an tic or closet.
«Willnot be rplacedif in alocation that may be  safety hazard.

B | Smart Thermostats
=" .Usually requires a follow-up measure installed at alater date.

Senart Power Strips
Low-Flow Showerheads

+Cannot replace handheld showerheads.
Hok Water Pipe Insulstion

~Limit of 10 . of pipe insulation t the hester source anly.

Low-Flow Bathroom Aerators
+Elctricwater-heated areas only.
+Cannot replace specialty faucet types.

Low-Flow Kitchen Asrators
~Elctricwater-heatad areas only.
+Camnot replace spacialy faucet types.

ey eyt

b f LD it et .

For more information about this and other energy efficiency offerings,
email

call 504-229-6868.

| 4
Step-By-Step Guide

During the Assessment

Home Performance with ENERGY STAR®

Through ENERGY-

s to improve y 3 efficiency. Rether than
he ENERGY:

or cooling ¥
your home's ystem. No-cost installation of inyour home mey include:

LED Light Bulbe**
0 +Canonly replace incandescent or hlogen ight bulbs.

anstticor doset.

—_—
L) Smart Tharmostate
+Usuelly requires s follow-up measure installd ot o lster date.

‘ Smart Power Strips

Low-Flow Showerheads
@ *Electric water-hested areas only.
“Cennot replace handheld showerheads.
Hot Water Pipe Insulation
@ i
+Limit of 10 ft. of pipe insulation st the heater source only.
Low-Flow Bathroom Aerators
*Electric water-heated areas only.
+Cannot replace specishty foucet types.
Low-Flow Kitchen Aerators

+Blectric waterheasted aress onk.
+Cannot replace specialy foucet types.

o i sy
e Dbt s m sy

For more information about this and other energy efficiency offerings,

ey’
call 504:229-6868.

d start saving today

In-Store Lighting Discounts
" alist

Central A/C Replacemant

- Up o $500 Maikin Rebste per unit.
Attic Insulation

 Upto 450 per square foot.
Central A/C Duct Sealing

- Up o $1.50 per CFMso reduction.
Home Air Seal

- Up to $.30 per CFMso reduction.

ENERGY STAR Window A/C Units
- $50 MailIn Rebate.
ENERGY STAR Refrigerators
+$50 Mail- I Rebate.
ENERGY STAR Pool Pumps
+$300 MaikIn Rebate.
ENERGY STAR Heat Pump Water Heaters
+$400 Mail-n Rebste.
ENERGY STAR Dehumidifiers
825 Mail-In Rebate.

Central A/C Tune-Up

+Up'to 8150 per uit.

- All Entergy New Orleans residential customers are elgible.

«System must be atleast one year old

~The urit must be inworking order atthe time of the tune-up.

~Rebates do not cover adding new refrigerant, or repairing or
replacing any mechanical parts.

The same A/C systemis ligible for a second rebste only after
two years have elapse

ENERGY STAR Water Coolers
+ Upto$50 MaikIn Rebate.
ENERGY STAR Smart Thermostats
+Upto 100 MalkIn Rebate.
ENERGY STAR Air Purifiers
+$25 MailIn Rebate
ENERGY STAR Fraezers
425 MailIn Rebate

e moreinrmaton v ot s ot rogam st

call 504-229-6868 or vsit energysmartnola.com.

3 entergy

Energy Smart Step- By Step Guide

More Opportunities to Save

As an Ente

New igh
your door n addition to products, the Energy

hop and start

Central A/C Replacement
TGt 4500 Motk Aebate porurit
Attc Insulation
+Up to 860 per square foot.
Central A/C Duct Sealing
-Up o 150 per CFMso reduction.
Home Ak Sealing
U to 830 per CF M50 reduction.

ENERGY STAR Window A/C Units
+450 Maik-In Rebste.

ENERGY STAR Refrigerators
+$50 Maikin Rebate.

EEHEY STAR Pect gl
+4300 M

ENERGY STAR Heat Dun- Water Heaters

+ 4400 Maik-In Rebte.

ba

ok must b complond b 3 parscipating wade aby )

Central A/C Tune Up

- Up to #150 per urit.

- All Entergy New Orleans residentil customers are clgible.

+ System must be ot lesst one year old

+The unit must be inworking order st the time of the tune-up.

+Rebates do not cover adding new e frigerant o repsirng or
replacing any me chenical parts.

~ The same A/C systerm s eligible for s second rebate only sfier
twoyeers have eloped.

ENERGY STAR Water Coolers

ENERGY STAR Smart Thermestats
-Upto $100 MeikIn Rebete.
ENERGY STAR Alr Duriflers
425 Maikin Rebate.
ENERGY STAR Freezers
- 425 Maibln Rebte.

oo oo o o mas 30ck pegm bt

coll $04:229-6868 orvisitenergy smartnola.com.

3 entergy
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General Energy Smart Handout without Lighting Discounts — Spanish

Guia paso a paso
Durante la evaluacion

Rendimiento del Hogar con ENERGY STAR®

A través de la oferta Rendimiento del Hogar con ENERGY STAR, recbiré una Evaluacién del Consumo de Energ
sin costo slguno con sobre formas de ghtica de su hogar. En lugar de enfor

solo problema (como un sistema de calefaccién o aire acondicionado viejo, aislamiento insuficiente o ventanas con fugas). la oferts
Rendimiento del Hogar con ENERGY STAR ke ayuda a mejorar todo el sistema de su hogar. La instalacién sin costo de mejoras de.
shorro de energia" en su hogar pusde incluir

0 Bombillos de huz LED*
o pueds Tk
& Jezorla ik

poca utzsdos, como un éco o un et
i I

. representar un poligro pars ls seguridsd.
#° | Termostatos inteligentes

== Dor lo genersl, requiere una medids de seguimiento instalada
‘ en una fecha posterior.

Enchufes miltiples Inteligentes
@ Cabezales de ducha de bajo flujo

+Solo dreas con calentamiento de sgua eléetrica.
+No e pueden remplazar los cabezales de duchs de mena.
3 Alslamlento de tuberias de agua callente

+Solo dreas con calentamiento de sgua eléctrica.
+Limite de 10 pies de sislamiento de tuberia en la fusnte del
celentador solomente.

Alreadores de bafio de bajo flujo
+Solo dreas con calentamiento de sgua eléctrico

*No se pueden reemplazar grifos especisles.

%) Alreadores de cocina de bajo flujo
) +Solo dress con calentamiento de agus eléctrico.

+Nose pueden reemplazar grifos especisles.

Para obtener més informacién sobre esta  otras ofertas de eficiencia
energética, visite com, envie un correo e
com o llame al

Huéng Dan Tirng Budc
Trong khi Banh Gia

ENERGY STAR|
AWARD 2023
PARTNER ar THE YEAR

V& céich ci ién hiéu qué si dung néing liong tai nh3. Thay vi chi 3p trung vao mdt vén dé duy nhét (nhur
méy sui hodc hé théng lam mat & ci, cich nhigt khong & hodc cira sb bi ho), dich vu Higu Suét Tai Nha v6i ENERGY STAR
qillp quy vi ci tién fodin b3 hé théng trong nhé. Lip d&t mién phi céc néng cip tét kiém nding lirong* trong nha, bao gm:

Béng dén LED™
Q -cnwnmmdmmdmmacbu\namhsopu
phur gic i hode 3 quén do.
- S2 khéng thay & ché cb nguy co vé an todn.

#7 ) Bb Chinh Nhiét Khon Ngoan
" . Thuing @i hoi cai it fifp vio mdt ngdy sau d6.

& Cam Dién Di Dong

Dau Voi Sen Chay Cham
. - Chi cho nhiimg ch lam néng nurée bing didn.
- Khéng thay véi hoa sen cam tay.
Cach Nhiét Buong Ong Nuére Nong
- Chi cho nhifng ché lam néng nude bang dién.
- Chi 3p dung cho cich nhiét durimg dng dai 10 b tai
ngubn gia ni
Suc Khi Véi Chay Cham trong Nha Tam
- Chi cho nhiimg ¢h§ ldm néng nude bing dién.
= Khéng thay céc loai vdi chuyén dung.
Suc Khi Vi Chay Cham trong Nha Bép
( ) ; ~ Chi cho nhirng ch8 I3m néng nuée béng dién.
- Khéng thay céc loai vi chuyén dung.

tndy.
g com

Vao com, vao com, g&i dién thu
dén info@energysmartnola.com hoac goi 504-229-6868 dé biét thém
thong tin vé churong trinh nay va cac dich vu tiét kiém nang leong khac.

Guia paso a paso de Energy Smart
Mas oportunidades para ahorrar

Como cliants de Entergy New Orleans, ustad as slegible para recibir dascusntos instanténeos an productos de shrro de enargfs
que le enviaremos directamente & su puerta. Ademés de los productos, el mercado en linea de Cergy Smart tiene publicaciones

=ducstivas an su blog sobra mds formas da shorrar. Compre y

hoy n sh

(5 tabso debs s completace porun shadk comereal particinte )

Reamplazo del aire acandiclonado central
+Reembalzo por carma de hasta $500 por unidsd
Atslamlanto del ético
~Hosto 8.5 por pie cusdrod
Sellada de conductos de

Duesta a punto del alre acondiclonado cantral
- Hasta $150 por unidsd.
+ Todos los Ertersy
st deb tener sl mance n ano e amtigiedd

~Hasto 150 per reduceidn d= CPMso.

Sellado de sire doméstico
+Haste 130 por recuccidn de CEMga.

* La unidad dek buen 2stads d fu

momento de |a puesta a punta.
o cubren |o adicién de refrige I
reperscién o sustitucién de piezas mecsnices.

+ l mismo sistzma de sire scondicionsda e legible para un segunda
el selo e do e IR

+Resmbolso por correa de 450,
Refrigeradores ENERGY STAR
“Reembalsc por carrea de §50.
Bombas de piscina ENERGY STAR
+Resmbslza por camea de $300.
c o bomba d

+Resmbslza por camea de $400.
Dashumidificadores ENERGY STAR
+Resmbslsa por camea de s25.

agua ENERGY STAR

+ Reembalss por correo de hasta #s.
Termostatos Inteligentes ENERGY STAR

+ Reembalea par correo de hasta f100.
Purificadores de alre ENERGY STAR

+ Reembalas par carrea de §25.
Congeladores ENERGY STAR

+ Reembolea por correo de 825.

que trebsje con

Wuamn..;g.hk. paraun ..ml..,\.u llare o S04 720.6358 o vise anergysmartnola.com.

i o T gy e G 1L spoas vy o L Fomredon s e corchon

Hwéng Dan Tirng Bude tir Energy Smart
Thém Nhiéu Co Hoi dé Tiét Kiém

La khéch hang cila Entergy New Orleans, quy vi i fiéu chudin durge gidm gié ngay cho cée sén phém tiét kiSm ning lvgng mé
chiing 13i s& g&i dén tn nha cho quy vi. Ngoai nhing san pham nay, Cho Tire Tuyén cia Energy Smart con 66 cac bai dang
trén blog hwrémg déin nhidu eéch figt kiém hon. Mua sém va bét du fiét kiém ngay hdm nay tei shop.energysmartnola.com.

{enlan eno cjen w  Gbg i rurtg i s ign |

Thay Méy Di¢u Hoa Trung Tém

- Boi hoan 1&n dén 3500 cho mai thigt bi khi gdi lgi thur.
Cach Nhigt Géc Mai

'$0.60 cho méi b vudng

Bit Kin Ong Din Didu Hoa Trung Tam

- Lén d&n $1.50 cho méi 15n gidm CFMS0.
Bit Kin L5 Thodt Khi Trong Nha

- L&n dén 5.30 cho méi An gidm CFMS0.

Digy Hoa Lip Dt & Cira 56 c6 ENERGY STAR
- Bi hoan $50 khi gdi lai thur
Tii Lanh c6 ENERGY STAR
- Béi hoan $50 khi gai lai thir.
May Bom H8 Boi co ENERGY STAR
- B hodn $300 khi géi lai thr
May Nuie Nong Bom Nhiét co ENERGY STAR
- Bi hoan $400 khi gdi lai thur
My | Hit Am co ENEKG" STAR
- Bai hoan §25 khi g&i

ML 0 4 G 6 i

Diéu Chinh My Bidy | uu 1nmg Tam
- Lén @én 3150 cho mGi
- Tétca kndch nangwdin cia Entergy New Orleans adu di

‘chudn duge wu dai
- H& théing phéi duorc Iip dt it nhit 45 mét nam,
- Thiét bi phai hoat déng 1ot tai thisi dém diéu chinh.
- B4i hodn khéng bao gbm thém chét lim lanh méi, sira chira
hodc thay thé bét ky phu fing oo khi nao.
- Hé thang aidu hia tuomg tr ol 6l tiéu chuén durge bdi hodn
14n thir hai sau hai ndm.

May Lam Mat Nwdrc co ENERGY STAR
- Gidm gia I&n 82n S50 khi gi

BoCh inh Nhiét Khén Ngoan cé ENERGY STAR
m gid Ién J2n $100 khi gdi lai ther.
mw Loc Nwérc c6 ENERGY STAR
hodin $25 khi gdi i thr.
ENERGY STAR Freezers
- Bi hodn $25 khi g&i Iai ther.

o g o oy b v B g Gam .

Goi 504228

b i o vi

g céic du én ching

chiu théi tiét hod

Energy Sman s ot cuomg vy e e nang o oy o 5 2 S Traon P e Orans 9 143

reans, LLE G Iy © 2023 Emiergy Seices, LLC. G 1 2 2an ouyin
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Rebate Forms
A/C Tune-Up Rebate Form

(5

EnergySmartQ EnaravSma rt*

ey Smar

A/C Solutions: A/C Tune-Up Rebate Form Solutions: A/C Tune-Up Rebate Form

Available for Entargy New Orleans Customars through Dacambar 31, 2023 or whila funds last. Entargy

A/C Solutions: A/C Tune-Up Rebate Form

Obsse il e e,

. 4l
> ] Bilinzart

e 1 Search Engine

T email [ vant

[ Boorto-Door Canvassing
L1 Sacisl Media

7 Eriendsgbamily [ Maller

c-::wm Nai 1 Utlity Wabsite L] Other

il b
it Halar on Recsrd) LI Caling Campsign

Account Number: Motar Number Available o 312023
Customer Address: City:
v dd S
= Tranrcamt b baen s askad o seopar oparatin
Type of Residence: Single Family 1 Multfsmily {5 or more units} [] Other T Liability:
Own: [T Rest P ik L = vithin 45 dayz of servica Erbargy New Orlazns. LLC. or bhai- parents. 2ubs
affsates ancl agants assumes no responzibility fe- the performanca
Choose One: send rebate creckto Citntar ate dain ek sesn ese e tha scuipment o squipmnt warranty the cuality of the work,
sothorte diect payment of the robita nthe amoun of to the track ally spect Iatser andfor materisl zupplied sndar the acts or emizzicn: of the,
and racgrize that | Fthiz e ;
Signature: Date:
st Customer Satisfaction Survay:
Py o et T v F——— | anderstend hat | may b cantscted by Ensigy Sriet b complete s
survay i i on my salisfact
Tha ey St g rovids bt for sl customars to promate Ups o HYAC squimant - Ses— Fainduin
Sorvice Date: ratigarant e K b rape, i

te program orocedures. Sonddugnad sppcat

crecilbezbear bjectte change o cancellétion

System Parfermance Refrigerant Ch T baea e ¢ gl one7on o the bowes o 165 labla progrem furcs. Energy Smart
[— Cenzarser ot an et I, or mazsurs sligibility may 4208 Elyzian Fialcks v Ste. B
Vel Beice 71 X slare e BEopirl allow up to a6 weeks from Neiw Orlasns, LA 70122

topracess yourrebate

Drlmary Systom i Amenrt o
ary Syt - g Phone. §04-229-6868
w ‘Cocling Capacity Testin Tertn Tesk-Out Redustion otal Duct Duct Sealing Emeil residentialapps@energysmartnola.com
A 1500 o B, CTons) (CMzs) (5% orlew (CRMa5) (CFmas) Sealing Cont Rebate sadbinspectian
Drimary Systorn & inspactior wil be schedulecl
N s
Vetwrgtea T L “ned G | Newestte Cluge {
Secondary Syctem G et ol S

Awreurt o} Zege Tewrd, et ol . s

L L )

Rabatofor Single Familp 1. 0 52 | Rebate for Matbamt i - 3 5o Sstars

e . T ———— |
sy
. —
S N
s s
e Fr—
Contact Parson Phona: Heating Efficiencys . 5PF I ex- cuy i
Zer o Hi & % ¥ i 50 ———fbaive e i 2 504229-6848
2 2 delumlm:r"' = Primary Contact Darzon:
o dir g -
)| 2) entergy
Zar e nfermaricn about ths 3o cvar v £y Zegrama ¥si 3 i 504-229-6848

2) entergy

Central A/C Rebate Form

Energxiﬂerﬁ E’nergKSmarﬁ

A/C Solutions:
HVAC System Replacement Rebate Form

A/C Solutions:
HVAC System Replacement Rebate Form

4 ey December 31,2023, or while funds last.

il ey December 31,2023, or while funds last.

Pieese fill out compieteiy. Allinformetion is required.

Qualified Equipment and Rebate Amounts*

Blese fil ut comple teig Allinfacmetion is cequired,

Purchezess Name: Uagtime phone: o
[Ty Gt St e
Tunchesos addre

i 4k = St .

Tyne of Restdance:  SwgraFamly Mty G o mors unsl | e

Mo did you hear about O3l cert
the program?

O Sesreh Cngine

O Desorte-Loor Camesng O Cmsil DCent T Frends(Tomily O Maler
oo

DSecil scis O Caling Compsign 0 Utizy Websies 5225 par Syztem 4250 par System

Equipment Information: SEERz2 7 & HSPF2277 SEER22 7 & HSPF2277
New Purchased System Information
[ Rebate Amount 5250 per Systen 550 per Systemn
New System: 0 Contral &+ Cenditoner N Systam Capacity v -
» 30 y [T S
O i Saursa Haat Pump Sooling ZMfciency, SECR2 (273
o Terms and Con
LS (D esting £ cioncy: WS
O Mol Ductlase) Hast Purrp g » Rebate Offer: Lisbilitn
. . elactioncaly Fickote application st e subrited within 45 deys of service Must  Entargy Nevw Orlasns, LLE. or their pararts, subsidiaiss, smplojees,
oommutszes motor ¥ Obo <ubnit on rebate 32gication form per anit. Service must oe periermed s iy
Sondarsar Hadel Estiwaan January 1. 2023, arcl Dezarse- 31,2028, Wor must be of the e 3 ¥
czmite o i diorthe acts
Choose Oner O Repiaced Faled Unit ol Model Al T A Shibe
el g it P s b et ity I
Partiipation Requiramants: ndersins bl ma b oacedly Eray S o conpiete s
Replaced HVAC System Information Failra ts
Approsimate processing of your spplicstion, The dstad invoice must match the date  the program.
of Replaced Systems T R_____EER of service S
= o " sabject
Hesting Systen Nakite the Beparament Khowa tnst [0 Hast Pump 11 Gac [ Flactric Rasistinca [ Ofhar s it Mt ot ke Fimatal ol S gy
locaticn et messurs elgibily may tesulin foreitureof 1 ot N
Nome sl oabat 3 ta e to Sk et oo sy

Required Document Checklis
=] O Copy of Custemer s b

o TED Crargy Smart Rebste Fomn

Instal i Dates 42 Rebate Smour

a

S obos 1

Customer Signstu-s: Date:

Far o vormatar bt

~cgrams &

ﬁ entergy

received te orccass yeur rebate.

Impection:

srcjects. Thiz
with the spplicant.

Dhonc: 504229-6868
mail residentialapps@energysmartnola.com

Fer mova foemat -

e
R i

Q entergy




Duct Efficiency Improvement Rebate Form

EnergySmart

Al Orlanas Progroes

Duct Efficiency Improvement Rebate Form

lable for Entergy New Orleans Customers through December 31, 2023, or until funds last.

ut completeiy. Ail information is required.
Chooseone: | | parlicipated in e Performance with ENERGY STARS.
T participsted in Multtemily Solutions.

Customor Nama:
{ceaunt Koldlar on Record, Motor Numbar:
Customer Address: City: State: zp:
Customer Email Add: Customer Phona Number:

Type of Residence: Single Faraly | Multifonnly (5 or more units)

Cuwn [ Rent (ALt MOLE: i you,

I Other _.

5 sy to e Ui avnar

i gty sign G form)

Choose One: [ Send rebata chack to ma
m A the rebste in o _tothetrade slly spectied n this document
anclracognize that | have recenvedl the ecuivalent valuz of this emount through services proviced

Signatura: Date:
| ‘Cacking Copacity Testn Testin Tect-Out Reduction Total Duct Duct Sealing
| (Tons) (CEMI9) (5 orless) (CPMas) (CEM2s) Sealig Cost Rebate
Primary System

Secondary System

b
® ;a:m Rimecear st Mnmsannnlmamm

" o3 o L2 duc s »
)

Appravimata Age of the HVAC Systam:

b tha e

Trade Slly's Name:

3 {piocss et
L it Pleza S
(S
Heating Eficiency {H5k i | 3 o
Gooling Efiiency Primary Cantact Person:
f Contact Person Emais

0094888

3 entergy

HPWES and MF Attic Insulation and Air

EnergySmart

Adiem Orlanas Progroes

Attic Insulation and Air Infiltration Reduction Rebate Form

Available for Entergy New Orleans Customers through December 31, 2023, or while funds last.

Please filout con

1 e Home 5 ENERGY STAR"

1 oericipatedlin the Multé

(azcount Holder on Recard) Meter Number:

Customer Address: City: State:__ i i
Customer Email Address: Customer Phone Number: ______ e
Type of Residence: 1 Single Family ™ Multfamily (5 or mors units} 71 Other.

T1Gwn [ Rent (UEASENG S )
How is tha rasidanca primarily hasted snd cooled?
Hoating: | Flectric Recistance estad (Furnace, Bazsboard, sted 1 Heat Pump System (8ir Scurce, Mini Splt stc) [ Gas Hasted
Cooling: 1 fir Canditioned {Central or 200m 4/C) [ No AirConditionirg  Approximate Ags of the HVAC System: s

Choose One:

Sand rebata chedk to ma. Placise alae

a5 of deiioe ol for the wark incluiing instailation anc meddarials costs

the smeunt of 5.
it

[7 1 authorize direct payment of the robat
that | nave received the equivalent value of the

Signature: Date:

Relationship ta Account Holdar:

Tole! &ir Seeirg Cost: | NemderoiSiores 00 02 O3

ABERAE for S T (pic b 1 Sturting CFMs0 | FinalImprovad CEM50 | CPMs0 Reduction*
GasHested HeatPamp. ‘ | [
20t 54 302 per o, Fl R3O per 39 Ft 108 LA s el e
FesloRes. sarper g Tt soxoperdgft. S REBATE por CFM30 Roduction [par -ssting fue.
I ocicStipor | BlackicStpor
i Sutlad ‘ D ped | Furnses .s:.:ic)

orCFYE0 |

Service Date: E—
[TE P T

For mave forratia: abous

i o 50429668,

3 entergy

EnergySmart&

Adiem Orlanus

Duct Efficiency Improvement Rebate Form

ble for Entergy New Orleans Customers through December 31, 2023, or while funds last.

How did you hear about 1 Bill lnsers | Coorte-Door Canvassng [ Email Friends/Samily [] Mailer

Enargy Smart?

I SaarchEngine || Sccial Media | Calling Campaign Website [ Other

Terms and Conditions
Rebate Offer:

Rebate appication must be submitted within 45 clays of service. Customer Satisfaction Survey:

Must submit one rebate aoplicstion farm per unt. Service must b I understand thet | msy be contacted by Energy Smert ta compiete a
survay or Guastonnaire o provida feedaack an my zatisfaction with

must be completed by a paricipating trade ally the program

be an Entergy New Orlesns, LLC. residentisl custamer It is the

responsibility of the custemer to ensure thal all recuirements fer the d d applicat ¢ all required d

rebate are met
Energy Smart

Participation Requircments: 4298 Elysian Fields Ave. Ste. B

Failure to orovicle any of the requirecl information will prevert New Orleans, Li 76122

pracessing of your applicstion. The cated ssles rece

the date of service listed cn the rebate program procedures. Phone:

Requirements arcl relast levels are subject to changs or cancellation Email: rasidentialapps@energysmartnola.com

witheut nctice andl are subject to svsilebie program funds.
Misruprusen ion localion or measure eligibility may
result in forfeiture of the rebate Plezse allow up o £-6 weeks fom

the date all requiredt information i raceived t procass your rebate.

Inspection:
Program reserves the right £ conduct previnspaction o postnspection
of proposed and cempleled prejects. Th inspection il be scheduled
with the appicans,

Lisbility:
Entergy New Orleans, LLC, or their ozrants, subsiciaries, empleyees,
atilistes and sgents sssumes o respensibility for the perfermance

of the equipment or ecuprment warranty. the esality

labor anclfor materisls supplied, andar the acts or omissi
participating tracle ally.

3 entergy

Infiltration Reeducation Rebate Form

EnergySmart&

Adiem Orlasas rogree

Attic Insulation and Air Infiltration Reduction Rebate Form

Available for Entergy New Orleans Customers through December 31, 2023, or while funds last.

Please fillout comph

cly All

tion i required!

=il L ENERGY STAR"

1 I sericipated in the Multfamily Salutions

Customer N
ler o Recard) Meter Numbe:

Customer Address: City:

Customer Email Address: Customer Phone Number,

Type of Residence: 1 Single Family [ Maltfamily (5 or more units} ] Other .

- Rent (PUEASENGTE

gt o of theprones

How is tha rasidance primarily haated and cooled?

Hoatir Flectric Recistanca Keatad (Furnace, Bazaboard, ste)
Coofing: 1 ir Canditioned (Central o Room 4/C) [ No pirCondlitioning
Choose One: [ Sand rebata check to me.

7 1 suthorize direct payment of 1o the trade ally specified in Unis docurent and recagnize
that | have received the equrvalunt value of this smeunt through services ore

Signatura: Date:

Relationship to Account Holdar:

sl

© NurderoiSioee 00 02 O

i ONowel DOwell O Zepsees

Starng Rk Kt o

Storting R Value. Elsctric Stripar | % |
Furnaca
2k suoper wipr R | fomer athe
Reolohs 5o S BEBATE por CFMo Reductionfar -c<ig s -
Tetal Pabeza Amcunk: | BlectricStepor | Backrie Sripor
GuaHested ‘ HeatPump risiae. Ve
fos e P | soxparCivs | sovaperCPvia | AlEik
Service Dste: Tealbate e K______.
oA & a0
Sor e “lorratio: sbe. g cianzy seogars st i 5 04296868,

3 entergy

34



IQW Attic Insulation and Air Infiltration Reeducation Rebate Form

EnergySmar&

A Orlasns

Income-Qualified Weatherization

Attic Insulation and Air Infiltration Reduction Rebate Form

Availablo for Entorgy Now Orleans Customers through Docomber 31, 2023, or while funds last.

Please fill out complitely. Allinformation is required.

Customer N

tccount Helder on Record) Account Numb Meter Number,
Customer Address: City: Stat zipi
Customer Email Address: CustomerPhoneNumber: ______
Typa of Rosidence: [ Singla Family [ Maltifamily {5 or mara units} [ Othar _ —
TIoun [ Rent farase hae te omne G

Howls the residence primarily heated and cooled:
Heating: [~ Electric Resitonce Hested (Fumace. Baseboard. ele) | Heat Pump System (Air Seuree, Min-SplL etel [ Gos Heated
Cooling: | Air Concitiorad (Cantral or Reem A/C) | No sir Cenditicaing  Approximate Aga of the HVAC Systam:
Choose Oner [ Serd rebste check Lo me: Pleuse attech copes of deted nnoioes for the s g steleton i atetuls Costs.

71 zuthorize irect paym rebate in the amount of 4 o the tracle o qu.n.d in this document and

recognize that | have received 1 scaon s of s st throvgh servicee prov

Signature: Dater

Relationship to Account Holder:

Seartng 2 6

Starling R¥alue

GaeHuatad

fe3spsa L L

persa ft 5 REBATE par CFM50 Reduction

ElecricStrp o
Furnacs No A/C)

stien 2ot s 202 othar ans

cogeara v B

3 entergy

EnergySmart&

Adbew Orlusus!

Income-Qualified Weatherization

Attic Insulation and Air Infiltration Reduction Rebate Form

Availablo gy Now Orleans.

av sores! selov. |, the Leacle ay. confirm | perfermed fer have cenfemed that a pa

Docember 31,2023, i last,

iesting Enur,(v Censultart has cenducted) psssing Combustion
Lefer

o ot oro bogening sny work and ater any work wes
ch'!plkl\.d must includa the o it oo For Al doledbcd plirp
Trade Ally's C foiaarsa print)
Trade Ally's Malling Add
Citys State: 2.
Trada Ally's Signatura: Date:
Primary Contact:
Contact Person il ContactPersonPhoner T —
How did you hear about 1 Gilllnsert ] Door-to-Door Canvassing [~ Emeil [ Event [ Friends/Fanily [ Mailer
tha program? | Saarch Engire [ Social Madia ] Caling Campaign [ Uity Wabsite [ Othar
Terms and Conditions
Rebate Offer: Lisbilty
application must be submiced withn 45 clye of ervice Must  Energy New Orleans, LLC or their parents, suscieres, smplayees,

submit an reoate anplication form per un. Service must be performed  affiates and agents assumes no respansiailzy for the performance

betwsen januery 1,262 and December 31,2023 Work must be.
complatecl by » pertcipating trace ally 4 p;
News Crieans, LLC resid
Curtorne o dours thet o recuiroments for to rebate re met

Participation Requiraments:
Failura t provida any of the requiad information will pravent
processing of your apslicaticn. Tha date:
of servica istad on the rekste program procedur
rebats lovals are subjoct be cf

Decuiremer

esidertial customer It bre responaibiicy of the

ange or czncollation withaut notics anc

<f tha 2quioment or squipment wamany, the quality of the wark.

icant must be en Entergy lebor ancior materis's suapliec. and/or the acts or omissions of the

participating trace ally

Customer Satiafaction Survey:
Iurderstand that | may be contacted by Energy Smart to complete a
survey or questionnaire to provice fezdlhsck an my satifaction with

ica must match tha da:: the pragrem

Sand signed apalication ancl all recuirad decumants ko

370 susject e availablo preg-am funds. Misreprazentatien of nsta et Engrey Smart
ior o+ maasire aligibility may resultin forfaiture of the -abata. 524 Elrmwocd Park Bivd. Suke 140
Ploase allow up te 4-6 wasks frem tha dlsta all requad informatior is N b EA AT a8

recaivad t process your rebate.
Inspection:

Pragram recervas the right fe
of aroposed ancl
with tha aaplicant

s inspsction or postir
empleted wn’ﬁ'ﬁ clobion

Phane: 504-229-6368
Emai residentislapps@ana rgysmartnola.com

i wil b schechled

e e o cthar -

3w Dy b S

IQW Duct Efficiency Improvement Rebate Form

Eﬂf’fgﬁ'.%'&iﬂ?

Income-Qualified Weatherization

Duct Efficiency Improvement Rebate Form

Avallable for Entergy New Orleans Customers through December 31, 2023, or while funds last.

Pleas:

out completely. Al information is required.

Customer Name:
(Rccount Koider on Record)

Customer Address: City: State: zip:
Customer Email Address: Customer Phone Number:

Type of Resldence: ™ Single Family ™1 Multifernily (5 or more units) | Other ______

L Gan L Rent 1 it s ecesseny o v the vt o e property sig th
Choase On [ Send rebzte checkto me
L | sutherize direct payment ef the rebate in the smouat of 5. J rade sll speciied in the document
thatlh value of this smocnt cviced
Signature: Date:
o + the work nchad P} ]
Caoling Capacity Teatn Testin I Reduction Total Duct Duct Sealing
(Tors) (CFMas) Gsworlesy | THHORCIMI | cprag Sealing Cont Rebate

Primary System
Secondury Systom

Al by

teeute o the dhive |

Trade Ally's Names
{pivase prrts
sopecit Malling Addrezes
City States e
Heating Efficiencyr iHE Ok 1 el s {2k = 1 vl o Al Sg -
i (Seconzay Siten)
Coaling Eficiency:
Contact Person Emails
el i ~351 S04229-6868,

a entergy

EnergySmart&

Adiem Orlanus Progroes

Income-Qualified Weatherization

Duct Efficiency Improvement Rebate Form

Available for Entergy New Orleans Customers through December 31, 2023, or while funds last.

How did you haar about _| Bl lnzert _] Doorte-Deor Camassng L Ermail L Evant L Frierds/Family LI Mailer

Energy Smart?

Terms and Conditions

Rebate Offer:
Rebata application must be submitied withs 25

tion form par unt, Service must be
performed batween Janvary, 2023, and Decen
must be completad by a partiipating trace
be an Entargy New Orleans, LLC. res clant
¢ of the customer to znsure that all
re5ate are met.

Iy. 4pplicant must

e iz the
quirsments for the.

Participation Requirements:
Failura to previda any of the requvad information will prasent
ipt must match

the clate af service listecl or the rebate program procedures.

1 Saarch Engine (1 Sccial Media 1 Calling Campaign 1 Usilty Website [~ Other

ali e 5042296868

2) entergy

Liability:
Entorgy Naw Orleans, LLC. or thair parents, subsidiaries. ampayess.
afliates 2nd agents assumas 1o racpons

il for the parformance
uslity of the work,
r ancjor mataria's suopliac. andfor the acts or omizzicas of the
participating trace ally.

Customer Satisfaction Survey:
Lard
questionnaire to provide feeclback on my satisfaction with the program

e that | may be corsacted by an Energy Smart survey or

Sand signed apalication ancl sl required decumants ko

ara sabject te changa or cancallati
ot ok cubjact to avalsble

Misreprasentation of installation location or measure elighilty may

rezalt i Ferfeiture o the reksta, Pleaze sllew up te 4-4 masks fram

tha clate all equireel aformation & receivad b process your resata

Inspection:
Brogra receryas the rght to corclust pra-inpaction or
<hpropased and comoleted oroscts, This inspection ilbe scn«ulﬂ
vith the spplicznt.

For mavainfarrarins abeot this ard ct e eergy o8

& y Programs
4295 Elyian Fiolcs 2va. Sta. &
New Orieans, LA 70122

Phone: 504-229-6868
Email residentialapps@energysmartnola.com

iarcy progran, vig™

i sl —_ e
B b e 3 S e e R TR

. < c3ll 504-729-6868

3 entergy
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Air Purifier Rebate Form

Fhen gySme Entergy New Orleans Residential Electric Customer Information

Hew Orleass Program.

Pleate fllowt completely. Cnly air purifiers qualify for thi rebate. All infermation is recuiced:

Evrail:

Get a $25 Rebate

Ercergy Customer's Emsil

City

City:

Energy Smart Air Purifier Rebate G,

Available for Entergy New Orleans Customers
Complete this form and ma'l to the addrass listed on the back with

wdy [ Sirgls Family (4ttached; 0 Multifarily (5 or more units) T Other

o O Sing'e ~amily!
Type of Rasidencas il pant

e per yeer. See raverse side for complete terms and Air Purifier Information: Mko:
product musl be ENERGY STAR® qualified Lo roceive  robale.

opy of your dated sales raceips, or ama’ to

residentialapps@energysmartnola.com. Limit four rebaces per ol

Maodlole: Smako-treo

Ar

+ Rate (cfm);

ions. Submicl

Dy signing below puchaser

BN 25 Rebate on ENERGY STAR b IS
-4"”777///? Qualified Air Purifier
Ry 5o [k i L L

For more information about this and other Znergy Smart programs, vis't energysmartnola.com or cal 504-229-6868.

arform on-site insoect'ons as neaded o corfirrinsta lation. A separate rebate must
vl oe el ed to purchaser listed on this form. ddress will on'y be used to

Date:

2) entergy ; _ o e ——————

Dehumidifier Rebate Form

EnergySmar’y Entergy New Orleans Residential Electric Customer Information

ANew Orlesns Frogmm. e ———

ot complately. Cr

ictifiers cualfy fac ths rebate.

Purchaser’s Meme: R

Get a $25 Rebate e —

Installstion Aderess Cily:

City:

Energy Smart Dehumidifier Rebate

Available for Entergy New Orleans Customers Ty pered Residggics IiO;m DRent

Complete this form and ma'l t:

O Multifernily (5 or more units) T Oither ___

the addrass listed on the back with = copy of your dated sales raceips, o ama'l to

Dehumidifier Information: Moo __ Cagacity (pin:

residentialapps@energysmartnola.com. Limit four rebates per customer per year, See raverse side for complete terms and

sl bz ENERGY STAR® qualified Lo raceive « robale. How is the Residence Currently Heated and Cooled: jsaced  [1E actrically Heatad [ Heal Pury
icheckall that applyi Ceol DOirCorcitionsciCentalor Room 4/C: Mo

' N $25 Rebate on ENERGY STAR Dy sng ok s vz o
’7 Qualified Dehumidifier
ENERGY STAR [ vkl i _ —

For more information about tais and other Znergy Smart programs, vis't energysmartnola.com or cal| 504-229-6868.

itions. Submitted product ¢

form on-size Insoest ons as neaded 1o confirminstalation. A separate rebate
<will 56 3 od to puchaser listed on this form. Emal add-ass will only be used to

Date:

3 entergy — — S —

Freezer Rebate Form

EnergySm ¥ Entergy New Orleans Residential Electric Customer Information

A New Orlasas Program.

Dlairse flf st cnipludaly All nforra i s veiuirads

Purchaser’s Name: Emalk
G et a $2 5 Re b a t e Ertergy Customer's Namer Encergy Customer's Emsil:
Installtion Address: Ciy: State: R
Purcnaser’s Address: City: State: P
Energy Smart Freezer Rebate Dagine v
Available for Entergy New Orleans Customers Type of Residence: [ Sirgle Fam y Detacned) 01 Single Tamiy (4zached) 0 Mulziam iy Sormereunitd 01 Otber
Form and mail Lo tks addres: d on the back with a copy of your delad salss receipl. or amail Lo OOwr DORert
residentialapps@energysmartnola.com. Liryt faur rebates per customer par yaar Sse ravers side for complate terms and Freezer formati Make Fiodide

nan

Subritted pr

uct rust b ENERGY STAR® qualified to raceive a rebate.
Dofrost Typo: [ Autcriatic Defrost O Manual Defrost

$25 Rebate on ENERGY STAR Product Type: 1 Uoright Froeger T Chest Freazer

]

9 iy 3gring below ded locanfimpurchise st e Blled out o each
Qual'ﬁed Freezers freszer purchased. 4 rsbete chece s dress i lan'y be used te ot -
oo
: e ied: akfreezers. Purchiser's Signature: Date:
ENERGY STAR ct refrigerstors and freszers less ﬂ\eh 75 cubic fest do not qual fy

| or call

For more information zazut this and other Fr

Sinart pragrams, visit

2) entergy ! e

i tns by Dt g Onleare L. 92523 Cntergy S oo LLC. I Figh's R
)




Heat Pump Water Heater Rebate Form

EnergySme Entergy New Orleans Residential Electric Customer Information

A New Oclesas Program.

Snly heat pump water heaters quaiy for this rebats.

A informtion is requinact

Eal:
G et a $4o o Re b a te Enlergy © 5 Enlergy Customer's Emglh
rstallation 4dd-e: Cty: States zp
Purchaser's Accre City z

Ceytime Phone:

O 5ingle komily (Catached) 0 Single karlly (Attached) T Mukiamily {3 or more units) T Other:

Energy Smart Heat Pump Water Heater Rebate

Type of Residence: 5 L
Available for Entergy New Orleans Customers Heat Pump Water Heater ke Model:
Complete shis ferm and rmail to the address liszed on the back with a cepy of your dated sales receipt. er email to How is the Residence Currently Heated and Cooled: “m a6 Ily Hested T Hest Pump System
residentialapps@energysmartnola.com. Limil lour -ebales par cuslomer per year. See reverse side for complale Lerns and {ehack all that spply ool oo 4/C) 0N A'r Corditioning

conditicns. Submitted procuct rust be ENERGY STAR' qualified to recs've = -sbate. Existing Water Heater Type and Ager LI Elsctric Wtsr Hasts-

' ' $400 Rebate on ENERGY STAR Installation Location: [T inside

By signing selow, pur-naseractharizes Tnergy Sart o seri s inspctions 23 needed tocantm italation. A sspaste resste mus: be filec ot
ﬁ Qualified Heat Pump Water Heater SdecEt ot e s et e e s b o et T Bl b oy b b Py i s Tt Sl
ENERGY STAR I o Purshasers Signature: fute.

For mere infermation ssout this and other Enargy Smart programs, visit energysmartnola.com or call 504-229-6868.

LI Heet Purp Water Heats  Approx. Age:

ditionec Space [ Linconciioned Gamge [lLncanditioned Resement [ Cthers (Specify!

e sl progy e e opmd o T e Ol Oty Connnal st sninstared Ly Crtsety N g L2323 [ty S oo L. 21 Bi s Rt

2) entergy

053.0e4

Pool Pump Rebate Form

Entergy New Orleans Residential Electric Customer Information

EnergySmart?

ANew Orlest Prograr

i compleiwnig, Ordy ivground g pemps qull for this rebuie, A1 information is requured:

Purchaser’s Name: Erst
G et a $3 o o R e b a te Entergy Customer's Nams: Entergy Custome-s Email:
Installation Add-ess:

Purchaser's Accress: Siate a1
E t d Pool Pump Rebat
nergy Smart In-ground Pool Pump Rebate T -
gy 3 g p ot Ragduncy .JVLlI\lsrr\/iﬁn more units) COthe O Rent
Available for Entergy New Orleans Customers

Campleta this form ana mail to the sddress istac an the bsc with a copy of yaur dstad salas recaipt, or email ko Pool Pump Information: *4sh:c Model
residentialapps@energysmartnola.com. _im'= “our rebates per castorer per year. See reverse sice for the cemplete terms and Typa af 2uma: Approx. Hours of Onarating
condilinns. Submilted praduct must sa ENERGY STAR® qualified Lo racaive a rebate, Boal BumpHlossepawer: 1w Speed [1Variable:Speed Pr Doyl Flvscleghide:

Por Dayin Cleaning Mode:

Age o Replicad Py

BN $300 Rebate on ENERGY STAR
Quallﬁed In- ground pOOl pump 4 or each in-ground pool pup purchsssd. A rebat

e search for qualiiad produrts ard veriy alig hiliy, go he l-pumps. Purzhasze
i ;

uof your rebate stalus
For more information aoout this and other Energy Smart programs, visit energysmartnola.com or call 504-229-6868.

n. 4 sesarste rab
=i aderess vill on

<l to confirm ‘nst:
listed on this form.

m on-ste irspections a5 rae

=k wi be paid 1o purchas:

Dote:

a entergg cerprabaras srargy ofviarcy b . R Orlsarz City Ceuril : Orlezna LLC v e

O BII0-00

Refrigerator Rebate Form

Entergy New Orleans Residential Electric Customer Information

EnergySmartQ

A New Orleeas Program.

Divzse fllout completel. All information v resysinnd:

Purcraser’s Name: Eralk

G et a $5 o R e b a t e Ertergy Customer's Name: EnergyCustomersEmsil
Installation Aderess: City: States____ ZIP:
Purcnaser’s Address: City: State: __ ZIP:

Energy Smart Refrigerator Rebate i e
Available for Entergy New Orleans Customers Type of Residence: L1 Sirgls Farny Datacred) [ Single Femiy [Azsched) O Vutifam iy sormerevats) CIOther
Complstisthis Fotrovard il bo e sd dress likad on th Hack withia coryéhyour diled sales receipl ovemat o D10ws DlRert
ialapps@energysmartnola.com. Limit four rebates per custamer par yaar. S2e raversa side for complete terms and - : Make: Model#: leeMaker: CIYes OINo

sct rust be ENERGY STAR® qualified to raceive a rebate.
Defrost Type: [ Autcrizti Dafrost [ Pertis Auiamatic Defrast [ Manua Deirost - Through tho Door Waterflca Disper

H $50 Rebate on ENERGY STAR Drodsct e 01 ot T

OYs ONo

e e D) Sotor fower O Stgaoor O OtrrSochy

of: . By sizning b o7 autherizas Enargy Smart to perform o

Qualified Refrigerators gt e chickil s e L chisr Mt

To search for qwl-l:d plod\ds:v‘d o v:n‘y :|5 ty. Purchiser’s )wvibﬂk Dite:

“ner L tifi Y s i

ENERGY STAR Compsct refrigerstors and freezers less e 275 cubic fest do not qualy.
For mare infarmation 2zout this and other Frergy Smart pragrams, visit I; or call 504-229.

=
3 entergy - S 5059 R OV i 13 DM bl 704 A B O G LE M BT

550404090

37



Smart Thermostat Rebate Form

SsmarY Entergy New Orleans Residential Electric Customer Information

Energy:
_ ____0_0_O0O0O0_O_—_—_—__
AMew Ottenns Frogtatn
Purchaser’s Name: Ermail:
Entergy Custoner's Nare: Entergy Cusome'sZmaie
Get up to $100 Rebate
p Burchaser’s Accress: City: State: ZP:
Dsytime Phone:

D1 Sirgle Fam ly (Decactes) O Srgle Famiy {Atzched) CIMuitifemily (s ormave uns) O Otrer

Energy Smart Smart Thermostat Rebate pecthiidnce Qowr D

% Gas Heai irically Hes: i Pump Sy
Available for Entergy New Orleans Customers Howis the Residance Currently Hoated z‘: g:" hoim S,é"‘;';"";“-f,;jé“,\' :TE'QZ.“

Complete this Form and mail to tha address listd on the back with a copy of your deted sales raceipt, or amail to and Cooled: icreck allthat sply : < = e é“p peen ‘b‘” gu"k/" Sl

residentialapps@energysmartnola.com. _imi: two rebates per rasidantial custorer account. Rebete cannat sxcead the purchase ype: Kl Kl isganonte ainagie

prica of tha simart tharmastac. This revato offer cannot be usod toward purchases from the Easrgy Smart Onlina Marketplace. Seo Smart Vika, Mods:, SaralNurbe

reverse side for complete terms and conditions. Submitted proouct must be ENERGY STAR® qualified tc receive a rebats.
Total Square Footage Served

PZERN Up to $100 Rebate on ENERGY STAR il Tooncin

By d7ing bekw, purchaser authorizes Enengy Sart to perform on-ste inspections as needed to confim purchase, A

,fg Qualified Smart Thermostats smvart termestat purchasod. & rotato chock will o malod t the surchaser lstad on ths e, Erval e dress wl onfy
To sesrch for qusited products and to verify e 1
ENERGY STAR Huctf ucteartf

For more information abaut this and other Snergy Smart programs, vis't energysmartnola.com or cal 504-229-6868.

Square Feos

ienmiustbe flled eut for each
o ourrebste status

seawaterchate 3

Surchasers Sgnature: Date:

) entergy e e —————TyT—

3 OHI-00

Trade Ally Smart Thermostat Rebate Form

Ener 9&%‘!&&’&?

EneroySmarly

Energy Smart Trade Ally A/C Solutions Smart Thermostat Rebate Form Energy Smart Trade Ally A/C Solutions Smart Thermostat Rebate Form

Availablo for Entorgy Now Orleans Customers through Docombor 31,2023, or while funds last. Availablo for Entorgy Now Orleans Customers through Decombor 31,2023, or while funds last.

Piacse il out completely AR info

<ualfed o aligibilty, 9o tor

Haw did you hear sbout the program? |1 Bl reerl [ G-l oo I St i ity T My
Customer Name: J Semch Engine | ] Sowl Media mprin ULy Welsite | Giler
(zcrount Hokler on Record). Mter Numbor:
Customar Addrass: Ciy_______ R _Stata: b, Terms and Conditions
Customer Email Add: Rebate Offer
Typo of Residar [ Single Family T Multamily {5 o more uns) [ Other_______ %

(1 Own ] Rent (PLEASE NOTE: fyen et
Choose One: [ Send rebata check to ma.
[ 1 suthorize dlirect payment of the rebste in the smount of 1o the tracke ally specified!
ancl ! ol the ey value of this . sroviced
Customer's Signature: Date:
i of for the wark inciuding g at 3
‘Semart Residantial Enargy Eficlancy Program
Pt i WA R g
ot g 2
Cod [0 . resldentlalappe@snergyzmartoola.com

Primary Systom | Typo | Lzeus! L
Smart Tharmostat Replacements -
Total Square Footage Served by Installed Thermoztat:

Heda, Seval Nz

| Swcondary Systam [ ypo | bizesl L Pragrars
Smart Tharmostat Replacements | -5 Heda, =
Total Square Footage Served by Installed Thermostat:
i plicable actlons indicated In the
Trada Ally's Name Sarvica Date:
Malling Address: City: State:. 2P
Trad 7 Dates.
Primary Contact Parson: Contact Parson Email: Contact Porsan Phane:
Thermostat hac been checked for proper operation. [1cx N,
L e [N

For rerai tiaaes ceryrogars i B

Far rerainfarmation azaut s 72 athar ans gy e e zy srograva i =

e pesza deepedb
; ey Sere

) entergy ' ) entergy
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Water Cooler Rebate Form

E'nergyASmart&

Hiew Orlesss Program

Get up to $50 Rebate

Energy Smart Water Cooler Rebate

Available for Entergy New Orleans Customers
Fill out the raverse side of this Form and mal to the zddress listed on the back with a copy of your deted salss receipt, or amail to
residentialapps@energysmartnola.com. Lirit four rebates per custormer par yaar. Sae raversa sida for complete tarms and
senditions, Submitted procuct rust be ENERGY STAR® qualified to reccive a rebate.

PZEN Up to a $50 Rebate on ENERGY STAR
4"””_5/? Qualified Water Coolers

“To ssasshfor guaklied prodocts oy,
ENERGY STAR (MR &

For mare infarmation asut this and other Crergy Smart programs, visit energysmartnola.com o call 504-229-6868.

atercoolers.

a entergy

Entergy New Orleans Residential Electric Customer Information

Diose fill 9tk sompletely. Cnly water saolers quaty for this rebats, Al informaticn is required:

Purehasers Name: Email
Ertargy Customar's Nema: Entergy Cuszomar’s Emai
Instellztion Adgess: City Stetar b{N
Purchases Addrassc City Stater b3
Deytima Phone:
Typeof Residence:  Sitgle Femiy (Deteched)  Single Family (étachec]  Multfamly {3 erroreunits)  Cther
Own  Rent
Water Cooler Information:  Branct Vike: Mozelt:

Product Type: Hot& Cole $50Rebzte ook Cold §25%ebate  Celd Oy 25 Revate

Srnart loper’ sirspectiore asneeded n ronfim e bl

unchiaser aulhexizes F e filled nut Toe mac

vt conler aurchased & rekats check will b malec o purchaser It on s e, Enail ddress i lonly b usee taratFy you of your robare stars,

Purchasers Signaturee

Window A/C Rebate Form

EnergySmartQ

A New Oclesns Program.

Get a $50 Rebate

Energy Smart Window Air Conditioner Rebate

Available for Entergy New Orleans Customers

ceipt, or amail to

Camgete this Farmn andl el 1o the sodress listad on tae back with a copy of your dsted salss

ps@energysmartnola.com. Limit four r=oates per custemor per See reversa side for complate terrs.

ard conditions, Submitted oroduct must be ENERGY STAR” qualified Lo rzczive & rebate,

BN $50 Rebate on ENERGY STAR
Qualified Air Conditioner Units
Te saarch for musl Hlad ;3 n:{ufh andta wari‘:v elighbility. E‘i’ﬂJ )

For more informatian about tais and other Znergy Smart programs, vis't energysmartnola.com or cal 504-229-6868.

3 entergy

Entergy New Orleans Residential Electric Customer Information

EreySmatic

Dlecse fll it suinpleiul, Al inforimction is recuired:

Purhaser's Name: Emst

Entergy Customer's Nems: Entergy Custome-'s Emsik

Irstallstion Address: e

Purchaser’s Accress: Stater e

Daytime Phons:

" ingle Family (Allached) [Oven Size of Ares o Be Couled:
SR— ooy
Make: 12 adel:
wWall Ins.alstion: _Guve e ez

om Reverse Cycle CEER
o

_

e vl Oves O

“m nstallation. A sesarste
on this form. Ema'l ackd

sgy
ner Ut pul
you ol your robals status

= Dete:

ser's Sig

prsharsye spargy o Fregan dase cped by the = City Ceurnel Zcermy Mow Orleans LLC. ueal
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Customer Satisfaction Surveys
Home Performance with ENERGY STAR® Satisfaction Survey

)
EnergySmart‘:?

ANew Orleans Program

Hi Energy Smart Customer,
Thank you for participating in the Home Performance with ENERGY STAR®

offering. Energy Smart would like your feedback regarding your installation and

customer service experience. Simply click here or on the button below to complete

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and

a brief survey.

friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

5 entergy

Income-Qualified Weatherization Satisfaction Survey

b
Energ ySmar?ﬁ?

ANew Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the Income-Qualified Weatherization offering. Energy
Smart would like your feedback regarding your installation and customer service

experience. Simply click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

3 entergy




A/C Tune-Up Satisfaction Survey

.
Energ ySmar’?fv‘f'

ANew Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the A/C Tune-up offering. Energy Smart would like
your feedback regarding your installation and customer service experience. Simply

click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

3 entergy

Energy Smart Online Marketplace Satisfaction Survey

.
Energ ySmaréﬁv

ANew Orleans Program

Hi Energy Smart Customer,

Thank you for participating in the A/C Tune-up offering. Energy Smart would like
your feedback regarding your installation and customer service experience. Simply

click here or on the button below to complete a brief survey.

Complete the survey

Please call 504-229-6868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf
Program Manager

ﬁ entergy
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Energy Efficiency Kit Satisfaction Survey

A
Energ ySmartﬁﬁ?

ANew Orleans Program

Hi Energy Smart Customer,

Thank you for ordering an Energy Efficiency Kit from Energy Smart. We would like
your feedback regarding your experience receiving and installing your Energy
Efficiency Kit with ENERGY STAR® certified products. Simply click here or on the

button below to complete a brief survey.

Complete the survey

Please call 504-229-8868 if you have any questions. Be sure to tell your family and
friends about participating in Energy Smart.

Sincerely,
Nate Wolf

Program Manager

42



Leave Behinds

Sensi Smart Thermostat Leave Behind

EneroySmarlt

Welcome to your new Emerson Sensi™
smart thermostat

Programming & consistent and efficient heating and cccling
schedule is key lo maximizing your energy savings.

For optimal winter savings, set your thermastat when you are.
away and at night to a minimum of five degrees lawar than your
avarage daily tamperature.

For optimal summer savings. sat your tharmostat wher you are
away and at night ke a minimum of five degrees higher than your
average daily tempersture.

Yeu can also use the table below to sasily find the recommended
temperate setting based on your preferences. Following these
tips will halp you save snergy and monay

WINTER DEGREES JMMER DEGREES
HOME NIGHT/AWAY HOME NIGHT/AWAY

85 &3 7 83
7 &5 7 Bl
7 & | 74 kil
7 89 72 7

Far Enargy Smart information, visit energysmartnola.com,
emall info@energysmartnola.com or call 504-229-6868.

neroy Smart

Troubleshooting

Adjusting the temperature

L Within the Sensi app, selact the “deal” or "Cosl” made.

2. Adjust the tempe-azure as preferred. The themos
tamoersture wil re

t al your selectod sul
scheduled set pont change, The thermastat will ther retusn to
the orasl schad.lo.

No heat

1. Confr the thermasial modea s set to “Heas,”

the set point sbove room tevperat. re. Within five se
4 mizke a soff ¢ick s i
should digplay on the screen. The sourc indieates that the

tharrmastal is oparaling

mastal sh rd, and *1

rly.
3 IFthe thermastat does noz click, oy resetting the “leat” schedule.
No cool
1 Confirm tae thermossst modeTs ot to “Cos.”
2. Lower the set pcin: balow room terperat.ra, W tkin five

seconds, the thermostst should mace & sof: click sound), and
“C Tcslos that

soling” srould dsplay s i
“hemostat is ooerating procery.

" schadu e

& IFthe thermestat doss rat ry reseltng |

Start saving.

Setting up your schedule for your thermostat

. Cpenthe Sens’ ol select the at you e
2. Navigate to the scheduling screen:

+ Apple users: Select the calendar icon at the top right of
the sereen.

+ Androld users: Salact tha calendar icon labaled “Schaduling™
st the bottem right of the screen between the icons labeled
"Fan Auto” ard “Usaga”

3 Select "Edit schedule” to view your current thermastat schedules.
The schedules are organized by system mode, either heat or ool
Select"Cool" schedules or "Heat” schadkies from the drop
merns The scheduls optins wil display. Note: The curenty
active schdule will be identified with a check for each mode.

4. Select "Bt to chinge the existing schedule.

o g i

[Pe———

2) entergy

TS ey
e

Restart the thermostat

1. Locate the up ancl clewn dizectional arrew butions on the front of

the thurmnsal.

2. Locate the fen outton on the front of the trermostst.

& Had down all thrae bullons 21 the same lire. Wil

the thermoszet will restart.

“Call for Service” appears on the screen

L This message will cisplay it ting or coo ing system s not sble
o vetnin five degreas of the set pai-t

If additional assistance is needed, email support@sensicomfort.com or call 888-605-7131.

For Energy Smart information, visit energysmar

m. email inf gysmartnola.com or call 504-229-6868.

Znogy Sk # 3 compraversve enargy cFiciercy peczam der aoed oy b Hew Orezor, G Councilang sdriristersd ks E-torgs How Orisors LLC,

42923 Emarzy Servess, LLC. Al Fights Rerorvec,

3 entergy
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HPWES and IQW Sorry We Missed You Door Hanger

—

gy

o
<+

Savings just showed
up at your door.

Sorry we mi

jump

your appointment k

X b Ty Fregeney

Get savings on top of free preducts,
which may include:

QO0O8Q

LED Htchan Bathoom | Wstsr-Saving
LghtBulbs | dartom

Smart
dartors Showsrheads

Power Strip

Thermastats |

. Call Energy Smart at 504-229-6868 today,

visit energysmartnola.com or scan the QR
code for more energy-saving opportunities.

Erergy Serart I compes harabe srergy aficincy pragam devslcped by the Mew Crisara Cly Ceancl and
sckriiabarad by Grimrgy Maww Orlsara, LT, 830133 Enkargy Sarvtcan, LLC. 1 Aphin Bawrrac

a entergy
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Multifamily Landlord Permission Form

Energsi.s.mﬁﬁ'

Landlord Permission Form

Your residential rental bu‘ld'ngs) r unit(s} is {are) under consideration to receive weatherization related services 'n
connaction with Energy Smart weatherization program being mplamentad by Frankiin Energy Services, LLC "Franklin
Energy” on behelf of Entergy “Entergy New Orleans, LLC". &t the botiom of this page is a section entitied “PERMISSION
TO ENTER PREMISFS.” By providing all of the information requested in the section and subrmitting 2 copy of 't to
Franklin Energy, yau hereby give Entergy and Franklin Energy. as well as their employees and contractors, permission to
anter your rasidential rantel building(siunitls) (including both the nside and outside of such) in order to parform enargy
audits, collect eligibity documentation from your tenantz, complete the necsssary aplications. and i the asplication is
approved, to parform or pravide weatherization-related services and follow-up inspaction(s).

Bafore any such work bagins on your building(s) or unit(s}, you wil be required to sign this Landlord Permission Form.
Plaase bie aviare th Maating raems, game rooms, laundry raoms

ces for each affected
 such building,

at
building wil be based on an energy ausit thet is parformad on each individuel unit wit

After weatherizatior-related sarvices have been provided, Entergy o its imslementer, Franklin Energy, may conduct {ar
arrangs for ona of its designated contractors ta conduct} a quality control insp o ansura that all of the
westharizationrelated sarvices approved by Entargy were completed in accordance with the stendards set forth by it. It
s your resporsibility to assist Entergy, its employees and cent [ ing entrance to, and having reasanable

in and around your properly,

ac

PERMISSION TO ENTER PREMISES

I, as izad egen

bulding(s) loceted

at.. have read and understand the above, have reviewed the
program infarmation, and hereby grant permission for reprasentatives of Entergy, including APTIM and Franklin Encrgy.
to enter these premises for the purposes of conducting energy audits and collecting eligibiity documertation from the
residents, including applications, and ta perform the waathsrization work. | am aware thet program information exists at
energysmartnola.com ard that | can call 504-229-6868 for additional information.

Lendlords/hgency Signature Custamer Signature

Title Customer Name

Date

s s covni

At 2 entergy

Multifamily Direct Install Service Agreement

Energyﬁmr}f%'

Multifamily Solutions Direct Install Service Agreement

Property Information

Property Owner
Instalation Adéass Broperty Bhane:

Citys State: ___ 7ip,
Agreement

Property ownor agrees (o participate in Multifamily Solutions and ds that this program pr
products and installation of smart thermostats, LEDs, advanced power strips, pipe insulation, kitchen and bathroom aerator;.
and low-flow showerheads where applicable. Property owner agrees to work with the Multifamily Selutions implementatien
contractor, Franklin Energy, LLC, to notify tha residents of program participation through various means, including, but not
limited to, notices, posters in common areas and letters distributed ta each unit or residence. Property owner will support
these efforts by either distributing the notices as instructed or by providing Franklin Energy, LLC with access to distributs in
common areas nd to each unit or residence et least 24 hours before the scheduled installation. Property owner agrees to
provide personrel o escart the Frankiin Energy, LLC technicians throushout the property and to provide access to all units
or residences when the resident is not home or the residence is unoccupied. The program reserves th,
5 parcent of installed units after installation to ensure compliance with program guidelines.

Property owner also agrees that of its par in the program and receipt of free products, Entergy
will not be responsible In contract, tort or otherwise for any losses or damages of any kind Incurred, arising out of or
related to this program. Franklin Energy, LLC will be responsible for any loss or damage incurred to the extent caused

by Franklin Energy, LLC )i Property owner agre: wlll
Entorgy or Franklin Enorgy, LLC b for any ! lative d:

thi more than 60 days after the Incident glving rise to such cause of nd]on
h: d. The und ad the above and h: to sign thi: t on

behalf of the owner of the above identified property.
Note: Entergy New Orleans, LLC doss ot guarantee that the snergy efficiency prodcts recommended or installed, or the
services providled through this program, will resultin energy or cost savings.

Customer Signature

Customer Signsture.

Pri tomer Name: Data:

Praperty Owner or Authorzed
Manager's Signature,

Questions?

ama.L info@energysmartnola.com
04-229-6868

2 entergy
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Multifamily Program Sell Sheet

EnergySmart §

AP chaaas Peogsais

Keep costs low and satisfaction high.

It's not ten good to be true 'ts Multifamily Solutions

What do you get for signing up?
At no cest ba you or your tenzants, eligible properties wil receive a na-cost energy assessment and no-cost
energy-saving products® installed in your zenast's unit, which may include:

LED Kitzhan Bathraom Vater-Saving Smart Pipe Smar:
Light Bulbs Aerazers ferators Shawerkeads [ hermos:ats Insulaticn Power Strip

What happens after the no-cost assessment and product installations?
You will rece’ve recormmended low-cost ar no-cost upgrades tar your property. Based on your reconmendat’ons,
you'll select an aporogriate trade ally wha will provide an estimate for the energy-eficient upgrades and help you
identify specific rebates you may guzlity for. Recommended low-cast or ne-cest upgrades may include:

Air sealng | Ducs sealing insulz: on AfC tune-up

How do you sign up?
Czll 504-229-6868 or email info@energysmartnola.com.
We'd love to answer zny questions you may have about the program. tce.

Visit energysmartnola.com fo- more energy-saving tips and info.

Vaciie seaduzts installes voy diffar fror the images shaw . Produess & o2 detarminad basze 2n tha ers wnm znt, zverall efzizney avd proz et swsilability, Preduzt: vy rot
s verelires. LECs will be irstalles aaly "2 Faisres wzatainicg tceadercer: 5+ aelozer 2wps

weintte wdin weck ar, sepeadieg o atility ¢ gisi oy sre »

Trmegis Smar 2 v Gemawhenanm gy ashiee s peagram cam cpad oy th e Tolaa s Ciby Coonzilace semivirinsee 33 Entaegy e Sdmane L -
e s entergy
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Multifamily Tenant Notification Flyer

Ene.rgySmart%

A New Orleans Program

Save the date to save energy.

Technicians from the Multifamily Solutions offering
will be in your building on :

You'll receive complimentary installation of no-cost
energy-saving products, such as:

LED Kitchen Bathroom

Pipe Advanced
Light Bulbs Aerators Aerators Insulati Power Strip
g equivalent: 15 gpin 12 gpm

LB mepuivalant)

Installation will only take a few minutes.
After your appointment. you'll receive information about your new products, including
estimated savings. Contact your property manager if you have questions about this flyer.
Energy savirg procucts inatal kad ara desardant usor Zatargy acceunt tyaa and el gict pp Actual preducts installed may diftar fram tha inagas shewa. Maasuras

2re detarmined based en the ervivenment, cverall efheizncy 3adl prac ucs availability Froducts may not bs installzcl i cach wit, dserding on atility clizibilits
anct axicting basel nee. _CCls will bis instllecl onby in fstunes containing ncandescant or slogen leenps

e ks e " 3 e nte rg u
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Four-Pack LED Bulb Giveaway Label

EnergySmart&

A New Orleans Program

Energy Smart
LED Bulb Kit

Install today to start saving.

3 entergy

energysmartnola.com « 504-229-6868

Energy Efficiency Kit Label

Energz%mar&

‘Orleans Progzam

Energy Smart
Energy Efficiency Kit

Install today to save today.

3 entergy

063-0316-04-00-LENTERGYNOHPK-02
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Ready to get Energy Smart?
Visit energysmartnola.com
HERE ARE SEVEN MORE WAYS YOU CAN SAVE;

1. Contact Energy Smart at 504-229-6868 1o see If you quallfy for a
no-cost installation of energy efficiency products and an assessment
of your home

2. Install LED i
shawerheads and faucet serators. You could also receive instant
rebates on LED lighting products when you purchase from local
participating retailers.

5. Adjust your thermastat to match your schedule. We recommend
satting your temperaturs at 68 degrees in the winter (and lowaring it
while you're askeep) and 78 dagrees in the summar (and ralsing it while
youre away or askeep).

Choose ENERGY STAR® certified appliances, which ensure quality
and energy savings. Some products, such as window A/C units,
refrigerators and heat pump water heaters, alsa qualify for rebates
through Energy Smart.

Tune up your A/C system through the A/C Solutions offering Not only
wil it improve tho efficiency and performance of your A/C equipment,
but you'l slso recelve an instant rebate.

. Stop costly air leaks by working with an Enargy Smart participating
trade ally to seal your ductwork, weatherize your home and install
insulation. You may also qualify for Energy Smart rebates.

7 Looking for more ways to manage energy costs? Visit
shop.anergysmartnola.com for energy efficiency products
that can be delivered directly to your door.

gy St 1 & compeaanai ant iy afcksncy pragram divalogady
e e Oxlmars Chy Concll and achminatered by Erve g Mew Crinam, LLE.
‘st Emergy Services LLG. &3 Aighs Bsserved

Energy Smart helps canserve the amount of energy (from electricity and
water)we use at home and throughout our communities. The small
amounts saved add up quickly, as well as help the environment. You can
start saving immediately with these complimentary items in your Energy
Smart Energy Efficiency Kit.

Congratulations

You took the first step on your energy efficiency journey by installing your
Energy Efficiency Kit. You've cut down on your energy use and started
lowering your energy costs. So why stop now? Call 504-229-6868 to
schedule your assessment,

Questions?

For more information and to learn about additional ways to save
energy and money, visit energysmartnola.com, call 504-229-6868 or
email Info@anergysmartnola.com.

Be sure to tell your friends, family and neighbors how they can save
enargy and money with Energy Smart

EHEFQK%%%&?

Energy Smart
Energy Efficiency Kit
Product Guide

du

LED light bulbs showerhead
LED light bulb kitchen aerator

bathroom aerator

a entergy

SLIGHT
—BULBS

Light-emitting diodes, or LEDs, are a great energy-saving
light source. These bulbs use up to 80 percent less energy
and last up to 15 times longer than incandescents. That's
up 10 25,000 hours.

WATER-SAVING
SHOWERHEAD

This water-saving showerhead provides a powerful flow
rate while using up to 75 percent less water, regardless
of water pressure. Less water also means less energy is
needed to heat the water.

WATER-SAVING

These aerators can be installed on most kitchen and
bathroom sink faucets in order to save water and
energy. They produce powerful streams of water at
a reduced flow rate, regardless of available water
pressure. Plus, there's an additional bonus: less
energy is required to heat hot water;
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Rebate Online Forms

EnergySmart =

A New Orleans Frogram

Submit Your Rebate Request

Complete the form below to request your 525 re
N Cush

Air Purifier Rebate Online Form

for Entergy New Orleans R

Purchaser's Name*

Purchaser's Email *

bale on EMERGY STAR® cerfified air purifiers. Rebates available
. Please fill out pl y. All i ion is required.

First Name Last Name

Entergy Customer's Name ™

Entergy Customer's Email™

First Name Last Name

Installation Address™

Address Line 1

Address Line 2

ar

City

Purchaser's Address ™

State

ZIP Code

Address Line 1

Address Line 2

a

City

State

ZIP Code

Daytime Phone*

Type of Residence™
[] Single Family (Detached) [ Single Family (Attached) [ ] Multifsmily (Five or more units)
[] Other-

Do you own or rent your home?*

[]Own [] Rent

Make™ IModel #* Smoke-Free Clean Air

| Delivery Rate (cfm)*
|

Please attach a copy of your dated sales receipt. *

By signing below, the purchaser autherizes Energy Smart to perform on-site inspections as needed to confirm the
installation. A separate rebate must be filled out for each dehumidifier purchased. A rebate check will be mailed to the
purchaser listed on this form. Email addresses will only be used fo notify you of your rebate status.

Signature™ Date™

el

[clear]
Use your mouse or finger to draw your signature above

All rebate forms must be submitted within 45 days of the purchase date. All rebates are given in the form of a check
Please allow 4-6 weeks for processing. This offer is available through December 31, 2023, or while funds last. Limit four
rebates per customer per year. To search for qualified products and to verify eligibility, go to the ENERGY STAR wehsite
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En ergﬁ%{&

wgEmm

Submit Your Rebate Request

Dehumidifier Rebate Online Form

Complese the form below bo request your rebaie of up 1o 525 on an ENERGY STARY certified dehumidifier. Rebates
anaitable for Entergy Mew Orleans Residential Cusiomers. Please fill out completely. All information is reguinsd:

Purchaser's Name*

Purchaser's Email*

First Mame Last Name

Entergy Customer's Mame*

Entergy Customer's Email *

First Mame Lzt Name

Installation Address*

Address Line 1

Address Line 2

Ciy

Purchaser's Address *

State

ZIP Code

Address Line 1

Address Line 2

iy

Daytime Phone *®

Stale

ZIP Code

Type of Residence*

[ Singhe Famiy (Detached)

[ Singhe Famiy (Atiached)

[ Mutifarrily {Five or more urits)
0O Other:

Do you own or rent your home?*
0O Qwn
O Rent

Make* Model #* Capacity (pints)*

How is the residence currently heated and cooled? (Check all that apply)
[ Gas Hested

[ Electricaly Hesled

01 Hesit P Systern

01 #ir Conitianed (Central or Room A/C)H

[ Mo Air Concitioning

Please attach a copy of your dated sales receipt *

“DFIcCh

By signing below, the purchaser authorizes Energy Smart to perform on-site inspections as needed to confirm the
instalation. A separate rebate must be filed out for each dehumidiier purchased. Arebiate check will be mailkd to the
purchaser fisted on this form. Email addresses will only be used to nalify you f your rebate status.

Signature* Date*

Y

s
Use your mouse ar finger (o draw your signature abave

All rebate forms must be submitted within 45 days of the purchase date. All rebates are given in the form of a check.

Please allow 4-6 weeks for processing, This offer i avaiable through Decernber 31, 2023, or while funds last. Limit four

rebates per customer per year. To search for quaified products and (o verify eigiilty, go to the website:
iances/dehurmidiers.
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Freezer Rebate Online Form

EnergySma t?

Girleans Frogeam

Submit Your Rebate Request
Gomplete the form below b request your $25 rebate on ENERGY STARY cartified freerers. Rebotes available for
Erlergy New Orleans Residental Customers. Please fill out completely. All nformation is required:

Purchaser's Hame * Purchaser's Email *

First Name Last Narme

Purchaser's Address*

Addre=z Line 1

Address Line 2

| L 2|

City Siale ZIF Code
Entergy Customer's Mame* Entergy Customer's Email*

| | | | |
First Hame: Last Hame

Installation Address*

Address Line 1

| Freezer Information

Addre=s Line 2

| I al | Make* Model*

City Stalm ZIF Code | |

Daytime Phone*

| | Defrost Type*® Product Type*
[ Awtormalic Defrast [ Ulright Fressesr

Type of Residence™ [ Mermal Dot [ Cévest Fresee

[ Single Famiy (Desached) (] Single Family {Allached) (] Multifarrily {Five or mone urils)

O Other:

Please attach a copy of your dated sales receipt. *

Do you own of rent your home?*
[ Own  [] Rent

Mo File Chosen

By signing below, the purchaser authorizes Energy Smart i perform on-site inspections as needed b confirm the
installation. A separate reate must be filled out for each ENERGY STAR nefrigerator purchased. A rebale check will be
miailed io the purchaser isted on this form. Email addresses will only be used to nolify you of your rebate stajes.

Signature® Date*

A

Tdmar|

Use your mouse or finger lo draw your signature abowe

All rebate forms must be submitted within 45 doys of the purchase date. All rebales are given in the form of a check
Pleaze allow 4 - & wesks for processing. This offer is available through December 31, 2023 or while furids last. Limit four
rebales per customer per year. Compact refrigerators and freezers less than 7.75 cubic feet do nol qualfy. To seanch for
gualified products and i verify sligibility, go to ENERGY STARE.
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Heat Pump Water Heater Rebate Online Form

Energy§mart&

& Memwe Cirlenms Frageam

Submit Your Rebate Request

Complete the form below to request your 3400 rebaie on ENERGY STARY certified heat pump water heaters,
Rebates available for Enfergy New Oreans Residential Cusiomers. Please fil out completely. All information is
reguined:

Purchaser's Hame * Purchaser's Email *

First Hame Last Name

Purchaser's Address*

Addresz Line 1

Addres= Line 2

Entergy Custemer's Name* Eniergy Customer's Email *

City State ZIF Code

First Hame: Last Harre:

Installation Address*

Address Line 1

Address Line 2

City Stale ZIF Code

Daytime Phone™

Type of Residence ™
[ Single Famity ] Mulifamily (T or mors units)
O Cher:

Do you own or rent your home?*
[ Own [] Rert

Heat Pump Water Heater Information

Make* Model

How is the residence currently heated and cooled? (check all that apply)*
[ Bas Hesed [ Electricaly Healed [ Heal Pump System [ Air Canditioned (Certral or Room AGG)
[ Mair Condtioning

Installation Location*
[ Insice: Candiioned Space [ Unconditioned Sarage [ Unconditioned Basement
[ Other:

Please attach a copy of your dated sales receipt. *

Hemes

By =igning below, purchasar autharizes Energy Smart (o pedorm on sile inspections as needed to confirm instalation. A
separate rebate must be filled aut for each heat pump water heater purchased. A rebiate check will be mailed o
purchamer sted on this form. Email addres=es will only be used ta nalify you of your rebate stahes

Signature® Date®

I

pdear]

Wse yaur mouse ar finger o drzw yaur signature sbave

All rebate forns must be submitted within 45 days of the purchases date. All rebaies are given in the form of a check.

Please allow 4-6 wecks for processing. This offer i avalable through December 31, 2023 or while funds last. Limit four
rebaies per customer per year. To search for quaified products and 1o verify ef
enerpystar o uctinderiproductiwaler healrrsheal pump water haaters.
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Pool Pump Rebate Online Form

Eﬂffﬂﬂ?ﬂ%ﬂf

Submit Your Rebate Request
Complete the form below to request your $300 rebale on ENERGY STARY certified pod pumps. Rebates available
far Entergy Mew Orieans Residential Cusiomers. Please fil oul completely. All information is required:

Purchaser's Mame* Purchaser's Email*

First Name Last Name

Purchaser's Address*

Addre=z Line 1

Addresz Line 2

City Stale ZIP Code

Entergy Customer's Name* Entergy Customers Email*

First Name Last Name

Installation Address*

Address Line 1

Pool Pump Information

Make* Model #*

Addre=x Line ¥

Pool Pump Horsepower™® Type of Pump* Age of Replaced Pump *

City =T ZIF Code

Daytime Phone *

Type of Residence*
[ Single Famiy (Detached) 0 Mutifermity (Two or more urits)
[ Other:

Do you own or rent your home?*
O Own [] Rert

| | ) T Spend () Viristke Speed | |

Estimate of Pocl Square Approx. Hours of
Fooltage * Operating Per Day in Operafing Per Day in
| | Filtering Mode* Cleaning Mode®

Please atfach a copy of your dated sales receipt.™

| I

Approx. Hours of

By signing below, purchaser autharizes Energy Smart i perform on sile inspections as needed o confirm instalation. A
separaie rebate muest be filled out for each pool pump purchased. A rebate check wil be maied o purchaser listed on this
farm. Email addresses will only be used (o nedify you of your rebale status,

Signature* Date*

A

lidzar]
Use your mouse or finger io draw your signature abowe

All rebate farms must be submitied within 45 days of the purchase date. All rebates are given in the form of a check.
Please allow 4-8 weeks for processing. This offer & avalable through December 81, 2023 or whike funds last. Limét four
rebales per customer per year. Click hers lo search for qualified products and o verify sighility.
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Refrigerator Rebate Online Form

Enercy Smart

12

g

a
i

o

=]
&

o

gE1E

EnergySmart&
& Hiew Orlenns Frageam

Submit Your Rebate Request

Gomplete the form below to request your rebale of up i 5100 on an ENERGY STAR™ certified smart themostat.
Rebates available for Entergy New Orleans Residential Cuslomers. Please fill oul completely. All infarmation is
reguired:

Purchaser's Mame* Purchaser's Email*

Firzt Mame: Last Name
Entergy Customer's Name* Entergy Customer's Email*
First Name Last Name

Installation Address*®

Address Line 1

Address Line 2

City Stale ZIP Cade

Purchaser's Address*

Addres= Line 1

Addres= Line 2

City Stale ZIP Code

Daytime Phone*

Type of Residence®
O Single Famiy (Detached) [0 Single Family (Attached) [ Multifamily {Free or mone units)
O Other:

Do you own or rent your home?*
O Own [J et

Refrigerator Information

Make* Model*

How is the residence currently heated? (check all that apply)*
[ Gos Heatedd [ Elecically Healed [ Heat Purmg System

How is the residence currently cooled? (check all that apply) =

[ Air Conditioned {Cenral or RoamAC)  [] Mo Air Canditianing

How is the temperature in the residence currently controlled? (check all that apply)*
O Type: Manuadl [ Type: Programmable ] Type: Unknown

Make Model* Serial Mumber: *

Square Footage:*

Total sguare lootage served by
installed thermostat.

Please affach a copy of your dated sales receipt. *

]

By =signing below, the purchaser authorizes Energy Smart to perform on-site inspections as nesded to confirm the
instaliation. A separate rebate must be filled out for each smar thermosial purchased. A rebale check will be mailed 1o
purchaser ksted on this form. Email addresses will only be used to nalify you of your rebate stales.

Signature* Date*

A3

[dear]
Use your mouse ar finger b draw your signatune abave

All rebiate forms must be submitted within 45 days of the purchase dale. All rebales are given in the form of a dheck.
Pleaze allow 4-6 weeks for processing. This offer is avaidable through Decernber 31, 2023 or while funds last. Limit two
rebales per customer© per account Batime. Ta search far gualified produscis and to verfy eligibility, go io
htipsfwwew.energystar goviproductinden producticenified-connected- thenmos iats
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Water Cooler Rebate Online Form

Energy3rart

Submit Your Rebate Request
Complete the form below to request your rebate of up io 550 on an ENERGY STARY certified waber cooler. Rebates
available for Entengy New Orleans Residenlial Cusiomers. Pleass fill out completely. All information is reguined:

Purchaser's Name* Purchaser's Email*
| | | |
First Mame Last Name
Entergy Customer's Name* Entergy Customer's Email *
|FirsJ: Name | !.usL Name | | |

Installation Address*

Addre== Line 1

Addres= Line 2

City Stale ZIP Code

Purchaser's Address®

Address Line 1 Brand* Make* Model #*

Address Line 2

| | | =| | | Product Type
City Stale ZIF Code [0 Hot & Coid (350 Rebote)  [] Cook and Cold (325 Rebale) [ Cold Only (525 Retuale)

Please attach a copy of your dated sales receipt.*

Daytime Phone*®
| e

Type of Residence*®

[ Single Famiy (Detached) [ Single Family (Altached) [ Mutifarily (Five or mone urits) By signing below, the purchaser authorizes Energy Smart to perform on-sie imspectians as needed to confinm the
instaliation. A separate rebate must be filled aut for each water cooler punchased. A rebate check will be mailed to the

O Other: purchaser ksted on this form. Email addressss will sely be used b nalify you of your rebate st

| | Signature* Date*

A

Do you own or rent your home?*
[0 Own [] Rent

ar
Use your mouse ar finger b0 draw your signature abave

All rebate forms must be submitted within 45 days of the purchase dale. All rebales are given in the form of a check
Please allow 4-6 weeks for processing. This offer & avaiable through December 31, 2023 or whike funds last. Limit four
rebates per customer per year. To search for quakfied products and (o verify eigiilty, go o

EnEr oductir fified-water-coolers.

-
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Window A/C Rebate Online Form

Eﬂf-’fﬂiﬂ%ﬂ&f

Submit Your Rebate Request

Complete the form below ta request your S50 rebate on ENERGY STARM cerlified window air conditioner units.
Rebates available for Entergy Mew Odeans Residential Cusiomers. Please fil out campletely. All inforrmation is
reguined:

Purchaser's Name* Purchaser's Email*

Firzt Mame Last Name

Purchaser's Address™®

Address Line 1

Address Line 2

City Stale ZIP Code

Entergy Customer's Mame * Entergy Customer's Email*

First Name Last Name

Installation Address*

Address Line 1

Addres= Line 2

City Siale ZIF Code

Daytime Phone*

Type of Residence®
O Single Famiy ] Multifarrily (Twe or more urits)
O Crher:

Do you own or rent your home?*
0 Own [J Renmt

Size of area to be cooled (3q. ft.)*

Air Conditioner Information

Make* Model™ Cooling Capacity (Btu'hr}*

Iz system reverse cycle?* CEER*
OYes O Mo | |

‘Where was the unit installed?*
) Window ) Yes
) Wall

Are there louvered sides?*

o

Please attach a copy of your dated sales receipt.*

o] [

By signing balow, purchaser autharizes Energy Srarl o parfoem on site inspections a2 nesded (o confirm nstalation. A
separaie rebate must be filled ot for each window air conditioner unit perchased. A rebate check wil be paid i
purchaser listed on this ferm. Email addresses will only be used to nalify you af your rebate stabes.

Purchaser's Signature® Date*

A

[dear]
Uz your meuse ar finger (o drw your signature abave

All rebate forms must be submitted witin 45 days of the purchase dale. All rebaies are given in te form of a check
Please allow 4-6 weeks for processing. This offer i avaiable through Decemnber 31, 2023 or while funds last. Limi four
rebales per customer per year. To search for qualified products and (o verify eligibiity, go o

enermar goproductinderoroductice©ified rom airconditizaers.
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Home Energy Report Reports

Home Energy Report:
Electricity

Name:

Account Number:

Service Address:

November Report

Here is your personalized analysis of
your home's energy use. To see your

complete savings plan, login to your
account at bit.ly/myentergy.

Monthly Electricity Use: 88% more than Efficient Neighbors

Hew You're Doing:

ﬁ g ﬁ o _—
friciert .
Wh
Good

Neighbars
Mote savings possible | Above typical use

*Sirvilar Neighbors are localed nearby and have similar square loclage: Eilicien Nesghbars are considered he lop 15% of the Similar
har group. jaare footage of your horre was callected fron public nformation sources. A1l data is weather norrmalized o
azcount lor yesr-tz- year i KWh referst the use of 5 of glectricily in one bour. Jala displayed in this
teport is roralized for neighibor ol dloes not i spond to Silling cara for this report pesiod

Annual Electricity Use ® Myrome B Eficient Neighbors

1250,

1000

Kwh

Dec Jan Feb Mar Apr May dun du Aug Sep Oct Now

Turn over to find great energy-saving ideas. P

EnergySma

Save energy with your top tips

Load ovens and J Unplug/turn off @ Check and "
ranges to computers & = repair

capacity. clectronics at weatherstripping.

Cost: Free night. Cost: Under $100

1 ully vaded cockirg ecuipment Cost: Free Air lewks from winoows snd doors,

utilize energy nore efficiently. Most still use s nall amounts of reduc nfort and increase ensrgy
power sver when they areina use. £dding wealherslioping is sn
stanchy of low-powet setting. easy znd inexpensive DIY project.

Your Energy Smart Rewards balance: 3502 Points

Carn points by claiming your account, crealing yvour savings plan end reducing your cnergy use,
Redeem points for gifts cirds ot bit.ly/myentergy.

Redeem Next Level S ! ”
$10 gift card $25 gift card @'3 -

arIs 5000 PTS

Zain two points or every <W/h savec. Every 260 pointe eatis $1 towards a gif: card,

Spending breakdown

Complete your online Home Assessment for a
detailed breakdown of your energy use.

Get a FREE home checkup ’ i i
Lighting

Energy Smart cffers “ree hons ensrgy checkuos.
Consurmer Electronics

valuable rebatss and mare, & Ny
7 Laundry/Utility
Visi_energysmartnola.com A V W Other

Fon Ol 3
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ENERGY STAR® Appliances

Purchase a new ENERGY STAR appliance such as
a refrigerator or water cooler and receive a S50
rebate.

< D0 @0C >

LEARN MORE

CEP Widget

Home Performance with ENERGY
STAR®
Choose an in-person or virtual home energy

assessment and you'll also receive free energy-
efficient products, including LED light bulbs.

< ®eOO00O0 >

LEARN MORE

Online Marketplace

Shop for energy-efficient products from the
comfort of your home and receive instant
discounts. Save big on smart thermostats,

energy-efficient lighitng and more.

< D @ O OC >

LEARN MORE

Appliance Recycling

Get $50 for your old fridge or freezer.

< oNeNoNoN

LEARN MORE

A/C Solutions

Keep your home cool, comfortable and energy
efficient with an A/C Tune-up, central A/C rebates
and smart thermostats.

< DHORON N® >

LEARN MORE
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Vehicle Magnet

E’nergySmart&

ANew Orleans Program

Energy Smart

Program Staff

) entergy

Point of Purchase

Lighting Discounts Point of Purchase Signage

t
s Program

Y

Energ@_;ghar&

EnergySmarf&

ANow Orleans Program

INSTANT DISCOUNTS

on new ENERGY STAR® certified
LED lighting. Limit 12 Packages.

INSTANT
DISCOUNTS

on new
ENERGY STAR® @
s L e EnergySmart=
certifie ighting Energyémﬂ? gy

A New Orleans Program
ogram

3 entergy

Limit 12 Packages.

INSTANT
DISCOUNTS

on new ENERGY STAR®
certified LED lighting.

INSTANT
DISCOUNTS

on new ENERGY STAR®
certified LED lighting.

Limit 12 Packages.

3 entergy

2) entergy




Mail-In Rebates Point of Purchase Signage

Air Purifier Dehumidifier

Smart 3 entergy Smart” 3 entergy
AIR PURIFIER DEHUMIDIFIER
REBATES AVAILABLE REBATES AVAILABLE

SCAN THE
CODETO A

Freezer Refrigerator

$25
FREEZER
REBATES
AVAILABLE

SCAN THE QR

REFRIGERATOR
- REBATES
AVAILABLE

AN THE
CODEIT®

3 entergy i ‘Smal 3 entergy
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Smart Thermostat Window A/C

A A
") - - VT -
EnergySmart = 3 entergy EnergySmart» 3 entergy

Orleans Program ANew Orleans Program

UPTO SMART THERMOSTAT WINDOW A/C
5 O REBATES AVAILABLE

$T10OO REBATES AVAILABLE
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Residential Multi-Offering Campaigns

Q1-Q2 Digital Ads Campaign

Q1 Google Search Ad

Ad - energysmartnola.com

Find Out How to Save Energy | Get a No-Cost Home Assessment

Improve home comfort with appliance rebates for energy-efficient products. Schedule energy

improvements for your home today with a home energy assessment.

Q1 Google Display Ads

&84 Home Performance

/i with ENERGY STAR® 2) entergy

Save money on energy bills

Lower your
Lower your

energy bill
energy bill

Energy-efiiclent 3 entergy
upgrades and rebates

Energy-efficient
upgrades and rebates

Home Performance

with ENERGY STAR®

Save money on energy bills

Lower

your
energy bill
Energy-efficient ‘

upgrades and
rebates

3 entergy

2) entergy
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Q1 Facebook Ads

a Entergy New Orleans
= Sponsored - @
Find out how to save energy
Energy Smart offers many ways to save rgy—ii a no-cost Home with
ENERGY STAR? assessment to appliance rebates.

| Affordable appliances

and lighting

Q1 Facebook Ad Gif.mp4

SAVE NOW WITH OUR OFFERINGS Learn More

oy Like O Comment A Share

Q2 Search Ads

Ad - energysmartnola.com «

A/C Tune-Up | Save Money on Energy Bills

Contact Energy Smart to set up a no-cost home assessment and A/C Tune-Up. Improve home
comfort this spring with an ENERGY STAR® certified energy-efficient A/C.



Q2 Google Display Ads

A/C Tune-Up :
Improve home comfort LRARN MORE: 3 entergy
this spring

Tune-Up

Lower your energy bill 3 entergy
O — —

Tune-Up

Lower your energy bill

A/C
Tune-Up

Lower your
energy bill

3 entergy

5 entergy

Q2 Facebook Ads

3) Entergy New Orleans
- Sponsored - @
Save money on energy bills

Make your home both comfortable and efficient with a no-cost Home Performance with
ENERGY STAR® assessment or A/C Tune-Up.

Energy savings
made easy

Efficiency and comfort

and lighting

SAVE NOW WITH OUR OFFERINGS Learn More

oy Like © comment A Share

)
Q2 Facebook Ad Gif.mp4

Tune-Up &g

\ Y
Y. B Ve
Improve home comfort = Jaw

this spring de e, \_‘i

4

3 entergy
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Circuit E-Newsletter

Dentergy

WATCH NOW

Learn Why You Should Electrify Your Lawn

o
8
)

READ MORE

How Do They Do That? Air Source Heat
Pumps

FIND OUT

You Can Safely Plug In Outdoors

WATCH NOW
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Home Performance with ENERGY STAR® Campaign Materials

AT Olians Prcgram

two ways to save

5
2
WL -

. Take advantage of
W

e

Savings start here

Are you looking to make your home more comfortable and energy efficient but
aren't sure where to sta? Energy Smart's Home Perfarmance with ENERGY
STAR™ assessment is the perfect solution. This assessmant:

+ |5 safe, easy and no-cost

+ Provides installation of energy-saving preducts (up 1o a $300 value) at na
cost to you.

+ Could potentially save up fo $175* annually on your energy bill,

Light up your savings

Replacing your light bulbs with ENERGY STAR certified LEDs is a quick and easy
way to lower your energy use. Plus, Energy Smart's Residential Lighting offering
makes it even easier by offering instant discounts on select LEDs ppline and at
participatin . ENERGY STAR certified LEDs:

= Use up to 80% less energy than comparable incandescent bulbs.

+ Lastup to 15 times longer.

+ Work consistently despite temperature and humidity levels

“Actusl £avings may vary.

For more information about these and other Energy Smart offerings:

(& X<

visit Call email

gnergysmartnola.com 504-229-6868 infe@energysmartnela.com

) entergy

Energy Smart s  camprehensive energy =ficiency program developed by the New Crieans Gity Counsl and adminisizred by

Entargy New Orfean 2123 Entergy Services, LLG. All Rights Reserved

Energy Smart % 8 comprehersive energy efliciency program developed by the New Orlean

Smart

& N Orlesns Program

Assessments
make your home
more energy
efficient.

Step one: Assess your options

Sign up today for Energy Smart's Home Performance with ENERGY STAR®
assessment—a no-cost and easy way to make your home more comfortable and
energy efficient. During your assessment, an Energy Smart Energy Advisor will
install energy-saving products (up to a $300 value) at no cost to you. Plus,
you could potentially save up to $175* annually on your energy bill.

Step two: Brighten your savings

Save energy and get instant discounts when you upgrade to ENERGY
STAR certified LEDs through Energy Smart's Residential Lighting offering.

« Find instant discounts and at

« ENERGY STAR certified LEDs use up to 80% less energy and last up
to 15 times longer than comparable incandescent bulbs.

*Actual savings may vary.

For more information about these and other Energy Smart offerings:

G <

visit Call email

energysmartnola.com 504-229-6868 info@energysmartnola.com

2) entergy

ty Council and adminisiered by

Entergy New Orleans, LLC. ©2023 Enlergy Services, LLC. Al Rights Reserved
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Postcard

Save energy, improve comfort and An easy and —
receive products for your home. no-cost way to save i

EnergySmart&

freetims

Are you looking to make your home more comfortable
and anergy efficient but aren't sure where to start?
Energy Smart's Home Performance with ENERGY
STAR® assessment is the perfect solution.

This assessment:
+Is safe, easy and no cost.

- Provides installation of energy-saving products
{upto & $300 value] st no cost to you.

+ Could potentially save up to $175* annually on your
energy bill

Schedule your no-cost Home Performance

with ENERGY STAR® assessment today. 2) entergy

February Bill Insert

Start saving today with a Home Performance

Hploly &
Frergrdmart. with ENERGY STAR® assessment

Don’t miss out on an assessment,

which is safe, easy and no cost. You:
« Will receive complimentary energy-saving products (up to a $300 value).
- Could potentially save up to $175% annually on your energy bill

Keep the savmgs gonng
uth th o Smart offerings.
idents or call 504-229-6868.

Bring savings up a notch with Energy Smart offerings
Energy Smart can help maximize your savings with:
Appliance [ EasyCool )
recyiling

( Rebates for
) entergy

@ l{e

Products from A kIT i
the Energy Smart | AG tpep |
online marketplace

. retail lightingand |
appliances
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LED Kit and Follow-Up Campaign Materials

LED Kit Insert

Energ y‘§"mart&

O luans Pragram

Energy Smart
LED Efficiency Kit

Install today to save today.

BLFESNCLA

Ready to get Energy Smart?

Visit energysmartnola.com

HERE ARE SEVEN MORE WAYS YOU CAN SAVE:

. Contact Energy Smart at 504-229-6868 to see if you qualify for a
no-cost installation of energy efficiency products and an assessment
of your home.

. Install additional energy-saving LED lighting products. You could also
receive instant rebates on LED lighting products when you purchase
from local participating retailers.

. Adjust your thermostat to match your schedule. We recommend
setting your temperature at 68 degrees in the winter (and lowering
it while you're away or asleep) and 78 degrees in the summer
(and raising it while you're away or asleep).

. Choose ENERGY STAR® certified appliances, which ensure quality
and energy savings. Some products, such as window A/C units,
refrigerators and heat pump water heaters, also qualify for rebates
through Energy Smart.

. Tune up your A/C system through the A/C Solutions offering. Not
only will it improve the efficiency and performance of your A/C
equipment, but you'll alse receive an instant rebate.

. Stop costly air leaks by working with an Energy Smart participating
trade ally to seal your ductwork, weatherize your home and install
insulation. You may also qualify for Energy Smart rebates.

. Looking for more ways to manage energy costs? Visit
shop.energysmartnola.com for energy efficiency products
that can be delivered directly to your door.

Energy Smart s 3 comprahansive anergy effelaney program devalepad by
the s Clty d e LLe,
‘@203 Entergy Services, LLC. Al Rights Rezerved.

G8gi60-0e 0o INSFESHOLA

3) entergy

EnergySmart®

Energy Smart

LED Efficiency Kit
Product Guide

This kit contains products to start you on your
journey to energy efficiency.

LED light bulbs

LED spotlight bulbs

LED light bulb

2) entergy
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Smart

Assessments,

Efficiency Upgrades

and More

During the assessment
you

« Will got energy-saving products
installed in your home (up to &
$300 value)

« Could potentially save up to $175*
annually on your energy bill

« Will receive recommendations on
even more energy-saving projects

Save even more by shopping in

inte

Tl Energy Smart online marketplace:
- ¥ o ; R
— =

. | i AI/C Tune-Up:
4 Appliance Recycling:

/ oking 1o get nd of outdated refrigerators of fr

U you $50 to haul away your working

@f'l EasyCool:

For more information about these and other Energy Smart offerings

X

Vist Emat

energysmartnola.com IO NEIOYSMANON.COM

2) entergy

LED Kit Follow-Up Emails

Save with Energy
Efficiency Upgrades

with Energy Smart offerings

Save even more with a no-cost Home Performance with ENERGY STAR®
assessment. With the assessment, you could potentially save up to $175*
annually on your energy bill, which means you'll have extra spending money
to put toward additional needs at home

No-cost products you could receive during your
Home Performance with ENERGY STAR
assessment include:

Smart thermostats
Showerheads

LED light bulbs
Advanced power strips
Faucet aerators

Energy Smart can help maximize your savings with
an )
S, Ap CY.C , the
and

For more information about these and other Energy Smart offerings

jum G <

Visit Email

energysmartnola.com info@energysmartnola.com

5 entergy




LED Kit Postcard

oSy Bring savings up a notch with
Energy Smart offerings

“ A New Orleans Program

Save even more energy by visiting energysmartnola.com/residents,
calling 504-229-6868 or scanning this QR code.

Smart

s o
524 Elmwood Park Blvd, #140
New Orleans, LA 70125

Customers who received the kit are still eligible for
an assessment. e b
no-cost LED kit you re
ano-cost Home Performa

njoyingthe benafits from the
. Keep the sz

with ENERGY

During the assessment, you:

aving products

stalled in your home (up toa

ld potentia
- Will receive rec

p to $175" annually on your energy kil
nrerdations on even more energy-saving projects.

Free energy-saving products may include:

« Smart thermostats. + Advanced power strips.

+ Showerheads

- LED light bulbs

Save even more energy by visiting
energysmartnola.com/residents, calling
504-229-6868 or scanning this GR code.

Energy Smert is a comprehensive energy efficiency program develeped by the New Orleans City Council
snd adhinistered by Entergy New Orleans, LLC, 02023 Entergy Servicas, LLC. All Rights Ressrved

s 2 entergy
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April Campaign
Emails

Smart~

ANew Orleans Program

Assessments
Springtime savings,

L make your home
just for you

more energy
efficient

Upgrade your home comfort and
lower your utility bills

Are you looking to make your home more comfortable and energy efficient
but aren’t sure where to start? Energy Smart's Home Performance with
ENERGY STAR® assessment is the perfect solution. Al it takes is one free
90-minute visit at your home. That's it.

Here's how:

Sign up today for Energy Smart's Home Performance with ENERGY STAR®
assessment—a no-cost and easy way to make your home more comfortable
and energy efficient. This offer is just for select Entergy NOLA customers,
like you. During your assessment at your home, an Energy Smart energy
advisor will install energy-saving products (up to a $300 value) at no cost to

This assessment: you. Plus, you could potentially save up to $175* annually on your energy
« |s safe, easy and available at no cost. bill.
« Provides you with free installation on energy-saving products (up to a

$300 value).

« Could potentially save up to $175* annually on your energy bill. Schedule Now
Schedule Today

Enhance your savings

Save energy when you upgrade to ENERGY STAR certified dehumidifiers
and air purifiers or get an A/C Tune-up.

How else can Energy Smart help
maximize my savings?

« Rebates for retail lighting_and appliances: Rebates of up to $500 are
available for a variety of ENERGY STAR certified appliances, including
dehumidifiers and air purifiers.

« Find rebates at participating retailers on dehumidifiers and air purifiers.
« During an A/C Tune-up, get an instant rebate of up to $150, and
improve the cooling output and efficiency of your unit by up to 30%.

« A/C Tune-Up: Get an instant rebate of up to $150, and improve the
cooling output and efficiency of your unit by up to 30%.

Learn More

*Actual savings may vary.

*Actual savings may vary.

For more information about these and other Energy Smart offerings:

= G <

For more information about these and other Energy Smart offerings:

m 3 @

Visit Email
Visit Call Email Call

energysmartnola.com 504-229-6868 info@energysmartnola.com

energysmartnola.com 504-229-6868 info@energysmartnola.com

® entergy 3 entergy

Energy Smart Is a comprehensive energy efficiency program developed by the New Orleans City Council and administered by Energy Smart is 2 comprehensive energy efficiency program developed by the New Orleans City Council and administered by

Entorgy Now Orleans, L1.C. €2023 Entergy Services; LLC. All Rights Reacrved. Entergy New Orleans, LLC. ©2023 Entergy Services, LLC. All Rights Reserved
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Postcard

Don’t miss out: Save
E”E’9K§!¥£§? Upgrade your home comfort energy and money with

and lower your utility bills an assessment

w0 e, LA p0r2z

Making your home mare comfartable and efficient has never
been asior. When you sign up for Energy Smart’s no-cost,
9o-minute Home Performance with ENERGY STAR®
assessmant, you could:

b
Get up to $300 of no-cost _._
energy-saving products installecl /g™

Could potentially save up to $175*
annually on your energy bill

Sign up for your no-cost assessment today.

energysmartnola.com/home-performance-with-energy-star,

call 504-229-6868 or scan the QR code. ) entergy

May Bill Insert

Be Energy Smart with our other A/C Solutions
Replacing your old, inefficient central air conditioner with an ENERGY STAR® certified model is a great
way to help you save money and energy. Even better, Energy Smart can make your upgrade more

affordable with rebates on qualifying models.
Central A/C Air Source Heat Pump Ductless Mini-Split Heat Pump
« Up to $200 rebate. -Up to $250 rebate. e -Up to $500 rebate.
- ENERGY STAR certified | -ENERGY STAR certified | ] +Compared to standard home
' units use 8% less energy than model can provide heating lLb electric radiators, ENERGY STAR
conventional new models. for approximately one-third certified units use up to 60%
the cost of electric. less energy.

Start saving energy

Visit energysmartnola.com/residential-appliances or call 504-229-6868 to get your rebate today.

Energy Smart is a comprehensive energy officiency program develaped by the New Orleans City Council -
and administered by Entergy New Orlaans, LLC. £2023 Entergy Servicas, LLC. All Rights Resarvad. entergg

‘& Maximize home comfort, and save
S energy with an A/C Tune-Up

EnergySmar

‘Orleans Program

. : This summer, keep cool and save energy with an A/C Tune-Up. Plus receive
' up to $150 in rebates from Energy Smart.
v During the A/C Tune-Up, Benefits of an A/C Tune-Up
a trusted trade ally partner will: + A more dependable, longer-lasting unit.
. Assaasyalicnihs <. A lowsr monthly-ansgy bill

+ Clean the condenser and evaporator coils. « Instant savings toward the cost of the
+ Measure and adjust air flow. A/C Tune-Up.

Schedule an A/C Tune-Up now

Visit energysmartnola.com/ac-tune-up or call 504-229-6868.




May-June Campaign

TWO:.

become
energy efficient

Don’'t miss out on energy savings

With the temperature heating up, now is the time to make
your home more energy efficient. Don't miss out on two of our
Energy Smart favorites: Home Performance with ENERGY
STAR® and an A/C Tune-Up.

Bocome Energy Efficient

Home Performance with
ENERGY STAR

Energy Smart makes it simple, easy and safe to get a no-cost Home
Performance with ENERGY STAR assessment. During your
appointment, an energy advisor will install no-cost energy-efficient
products, worth up to $300, and provide you with a personalized

report outlining our recommended energy-efficient upgrades.

If you choose to proceed with upgrades, program rebates are
available to make the upfront cost more affordable. Plus when you
combine the expected energy savings from the no-cost products and
recommended upgrades, you could potentially save up to $175 on
your annual utility bill.* Sign up to receive energy-saving products,

save on upgrades and lower your costs today.

Schedule an Assessment

Receive rebates on energy-efficient upgrades

O@

Air sealing Duct sealing Insulation

Stay cool with an
A/C tune-up

Getting an A/C Tune-Up can extend
the life of your A/C unit and improve
efficiency and home comfort. Plus,
youTl get an instant rebate of up to
$150. Contact a Trade Ally today.

Start Saving Money and Energy

“Acal saungs may vary

For more information about these and other Energy Smart offerings:

X

vist emai

snorgysmartnola.com infofenergysmarinola.com

a entergy

‘Smart

= Oriaans Progear

Save at least 20%* on your
utility bill

Prepare for the high temperatures of a New Orleans
summer with a Home Performance with ENERGY STAR®
assessment and an A/C Tune-Up

Become E

gy Efficient

Energy Smart makes it easy to save
with a no-cost Home Performance
with ENERGY STAR assessment
from one of our energy advisors.
During the assessment, an energy
advisor will install no-cost energy-
efficient products worth up to $300.
Plus, you could potentially save up to
$175" annually on your energy bill.

Learn More

Save even more on your annual
energy bill when you get an A/C
Tune-Up. Not only can it extend
the life of your A/C unit, it can also
improve its cooling output and
efficiency by 30%.

Learn More

*Actual savings vary.

For more information about these and other Energy Smart offerings:

jm| G <

Visit Cal Email

energysmartnola.com 504-229-6868 Info@energysmartnola.com

a entergy

Enemy Smer is  comprehensive enary efficency program devekaped by the New Orieans Ciy Councl and administarod by

Ernoray New Orisans, LL 3 Eon

v Sorvices. LLC. Al Righls Rosarved



Postcard

Smart

A New Orleans Program

Energy Smart N
makes it easy to Wt
save at home o

Two easy ways to Smart”

Energy Smart, 4398 Elysian Fields dve., Sufte B,
Mew Owrlaans, Loulsiana roias

become energy efficient

With a no-cost Home Performance with ENERGY STAR”
assessment, you'll receive energy-efficient products installed
at no cost to you, and you could potentially save up to $175*
annually on your energy bill.

Save even more with an A/C Tune-Up. It can extend the life
of your A/C unit, while improving the cooling output and

efficiency of your unit by up to 30%.

Visit energysmartnola.com/residents,

call 504-229-6868 or scan the QR code.

inistered by Enterzy New Orlgans
Services, LLC. All Rights Resarvad.

a entergy
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Online Marketplace Promotions

Energy Efficiency + Lighting

Lead Generation Email

gy Efficiency
For All Homes

as low as $0.80

bate and promotional

Brings energy-efficient, long-lasting light to every space

For more information about these and other Energy Smart offerings:

(&

X

) entergy

New Oricans. Lousiana 70123.9605

Remarketing Email

Smart -

Bring Energy and

Water Savings to
Your Home

Energy Smart is helping you save energy and money
with a FREE energy efficiency kit and ENERGY STAR®

standard LEDs for as low as $0.80.

Standard LED bu
4-packs as low as $0.80

You can save energy and money while
enjoying a warm, natural-feeling light

For more information about these and other Energy Smart offerings:

=

Visit
‘energysmartnota.com
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February 2023 Campaign

Lead Generation Email Remarketing

Smart Smart*

Water S

Your Hor

Energy Smart is making It easier for every Customer o save Energy Smart is helping you save
COUDY DRSNS S onin Sty M energy and money with a no-cost

@ energy efficiency kit.
>

As low as $1.82"

2) entergy

a entergy

Email Marketing

[X X

& @
Smart™ | = Entergy, s Q on -

Light Up Your
Savings
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March 2023 Campaign

Lead Generation Email Remarketing Email

Smart”

Just for You Limited Time

:"~ tr ‘pr'o‘duct" Check out our new product this spring:
Amazon Smart Thermostat Tob Assdson Soiit Tharmodta

Just for you, Energy Smart has it for as low as $24.99

]

March madness

— p— :
the Energy Smart Oriina Marvetpiace.
Shop Now |
NEW:
haspae

Your Price

i

As Low As:

afar instant rebate and promotonal discount

As Low As:

afor instant rebate and promosonal discount

For more information about these and other Energy Smart offerings

cat
504-220-6868

G

5 entergy

3 entergy

Marketplace Homepage Banner

$
gySmartx g Q o

Save more water—indoor

Get the NEW Amazon Smart
Thermostat for just $24.99

Facebook Ad

- a Entergy New Orleans

7 sponsored -@
u Check out the newest addition to our Marketplace, the Amazon Smart

Thermostat, available now for only $24.99.
Marketplace March

Promo Facebook Ad Available now

for only $24.99

New Amazon Smart Thermostat
ENERGY SMART MARKETPLACE

Shop Now

o Like © comment # Share
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April Earth Day 2023 Campaign

Lead Generation Email Remarketing Email Marketplace Homepage Banner

R g
Smart” ani O wom

Celebrate Earth Day with a
Google Nest Learning

Garth Dy Sales
th Dy Sale Thermostat for just $99.

ENDINC

It's your last chance to save on smart

thermostats and flood LEDs this Earth Day
Oet ENEROY STAR® certified smart

thermostats for as litte as 0, plus save up
10 60% on other Barth-triendly products

‘Smart = Soninger QW+

Celebrate Earth Day
with up to $130 off
smart thermostats

2023, Limits apply.

Smart b Qo

Limited-time Earth Day
savings

Get an Amszon Smart T
valid April 19-21, 2023,

Celebrate Earth Day with 2 Cooling

Google Nest smart
thermostats for as low as $0 7 8

81



Memorial Day 2023 Campaign

Lead Generation Email Remarketing Email
Energ y'Smart":’ Encrgyirggx;t}'

A Orases Progesm.

Hurry and make
your purchase

Limited-time
today

deals

Plus, as an added bonus, you can get an additional discount of up to
$3 on any LEDs with any non-lighting purchase.

Energy-efficient updates

Energy Smart energy-efficient products

Emerson Sensi™

Emerson Sensi™ i “gf’
verer ar s
MERP-$420 Your Price: $0
Your Price: $0 atter instant rebate and promosonal discount

after instant rebate and promotonal discount

Shop Now

; Emerson Sensi™
Emerson Sensi™

Touch

Touch

MERP-5469
Your Price: $39

after instant rebate and promotional discount

MERP-§169
Your Price: $39

after instant rebate and promotional discount

Shop Now
Shop Now

@ Simply Conserve® @ Simply Conserve®
Standard LED 4-Pack Standard LED 4-Pack
Lh) As Low As: $0.80 ' % As Low As: $0.80
E E E E = after instant rebate and promotone! discount \E \E \E \E = a%er ingtant r9ba% and PrOMOVENE! BISCOUNt

Shop Now Shop Now

For more information about the

= =

Visi

energysmartnola.com energysmartnola.com info@energysmartnola.com

2) entergy ) entergy




Fourth of July/ Father’s Day 2023 Campaign

Lead Generation Emails

Google Thermostat

e
Your Price: §

[Ep——

Google Learning
Thermostat
MSRP: 24900

Your Price: $99.00

o3 lite Smart

ecol
Thermostat
MSRP 514996

Your Price: $29.99

e it e ane omcasow Bacru

ecobee Smart
Thermostat
Enhanced

MSRP: §189.99

Your Price: $69.99

ecobee Smart
Thermostat Premium
MERR 5244 84

Your Price: $119.99

i

soeaan s

3 entergL

Remarketing Email
sSmarl

} Summer
®p savings

[ ) MIRP:§12999
78 Your Price: §

\
4]

Google Learning
Thermostat
RS- 524800

Your Price: $99.00
v e weon wew

Your Price: $29.99

o ¥ e s

ecobee Smart
Thermo
Enhanced

MRS 5108 50
Your Price: $69.99

For mare iomason st thise end ohar Se/gy 3=t oferngs

2 entergy

Marketplace Homepage Banners

EnergySmart™

Summer savings
Gotan ccoboe smart thermostat for as low
as $29.99. Offer valid June 21-July 3
Discount applied at checkout.

ﬂ'w,.s.mazf.%'

Rl

b

Check out our hot deals

Get a Google Nest smart thermostst for as

low a5 $0. OFfor valid June 2B-July 14, 2023,

Discount applied at checkout

Suhibes Q wore

 Cooling

83



LED Discount Going Away 2023 Campaign

Lead Generation Email Remarketing Email Marketplace Homepage Banner

Smart ‘Smart

Ending Soon: LED

Discounts

Due to federal lighting standrd:
on LEDS ill snd June 30,
automticalty spplied st

Final
LED Sale LED discounts

are going away

Enjoy these exclusive LED discounts
Discounts end June 30 before they’'re gone forever

We saved our best LED sale for last. Now through June 30, 2023, take
advantage of up to 65% off ENERGY STAR® certfied LEDs. Plus. if you
wrchase, you can get an additional discount of up

Due to new federal lighting standards, deep discounts on LEDs will not
be available on the Energy Smart Online Marketplace after June 30,

2023. Get your LEDs before these discounts go away forever. add any non-lighting

10 3 off per LED p

In addition to discounts of up to 65% off retail prices, you can save -
After June 30, we will no longer be cffering deep discounts on LEDs,
even more when you add any non-lighting purchase to your order—up
due to new federal ighting standards. That's why now perfoct
to an additional $3 off per LED pack -
time to buy. In addition to these closeout deals, ENERGY STAR'
certified LEDs are up to 90% more efficient than incandescent bulbs.
Save big today, 50 you can save energy all year round.

Standard LEDs
Standard LEDs
s

Flood LEDs
Flood LEDs

£4555-627-08

Globe LEDs Globe LEDs

55

Candelabra LEDs Candelabra LEDs

5Hi85

3-Way Standard LEDs

3-Way Standard LEDs

S48

a2

2) entergy

3 entergy
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Peak-Time Rebate

Email Campaigns

Recruitment Email

A
Energ ySmarﬁ'ﬁ?

A New Orleans Program

Energy Smart
pays you when

you use IESS.

Entergy New Orleans residential customers can get
cash incentives for reducing their energy use during
short periods of high electricity usage.

How to participate:

Si.p 1 Sl-np 2

Enrell anlire in Lack aut far During peal( lime Esrn cash incentives
Energy Smart's Peak Time Rebate events, reduce your based an the amount
Peak Time Rebate. event natifications. Enengy usage. of energy you saved.

For more information or to enroll, click here.

« Customers enrolled in the Peak Time Rebate pilot will receive an email
notification to reduce energy use during short periods of high electricity
usage, also known as peak demand events.

« The email will share tips on how to reduce your electric usage for the
event duration, normally 2-4 hours. A maximum of 15 events will be called
in a calendar year.

« Customers total electric savings will be calculated for peak demand
events, and a check will be mailad for total incentive earmed over the
year:

o Low savers: 510
o Medium savers: 520
o High savers: 350

This limited-time offer is available to
the first 2,000 residential customers to enroll.

2) entergy

Energy Smart is a comprehensive energy eficiency program developed by the Mew Oreans City Council
and administered by Entergy New Orleans, LLC. ®2023 Entergy Services, LLC. All Rights Reserved.

Our mailing address is:
Energy Smart
1100 Poydras St., Suite 2060
Mew Crieans, LATD183

Want to change how you receive these emails?
*fou can update your preferences or unsubscribe from this list.
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ANew Orleans Program

Entergy New Orleans residential customers can get
cash incentives for reducing their energy use during
short periods of high electricity usage.

How to participate:

Skp ] Slznp 2

Follow-Up Email

NO RISK

JUST REWARDS

2

W

Erroll anlire in Lock out for During pealt time Earn cash incentives.
Energy Smart's Peak Time Rebate events, reduce your based an the amaunt
Peak Time Rebate. event natifications, Energy usage. of energy you saved,

We pay you when you use less. Click here to enroll now.

Once enrolled, you will receive:

* An email at least 24 hours in advance of a scheduled peak demand event
with the date and time of the event.

An email at the start of the event with specific recommendations on how
to reduce your electricity usage.

An email at the end of the event, letting you know the event has ended.

= An email after peak season, totaling your energy saved across the peak
demand events and the amount of your earned cash incentive.

= Acheck in the mail for the total incantive earned.
o Low savers: 510
o Medium savers: 520
o High savers: 50

TO earn maximum rewards:

Reduce your energy use during peak demand events by:

= Turning off your lights.

= Setting your thermostat temperature three degrees higher in summer.

» Not using your dishwasher, clothes washer or clothes dryer during the
events.

« Minimizing opening your refrigerator/freezer during the events.

« Unplugging and/or tuming off appliances not in use (T, coffee maker,
etc.).

This is a limited-time offer; click here for more information.
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Follow-Up Recruitment Email

A
Energ ySmarFﬁ?

A New Orleans Program

Time is ticking on this

limited-time offer.

Energy Smart pays you when you use less,

Entergy New Orleans residential customers can get
cash incentives for reducing their energy use during
shart periods of high electricity usage.

This offer is available to the first 2,000 residential customers to enroll.

How to participate:

Enrall enline in Leck aut far During peak lime Earn cash incentives
Eﬂl'g}' Smart's Poak Time Rebate events, reduce your based an the amaunt
Peak Time Rebate. event notifications. energy usage. of energy you saved,

Click here to learn more Click here to enroll now
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Monthly Circuit Newsletter
June 2023

Energy Smart Cash Savings Opportunities

Energy Smart
pays you when

you use |ess.

Summer's scorching, but savings opportunities are soaring.

Energy Smart, Entergy New Orleans energy efficiency program, is launching a new pilot program to help customers save both electricity and
money. Entergy New Orleans residential customers can earn cash incentives for reducing their energy use during short periods of high
electricity usage through a new pilot program, Peak Time Rebates.

Custemers enrolled in the Peak Time Rebate pilot will receive an email notification te reduce energy use during short perieds of high
electricity demand, also known as peak demand events, and in return receive cash incentives for their participation. This limited-time offer is
available to the first 2,000 residential customers to enrall. Enroll today in the Peak Time Rebate pilot by visiting Peak Time Rebate Pilot |
Energy Smart NOLA.

Stay cool while saving green.

Custemers can earn additional incentives of up to $50 their first year by enrolling qualifying smart thermostats in the Energy Smart EasyCool
program. Customers can continue to earn up to a $25 incentive each additional year of participation. For more information, visit EasyCool
Smart Thermostats | Energy Smart NOLA.

To learn more about Energy Smart and the other energy-saving opportunities, visit energysmartnela.com, email
info@energysmartnola.com or call 504-229-6868.



Formstack

Peak Time Rebate Enrollment

To enroll, complete the farm below.

Mame on Entergy Account™

First Name Last Name

Entergy New Orleans Account Number™®

Address on Entergy Account™

Address Line 1

Address Line 2

City State ZIP
Code

Email Address*

To receive event notifications

Cell Phone Number

To receive event text message notifications

Signature™

Use your mouse or finger to draw your signature above.

Date*

-
B H | =
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EasyCool Demand Response

Email Campaigns
Enroll in EasyCool

Turn your smart thermostat

inh::- cCo |

Enroll in EasyCool and get $50 your first year.

“ou enroll; we pay. EasyCool, the easy
way to save money and energy.

WAYS TO GET PAID

I___l
E & j « Enroll your new or existing smart thermestat

in EasyCool, and receive a cne-fime 550
incentive for signing up.

« Collect an additional 525 incentive each
year you pariicipate.

HOW IT WORKS

-
-

During a handful of peak-demand events each
year, your smart thermaostat will automatically
make small temperature adjustments fo increase
the reliability of electrical service. As a parficipant.
you can always manually adjusi your thermosiat
o your desired comfort level. These events will
last no longer tham four hours and will not oceur
on weekends or holidays.

YOU CAN HELP THE ENVIROMMENT, TOO

ou'll alzo reduce your carbon foofprint by
participating. Smart thermostats auto adjust
based on your preferences and outdoor
termperature, and they have programmable
seftings that can help your home be more energy
efficient.

For more information about Energy Smart. visit energysmartnola.com
email infoi@energysmartnola.com or call 504-229-6868.

$4.99 Amazon Smart Thermostat +EasyCool
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L= | ¥ Celebrate Earth Day with

Hic

$£4.99 Amazon Smart Thermostat offered
by Energy Smart for a limited time.

This offer is valid through April 21, 2023

For additional savings, get $50 your first year when
you enroll your smart thermostat in EasyCool.

WAY 5 TO GET PAID

E ' j Enrcll your new or existing smart thermostat

in EasyCool, and receive a one-fime 530
a incentive for signing up.
» Collect an additional 325 incentive each
year you parficipate.

HOW IT WORK S

L
b

T111 Dwring a handful of peak-demand events each
| W, year, your smart thermosiat will automatically
: make small temperature adjustments fo increase

the reliability of electrical service. As a pardicipant,
you can always manually adjust your thermostat
fo your desired comfort level. These events will
last ne longer than four hours and will not ococur
on weekends or holidays.

YOU CAN HELP THE ENVIRONMENT, TOO

Wou'll also reduce your carbon footprint by
participating. Smart thermostats aute adjust
bazed on your preferences and outdoor
temperature, and they have programmable
zettings that can help your home be more energy
efficient.

Pre-season Reminder
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A Mew Orleans Pragram

Dear EasyCool Customer,

Thank you for participating in the Entergy Mew Orleans Energy Smart EasyCoal
offering. Mow in its eigth year, EasyCool has helped reduce load on the grid
during fimes of peak eleciric demand. Relieving the pressure on the electrical
system helps keep the power supply affordable and reliable for all customers.
Your continued paricipation is making a difference.

Cwring this yvear's cycling season (June 1-September 30), we may call an

“event,” which means vour smari thermostat will he acfivated.

+« Events will only affect the temperature by a few degrees, with minimal
impact on comfort. You can easily opt out of an event at any time, for any
reason. Your participation is voluntary.

« [fanevent iz called and you have an EasyCool-enabled smart thermaostat,
your smart thermostat set point will be adjusted by a few degrees.

« These events are limited to weelkdays (no weekends or holidays) during
times when electricity demand is at its highest — typically for two to four
hours between noon and & p.m.

« Event notifications are posted on the Energy Smart EasyCool website.

If you have a guestion about the offering, please call 504-22%-6858. Thank you
again for paricipating in EasyCool.

Sincerely,
Your Energy Smart EasyCool Team

a entergy



EasyCool Social Posts

g

EnergySmart=

Purchase and

i E'nergz%m)a&?%
RESIDENTIAL CUSTOMERS install a qualifying

smart thermostat.

Saving is as -

easy as 1-2-3. -4

EH&@V&I&Q{‘?

Receive $25 for
each additional year

you participate.

Enefgxmaai%

Enroll in EasyCool
and get a $50

enrollment incentive.

EasyCool Social: Re-branded to Public Awareness Campaign

A & 0

r NV r ) ~ 7
ergySmart = EnergySmart* EnergySmart*
frid i Lo AL

AdNew Ol Proguen

Saving is as
easy as 1-2-3.

Purchase and
install a qualifying
smart thermostat.

Enroll in EasyCool
and receive a $50
enrollment incentive.

g
EnergySmart™
Receive $25 for
' 78 : | 3 each additional year
you participate.
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Saving is as
easy as 1-2-3.

Purchase and install a
qualifying smart thermostat.
Enrollin EasyCool and receive
2 $50 enrollment incentive.

3 Receive $25 for each
additional year you participate.

& g
/ySmart* FnergySmart

Saving is as Saving is as
easy as 1-2-3. easy as 1-2-3.

Purchase and Enroll in EasyCooi
install a quaiiiying and receive a $50
smart thermostat. enrollment incentive.

WAYS TO GET PAID
« Purchase and install a qualifying smart thermostat, and get up to
—= 2 $100 incentive.
« Enroll your new or existing smart thermostat in EasyCool, and receive
a one-time $50 incentive for signing up.

« Collect an additional $25 incentive each year you participate.

HOW IT WORKS

During a handful of peak-demand events each year, your smart thermostat will

[ly make small temperature adjustments to increase the reliability of

electrical service. As a participant, you can always manually adjust your thermostat
to your desired comfort level. These events will last no longer than four hours and
will not occur on weekends or holidays.
e YOU CAN HELP THE ENVIRONMENT, TOO
\ ¢) .
—~ You'll also reduce your carbon footprint by participating. Smart thermostats auto
adjust based on your preferences and outdoor temperature, and they have

programmable settings that can help your home be more energy efficient.

[=] rEE5 e
syl

x et
ey (9]

A
N
JvSmart *

o

Saving is as
easy as 1-2-3.

Receive $25 for
3 each additional year

you participate.
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EasyCool Webpage Updates

Energ; ySmartQ 504-229-6868

Ao s ream

EasyCool Smart Thermostats

use durg short periods o

rods ot

pes
ower he comer o your home and potentia enes

Esrn $80 when you enroll your smart thermostst n the ExsyCool offering. a1 4 $25 inoenlue each ardiiona) e you e

1 02 device Incentives pes Eriergy aconunt e

WAYS TO GET PAID
* Purchase and install a qualifying smart thermostat, and get up to

2 $100 incentive.
« Enroll your new or existing smart thermostat in EasyCool, and receive

a one-time $50 incentive for signing up.
+ Collect an additional $25 incentive each year you participate.

HOW IT WORKS

Dt 5 B L oaslt St sveri s wach veae et yemel HistmssiiUail
ly make small adjustments to the reliability of
% electrical service. As a participant, you can always manually adjust your thermostat

1o your desired comfortlevel Thesa events willlast o longer than four hours and
will not occur on weskends or holidays.

YOU CAN HELP THE ENVIRONMENT, TOO

You'll also reduce your carbon footprint by participating. Smart thermostats auto
adjust based on your preferences and outdoor temperature, and they have:

programmable settings that can help your home be more energy efficient.

Questions

wmat t

installed a smant memostat

1 $50 (o

aidt $2 for each addilional year you partcipae

purchase 3 qualéying smart thermostat from any retaler and get 2 $100 incentive, or you can buy one from the Energy Smart Online
Marketplace

Find A Trade Ally
FAQs
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Appliance Recycling

A
Energ },:Smart?

New Orleans Program

Receive $50 for your

old fridge or freezer

1. Visit energy:mnrlno'n.in'olapp|ianc=—recyc|‘|ng to schedule your
pickup—it's quick and easy. Or call 877-743-3128.

2. Energ\f Smart will haul away your wnrl(l'ng Fr’\dg@ or freazer” at no cost.

3. Receive your $50 check in the mail.

Energy Smartia harcévs anargy officiency devalaped by the.
Maw Orlaans City Councl and administarad by Emergy Mow Orlaans, LLC.
©2023 Entargy Servicos, LLC. All Rights Resarvod

S — ) entergy

Flyers

A
Energ KSman?

New Orleans Program

Receive $50 for your

old l:riclge or freezer

1. Scan the QD code to schedule your

p\'cl(up online—it's qul'clc and easy.
Or call 877-743-3128. E E

2. Energ\f Smart will haul away your worl(ing a

[rldge or freezer” at no cost. E

3. Receive your $50 check in the mail

Energy Smartia herciva anargy clficancy doveloped by the
Maw Orlaans City Cauncl and administarad by Emorgy Maw Orlaars, LLE.
©2023 Entargy Servicos, LLC. All Rights Rasarved

"Siza and other restrictians apgly.

3 entergy

Social Media

Energ ;J;Smartv-ﬁ%

iew Orleans Progeam

Receive $50 for your

old friclge or freezer

LB

EpergySmart=

Orleans Program

Schedule your picl(up
online—it's quick and easy.

Or, call 877-743-3128.

Tolearn more, visit

energysmartnola.info/appliance-recycling

\91
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Energ y§mar§??

jew Orbeans Program

Receive $50 for
your old fridge

or ‘FI’EEZEI'

Schedule your pickup online—it's quick
and easy. Or, call 877-743-3128.

To learn more, visit

energysmarinola.in[o/ appliance-recycling

)

Earned Media

The Green Project June 2023 Newsletter

COMMUNITY

eive $50 for your

oM Fidge or freerer

3) entergy

Energy Smart

0
fr

Love Your City's
Keep It Clean
Campaign
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Monthly Circuit Newsletter
June 2023

Energy Smart Cash Savings Opportunities

Energy Smart
pays you when

you use less.

Summer’s scorching, but savings opportunities are soaring.

Energy Smart, Entergy New Qrleans’ energy efficiency program, is launching a new pilot program to help customers save both electricity and
money. Entergy New Orleans residential customers can earn cash incentives for reducing their energy use during short periods of high
electricity usage through a new pilot program. Peak Time Rebates.

Customers enrolled in the Peak Time Rebate pilot will receive an email notification to reduce energy use during short periods of high
electricity demand, also known as peak demand events, and in return receive cash incentives for their participation. This limited-time offer is
available to the first 2,000 residential customers to enroll. Enroll today in the Peak Time Rebate pilot by visiting Peak Time Rebate Pilot |
Energy Smart NOLA.

Stay cool while saving green.

Customers can earn additional incentives of up to $50 their first year by enrolling qualifying smart thermostats in the Energy Smart EasyCool
program. Customers can continue to earn up to a $25 incentive each additional year of participation. For more information, visit EasyCoaol
Smart Thermostats | Energy Smart NOLA.

To learn more about Energy Smart and the other energy-saving opportunities, visit energysmartnola.com, email
info@energysmartnola.com or call 504-229-6868.
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Commercial Marketing Collateral

99



Program Conferences/Speaking Engagements

2023 Women in

Construction Convening:
p.!hwnys to Profits

Thursdey. April 27, 2023
&30 am-dpm

Keep It Clean NOLA

Keep it Clean Nola

Thursday, May 25th, 2023
8:30-10:30 a.m.

)
Energ ySmar?ﬁ?

Alew Orleans Progeam
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Trade Ally 2023 Kick-Off Meeting and Award Ceremony Email

Smart

A barm e ima B g

Energy Smart
YOU'RE INVITED [N mwin

& Kick-Off Event

Tuesday, January 17, 2023 | 8-10a.m.
Energy Centre
noo Poydras 5t.. Floor 38, New Oreans, LA 70163

Smart =

Reminder
Reglzter now for the Enargy Smart 2023 Trade Ally Award Carsmony and
Kick-Off Event.

Parking Details

» Upon enlering the garage al G00 Loyola, press the buttan o pull o licket

«  Allendes parking is available on the 3" and 4" fpars

lcorne Table for validatian

rage, inserl the validated licket inlo the
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Selling Energy/Energy Smart Training

? >
sellingenergy EnergySmart+

. A New Orleans Frogram
Turbocharging Success

Mark Jewell
President of

Selling Energy

Energy Smart has partnered
with Selling Energy to offer free
training to trade ally partners

Selling Energy training package registrants receive:

+ Access to Selling Energy online training courses for a full year.
« Participation in a live training event led by Mark Jewell at Delgado

Community College in New Orleans from 9 a.m. to 1 p.m. on Tuesday,

May 23, 2023. Free hot breakfast and hot lunch included.
« Participation in six (6) additional live/online webinars.

Trade ally partners, sign up here: https://info.sellingenergy.com/energy-smart.

To become an Energy Smart trade ally partner, call 504-229-6868 or
email us at info@energysmartnola.com.

Energy Smart is a comprehensive energy efficiency program developed by the New Orleans City

Council and administered by Entergy New Orleans, LLC.
©2023 Entergy Services, LLC. All Rights Reserved.

©2023 Selling Energy. All Rights Reserved.
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Selling Energy/Energy Smart Training Registration
sellﬁgenerg_y

&
EnergySmar?ﬁ?

A New Orleans Program

Energy Smart is sponsoring FREE Selling Energy training for current trade ally partners

you fory g
fradece. oY : Firstname® Lastname®
Energy Smart has partnered with Seling Energy to ofie thex award-
winning training to help currert trade afly parners excel at advancing
enzrgy solutons. This training ' designed for those senving eher _
cormmercial or residential markets. Emalt? PhicaeTiimbiacy
Trarks 1o i o ally
partners are sligile to enrol in 3 comprehensive Selling Energy training
package that incluges Company name®
+ Acosss o Seling Ensrgy online training courses for a ul year.
+ Paricipation in a taining event 3t Delgado Community Coege in New
Orieans from @ a.m. 101 pm. on Tussday, May 23, 2023 fhestes batn Street address* city*
in-person and simuicast iveicniing)
+ Panicipation in s (6) additonal Fveloniing wetinars hosted by
training instructor Mark Jewel : §
= Acosss o a free one-on-one coaching session with training nstructor State/Region Fostaloorle
Mepewer Please select v
+ Acosss to free resouroes made avalabie 1o all Seling Energy
Shidests: Energy Smart - primary market served
i Please select -
Once enrolment requests have been processed, Selling Energy will resch
ot o prowide directions for accessing oniine courses and supply dtais 3 e
Sk et e Ko o o M 23 :r':.’orgym's‘aan event - May 23, 2023, participation

Find out more about st Mark Jawell, sutject matter expert and TR .

award-winning wainer,
Eliglbliity: Tuo meioy . ity oot by eCAPTCHA
partner company may enroll. Unique email addresses are required. P

Terms of Use: Licenses to access Selling Energy onine training courses
et oo =

wiewing is not allowied

Energy Smart i ac ive energy efficiency prog the New Ovlears City Counct and administered by Ertergy New Oriears, LLC, £2023 Enlergy Services, LLC. All Rights Reserved

Customer Big Check Presentation
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Earned Media
NOLA Newswire Newsletter

Claim Yours Today:

HOME ABOUT CONTACT PRIVACY POLICY TERMSOF SERVICE TIPS

NDLANEWSWIRE

Where New Orleanians Share News for Free!
February 6,2023

EVENTS SUBMITv NEWS BY INDUSTRY v

FEATURED NEWS

Funding for Energy Saving Projects Available from Energy Smart NEW ORLEANS
FEBRUARY 6, 2023

NEW ORLEANS — Get up to 100% of your project costs paid for qualifying energy savings. Not sure where to

'
start? Tell us about your project and our Energy Smart Energy Advisors will do the rest. Submit your project sunny
request form today. AR ST
Contact: -
fools like: 685
Dawn Ellerd, Marketing & Outreach Lead wind: Smph ene.
dawn.ellerd@aptim.com, (504) 390-7515 humidity: 20%

pressure: 30.14"hg

104



NOLA Newswire Social Post

ISIYWWI, LA - GIEUIG, LA * IMIAIUSVIIIE, LA - e - =
Covington, LA - Harvey, LA - New Orleans, LA - Kenner,
LA . Slidell, LA - Metairie, LA
N) NOLA Newswire
B4 contact@nolanewswire.com 200-@

@ nolanewswirecom

Photos See all photos

HOT OFF¥F THE

i N 5 NDLANEWSWIRE

ILANEWSWI ILANEWSWI

ANEWSW P R i
NOLANEWSWIRE.COM
M‘ ﬁ @5 Funding for Energy Saving Projects Available from Energy Smart

o) Like (O Comment &> Share
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Commercial Collateral
Digital Media

Customer Testimonial Videos

Cafe Reconcile LSU Health Scuence Center

“‘Im\

D E el

Customer Testimonial Social Posts

Facebook

g Entergy New Orleans
19-Q
Local business <& energy savings

Get an additional 25% on base incentive rates for qualifying energy-saving projects for your business now

& hitp:/lenter.gy/61873FqkT

See how Café Reconcile partnered with our Energy Smart program to become more #EnergyEfficient and
save money. @ J http://enter.gy/61883Fgkp

& ——that help'us expand our impact
_‘—to the program. We're able to

-
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Twitter

< Tweet

=) EntergyNew Orleans &
@EntergyNOLA

Local business « energy savings

Get an additional 25% on base incentive rates for qualifying energy-
saving projects now n enter.gy/60113FqPV

See how @C
become more £Er

le partnered with our Energy Smart program to
nt and save money.

1:32 | 76 views

12:26 PM - Mar 10, 2023 - 499 Views
1Retwset  1Like

Qo u Q &

e Tweet your reply

‘ Pmiyanair3@ @miysnsire_ - Mar 10

Replying to & NOLA

Entergy New Orleans Blog

aentergg Our companies  Latest news  Insights blog

nsights > Café Reconcile pariners with Energy Smart to save more on their energy bills

Café Reconcile partners with Energy
Smart to save more on their energy bills

BY: MATTHEW BENNETT - COMMUNICATIONS SPECIALIST Il

03/10/2023

Café Reconcile.mp4

Café Reconcile has been working with the Energy Smart program to become more energy efficient, save money on their energy bills and
impact the environment in a positive way. Through the program, the business has repiaced almost 400 light bulbs with brand-new LED bulbs
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Small Business

Small Business Online Marketplace Collateral

THANK YOU FOR SHOPPING WITH ENERGY SMART

Energy Smart understands that small businesses in Mew Orleans need to be energy efficient to save

energy and money. Explore additional Energy Smart offerings for small businesses that will help you
reduce utility costs.

SMART THERMOSTAT REBATES
(zet up to $150 on the purchasze of 2 new qualified smart thermostat. Smart thermostat
manufacturers estimate that users save an average of 109 to 17% on heating and 15%

on cooling costs. That's money you can invest into your business.

SMALL BUSINESS DIRECT INSTALL
“““ Ciur Small Business Direct Install offering provide s enhanced incentives for certain
H (| prescriptive measures. Work with one of our approved trade allies that can do all the
work for you. Find 2 trade ally at energysmartnola.com/ftrade-allies.

Small Business Online Marketplace Box Stickers

SAVE ENERGY. SAVE MONEY.

Install today to save today.

EnergySmart*

2) entergy
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Print Material
Window Cling and Thank You Note

Smart

“ A New Orleans Program

Smart

A Naw Orlaans Program

for your participation in the Energy

. ; ,
M a kl ng Smart program. The energy efficiency measures you

implemented will do more than just save your business

energy and money. They also contribute to a more

e n e rgy saVi ngs sustainable New Orleans. Share your contribution to
a priority

sustainability by displaying this window cling on your

business window or door.

are increasing|y

.. . interested in doing business with companies that are
prou‘] Pﬂl’l:ICIPGnll In the environmentally {riend|y, Displaying your window c|ing

Energy qurt program shows customers that you are environmenta”y
conscientious and responsib|e.

Again, thank you for your participation in the Energy

Smart program. We look forward to worl(ing with you

on additional energy-saving projects.

) entergy 2) entergy
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Trade Ally Recruitment Collateral

Front side

Back side

Become an Energy Smart trade ally

The Enargy Smart program connacts Entargy New Orla ith trade ally profs Is who halp slect
and install anargy-afficiant products that have verifizble @ nargy savings for customars. Provida more value to your
customars by sacuring Enargy Smart Inca ntivas to lower the cost of upgradas and kverage thase cash Incentivas to
g3In naw customars.

Tha program provides Its trada allies with marketing support and technical assistance to idantify enargy efficiancy
opportunttia s, davalop cost effectie projects and complets required program documantation. Energy Smart trada
allios zre rviad to participata In varicus training, developma nt and natwerking oppertunitios providad by the program
and its partnars.

Residential trade ally &

dential h and HVAC trads allios can Join Energy Smart to gain access to rebates,
trainings, industry natworking events, co-brand d loads.

8 PP

Incantivas are avallabke for upgradas thot mduce electricity usoge, such os:

A/C twna-up Air sealing Ho ot pump
ond replacement Aielrindatie Douct saaling water hoatar

Questiors? Contact Enargy Smart to get started. Visit ene rgysmartnolacom, amail .ﬁ.ﬂ
info@onergysmartnola.com, call 504-229-6006 cr scan the QR code. LMEJ
EnergySmart = 2) entergy

Sy ocpy y program deveiczed by the New Orlasms Oty Courct and admmistored by Grtargy Nosw Orleana, LLC
@23 Grtergy Servicen, LLC. A3 Rights Rmsarvad

Become an Energy Smart trade ally

“Tha Enargy Smart program conna cts Entargy Maw Crlaans customarswith trada dly profassionals whe halp slect
and install arargy-afhiciant products that hare wrifishle anargy savings for customars. Provida mom valua ta your
customars by sacuring Enargy Smart incantiwas to lowar tha cost of upgradas and kewarags thasa cash incantiws to
gAIN e customars.

Tha program providas its trada allies with marketing support and tachnical assistanca to idantify anargy afficiency
opportunttias, devalop costaffactie projects and complets reguirad program dacumantation. Enargy Smart trada
allias are e d to participata Invarious training, devalopmant and natworking opportunities providad by the program
and tts partrars

Commercial trade ally é

Lightirg and non-lighting trada allies can join Enargy Smart to gain access to prascriptive ar custom Incant he s,
tranings, Industry natwar king evarts and co-branding cpportunitias.

Drascriptiva Incarthvas sra paid at standard rata for qualifng aquipmant found an the prascriptive Incantiva list on
anargysmartnola.com. f your prajact Is not Includad on tha prascripthe ncantha list, twill ba considarad 2 custom
prafect. Custam projects are pald based on tha calculated @ nergy savings.

Incanttvas are availabla for upgradas that reduce electricity usage, such as:

Intorier and sxctoriser lighting HvAC Lighting and HVAC contrals
Motars Building automation systems c'-:;:t' and
Egam
Quastions? Cantack Emrgr 5|narl to gat starkad, Visit @ mergy smartrola.com, smai o1
6864 or scam the GR code. FRIEERS
(=]

Eﬂemﬁmﬁ‘% entergy

Sracy Smatinn Sevaicp e by thm bane Oy Dy Coarcd and sérarisredy GrtagyPims Crleara, LLD.
=acay Grtergy Servicen, LT A0 Bighta Smarved.
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Compressed Air Overview
Front side

EnergySmart =

A Mew Crleans Program

Compressed Air offering

Lok sizs Arnusal & ok of leal®
" "? _H
Did you know? Vs -
20- /32 inch $60
of & compreaser’s cutput can be wasted due to
r_nmpruud air leaks. /18 inch 24
* Bussurrss B0 piig, tmo-shilt apsrabion, 2030/ EWh.
Incentives
Coampressed air system opecating schedule
24/7 operation (24 hows/day, 7 deya//meek} 90 par leak rapaired
Thess-ahift (24 hoursfday, 54 dayafwask) $85 per lusk rapuired
Torcshifl {1 howrs/day, 57 days/mesk} $50 par ek rapaivad
Single-shilt (B hours/ day, 57 daya/wask) §30 par beak repaivad
- |m-'£-:q-lpl|:lﬁ ses paps 1.
Requirements
* A lsak soreey of ol comp J gir distribustion snd com d wr ing scyipmant musk b completed with en Ulrssonic lesk
1 publy of ingdB.

» Cusrin=ars must beavs lawk Sags in plecs bor 12 montha,

o Comg | air aypd poble ol sir ar dabs Ingging =url aukmil kgging daks (ke weaka prior 8o repaivs med e wesks post
—."1

o Al laks bargar Sham 1 SF muint ks finmd.

+ Pepaired leakn are nct aligibs bor incandive for fiee yaars alber the intisl lnak repair incenlive: new leaks ase elighle srnadly for
ncmnfeea.

Iwhillmn“dlqmuﬂ hlh Phﬂhlfh’ﬂmd.ﬂlhﬂ.ﬂhl
Bstaagy Mysw Olsans, LLC, #6303 Erergy Sarvicas, LLC. Al Raghts Blsarvad -
: ) entergy

—
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Compressed Air Overview
Back side

;"'T
.y

nergysmart

= % A FeaTkkan Ferpsn

Compressed Air offering application process

Uldar §5.000 aubimalad incankive

e pra-approval required

1. Exgugn Exergy Smurt iends ally o complets sk ssrvsp. Trds sy will
tag mnd catalag el laaka Foersd
2 Teachs ally rupaics lasks by raplacing or sepaiing bty squipmart:
5 Trachs ally ushnils spplication packsg io tha Erasgy Snart pregram
Inchelirg

[ Cas Estengy M Cirlasrm bill For project ste

O Projsct bambed irsmica.

D mhlmﬂ.‘”—.

D MJ:—F__#.

C] Pre- and post-lagging data ( weadlasl).
i Ermrgy Srart parforma sibs ispaciion snd s incastive chack
oyt

Incentive caps

Dhywer 5,000 mulirrabed ncerdien
Pra-sppro=s] requined

wad cubalog sl sk Found
:I‘.Tn&-*-.ﬁrﬁp-—qpnﬂqﬂmpuh‘lhhﬁqh
progrem induding:

[0 Ooven Erbargy Mase Oelman bill for projact sits.

[ Prejact itemized prepeasl

O Wz lor incankivs payes.

O Pra-kagging dats {# s=isbls].
hhhmﬁw-nhﬂ.‘h—m—mum‘lh
A Truw slly rapairs losks by roplaciag or repaiing Faully sqeipment.
&'ﬂﬁ‘,.ﬁﬁmﬂﬁnﬁh&hﬁ&m’im
inchuling:

O Compreassd Air Lasks Apphestion workbook, sll isbs complsba,
O Project tamizad imecics.
O Pk logging dabn if wikskla).

& Eregy Semart posforms sike hapection. snd s

247 cpmration (24 hours/ duy. 7 daysfwesk) $40 por comprassor HP or Sotal projmct coat
Thres-sbift (24 herars/day, 5-& duyswask) 837 pae compressor HP or total projuct cost
Torcabift (18 hoursy/duy. 57 dayafwesk) $I7 pur compresscr HIP or tobel project cos
Single-ahift (8 howrs/day, 57 duya/ wmek) 04 par compranscr HP or folal project coat

For mers infarmalion sboul this and ather Energy Smart ollerieys, visi e nergysmartnolocom, smasl infe@ens rgysmortnolo.com or

eall 504279 584 8.

I.llw hllmqhqmw hlh H—.-ﬂ-l-mll:h-l:ud.d adminitarnd hf

Bstangy Hasr Chlunss, LLC, 83023 Ervergy Sarvicms, LU, Al Bights Basarvad,

2) entergy
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25% Bonus Incentive Campaign

Business Landing Page Update

Businesses

25% Bonus Incentive Now Available
Offer Ends June 30, 2023

Get an additional 25% on base incentive rates for qualifying energy-saving projects”. Incentives can cover up to 100% of project costs.

Not sure where to start? Tell us about your project and our energy advisors will do the rest.

Submit your project request form today.

Already familiar with the application process? Submit your application today.

2023 Energy Smart Non-Lighting Application

*Applications must be received by June 30, 2023, with project completion by September 30, 2023, to qualify for the bonus funding.

Print Ads

A
r o
EnergySmart

100% of your energy efficiency
project costs could be covered.

Don't wait. Apply by June 30 and complete by September 30 to receive a 25% bonus incentive.

= Apply now at
energysmartnola.com/businesses 2) entergy

N Lt

EnergySmart*

100% of your energy efficiency
project costs could be covered.

Don't wait. Apply by June 30 and complete by September 30 to
receive a 25% bonus incentive.

Apply now at
> energysmartnola.com/businesses

a entergy
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Times-Picayune Strip Ads

BUSINESS BUSINESS

A quppLy LOOK. BOOK

0 Soced Securty
shewdl wiwry
]

AND GO

A camping trip lod to
a hot new app for the RV crowd

100% of your anergy elficiency project conts could bo covered
Mrhirtvnd

B ooy

- i e e
e e b

My Carr

6 I S P ke Bt esn *“‘

- o0y now st
ce 2) ooy

Groeme: Nw Or sam

CELEBRATING OUR FIRST
YEAR ANNIVERSARY!
Tuition-FREE construction -4
(otas traiming program .':"-E"—..
Mo sxperienca necessary e e

o tow e Tt
ool e et —p—"

-
)
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Digital Display Ads
300x250

100%

of your energy
efficiency project
costs could be
covered.

320x50
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100% of your energy efficiency S o

project costs could be covered. SRR
Apply by June 30 for a 25% bonus, = entergy
550x250

100% of your energy -

efficiency project costs

could be covered. ’ (&1

Apply by June 30 for a 25% bonus.

= enteroy

728x90
100% of your energy efficiency FnergySmary
project costs could be covered.
Apply by June 30 for a 25% bonus. ) entergy
600x200

Energ ySmar‘té'
e

100% of your energy efficiency
project costs could be covered. Apply Now
Don't wait. Apply by June 30 and complete by =
September 5p0ptz receive 53:5% bunu:pincnnti\ra. a entergg
320x100
970x90
Smart a entergy

A New Orieans Program
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300x600

Smart

A New Orleans Program

100%

of your energy
efficiency project
costs could be
covered.

970x250
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100% of your energy efficiency project costs could be covered.
Don't wait. Apply by June 30 and complete by September 30 to receive a 25% bonus incentive.

Apply Now 2) entergy

Smart’

R
100% of your energy efficiency Hfb-
project costs could be covered. a-b ﬁ"ﬂ

Don't wait. Apply by June 30 and complete by September
30 to receive a 25% bonus incentive.

3 enteray

25% bonus incentive for energy-saving Smart
projects ends June 30.
Get cash for upgrades. 2) entergy

Biz New Orleans Dedicated E-blast

Smart

A Hew rleans Frogram

100% of your
energy efficiency
project costs could
be covered.

Don't wait. Apply by June 30 and complete
by September 30 to receive a 25% bonus
incentive.

Apply Now

2) entergy
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NOLA.COM Dedicated Eblast

HVAC, Lighting, Refrigeration, Building Automation & More

En@fﬁ:ﬂi@&ﬂi‘%
Looking for _
savings? 2 emeros

Get more cash for energy-saving projects.

New Orleans buglness owners, up to 100% of 100%
your energy efficiency project costs could be
covered by Energy Smart. Upgrade your
building or equipment to get a cash incentive
and save energy.

of your energy
efficiency project
costs could be
covered.

25% bonus available now

|
through June 30.
Don't wait.
In addition to the standard cash incentive you'll
receive after completing a project, we're offering
a limited-time 25% bonus incentive on
qualifying energy-saving projects. Just apply by
J

June 30 and complete your project by
September 30 to receive the bonus incentive.

Apply by June 30

« $200,000 incentive cap per project. and complete by
« $600,000 incentive cap per year per September 30 to
customer. receive a 25% bonus
incentive.

Not sure where to start? Submit your project )
inquiry today and our energy advisors will do ' J_
the rest. Don't wait. Submit now before June 30
to save more. i F
Visit energysmartnola.com to learn more ﬂ m
about energy savings for your business

Project Inquiry

Energy Smart is a comprehensive energy efficiency program developed by the New Orleans City Council and

administered by Entergy New Orleans, LLC. 2023 Entergy Services, LLC. All Rights Reserved.

Traditional Radio:15 and :30 As Produced Radio

MP3 B14A
APTIM Energy - Energy Smart 15
ENO_ BONUS-VANIT second (2).m4a
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Digital/Streaming Radio :15 and :30

[MP3]
APTIM Energy -
ENO_BONUS-VANIT*

Maa

Energy Smart 30
second (2).m4a

Paid Social

a Entergy New Orleans

-0 Sponsored @

Get more cash for energy-saving projects with Energy Smart

)
"
EnergySmart*

A New Orleans Program

ENERGYSMARTNOLA INFO

Upgrade your business or facility. Learn more

Submit your project
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3 3y New s D Entergy New Drleans

- Sponsored - -y SPonsored Q)

Get mare cash for enengy-saving projects with Energy Srart Giet more cash for energy-saving projects with Energy Smart.

I

Apply by June 30 and
complete by September
30 to receive a

25% bonus incentive.

A
EnergySmart =
A Ko Ovleans Program
EMERGYEMARTHOLA IMFO FORM OH FACEBOOK
Upgrade your business or facility. Apply now Upgrade your business or facility. Apply now
Submit your project Submil your project
O O 10 2.5

Leads Form in Social Posts

Entergy New Orleans X
D7

Entergy New QOrleans

- 25% Bonus Incentive Now Available
Through June 30th

Get an additional 25% on base incentive rates for
qualifying energy-saving projects® Incentives can
cover up to 100% of project costs. Not sure where to
start? Tell us about your project and our energy
advisors will do the rest.

Tell us about your energy efficiency
project

What is the address of the project site?
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25% Bonus Incentive Email Campaigns

January Eblast

Smart

I C » ) - ’/i.d ~. 5 ‘
o &/ ) ~ é ¢ |

25% Bonus Incentive
Available Now

Energy Smawt is offenng a 25% bonus inceniive during the first six months of

ct=. That's 25% over the current

» A H NG energy-S3ving aroe

base incentive rates.

Reacone fo Partiolpate

Enargy Smant incantives can cover up to 100% of project costs.
Applying is easy. Tal us about your project, and aur enargy advisors wil do the
rast
Enargy eficency upgrades canc
+ Lowar your oparmating costs
ncrease the market value of your businass
Improve your brand image with customars
Frovide haalh benafis or amployses

where to shat? Tell us aboul your project and owr energy sdvisors wi

w1 Submit your project request form today.
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April E-blast

.F,‘ne.m".-meartg
S A e v Pragren

Get 25% more cash for your energy-efficient building upgrades.

Now through June 30, Energy Smart is offering 3 25% bonus
incentive. That's 25% over the current base incentive rates. These
increased incentives can help cover up to 100% of out.of.pocket
costs.

Applying is easy. Tell us about your project and our energy advisors
will do the rest Submit your project request form today.

Project Request Foom

To quaiiy, apphcations mus! be submitted by June 30, 2023, with
project compiedon no iater than September 30, 2023

Projects not completed by Seplember 30, 2023, will not qualify for the
bonus incentve

Vist energysmantnola com o leam more about energy savings for
yOur business.

D entergy
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May E-blast

.-

Don't miss out on getting 25% more cash for your energy-saving
upgrades. Deadline to submit applications for the bonus incentive is
June 30

Smart

Reasons to Participate

« Incentives can cover up to 100% of project costs.
. Energy efficiency upgrades can:

¢ Lower your operating costs.

Increase the market value of your business.
o Improve your brand image with customers.
o Provide health benefits for employees.

Not sure where to start? Tell us about your project, and our energy
advisors will do the rest. Submit your project request form today.

To qualify, applications must be submitted by June 30, 2023, with project
comptetion no later than September 30. 2023. Projects not completed by
September 30, 2023, will not qualify for the bonus incentive

Visit energysmartnola.com to leam more about energy savings for
your business

5 entergy
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Program Partner Marketing

StayLocal Newsletter

Save the Planet & Save Money

= Planning an energy efficient upgrade to your
- seomonerunne | business this year? Energy Smart is offering a 25%
" Bonus Incentive during the first six months of 2023

for qualifying energy-saving projects. That's 25%

o over the current base incentive rates.

O June 30mapply by this date Energ}f eﬂicienq._r upgrades can: lower your
Sept. 30-date to complete upgrades operallng costs, increase the market value of your
EnergySmart business, provide health benefits for employees
and improve your brand with consumers.

Not sure where to start? Tell Energy Smart about your project and and energy advisors
will do the rest. Applications must be submitted by June 30, 2023.

Apply now:=

StayLocal Facebook Post

NN &%
AR

]25% MORE FUNDS

June 30<--apply by-this date /
September 30 <--date to complete upgrades

EnergySmaftY

A New Orleans Program
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Chamber of Commerce — Press Release on Chamber Website

foersmad?  INcreased Bonus Incentive for Energy-Saving Projects

Monday, February 06, 2023
Energy Smart is offering a 25% Bonus Incentive to Entergy Mew Qrleans business customers during the first
six months of 2023 for qualifying energy-saving projects. That's 25% over the current base incentive rates.
To qualify, applications must be submitted by June 30, 2023, with project completion no later than
September 30, 2023, Projects not completed by September 30, 2023, will not qualify for .read more —

Categories: Press Release

Downtown Development District Social Post

D of New Orleans o

wury TR esToN . &

| ==

| Ertergy New Domans” Enengy Smart program s offering business customens acdtional
| $ 50 COmpiote energy-ofh Lycinty wogrades
| WRSE Do i Ec s far more IVOIMSton and 10 STAT yOur SopRCaton.

| “We’regivixl:‘gbu:ih;eesses
| an added incen to
!E nery Kﬁrgﬁﬁ- apply and complete

Business customers projects early, and we’ve
canapply for an extra  simplified the application
25% cash incentive in - process. Tell us about your

addition to the mkct.andourmergy’
standard cash advisors will do the rest.”
incentive Energy
- Derek Mills, Demand Side

Smart distributes 0N a  agmacement Masager for Entergy

per-project basis. New Orleans
Na‘wnmumr:u The 25% incentive Is
| ENERGY - EFFICIENT PROJECTS avadlable to all
‘ Aice Bormes. ovrlencmrrit
apply and sudenit eligible
~._._}.;”.;;;.'.. project requests by
June 30, 2023
et e (. m have
m” until September 30, 2023,
| ————— to complete upgrades.
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Downtown Development District Newsletter

ENERGY SMART LAUNCHES 25% INCENTIVE
BONUS FOR BUSINESSES

Energ ySmartQ

AN.-Orluuhognm

gEntergx

Entergy New Orleans’ Energy Smar! program is
offering business customers more money to
complete energy-efficient facility upgrades. Energy
Smart is the comprehensive energy efficiency
program developed by the New Orleans City
Council and administered by Entergy New

Orleans.

Business customers can apply for an extra 25%
cash incentive in addition to the standard cash
incentive Energy Smart distributes on a per-project
basis. These increased incentives can help cover
up to 100% of out-of-pocket costs for energy-
efficient building upgrades.

The 25% incentive is available to all Entergy New

Orleans business customers who apply and submit
eligible project reguests by June 30, 2023.
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The 25% incentive is available to all Entergy New
Orleans business customers who apply and submit
eligible proiect requesis by June 30, 2023.
Program participants will have until September 30,

2023, to complete upgrades. Businesses interested
in learning more or applying can begin the
application process at the Energy Smart websile.

“Both large and small business customers are
eligible for this 25% incentive bonus,” said Derek
Mills, Entergy New Orleans' demand-side
management programs manager. “We’re giving
businesses an added incentive to apply and
complete projects early, and we’ve simplified the
application process. Tell us about your project, and
our energy advisors will do the rest.”

In addition to the cash incentives customers
receive upon project completion, energy efficiency
upgrades help decrease energy usage lowering
operating costs and increasing profitability.

“With the help of our Energy Smart trade allies, we
identify where upgrades can be made to maximize
your savings," Mills continued.
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Earned Media

25% Bonus Incentive Press

Smart
|

FOR IMMEDIATE RELEASE:

Energy Smart launches 25% incentive bonus on energy-saving projects for
New Orleans businesses
Limited-time financial incentive can help cover up fo 100% of project costs

Mew Orleans, La. — Entergy New Crleans’ Energy Smart program is offering companies mare
money to gy-efficient facility up;

Business customers can apply to receive an extra 25% cash incantive in addition to the
standard cash incentive Energy Smart distributes on & per-project basis. These increased
incentives can help cover up to 100% of out-of-pocket costs for energy-efficient building
upgredes.

The 25% incentive is available to all Entergy New Orleans business customers who spply and
submit eligible project requests by June 30, 2023. Program participants will have until

P 30, 2023 fo Jete upgrades. Busi i in leaming mare or applying,
can visit the Energy Smart website to begin the applicafion process.

“Both large and small business customers are eligible for this 25% incentive bonus,” said Derek
Mills, manager of Entergy New Orlesns’ demand-side management programs. “We're giving
businesses an added incentive fo apply and complete projects early. and we've simplified the
application process. Tell us about your preject, and our energy sdvisers will do the rest”

In addition to the cash incentives customers receive upon project completion, energy efficiency
upgrades help decrease energy usage, which translates to lower cperating costs and increased
profitability.

“With the help of our Energy Smart trade allies. we idenfify where upgrades can be made fo
maximize your sevings,” Mills continued.

Energy Smart is the comp energy program d d by tha New Orlesns
City Coungil and administersd by Entergy New Orleans
ABOQUT ENERGY SMART

Energy Smart provides financisl incentives for making energy ¢y upgrades that
unnecassary ussge snd help businasses save money. The program lsunched in 2010 and is opan
to all Entergy Mew Crleans customers. Since the program began, Energy Smart has distributed
more than $43.7 million in cash incentives and allowed customars to save mare than 350 2 million
kilowstt hours. Fer mare infermation about Energy Smart, visit energysmartnols comibusinesses
or call 504-220-6368.

Release

Smart

About Entergy New Orleans

Entergy Mew Orleans, LLC is an electric and gas utility that serves Louisiana's Orleans Parish.
The company provides electricity to more than 209,000 customers and natural gas to more than
110,000 customers.

¥
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Biz New Orleans February 8 Article

Energy Smart Launches 25% Incentive
Bonus for N.O. Businesses

Getty Images

EW ORLEANS - Entergy New Orizans’ Energy Smart program said it is offering comganies more
money to complete energy-efficient facility upgrades.

Businzss customers can apply to receive an extra 253 cash incentive in 2ddition to the standard
cashincentive Energy Smart distributes on 2 per-project basis. Theseincreasad incentives can help
cover ug to 1003 of cut-of-pocket costs for en-'gy-afnc ent building upgrades.

The 25% incentive is availsble to 2l Entergy New Orlezns business customers who 2pply and
submit eligible project reguests by Juns 30. Program participants will have until Sept. 30 to
complete upgraces, B.yne.s 23 interested inlearning maore or 3pplying can visit the Energy Smart

nEas

"Both large and small business customers are eligible for this 25% incentive bonus.” s3id Derek
Mills, manager of Entergy New Orleans’ demand-side manzgement programs. "We're giving
businesses an added incentive to apply and complete projects earty, and we've simplified the
3pplication process. Tell us sbout your project, and our energy advisors will do the rest”

In addition to the cash incentives customers receive upon project completion, energy effidency
sparades he'p decrease energy uiages, which wranzlates o lower coeratng costs and increased
profitability.

“With the help of our Energy Smart trade allies, we identify whers upgrades can bz made to
maximize your savings,” said Mills.

Energy Smart is the energy efficiency program developed by the New Orleans City Council and
administered by Entergy New Orizans.

Catezories: Eparsy Jocdan's Business Newys a
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Claim Yours Today:

HOME ABOUT CONTACT PRIVACY POLICY TERMS OF SERVICE TIPS

NDLANEWSWIRE

Where New Orleanians Share News for Free!
February 6, 2023

EVENTS SUBMITv NEWS BY INDUSTRY v

FEATURED NEWS

Funding for Energy Saving Projects Available from Energy Smart NEW ORLEANS
FEBRUARY 6, 2023

NEW ORLEANS — Get up to 100% of your project costs paid for qualifying energy savings. Not sure where to
start? Tell us about your project and our Energy Smart Energy Advisors will do the rest. Submit your project
request form today.

Contact:

Dawn Ellerd, Marketing & OQutreach Lead

dawn.ellerd @aptim.com, (504) 390-7515

sunny

o

W SHYWWI, LA - OIEUIa, LA IVIaNUEVIIE, LA - e -
Covington, LA . Harvey, LA - New Orleans, LA - Kenner,
LA . Slidell, LA - Metairie, LA
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Photos See all photos
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Funding for Energy Saving Projects Available from Energy Smart

o) Like (J Comment /> Share
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Small Business Online Marketplace Campaigns

Early Spring Promo

Social Post

a Entergy New Orleans “e I¥

JUrp-sLeet your savings INS speing with 8
smart theemestat for your business, Then
£ave 00 Cooling and heating year-round,

L
t
energysmart.store
Early Spring Sale Shop now
Frices starting at $0.
O
':;ﬁ Live C1 Cammient 'r.f} Shive
O C
Sma” Business, Google Nest
| » . ::vtr&‘.’]] 75
avings. 2099 [RLM
Spring into the season with deals '
on smart thermostats.
ecobee 3 Lite
$4999 LM
Smart Offer Smart -
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Emerson

Sensi Touch
$169- EE

Offer ends 3/12

Emerson
Sensi WiFi
$129- EXN

4 A New Orleans Frogeam

ecobee

Enhanced
$189.99 EIFXTA

ecobee
Premium

$24999 F1XXT)

ARew Orieans Frogram

Email

A
Smart

Small Business,

“ig Savings

Jump-start your savings this spring with 3 smart thermostat for
your business. Then save on cooling and heating year-round

Avaliabie for Entergy New Orieans amall business customers at the

Quantities are limited, 20 act now.

e

Vicit gnargysmart ctors for thece offert ac wall ac other Cizcountad or no-0ost

energy-saving produats

ot Enargy Smast, vist energyemarinois oce
infoflensegy emartnole com o o0 604-229-8263

Earth Day Promo

Social
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Earth Day,
Every Day.
Invest in our planet

and your business
yearround with

energy-saving products.

Google Nest

$149:59 @

ecobee3 Lite

Energy Efficiency Kits

$48

?
LA

PR

Niagra Low-Flow

Aerator li

40W-100W
A19 Dimmable

LEDs

Tricklestar
Advanced PowerStrip

$19 @
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@ Entergy New Orleans
; r o)

As a New Orleans small busin
energy-efficient produ

Google Nest

Earth Day, sa05s [
Every Day. )

Invest in our planet
and your business
year-round with
energy-saving products

$14959 m

ecobee3 Lite

Energy Smart Small Free Smart
Business Online Store Shop now Thermostats

-
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Email

S

EnergySmart *

Exslusive Offarc for 3mall Budnaccac.

Ariativ conty i Tre Seal Soersas Colvw Sl

eocheed Lite Thermoatat

Now $o*

© crrrenss
amall Businece Kits
Now $0*

L L

Viek aacpaeny ar och
wrargaanis

SEeroad of 3zt

Cusrditon 2oa ImIes, 10 321 100

o racom s AN 0L Ty WAL W SWRNrATIS S0n
oo ShafaeargeT AT Som o v R Ll

3) entergy
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Memorial Day Promo

Social

Looking for

Memorial Day - \
Savings? S, . ~

41,4.
o o Monet
s
Clearance sale on LED bulbs.
Up to 80% off.

a Entergy New Orleans i ¥

Sponsored

Now's your chance to get screw-in LEDs
delivered right to your small business' doorstep.
Place your order while supplies last.

energysmart.store

Energy Smart Small m
Business Online Store

[ﬂ) Like (D Comment £ Share
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Email

Looking for
Savings?

Clearancs 2ale on LED bulbs.
Now up to 30% off.

$50* $4 and $8*

e 2t e ater. e st era aten
MERE G WERE Sdaesivi
AT 0 e g oy

Fox manm atuvancn 3t Fomcgy St et arargarearriciacom.
o rodararguraerala com s o SN0

) entergy
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Trade Ally Q1 Newsletter

Smart

A Bew Orlean Pr

Energy Smart Q1
Trade Ally Newsletter

The Commerzial and Industrial Trade Ally Quarterly Mewsletter is a resource for
trade ally partmers to learn about updates to the program and information about

upcoming trade ally events, training and professional development opportunities.

Goals for 2023

2023 is Program Year (PY) 13 for the Energy Smari program. The commercial
and industrial budget is 56,367 271. To achieve this goal, the program is
removing barriers to participation on behalf of customers and frade allies,
onboarding new frade allies and continuing fo increase the percentage of
=avings originafing from non-lighting measures. We lock forward to your
participation with the program this year.

) T W = i oF AT,
#” ‘ . i 3 ¢ i - ]
25% Bonus Incentive
Available Now
- E B ke g A - ‘
Al AV ra b ¢

&

# | .n-\_'.--' .;';./"5'_- |
J D nde’val”. L3047 & Bl Ry
Energy Smart is providing a 25% bonus for all prescripive and custom prejects
submitted to the program by June 30, 2023. Projects must be completed by
Sept 30, 2023. Thiz bonus helps Energy Smart fo distribute incentive funding

evenly throughout the program year.

Design Lights Consortium updated its solid-state lighting (S5L) technical
requirements in 2022. Energy Smart now requires lighting to meet DLC version
P

Design Lights Congorfium updated its solid-state lighting (S5L) fechnical
requirements in 2022. Energy Smart now requires lighting to meet DLC version
5.1 standards. This applies to any foidures and lamps. With respect fo screw-in
bulbs and downlights, Energy Star iz accepled.

When submitting completion

Energy Smart reminds frade allies to documents to Energy Smart, please

fo
tnola

to submit an application:

« Application/calculator

Final customer invoice

. gtlllt‘{rblﬂl_ « Photos of installed equipment
= Speciications « Project completion notice
« Proposal

» Updated calculator if the scope

« Product cerifications (DLC, of work has changsd.

Energy Star, AHRI)

= W9 for the enfity receiving
payment

« Photos of pre-existing
equipment

Energy Smart asks frade allies to
always download a current version of
the calculator from this page:

Bus _Energy Smart NOLA

On Jan. 17 Energy Smart hosted its 2023 Trade Ally Kick-Off and Awards
Ceremony. Energy Smart staff covered program goals for the year and
disfributed plaques to the following trade ally award winners:

« Lighting — NOLA LED

« HWVAC — Blue Box Air

= Small Business — Gasket Guy of Louisiana

« Customer Service — Nu-Lite Electrical Wholesalers

Building Automation — Synergy Building Solufions

» Commercial Trade Ally of the Year — Synergy Building Solutions

March 22 | 9-10:00 a.m.
Energy Smart welcomes energy engineer Adil
Khan, CEO of TransPower Company and genior
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March 22 |9-10:00 a.m.

Energy Smart welcomes energy engineer Adil
Khan, CEO of TransPower Company and senior
member of the Association of Energy Engineers,
to lead the fraining "Unlocking the Mystery of
Utility Bills.” Tune in to leam about:

= Line items that determine everall utility bill
price

= Demand charge, energy charge and
reactive power charge

« Purchased power cost

« [Base rate charges

« Riders

« Franchise fees

= Active power and apparent power

= Power quality and power factor

Adil Khan has over 30 years of natienal and intemational executive
management experience and has been involved in next-generation
technologies. He is an electrical engineer with a Master's in Business
Administration. He is the founder, president. and CEO of TransPower
Company. a R&D and technology manufacturing company. He is also an
adjunct professor of strategic management at Denver University and sits on the
board of multiple asscciations including local chapters of the Association of
Energy Engineers.

Register here: Unl

he Mystery of Utility Bills

Eventirite invitation )

* Agsociation of Energy Engineers members can receive 0.2 hours of
continuing education credits for attending this webinar.

April 12 | 9-10:30 a.m.

Energy Smart welcomes David Bonaventure, PE, CEM, fo discuss updates to
the state Building Energy Code. David is the past president of the Baton Rouge
Chapter of ASHRAE. He has been in the design consulting engineering field for
the built environment for 23 years and has been invelved in several highly
energy efficient buildings. This fraining will cover how the state's Energy Code
will impact:

« Mewinsulafion levels

= Building envelope construction

= HVAC equipment efficiencies

Building venfilation changes

= Energy recovery

Lighting controls

= Mechanical and electrical commissioning

» Building envelope construction

» HWAC equipment efficiencies

» Building venfilation changes

= Energy recovery

= Lighting controls

= Mechanical and elecirical commissioning

ode Mean for You

Energy Smart will partner with Mark Jewell. an nationally-renowned sales
frainer whose first book, "Selling Energy: Inspiring Ideas That Get More
Projects Approved!” was a Wall Street Journal bestseller. This training will take
place at Delgado Community College in New Crleans on Tuesday, May 23.
Registered trade allies can receive this training, which will include numerous
supplemental enlinge resources, at no cost. Energy Smart will send an invitation
fo trade allies.

Energy Smart would like to gauge trade ally inferest in attending Fundamentals
of Comp d Air, provided by the Comp d Air Chall The
Compressed Air Challenge is a voluniary collaboration that promotes energy
and operational efficiency in compressed air systems for industry. This is a one-
day introductory course designed to teach facility engineers, operators and
maintenance staff how to achieve 15-25% cost savings through more effective
production and use of compressed air. If you are interested in attending this
training, contact kevin fitzwilliam@aptim.com.

On Feb. 9, Energy Smart and Entergy Solutions siaff presented fo instructors
and students associated with the L3U Industrial Assessment Center (AC).
LSU's IAC helps small and medium sized US manufacturers and commercial
buildings save energy, reduce wasie, and improve productivity by providing
single day, no-cost energy assessments conduced by a team of engineering
faculty and students (hitps:/iac [su edu). If your company is looking to hire
employees with an engineering background and are interested in learning more
about the 1AC, Kevin Fitzwilliam can help you to connect with the center.

Contact Kevin Fitzwilliam at

with inquiries

about any of the information in the Q1
newsletter.

ﬂ entergy
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Trade Ally Q2 Newsletter

Smart

A New Orieans Frogram

Energy Smart Q2

Trade Ally Newsletter

The Commercial and Industrial Trade Ally Quarterly Newsletter is a resource for
trade ally partners to learn about updates to the program and information about
upcoming trade ally events, training and professional development opportunities,

Energy Smart reminds trade allies fo download the Iatest version of the lighting_and non

lighting calculator.

Program Update

Energy Smart thanks all of the trade allies who have submitted projects thus
in 2022, As of May 1st, the program has reached 36% of its energy savings
goal of 54,247 606 kWh. Thirty-one trade allies or contractors have submittec
total of 66 projects. These applications are split nearly evenly between lightin
and non-lighting projects. To date, 38% of the program budget has been
allotted to these projects.
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Energy Smart is providing a 25% bonus for all prescriptive and custom projec
submitted to the program by June 30, 2023. Projects must be completed by
Sept. 30, 2023. This bonus helps Energy Smart to distribute incentive funding
evenly throughout the program year.

Energy Smart reminds trade allies to
email the following decuments to
ergysmartnola

to submit an application:

» Application/calculator

» Utility bill

» Specificafions

» Proposal

s Product certifications (DLC,
Energy Star, AHRI)

« WO for the entity receiving
payment

» Photos of pre-existing
equipment

Energy Smart asks trade allies to
always download a current version of
the calculator from this page:

Busin Smart NOLA

When submitting completion
documents to Energy Smart, pleast
email these items o

- .

Final customer invoice
Photos of installed eguipment
Project completion notice
Updated calculator if the scop
of work has changed.

Energy Smart is partnering with
Selling Energy to offer a training to
current frade ally partners to help
you excel at advancing energy
solutions. Breakfast and lunch will be
provided. Thanks to a generous
sponsorship from Energy Smart,
current frade ally partners are
eligible fo enroll in a comprehensive
Selling Energy training package that
includes:

» Access to Selling Energy
online training courses for a full
year.

« Participation in a training event
at Delgado Community College
(in the Lac Maurepas Room on
the 2nd floor of the Student Life

' ! 1

weh || : [ | db‘
To sign up, please fill out our
registration form. Registration is
limited, so we encourage you fo sig
up while openings remain available
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limited, s0 we encourage y
up while openings remain

Participation in a training event
at Delgado Community College
(in the Lac Maurepas Room on
the 2nd floor of the Student Life
Center) in New Orleans from 9
am. fo 1 p.m. on Tuesday, May
23, 2023 (hosted both in-
person and simulcast
live/onling).

Participation in six (6)
additional live/online webinars
hosted by training instructor
Mark Jewell.

Access to a free one-on-one
coaching session with Mark
Jewell.

Access to free resources made
available to all Selling Energy
students.

On July 13, Energy Smart will host a training on retre-commissioning
will be open to both RCx service providers and Tacility directors. The |
thiz training will be announced soon. Deng Lin, of Harris Energy Solul
lead the training. Deng is a professional engineer with over 10 years (
experience in ensrgy engineering. He developed and executed techn
standards for implementation of Energy Conservation Measures (EC)
Retro-commissioning Studies for over 600 New York City buildings. M
included BMS upgrades/conversions, lighting upgrades, pneumatic

rehabilitations, boiler control upgrades and HVAC system upgrades.

Colmex Construction
Regency Electrical Group
APFenergy

Industrial Energy Ser
ElecTech

Ingersoll Rand Indusi
Motion Industries ‘erdant Energy Mani
Case iZ Systems Solutions

HD Electric « Germ Slayers Cleani
NOLA Engineering Maintenance Solutior
Chester Electric G&R Professional Se
Prexus International Louisiana Energy Sol
B.E.F. Electric Company

)

ELAN STUDIO

LIGHTING

Jeremy Friloux is the showroom
manager and part owner of Elan
Studio Lighting, a locally-owned
lighting company that has been a
trade ally with Energy Smart since
2020. Elan Studio Lighfing provides
lighting solutions to both residences
and businesses, including new
construction and remodels.
“Everyday is a new challenge,” zaid
Jeremy. “New product is constantly
coming out. Styles and designs are
constantly changing.”

Having earned its Gold trade ally t
rating based on its level of
participation in 2022, Elan has
continued its work as a reliable tra
ally in 2023. Said Jeremy: “Energy
Smart has given us the opporiunit
to get out in front of potential
customers that we normally would
not have. To show a customer that
the project can pay foritselfin a
short period of time has been a bi
advantage. The return-on-
investment calculator has been a
valuable tool.” Elan has emphasizi
training his staff on the Energy Sm
application process, benefiting not
only his company, but the Energy
Smart program staff as well.

In April, Energy Smart facilitated individual conversations between trade allis
and two local workforce agencies — Louisiana Green Corps and the New
Orleans Technical Education Provider (MOTEFP). Tracy Landry is the Caresr
and Employment Specialist with LA Green Corps, and Janelle Dejan is an
electrical lead instructor with NOTER. Both provided trade allies with an
overview of their programs and students. If your company is looking to hire
entry-level employees with an electrical aptitude, you can reach out to Kevin
Fitzwilliam who can connect you with these organizations.

Contact Kevin Fitzwilliam at

with inquiries

about any of the information in the
Q2 newsletter.

2) enterg
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