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1600 Perdido Street 70112-1208
P.O. Box 61000
New Orleans, LA 70161-1000
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Sharonda Williams
VP — Regulatory & Public Affairs

August 25, 2026

VIA ELECTRONIC MAIL ONLY
Clerk of Council

City Hall - Room 1EOQ

1300 Perdido Street

New Orleans, LA 70112

Re:  Filing of Entergy New Orleans, LLC’s Energy Smart Program Year 16
Midyear Report (Resolutions R-11-52, R-25-630; CNO Docket UD-08-02,
UD-17-03, and UD-23-01)

Dear Clerk of Council,

On February 3, 2011, the Council of the City of New Orleans (“Council”) adopted
Resolution R-11-52 requiring periodic reports regarding Energy Smart to be filed with the Council.
Resolution R-25-630, adopted on December 18, 2025, approved the continuance of Energy Smart
for Program Years 16-18. Council Resolution R-25-630 further approved APTIM, Environmental
and Infrastructure (“APTIM”), National Theater for Children (“NTC”), EnergyHub Inc.
(EnergyHub), and Honeywell Smart Energy (“Honeywell”) as the Third-Party Administrators, and
Tetra Tech, Inc.(Tetra Tech) as the Third-Party Evaluator for the programs.

On behalf of APTIM, NTC, EnergyHub, Honeywell, and Tetra Tech, Entergy New
Orleans, LLC submits this Program Year 16 Midyear Report electronically and requests that you
file this submission in accordance with Council regulations. Should you have any questions
regarding this filing, please contact my office at (504) 670-3670.

Sincerely,

Alarmsndy

Sharonda Williams

Enclosure
cc: Official Service List UD-08-02, UD-17-03, and UD-23-01 (via electronic mail)
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Executive Summary

The Energy Smart Program (Program) was developed by the New Orleans City Council (Council), is

administered by Entergy New Orleans, LLC (ENO) and is implemented by APTIM, the Third-Party

Administrator (TPA). This report contains performance data and activities for the Program for the period

of January 1, 2026 - June 1, 2026. This report includes pre-evaluated gross savings.

To ensure success in current and future programs, APTIM and ENO have engaged several

subcontractors that have extensive experience in energy efficiency and demand response programs in

the New Orleans market to implement the program, including:

e ILSI Engineering

¢ Legacy Professional Services
e Thrive New Orleans

e Franklin Energy Services

e Harris Energy Solutions

e MD Energy Advisors

e National Theatre for Children (NTC)
e Energy Solutions

e EnergyHub

e Honeywell

e Bidgely

This report contains data on the Energy Smart program offerings, including:

e Summary of activities by offering.

e kWh savings achieved, kW reduction and incentives spent.
e Marketing, outreach and engagement.

e Training and workforce development activities.

e Supplier diversity highlights.
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Offerings Overview

Residential

Energy Efficiency

Home Performance with ENERGY STAR®.
Retail Appliances.

Income-Qualified Weatherization.

A/C Solutions.

A/C Solutions — Income Qualified.
Multifamily Solutions.

Multifamily Solutions — Income Qualified.
Behavioral Energy Efficiency.

Residential HVYAC Midstream

Energy Academy Education and School Kits.

Demand Response

EasyCool Bring Your Own Thermostat
Battery Energy Storage Program
Electric Vehicle Charging Program

Commercial & Industrial

Energy Efficiency

Small Commercial Solutions.

Large Commercial & Industrial Solutions.
Schools and Universities.

CoolSaver Tune-up.

Demand Response

Large Commercial & Industrial Demand Response
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Table 2.1

kWh " KW "
SAVINGS** kWh GOAL SAVINGS INCENTIVES BUDGET

Commercial &
Industrial - Energy | 15,168,028 46,234,947 33% 34,056 3,887 $2,029,895 $6,993,622
Efficiency

Residential - Energy

_ 9,262,244 29,233,824 32% 4,347 .44 5,682.21 $3,628,502 $10,721,428
Efficiency

24,430,272 75,468,771 32% 38,403.54 9,469.64 406% $5,658,397 $17,715,050

*Goals are reflective of the Energy Smart approved goals for Plan PY 16 in Council Resolution R-25-630 on December 18, 2025. Summary
tables show savings achieved and incentive spend from 1/1/2026 through 6/1/2026.

**Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.

Table 2.2

& % OF PROGRAM
PROGRAM COSTS PROGRAM BUDGET BUDGET
Commercial & Industrial -

Energy Efficiency $3,327,291 $11,224,501

Residential —

Energy Efficiency $5,897,607 $17,560,221

$9,224,898 $28,784,721

Table 2.3

0,
PROGRAM COSTS*  PROGRAM BUDGET 7 OESSgSTRAM
Residential - Demand

Response $544,489 $1,425,690

Commercial & Industrial —

Demand Response $354.171 $2,468,760

$898,660 $3,894,450

*Program costs are reflective of projects that have been completed as well as projects that are being implemented.

Table 2.4

EM&V SPENT EM&V BUDGET % OF EM&V BUDGET

$291,608 $1,360,939 21%
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Residential Summary

As of June 1, the Energy Smart Residential Portfolio has achieved 9,262,244 kWh in energy savings,
reaching 32% of the annual goal, excluding the Behavioral offering. Overall, the portfolio has
demonstrated strong performance across both Market Rate (non-Income Qualified) and Income
Qualified offerings. Market Rate offerings have delivered 3,174,291 kWh in savings, achieving 24% of
the annual goal, across programs including Home Performance with ENERGY STAR, Multifamily
Solutions, A/C Solutions, HVAC Midstream, and Residential Appliances. Multifamily Solutions were
strategically prioritized early in the year, providing trade allies sufficient time to complete projects ahead
of the second half, which is often impacted by holidays and severe weather. This approach also
enabled the integration of A/C Solutions into Multifamily projects, allowing properties to receive A/C
tune-ups alongside broader efficiency upgrades. Home Performance with ENERGY STAR experienced
a slower start in Q1 but bounced back in Q2 with a strong showing in May supported by trade ally
referrals, while the Retail Appliances program exceeded expectations and contributed significantly to
early savings.

Income Qualified offerings have achieved 6,087,953 kWh in energy savings, reaching 40% of the
annual goal, driven by strong early performance from Weatherization, A/C Solutions, and Multifamily
Solutions. Similar to the Market Rate strategy, Multifamily Solutions Income Qualified were prioritized
early to maximize savings and allow time for follow-up work. A/C Solutions benefitted from leads
generated through weatherization recommendations and targeted outreach to properties that had not
received tune-ups in over two years, further accelerating participation and savings.

The Neighborhood Delivery Pilot hosted two events in the first half of the year, in the Desire/Florida
neighborhood on March 12 and in Central City on May 14. Looking ahead, seven additional events are
planned for the second half of the year, with targeted outreach.

Commercial & Industrial Summary

During the first half of PY16, the Commercial & Industrial (C&l) portfolio demonstrated steady progress
across four program offerings, supported by expanded marketing efforts and trade ally engagement.
The Commercial portfolio has achieved 15,168,028 kWh, 33% of the annual energy savings goal.

The Small Commercial Solutions offering achieved 1.7 million kWh, reaching 20% of its annual goal,
with 57 projects submitted through June 1. Participation was lower than PY 15 due to the reclassification
of small commercial tune-ups into the CoolSaver offering, but the reintroduction of the Small Business
Direct Install pathway and renewed trade ally recruitment efforts are expected to strengthen
performance in the second half of the year.

The Large Commercial & Industrial Solutions offering delivered 9.6 million kWh, achieving 34% of goal.
Savings appear lower than PY 15 due to customer eligibility realignments that shifted several historically
high-saving participants into the new Schools & Universities offering. Despite this shift, the pipeline
remains strong, with 5.3 million kWh added year-to-date and 6 million kWh in pre-pipeline opportunities
in development. The program continues to advance large custom projects, including Energy Savings
Performance Contract (ESPC) opportunities, supported by active collaboration with trade allies.

The new Schools and Universities offering is the strongest-performing C&l program at midyear,
reaching 3.4 million kWh, or 65% of its annual goal. The Energy Smart team leveraged long-standing
relationships with K—12 and higher education institutions to identify HVAC replacements, chiller tune-
ups, and LED retrofit opportunities. Monthly commissioning has emerged as a major driver of savings,

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 16 11



totaling nearly 1 million kWh. Additionally, two higher education retro-commissioning projects are
expected to contribute nearly 40% of the total Schools & Universities savings goal.

The CoolSaver Tune-up offering achieved nearly half a million kWh, reaching 9% of goal, with the first
half of the year focused on trade ally recruitment and training. A major milestone was achieved as
100% of tune-ups were completed by trade allies, compared to prior years when in-house technicians
were required. Lead generation expanded beyond direct outreach to include email campaigns and
sector-specific marketing collateral. The program also initiated coordination with the City of New
Orleans Property Management Department to perform tune-ups across eligible city-owned buildings,
which is expected to significantly increase savings.

Commercial marketing and outreach efforts played a critical role in supporting all C&l offerings. A multi-
channel strategy—email, social media, paid search, website enhancements, and partnerships with
business organizations—focused on positioning Energy Smart’s energy advisors as the primary entry
point for businesses seeking efficiency improvements. The program observed a rise in branded search
activity, indicating growing awareness, and launched new tools such as a dedicated campaign landing
page and a commercial email capture pop-up to strengthen lead generation. Partnerships with
organizations including the New Orleans Chamber of Commerce and the Downtown Development
District expanded program visibility.

Trade ally engagement remained a cornerstone of C&l success. The network includes 90 C&l trade
allies. The program hosted multiple trainings—including a session on Motors, Controls, and Variable
Frequency Drives—and conducted extensive outreach to nearly 100 electrical and mechanical
contractors in Q2. The Trade Ally Kickoff and Awards Ceremony recognized top performers and
reinforced program goals, incentives, and participation pathways.

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 16 12
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Residential Offerings Summary

Table 3.1

kWh kw INCENTIVES

OFFERING | gaviNGS SAVINGS SPENT ZLle=r
W:ﬁ?;ggg?’gﬁ:;ﬁ 1,022,964 4,163,898 25% 37269  1,669.32 22% $336,760  $1,581,903 21%
Neighbﬁ;*;‘l’isg;?‘;siﬁg 729054 4,422,565 16% 503.48 31.95 1576% $447,035  $2,520,178 18%

Retail A'-;gng:gei‘ 357,934 1,312,343 27% 55.14 10.55 523% $89,839 $454,593 20%
Multifamily Solutions | 816770 2,956,756  28% 79.73 38.51 207% $151,690 $644,458 24%
M"'t"?r':lilyms;"g'.fz?ﬂlé 710,519 3,002,393  24% 108.82 44.05 247% $148,564 $661,355 22%
'"‘cﬂ‘,’;fh(::::::sg 3227810  5076,114 64% 2,169.91 36.67 5017%  $1,987,695  $2,892,600 69%

A/C Solutions | 944244 2755850  34% 41713 1,887.12 22% $170,810 $468,748 36%
In‘t’fm?g:ia‘:;; 3| 1420570 2699687  53% 62251  1,864.03 33% $284,909 $484,540 59%
ReSide'l‘JliiZ's:'r‘;‘:rg 32,380 2,047,121 2% 18.02 - 0% $11,200 $887,184 1%
sc"é’gl'm";tﬁsoﬁ 0 797,088 0% 0 0 0% 0 $125,870 0%

9,262,244 29,233,824 32% 4,347.44 5,582.21 $3,628,502  $10,721,428 34%

*Goals are reflective of the Energy Smart approved goals for Plan PY 16 in Council Resolution R-25-630 on December 18, 2025. Summary
tables show savings achieved and incentive spend from 1/1/2026 through 6/1/2026.
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Home Performance with ENERGY STAR®

Description

This offering achieves long term, significantly cost-effective electric savings through the use of local
auditors and contractors who help residential customers analyze their energy use and identify
opportunities to improve efficiency, install low-cost energy-saving measures, and identify and
implement more comprehensive home efficiency projects. The offering includes a home energy
assessment which may also recommend follow-up measures to be completed by trade ally contractors.
The home energy assessment includes a walk-through inspection and direct installation of low-cost
measures such as high-efficiency showerheads and water aerators, smart power strips, pipe wrap and
smart thermostats. The home energy assessment may recommend follow-up measures which require
diagnostic testing to achieve deeper savings in the home. Follow-up measures, completed by an
Energy Smart approved trade ally, include attic insulation, air conditioning tune-up, air sealing, and duct
sealing. The Home Performance with ENERGY STAR® offering includes all buildings with four or fewer
units.

Highlights

The Home Performance with ENERGY STAR® offering achieved 1,022,964 in kWh savings,

reaching 25% of the goal. The Energy Smart team completed 454 assessments in the first half of the
year and generated 33% of the savings from direct-install measures at the time of the assessment. The
deeper savings measures by the trade allies, which include attic insulation, air sealing and duct sealing,
generated the remaining 67% of the savings for retrofit customers. This measure mix allowed the
offering to produce an average savings of 2,253 kWh per customer. Trade Ally referrals were the

top lead sources for the offering along with community outreach and organic marketing. The start of the
year was a little slow due to strong performance in other programs like Income Qualified
Weatherization. May was the strongest performing month with trade ally referrals.

Performance
Table 4.1

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET

kWh kWh % to . % to . Incentive % to
Savings Goal Goal kW Savings kW Target Incentives Spent Budget Budget

1,022,964 4,163,898  25% 372.69 1,669.32 22% $336,760 $1,581,903 21%

Target
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Retail Appliances
Description

The objective of the Retail Appliance offering (formerly known as the Retail Lighting & Appliance
offering) is to increase awareness and sales of efficient appliances to the Entergy New Orleans
residential population. The offering will provide customers with the opportunity to receive rebates and
instant discounts on energy efficient products that meet or exceed ENERGY STAR qualifications. The
Energy Smart Online Marketplace features energy efficient products at discounted prices allowing
Entergy New Orleans customers to purchase these products online and have them shipped directly to
their home.

Highlights

In the first half of the program year, customers have submitted rebate applications for eight heat pump
water heaters, more than the total for all of PY15. The relative popularity of this measure is due in large
part to the $1,000 rebate which helps ease the high cost of upgrading to a heat pump water heater.
Marketing for post-purchase rebates has also increased in the first half of PY16, including new peg tags
that were created and deployed in retail stores to better help customers identify qualifying products and
apply for rebates.

The instant discount offering was expanded in the first half of PY16, adding five new stores: Goodwill
Lakeshore, Goodwill New Orleans, Goodwill New Orleans East, Salvation Army Thrift Store, and Syta
Thrift Store. These stores will sell discounted tier 1 advanced power strips for as low as $1.50 and
ENERGY STAR air purifiers for as low as $5.00. Similar products are also offered at eight Dollar Tree
locations across Orleans Parish as well as at the Habitat for Humanity ReStore and The Green Project.
The instant discount offerings are very popular with customers; over 400 air purifiers and over 1,400
advanced power strips have been sold during the first half of the program year.

Leveraging the tremendous success of the air purifier giveaways in 2024 and 2025, the Retail
Appliances team conducted a reach-back campaign to these customers, offering a free upgraded filter
for their air purifiers with the purchase of a high-efficiency showerhead or smart thermostat from the
online marketplace. This campaign has resulted in 45 filters ordered with orders for 88 showerheads
and nearly 250 smart thermostats in the first six months. New products have also been added to the
online marketplace in the first half of the program year. The second generation Simply Conserve air
purifier was added in early 2026; this product includes advanced filtering that prolongs the life of the air
purifier. Customers can also now receive instant discounts on dehumidifiers and window air
conditioning units from the online marketplace. The addition of new products and increased marketing
efforts have resulted in a 25% increase in sales on the marketplace compared to the first half of PY15.

Performance
Table 5.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh o . o Incentives Incentive o
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
357,934 1,312,343 27% 55.14 10.55 523% $89,839 $454,593 20%
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Table 5.2

Participating Retailers

RETAIL COMPANY ADDRESS
Best Buy (Harahan) 1138 S Clearview Pkwy
Best Buy (Veterans Blvd) 6205 Veterans Memorial Blvd
Costco Wholesale 3900 Dublin St
Dollar Tree (Canal Blvd) 5201 Canal Bivd
Dollar Tree (General DeGaulle) 3771 General DeGaulle Dr
Dollar Tree (Morrison Rd) 11701 Morrison Rd
Dollar Tree (Carrollton Ave) 4115 S Carrollton Ave
Dollar Tree (West Chef Menteur Hwy) 4242 Chef Menteur Hwy
Dollar Tree (East Chef Menteur Hwy) 9671 Chef Menteur Hwy
Dollar Tree (Behrman) 4023 Behrman PI
Dollar Tree (General Meyer Ave) 4550 General Meyer Ave
Goodwill Lakeshore 123 Allen Toussaint Blvd
Goodwill New Orleans 3400 Tulane Ave
Goodwill New Orleans East 5770 Read Bivd
Habitat for Humanity ReStore 2900 Elysian Fields Ave
Home Depot (Bullard) 12300 I-10 Service Rd
Home Depot (Central) 1100 S Claiborne Ave
Lowes (Central) 2501 Elysian Fields Ave
Salvation Army Thrift Store 100 Jefferson Hwy
Syta Thrift Store 8480 Morrison Rd
The Green Project NOLA 2831 Marais St
Walmart (Tchoupitoulas) 1901 Tchoupitoulas St
Walmart (Chef Menteur) 4301 Chef Menteur Hwy
Walmart (Behrman) 4001 Behrman PI
Walmart Bullard 6000 Bullard Ave
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Multifamily Solutions
Description

This offering targets multifamily property owners (landlords) and managers, as well as apartment

and condo renters. The offerings will address their unique needs through a combination of incentives
for both direct install and prescriptive measures, and through property owner and tenant

education. A property must have a minimum of five units to qualify for Multifamily Solutions. This allows
for the Multifamily Solutions offering to be more focused on the unique needs of owners, managers and
renters of larger buildings. Properties in which 50% or more of the residents are not subsidized through
a low-income indicator qualify as market rate participants.

Highlights

The Multifamily Solutions offering achieved 816,770 kWh in energy savings, reaching 28% of its annual
goal. The program team began the year working with four properties, completing both direct
installations and assessments. Trade allies have since been assigned work for two additional
properties. In total, the Energy Smart team completed 246 assessments in the first half of the year,
generating 82% of total savings from direct-install measures implemented at the time of assessment.
The remaining 18% of savings for retrofit customers came from deeper measures performed by trade
allies, including attic insulation, air sealing, and duct sealing.

The Multifamily sector was a major focus for the program team in PY16 during the second quarter. This
focus will continue into the third quarter, with the program team prioritizing the development and

progression of the property pipeline. Efforts will center on completing direct-install work to ensure trade
allies have sufficient time and opportunity to carry out deeper retrofit measures before the end of PY16.

Performance
Table 6.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
Sal(\‘lli\:1hgs kWh Goal % to Goal kW Savings kW Target % to Target Incse:et::es InBcue:;i:te % to Budget
816,770 2,956,756 28% 79.73 38.51 207% $151,690 $644,458 24%
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Multifamily Solutions Income Qualified
Description

This offering targets multifamily property owners (landlords) and managers, as well as apartment

and condo renters. The offerings will address their unique needs through a combination of incentives
for both direct install and prescriptive measures, and through property owner and tenant

education. A property must have a minimum of five units to qualify for Multifamily Solutions. This allows
for the Multifamily Solutions offering to be more focused on the unique needs of owners, managers and
renters of larger buildings. Properties in which 50% or more of the residents are subsidized through a
low-income indicator qualify as income qualified participants.

Highlights

The Multifamily Solutions Income Qualified offering achieved 710,519 kWh in energy savings, reaching
24% of its annual goal. The program team began the year working with seven properties, completing
both direct installations and assessments. Trade allies have since been assigned work for seven
additional properties. In total, the Energy Smart team completed 151 assessments in the first half of the
year, generating 62% of total savings from direct-install measures implemented at the time of
assessment. The remaining 38% of savings for retrofit customers came from deeper measures
performed by trade allies, including attic insulation, air sealing, and duct sealing.

The Multifamily sector was a major focus for the program team in PY16 during the second quarter. This
focus will continue into the third quarter, with the program team prioritizing the development and
progression of the property pipeline. The Income Qualified Multifamily offering is in a strong position
with pipeline to hit goal as work continues over Q3 and Q4.

Performance
Table 7.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
Sal(\‘lli\:1hgs kWh Goal % to Goal kW Savings kW Target % to Target Incse:et::es InBcue:;i:te % to Budget
710,519 3,002,393 24% 108.82 44.05 247% $148,564 $661,355 22%
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Income-Qualified Weatherization
Description

The Income-Qualified Weatherization offering is designed to offer qualifying customers free energy
efficiency projects ranging from direct install measures, such as water savings measures to smart
thermostats and comprehensive envelope measures.

Highlights

The Income-Qualified Weatherization offering has achieved 3,227,810 kWh in energy savings, reaching
64% of its annual goal, making it the strongest performing residential program at mid-year. During the
first half of the year, the Energy Smart team completed 1,009 income-qualified home energy
assessments, driving early engagement and uncovering opportunities for deeper savings. Direct-install
measures implemented at the time of assessment accounted for 21% of total savings, while the remaining
79% was generated through follow-up measures performed by trade allies, including attic insulation, air
sealing, and duct sealing, based on assessment recommendations. This combination of immediate and
comprehensive upgrades resulted in an average reduction of 3,199 kWh per customer. The program’s
strong performance was driven by a combination of effective outreach and marketing efforts, as well as
a high volume of referrals from trade allies.

Performance
Table 8.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
S:\‘/’i\:'lhgs kWh Goal % to Goal kW Savings kW Target % to Target Incse:::‘\:es Irchue:;i;/te % to Budget
3,227,810 5,076,114 64% 2,169.91 36.67 5917% $1,987,695 $2,892,600 69%
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Neighborhood-Based Delivery
Description

The targeted neighborhood offering provides customers with no-cost energy assessments designed to
help them learn how to save energy and money in their homes along with follow-up energy-saving
improvements installed at no cost. The program has used a community canvassing approach through
which the team works closely with Entergy New Orleans and stakeholders to identify neighborhoods for
targeting, works with community organizations to engage potential participants, and canvasses
selected neighborhood to perform no-cost assessments and energy-saving product installations.

Highlights

The Neighborhood Delivery Pilot hosted two events in the first half of 2026, in the Desire/Florida
neighborhood on March 12 and in Central City on May 14, supporting the program’s goal of delivering
energy efficiency services directly to underserved communities while also informing improvements to
outreach and implementation strategies. Looking ahead, seven additional events are planned for the
second half of the year, with targeted outreach efforts aimed at increasing participation and
engagement in priority areas.

Originally launched in early 2025, the Neighborhood-Based Delivery offering was designed to expand
equitable access to energy efficiency services by bringing resources directly into underserved
communities. The program team identified ten target neighborhoods across multiple City Council
districts based on criteria such as income, urban heat island impact, and broadband access. The
program team has noted that participation in selected neighborhoods has increased in the months
following initial outreach marketing and event, however, the higher participation seems to average 8
months following initial neighborhood event.

The Neighborhood Delivery Pilot offering has achieved 729,053 kWh in energy savings, reaching 17%
of its annual goal. During the first half of the year, the Energy Smart team completed 136 home energy
assessments, driving early engagement and identifying opportunities for deeper savings. Direct-install
measures implemented at the time of assessment accounted for 37% of total savings, while the
remaining 63% was generated through follow-up measures completed by trade allies, including attic
insulation, air sealing, and duct sealing, based on recommendations from assessment reports. This
combination of immediate and follow-up measures resulted in an average reduction of 5,360 kWh per
customer.

Performance
Table 9.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
S:\‘/’i\:1hgs kWh Goal % to Goal kW Savings kW Target % to Target Incser;\:::es InBc:;;i;/te % to Budget
729,054 4,422,565 16% 503.48 31.95 1576% $447,035 $2,520,178 18%
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A/C Solutions

Description

The A/C Solutions offering provides residential customers with a more comprehensive set of

options to help lower the energy consumption associated with keeping their homes cool and
comfortable in the summer. Customers with functioning air conditioning can improve the efficiency of
their units with the help of a comprehensive air conditioning tune-up or replacement. The offering also
includes the installation of smart thermostats, which are eligible for the customer to enroll in Energy
Smart’'s Demand Response programs. The program works to enhance the ability within the territory’s
HVAC contractor network to provide value-added services to customers. Eligibility for this program is
limited to individuals or households whose annual income exceeds 80% of the Area Median Income
(AMI), as defined by the annually updated federal guidelines published by the U.S. Department of
Housing and Urban Development (HUD).

Highlights

At the midpoint of Program Year 16, the A/C Solutions offering has demonstrated strong performance
and continued progress toward its annual objectives. The program has achieved 944,244 kWh in
energy savings, reaching 34% of its annual goal, and has served a total of 328 customers. Air
conditioner tune-ups have been the primary driver of savings, accounting for 75% of the total, while
duct sealing contributed the remaining 25%. A significant portion of these savings can be attributed to
early implementation in multifamily properties, where recommended A/C tune-ups have been
completed at a high rate during the first half of the year.

To maintain this momentum, the program will continue to employ targeted marketing strategies focused
on promoting air conditioner tune-ups. Additionally, the program will prioritize outreach to customers
who received an A/C tune-up two or more years ago. As customers are eligible for this measure every
two years, the program team will focus on re-engaging prior participants in PY16 to deliver additional
benefits and increase overall savings.

Performance
Table 10.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh o . o Incentives Incentive o
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
944,244 2,755,859 34% 417.13 1,887.12 22% $170,810 $468,748 36%
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Income Qualified A/C Solutions
Description

The A/C Solutions offering provides residential customers with a more comprehensive set of

options to help lower the energy consumption associated with keeping their homes cool and
comfortable in the summer. Customers with functioning air conditioning can improve the efficiency of
their units with the help of a comprehensive air conditioning tune-up or replacement. The offering also
includes the installation of smart thermostats, which are eligible for the customer to enroll in Energy
Smart’'s Demand Response programs. The program works to enhance the ability within the territory’s
HVAC contractor network to provide value-added services to customers. Eligibility for this program is
limited to individuals or households whose annual income falls below 80% of the Area Median Income
(AMI), as defined by the annually updated federal guidelines published by the U.S. Department of
Housing and Urban Development (HUD).

Highlights

At the midpoint of Program Year 16, the A/C Solutions Income-Quialified offering is outperforming
expectations and making substantial progress toward its annual targets. The program has generated
1,420,570 kWh in energy savings, representing 52% of its annual goal, and has reached 923
customers to date. The maijority of savings have been driven by air conditioner tune-ups, which account
for 73% of total savings, while duct sealing measures make up the remaining 27%. Early engagement
with multifamily properties played a key role in this success, as a large share of recommended A/C
tune-ups were completed during the first half of the year.

Looking ahead, the program will sustain this performance by continuing to implement targeted
marketing efforts that promote the value of A/C tune-ups. The program team will also concentrate on
re-engaging previous participants, particularly those who received a tune-up two or more years ago.
Since customers are eligible for repeat services every two years, this strategy will support increased
participation, enhance customer benefits, and drive additional energy savings throughout PY16.

Performance
Table 11.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh o . o Incentives Incentive o
Savings kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
1,420,570 2,699,687 53% 622.51 1,864.03 33% $284,909 $484,540 59%
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Behavioral Energy Efficiency

Description

The Behavioral offering provides customers Home Energy Report/Scorecards (HERs). Residential
customers receive a monthly HER that compares them to similar and efficient households, shows their
usage over time, provides tips for saving energy and directs them to other program offerings. Residential
customers that have provided email addresses are opted into the offering and can opt-out at their
discretion. Customers who have not provided an email address may receive a printed HER on a quarterly
basis.

Highlights

Following a cohort refresh completed in March, the Behavioral program has provided nearly 550,000
print or email Home Energy Reports. First quarter gross kWh energy savings are estimated at
2,385,043, representing an average monthly savings of 795,014 kWh.

Home Energy Reports

Table 12.1
= vt | o | zsone | zoum | zren | 2o | zoapr | ety
Delivery / Send Date PY16 1-16-2026  2-18-2026 3-19-2026 4-17-2026 5-15-2026 6-12-2026
Email Count - NC (FE1 +FE2 + FE3*) 488,635 71,956 76,382 86,844 85,790 84,372 83,291
Print Count - NC (FE1 + FE2 +FE3*) 54,398 NA 27,626 NA NA 26,772 NA
Total HERs 543,033 71,956 104,008 86,844 85,790 111,144 83,291

Behavioral program results are determined and evaluated after completion of the program year.
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Residential HVAC Midstream

Description

The Residential HVAC Midstream program influences stocking and upselling of high-efficiency HVAC
equipment. The program design included both heat pumps and air conditioners to allow for more broad
participation and address the city’s high demand for cooling. Unlike traditional downstream incentive
programs, Midstream programs move incentive payments up the supply chain where a greater number
of sales can be impacted. In place of issuing incentives to customers, incentives are provided to
wholesale equipment distributors to motivate the stocking and sale of high efficiency equipment in place
of standard efficiency equipment. Engaging distributors and having high efficiency units in-stock
overcomes a key barrier to capturing Replace-on-Burnout sales, which can account for up to 80% of
sales in a region. The midstream program’s flexible incentives provides participating distributors the
agency to decide how the incentive is best utilized within their business model. The goal of the program
is to enroll local distributors of high-efficiency equipment and incentivize the stocking and upselling of
high efficiency units to make energy efficient equipment readily available to all Entergy New Orleans
customers.

Highlights

In 2025, the program launched later in the year, and the midstream program model was new to the
market actors. Based on an earlier start date and higher familiarity with the program model, it was
forecasted that the program would see higher levels of engagement in 2026. Four market actors were
identified as drivers of the market and whose participation in the program and position in the market
was forecasted to drive the whole market to participate in the program. To date, two of the four market
actors have reengaged in the program and mid-sized participants have not. One of the non-
participating larger market actors has expressed continued interest in the program but has undergone a
corporate restructuring that has introduced barriers to re-launching the program. Key market barriers
are described in the following sections.

Distributor Staff Turn Over

While staff turnover within distributor organizations is known to occur, many key contacts within
distributors, and even within dealer/trade ally organizations, changed organizations. This
diminished the value of the market development that occurred in 2025 as individuals changed
jobs and spent the early part of 2026 incorporating themselves in their new roles.

Geographic Size

The geographic size of the utility territory is smaller than the geographic footprint that target
distributors serve. Absent the intervention of the program incentives, the market is heavily
weighted to code minimum equipment. The risk of stocking, and then not being able to sell a
high efficiency unit, is greater as the set of customers that are likely interested in the high
efficiency option is limited to the program territory. The geographic size of the territory then
impacts both the real and perceived risk that distributors face of not being able to sell the
stocked high efficiency unit.

Uncertainty About Customer Eligibility

Sales representatives have expressed hesitancy based on not being able to confirm eligibility of
customers. While the program has tools available to quickly identify the majority of eligible
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customers, there is a challenge knowing where the borders of the territory are and confirming
eligibility. As commission-based staff, sales representatives frequently balance the benefit of
closing many smaller value but faster sales compared to higher value sales that have longer
sales cycles. Anything that adds time to the sales cycle, impacts that benefit analysis.
Distributor organizations themselves have a difficult time orienting sales staff to the target
territory due to uncertainty.

Demographics

Multiple distributors have commented on the difficulty of selling high efficiency products to the
customers in the target territory. Customers in the target territory are particularly concerned
about first cost of the project requiring distributors to dedicate a larger portion of the incentive to
the customer. The result is that distributors are left exposed to stocking and upselling risks
associated with high efficiency sales.

Performance
Table 13.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW)
. % to . kW % to . . o
kWh Savings kWh Goal Goal kW Savings Target Target Incentives Spent Incentive Budget % to Budget
32,380 2,047,121 2% 18 - - 11,200 887,184 1%
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Energy Academy Education and School Kits
Description

The Energy Academy program, a collaborative effort between Entergy New Orleans and National
Theatre for Children, is on track to achieve its targeted milestones in promoting energy efficiency within
the NOLA Wise School Kits initiative during the first half of the year. The program's live-in-school
energy efficiency program is designed to achieve a kWh savings target of 797,088 kWh. NTC has
successfully enrolled 17 schools to reach an intended 2,468 kits to be distributed in September. There
are no concerns of completing enrollment to reach the total goal.

Highlights

The NOLA Wise School Kit program is off to a good start in school outreach, despite changing it's
semester timing from previous years. Local students in grades K-8 will benefit from engaging and
informative live-in school educational performances that focus on energy efficiency and energy savings.
Through the eventual distribution of 4,104 energy savings kits to 25-32 participating schools, the kits
will enable students to practice energy-saving techniques in their classrooms and also in their homes,
fostering a culture of sustainable energy efficiency. The successful execution of the Energy Academy
program demonstrates the commitment to promoting energy-wise behaviors and environmental
stewardship within the community.

Performance
Table 14.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
S:\‘lli\:1hgs kWh Goal % to Goal kW Savings kW Target % to Target Incse:et::es InBcue:;i:te % to Budget
0 797,088 0% 0 NA 0 $0 $125,870 0%
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Commercial & Industrial Offerings Summary

Table 15.1

OFFERING A S INCENTIVES™ | BUDGET

SAVINGS** SAVINGS

Small Commercial & | 4 753847 geg3401  20% 28628 36358  79% $241467  $1710007  14%
Industrial Solutions

Large Commercial & | ¢ 565 465 27 688,655 35% 33,359.22  1,926.49  1732% $1,310,835 $4,204,504 31%
Industrial Solutions

Schools and | 3 ;53 597 5,333,795 65% 282.17 194.65 145% $454,093 $853,490 53%
Universities
CoolSaver Tune-up | 425,119 4,549,095 9% 128.43 1,402.72 9% $23,500 $225,620 10%

15,168,028 46,234,947 34,056 $2,029,895 $6,993,622

*Goals are reflective of the Energy Smart approved goals for Plan PY 16 in Council Resolution R-25-630 on December 18, 2025. Summary
tables show savings achieved and incentive spend from 1/1/2026 through 6/1/2026.

**Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
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Small Commercial & Industrial Solutions
Description

The Small Commercial Solutions offering provides small businesses (100 kW demand or less) and
other qualified non-residential customers the opportunity to achieve electricity savings through
strategies designed specifically for this sector. This offering helps small business customers analyze
facility energy use and identify energy efficiency improvement projects. Program participants are
advised on applicable offerings through the program as well as financial incentives for eligible efficiency
measures that are installed in their facilities by trade allies.

Highlights

The Small Commercial Solutions offering reached 1,723,847 kWh resulting in 20% to the kWh goal.
Participation in the Small Commercial Solutions offering decreased compared to the mid-year point of
PY15 with 57 projects being submitted through June 2026 and 97 projects submitted through June of
2025.This decrease in project applications is due, in large part, to the fact that small commercial tune-
up projects are now being counted towards the CoolSaver goal instead of the Small Commercial
Solutions goal. Small Business Energy Assessments have also decreased compared to previous
program years as the program team increases efforts to provide small commercial trade allies with
project leads in order to drive more cost-effective, trade-ally implemented projects.

The Small Business Direct Installation offering was re-introduced to area contractors in January 2026
and program staff have prioritized recruiting and re-energizing trade allies that were previously active in
the Small Business Direct Install offering. Small commercial trade ally recruitment has been a challenge
for the program in 2026 with some trade allies indicating they are not interested in doing work in
Orleans Parish. In order to overcome this hurdle the program team is communicating the benefits of the
Small Business Direct Install program which include no project pre-approval, project leads identified via
program staff, and increased incentive rates above standard prescriptive small commercial rates.

Performance

Table 16.1

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET

kWh o S o Incentives Incentive
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget

1,723,847 8,663,401 20% 286.28 363.58 79% $241,467 $1,710,007 14%

% to Budget

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.

Chart 16.2
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Large Commercial & Industrial Solutions
Description

The primary objective of the Large Commercial and Industrial Solutions offering is to serve larger non-
residential customers (greater than 100 kW demand) seeking energy-saving improvements through a
prescriptive or custom approach. The Large Commercial & Industrial offering is designed to drive
significant energy savings, as well as foster longer-term market adoption through key delivery channels,
such as managed accounts, commercial real estate companies, design professionals, distributors,
installation contractors and Energy Service Companies (ESCOs).

Highlights

The Large Commercial & Industrial Solutions offering reached 9,565,465 kWh resulting in 34.5% to the
kWh goal. Compared to the mid-year point of PY15, kWh savings for the Large Commercial & Industrial
Solutions offering decreased approximately 60%. This decline reflects PY16 customer eligibility
realignments, which transferred a number of historically high-saving participants from the Large
Commercial & Industrial Solutions offering to the Schools & Universities offering. Despite this change,
customer engagement and project development remain strong, with 5,357,000 kWh in pipeline kWh
savings added to the Large Commercial & Industrial Solutions offering pipeline in PY16 to date.

Looking ahead, the Large Commercial & Industrial Solutions offering is well-positioned for continued
growth, with 6,009,300 kWh in identified pre-pipeline savings and additional opportunities currently
under development. The Large Commercial & Industrial Solutions offering outreach team continues to
work with customers and trade allies to advance Energy Savings Performance Contract (ESPC) and
other large custom non-lighting measures, supporting a strong portfolio of potential savings for the
remainder of PY16.

Performance

Table 17.1
ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET
kWh o P o Incentives Incentive % to
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget Budget
9,565,465 27,688,655 34.5% 33,359.2 1,926.49 1,732% $1,310,835 $4,204,504 31%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
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Schools and Universities
Description

The primary objective of the Schools and Universities offering is to provide solutions for K-12 and
higher education customers interested in making their facilities more energy efficient.

Highlights

The Schools and Universities offering reached 3,453,597 kWh resulting in 65% to the kWh goal. The
Energy Smart team has utilized the relationships established across previous program years with K-12
and higher education customers to identify energy-saving improvements within their facilities. During
the first half of PY16, the Energy Smart team of Energy Advisors have helped Schools and Universities
customers to identify HVAC replacement projects and chiller tune-up projects and have also
encouraged these customers to implement any remaining LED retrofit projects. Monthly commissioning
has also grown to be a major component of the Schools and University offering with over 30 projects
submitted in the first half of the program year for nearly 1M kWh worth of energy savings. This
approach to identifying and quantifying non-lighting energy saving improvements allows schools and
universities to quickly identify issues with HVAC systems and make changes to HVAC control systems
to reduce energy consumption.

The Energy Smart team has also successfully identified two higher education retro-commissioning
projects. These projects combined are expected to save nearly 40% of the total Schools and
Universities energy savings goal and will help these customers to better understand the operations
within their facility and make changes to improve efficiency and comfort for students and faculty.

Performance

Table 18.1

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET

kWh o Lk o Incentives Incentive
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent* Budget

3,453,597 5,333,795 65% 282.17 194.65 145% $454,093 $853,490 53%

% to Budget

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
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CoolSaver Tune-up
Description

The CoolSaver commercial measure primarily focuses on improving the energy efficiency of the air
conditioning systems of commercial customers. The CoolSaver offering provides training for trade allies
on industry best practices using the measure toolkit, applying these practices quickly in the
marketplace, providing incentives to customers to help pay for the system corrections and upgrades,
and ensuring that these improvements are correctly installed. CoolSaver is designed to address market
barriers that prevent customers from receiving high performance air conditioner and heat pump system
tune-ups, and other specific system upgrades, such as fan speed controls, etc. Energy savings are
captured through identifying air conditioner and heat pump system inefficiencies during the tune-up and
correcting these system inefficiencies.

Highlights

The CoolSaver Tune-up offering reached 425,119 kWh resulting in 9% to the kWh goal. The primary
focus of the CoolSaver Tune-up offering in the first half of PY16 has been on trade ally recruitment and
training. In previous program years, CleaResult has utilized in-house technicians to perform tune-ups
for ENO customers as contractors continue to be identified and trained to become CoolSaver trade
allies. In the first half of PY16, the program was able to utilize CoolSaver trade allies for 100% of tune-
ups which speaks to the success in onboarding and training new CoolSaver trade allies.

In addition to trade ally recruitment the program has also focused on generating a consistent stream of
leads that will keep trade allies busy throughout the cooling season. CoolSaver tune-up leads have
historically come primary from direct outreach, but the team is now generating leads through marketing
efforts including eblasts and sector-specific collateral. The Energy Smart team is working with City of
New Orleans’ Property Management Department to perform CoolSaver tune-ups on all eligible City-
owned properties which will result in a substantial amount of energy savings for the CoolSaver Tune-up
offering.

Performance

Table 19.1

ENERGY SAVINGS (kWh) DEMAND REDUCTION (kW) BUDGET

kWh o P o Incentives Incentive o
Savings* kWh Goal % to Goal kW Savings kW Target % to Target Spent Budget % to Budget
425,119 4,549,095 9% 128.4 1,402.72 9% $23,500 $225,620 10%

*Savings and incentives are reflective of projects that have been completed as well as projects that are being implemented.
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EasyCool Bring Your Own Thermostat
Description

EasyCool is a residential Bring Your Own Thermostat (BYOT) demand response (DR) program in the
Entergy New Orleans (ENO) territory. Through direct integrations with thermostat manufacturers, ENO
enrolls, monitors, and adjusts connected thermostats to reduce energy usage during peak demand
periods. During a DR event, targeted thermostats receive a temperature adjustment (an “offset” or
“setback”) that curtails HVAC usage through the peak period.

Enrolled customers receive a $75 Virtual Visa® Prepaid Card per device once accepted, plus an
additional $25 Virtual Visa® Prepaid Card per device after each season, beginning in their second year
of enrollment. Incentives are capped at 2 devices per Entergy New Orleans account number;
customers may enroll additional devices, but only the first 2 earn incentives.

Highlights

The EasyCool offering currently has 9,722 enrolled thermostats, reflecting 1,113 new devices added
this year via partner app or web-based enrollment channels and the Energy Smart Online Marketplace.
Partner marketing continues to drive enroliment, with thermostat OEMs sending regular in-app and
email notifications to eligible customers. The program has run 3 demand response events across 2
event days so far this year.

Table 21.1
AVG DISCHARGE AVG TOTAL
EVENT DAY EVENT TIME DEVICES PER DEVICE (kW) DISCHARGE (MW)
6/11/26 14:00-16:00 4,806 0.85 4.07
6/11/26 16:00-18:00 4,959 0.86 4.29
7/27/26 16:00-18:00 9,678 0.92 8.95

*Demand Response program results are determined and evaluated after completion of the program year.
**Demand Response participation incentives are issued at the conclusion of the summer season in October.

Residential Battery Energy Storage Pilot

Description

The Council authorized the continuation of the Battery Energy Storage System Pilot program on May 8,
2025. Tesla, Enphase, and FranklinWH are the participating battery partners for the current pilot.

Incentive payments are tied to performance during demand response events. In PY 16, residential
participants are compensated at a rate of $125 per kW delivered, calculated as an average of all
seasonal events, with a maximum incentive of $600. Commercial participants also receive $250 per kW
delivered, averaged across events, with a total incentive cap of $1,800.

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 16 35



Highlights

161 battery systems are enrolled in the program so far in PY16. Of these, 137 are Tesla batteries, 18
are Enphase, and 6 are FranklinWH (added as an eligible battery partner on June 1, 2026). The
demand response season runs year-round; the program has called 1 event to date, a 2-hour dispatch
that averaged 5.6 kW of discharge per battery system.

Table 22.1
AVG DISCHARGE AVG TOTAL
EVENT DAY EVENT TIME DEVICES PER DEVICE (kW) DISCHARGE (kW)
7/27/26 16:00-18:00 156 5.6 870

Electric Vehicle Charging Program

Description

The Energy Smart Electric Vehicle Charging Program provides a passive managed charging option for
residential electric vehicle drivers in the Entergy New Orleans territory. The program encourages
participants to shift their vehicle charging to off-peak hours when overall grid demand is lower. Off-peak
windows run from 9:00 p.m. to 6:00 a.m. on weekdays, as well as all hours during weekends and
holidays. Customers can enroll eligible electric vehicles from Tesla, Toyota, and Lexus, or qualifying
Level 2 chargers (EVSE) from ChargePoint and Emporia.

Participants receive a $50 Virtual Visa® Prepaid Card upon enroliment, plus up to $60 for each year
they stay enrolled and charge at least 80% of the time within the off-peak window. Participation
incentive payments are issued twice per year, in January and July.

Highlights

So far in PY16, 84 electric vehicles and EVSEs are enrolled in the program.

Rather than calling active demand response events, program performance is measured by the share of
charging that falls within the off-peak window, using data sent directly from the participating OEMs.
OEM channels continue to drive enroliment, with a direct in-app or web enroliment path for each eligible
partner.
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Large Commercial & Industrial Demand Response
Description

The Large Commercial & Industrial Demand Response (DR) offering launched with an objective to
secure a total of 25.50 megawatts (MW) of commercial demand shed over term of the program cycle
through PY16. Large commercial customers (exceeding 100kW peak demand) are being recruited and
enrolled for an automated turn-key DR solution.

Forge Performance + for Utilities by Honeywell is an advanced software platform utilized for forecast,
dispatch, control, and optimization of all DR resources enrolled in the Program. Forge is utilized to
advance goals of maximizing customer satisfaction and Program reliability for Entergy New Orleans,
while being adaptable to new and changing technologies that can provide flexibility, such as batteries,
electric vehicles, and distributed solar.

Forge offers flexible connection methods and constraint based dispatch to ensure customer limits are
respected and participant fatigue is reduced. Furthermore, a dynamic two way feedback loop allows
Forge to provide real time measurement and verification. This real time monitoring, combined with
targeted asset grouping and comprehensive reporting portals, allows the platform to continuously re-
optimize demand curtailment and maximize energy savings.

Highlights
The program has a total of 49 enrolled customer sites, with a total nomination of 18.9 MW. Additionally,
we have enrolled five additional customers in the first half of PY16, that totals 824.5 kW as of July 28™,

2026. In the installation and testing phase, there are two projects totaling 483.5 kW.
Two demand response events have been called during the first half of PY16.
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Energy Smart helps Entergy New
Orleans electric customers save
energy and money by reducing the
up-front cost of energy-saving
upgrades.
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Marketing, Outreach & Engagement

Residential Marketing and Outreach

Highlights

During the first half of Program Year 16, the Energy Smart team focused on enhancing the customer
experience by closing the gap between awareness and action. Building on expanded program offerings
introduced in 2025, marketing efforts advanced a more connected, customer-centered approach. Key
priorities included simplifying the customer journey, increasing program visibility, and strengthening
community-level engagement.

At the core of this strategy is a clear value proposition: helping residents reduce energy waste and
costs while improving home comfort through simple, accessible pathways. Messaging emphasizes
whole-home solutions while making individual measures easier to understand, highlighting both
immediate and long-term benefits. This approach empowers residents to evaluate their options and
take the next step with confidence.

Building on the 2025 website launch and ongoing customer experience insights, the team initiated
several improvements to strengthen engagement and usability. These include updating program
materials, refining residential program web pages, simplifying navigation, enhancing content clarity and
automating key communication touchpoints. Collectively, these efforts are designed to create a more
intuitive and engaging user experience while strengthening pathways to participation.

Ongoing customer feedback continues to play a critical role in program evolution. Insights gathered
through satisfaction surveys, real-time interactions, and engagement data are used to identify
strengths, reduce barriers, and refine messaging. This data-driven approach ensures that
improvements are grounded in customer needs rather than assumptions. Early trends indicate strong
satisfaction with ease of participation and perceived program value, reinforcing the importance of
simplicity and transparency in marketing.

In parallel, the development of automated communication journeys represents a key advancement
toward a more consistent and personalized experience. These journeys reinforce program value,
educate customers on available opportunities, and guide them through participation and ongoing
engagement over time.

Together, these enhancements are designed to reduce friction across the customer journey—making it
easier for residents to understand program offerings, identify solutions that meet their needs, and
complete next steps such as scheduling assessments or applying for rebates.

In January, the team expanded media outreach through sponsorships with Axios New Orleans and
WVUE Fox 8, driving awareness of home energy assessments and overall program offerings.
Messaging focused on meeting customers where they are—on trusted, daily platforms—while
highlighting the full portfolio of Energy Smart residential solutions, from keeping homes cool to making
simple energy efficiency upgrades. Campaign tactics included two weeks of sponsored placements in
the Axios daily e-newsletter (January 26—30 and February 23-27), strategically timed to kick off the
new year and prepare residents for summer cooling needs. Each deployment reached over 200,000
subscribers and delivered a 0.66% click-through rate, more than three times the Axios New Orleans
benchmark and 0.18% higher than the May 2025 campaign. Campaign performance translated into
measurable action: from January 26—February 11, a total of 215 home energy assessments were
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scheduled, with an “online source” ranking among the top two reported awareness channels. During
this same period, Axios was the leading driver of traffic to program landing pages.

Through ongoing contributions to the Entergy New Orleans Insights blog and Circuit newsletter, Energy
Smart has maintained a consistent cadence of educational, seasonally relevant content. This content
positions the program as a trusted resource—offering energy-saving tips while raising awareness of
valuable services and exclusive promotions. These articles enable deeper storytelling by connecting
common challenges, such as high summer cooling costs and home comfort concerns, with practical,
actionable solutions. In addition to reinforcing campaign messaging, this content strengthens long-term
search visibility and supports earlier stages of the customer journey—building awareness and credibility
before customers are ready to take action.

In April, the team launched a second flight of the thirty second customer testimonial ad spot highlighting
the voice and real-life experience from the customer's point of view. The ad ran 24 times over 15 days
on WVUE Fox 8 and in addition to airing 16 times via the livestream. While direct lead attribution is
limited, initial reporting suggests April 20, 29, 30 had the best activity from QR code scans and
livestream clicks throughout the duration of the flight, there was approx. an 18% lift in website traffic
versus the prior 3 weeks.

To continue leveraging video, the team coordinated the first media shoot of the year in June as part of a
broader effort to refresh local program photography and videography. Energy Smart partnered with one
multifamily property, three single-family residents and a trade ally contractor to capture authentic
customer experiences. Word of mouth remains a key driver of participation, and sharing customer
stories helps build brand awareness, trust and credibility.

One of the most important areas of continued growth in PY16 is expanding community-based
engagement to drive participation at the neighborhood level. Building on the 2025 pilot, the team has
continued a location-based outreach strategy that integrates localized messaging, digital and traditional
marketing efforts with in-person engagement and trusted local partnerships. These efforts recognize
that meaningful participation is often driven by trust, visibility, and relevance at the neighborhood level.
By partnering with community organizations such as community centers, JOB1, Southeast Louisiana
Legal Services, trade ally contractors and leveraging local networks helps to build trust while extending
program reach and awareness. The approach supports participation goals and strengthens Energy
Smart as a consistent and reliable presence within the community.

In early spring, the team held the first neighborhood event of the year. Supporting the residents of
Desire/Florida neighborhood in District D, a standout example where coordinated email outreach,
canvassing and partner amplification resulted in approximately 30 attendees and 40 scheduled
assessments, demonstrating the importance and effectiveness of growing community partnerships.
Together, these efforts reinforce a key insight; that community presence and trusted partnerships are
critical drivers of participation. The team has held two events to date, resulting in approximately 90
assessments scheduled and engaged over 250 total residents across two areas; Desire/Florida and
Central City. Looking ahead, the team is planning to host an additional five to eight events by the end of
the year.
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Table 25.1

# of

COMMUNITY DISTRICT | EVENT DATE LOCATION PARTNERS Assessments in
Neighborhood

JOB 1, Southeast Louisiana Legal
oesroriis | 0w Ofrome  SmecSiSaCocnaby
Entergy
Central City B May 12, 2026 KIPP Academy — 1}_%3""&%%?{3 and Heat 11
Hollygrove/Dixon A June 30, 2026 Lclfc?mTéaunnS.I;”cn:r:ltZ? 10

Residential appliances and retail/online marketplace offerings continue to serve as an accessible entry
point for customer participation. In the spring, the team enhanced in-store visibility by introducing
updated point-of-purchase signage for qualified energy-efficient products, including new rebates and
reintroduced shelf tags. To further nurture customer relationships and encourage sustained
engagement, new products were added to the online marketplace in April. These included a range of
offerings such as window A/C units, dehumidifiers, renter-friendly luxury showerheads, and solar-
powered battery chargers, expanding appeal across a broader set of customer needs.

The team also tested a targeted re-engagement campaign featuring an exclusive marketplace
promotion. Building on strong adoption of PY14-PY15, this effort aimed to reconnect with existing
customers by making product upgrades more accessible. Customers received a unique offer; free
replacement filter and cartridge with the purchase of a smart thermostat or showerhead, including free
shipping. The campaign drove strong results, with more than 80 coupons redeemed between April 16
and May 15. This contributed to 88 additional orders of showerheads and water-saving devices, along
with 24 smart thermostats, exceeding the water-saver goal by 50% to date and demonstrating the
effectiveness of targeted re-engagement strategies.

Campaign Reporting

Table 25.2: Campaign Results- Home energy assessment

IN-MARKET

AUDIENCE IMPRESSIONS QR SCANS

DATE

Postcard: Welcome High energy
2026/ new year users and Feb. 4, 2026 5,316 20
arrears

Table 25.3

WVUE Fox 8 Programming
April 15-30 WVUE News (:30 spot aired 24 times)
April 15-30 WVUE Livestream mid-roll (:30 spot aired 16 times)
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Table 25.4: Campaign Results- Axios New Orleans Newsletter Metrics

IMPRESSIONS/
SENDS

OPEN
RATE

IN-MARKET DATES*

OPENS CLICKS CTR CREATIVE - MID UNIT CLICKS CREATIVE - END UNIT CLICKS

Jan.

Jan.

Jan.

Jan.

Jan.

Feb.

Feb.

Feb.

Feb.

Feb.

26, 2026

27, 2026

28, 2026

29, 2026

30, 2026

23, 2026

24,2026

25, 2026

26, 2026

27,2026

41,145

41,231

41,323

41,425

41,405

41,145

41,231

41,323

41,425

41,405

14,815

14,672

14,668

14,383

14,088

14,815

14,672

14,668

14,383

14,088

36% 113
36% 112
35% 100
35% 85
34% 71
36% 82
36% 75
35% 90
35% 87
34% 84

0.76%

0.76%

0.68%

0.59%

0.50%

0.56%

0.51%

0.63%

0.62%

0.60%

How thousands of New
Orleanians lowered
energy costs in 2025

How New Orleans
homes can do more
with less energy

Simple ways New
Orleans homes can
save on energy

How thousands of New
Orleanians lowered
energy costs in 2025

Simple ways New
Orleans homes can
save on energy

Cooling costs make up
more than 55% of your
energy bill

Lower energy costs
start with one simple
appointment

Reduce energy waste
and lower your bills at
home

Cooling costs make up
more than 55% of your
energy bill

Lower energy costs
start with one simple
appointment

56

58

53

48

37

42

42

46

39

Simple ways New Orleans
homes can save on energy

How thousands of New
Orleanians lowered energy
costs in 2025

How New Orleans homes
can do more with less
energy

Simple ways New Orleans
homes can save on energy

How New Orleans homes
can do more with less
energy

Reduce energy waste and
lower your bills at home

Cooling costs make up more
than 55% of your energy bill

Cooling costs make up more
than 55% of your energy bill

Lower energy costs start
with one simple appointment

Cooling costs make up more
than 55% of your energy bill

57

54

47

37

34

40
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Canvassing

Postcard

Email: Lead
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Email:
Reminder

Event

Email: Post
event

Table 25.5: Campaign Results- Neighborhood

NEIGHBORHOOD

Desire/Florida

Desire/Florida

Desire/Florida

Desire/Florida

Desire/Florida

Desire/Florida

IN-MARKET
DATE

March 2
March 6

March 6

March 11

March 12
March 17

IMPRESSIONS/

SENDS
2,000 -
1,557 -
783 206
760 180
760 194

CLICKS

27.43% 32 4.26%
24.03% 19 2.54%
25.94% 19 2.54%
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IN-MARKET IMPRESSIONS/

TACTIC  NEIGHBORHOOD DATE SENDS CLICKS
Postcard Central City May 7 - - - -
Em%";r';ead Central City May 7 627 197 31.42% 47. 75
Swls Central Ci May 12 629 209 33.239 13 2.07°
Reminder entral City ay .23% .07%
Canvassing Central City May 13 250
Event Central City May 14
Em:\'/';rf’tOSt Central City May 19 627 94 14.99% 15 2.39%

Table 25.6: Online Marketplace Digital Ad Metrics

CLICK-
CHANNEL IN-MARKET DATE IMPRESSIONS/ | ¢ \cks = THRougH | CONV:
SENDS (sales)
RATE
Google Shopping Ads —True Shopping March 11 153,000 2,093 73% 15
Google Shopping Ads- Performance Max March 11 63,924 1,552 1.49% 71
Search Ads April 16 5,490 527 9.6% 29

Table 25.7: Campaign Results- Online marketplace

TACTIC e ET SENDS OPENS oen CLICKS CTR

Email: Lead Gen (April promo) April 16 126,443 43,490 34.72% 1,349 1.08%
Email: Did not open (April promo) April 21 84,913 8,851 10.54% 588 .63%

Email: Lead Gen (Wave 1- both) April 16 1,311 601 46.02% 155 11.87%

il seste Gsy il 1= April 16 543 296 54.61% 191 35.24%
showerhead only)

Email: Reminder (Wave 1- April 21 258 72 26.36% 42 16.28%
showerhead only)

Email: Lead Gen (Wave 2- both) April 21 1,430 713 49.93% 118 8.26%
Email: Reminder (Wave 1& 2- both) April 30 1,187 1,028 86.6% 70 5.9%
Email: Lead Gen (Wave 3,4,5 - both) April 30 2,014 860 42.87% 167 8.33%
Email: Reminder (Wave 3 ,4,5 - both) May 15 1,853 792 42.74% 76 41%

Table 25.8: Circuit Newsletter/ Enterqy Newsroom Energy Smart topics

TOPIC / HEADLINE OFFERINGS
Janua A year of good energy: Celebrating 2025, Home Performance with ENERGY STAR® and Income-Qualified
Yy powering up for 2026 Weatherization assessments
Februa Get your home carnival ready: Easy energy tips Home Performance with ENERGY STAR® and Income-Qualified
ry for Mardi Gras season. Weatherization assessments

A/C tune-up, Air Filters, Home Performance with ENERGY STAR®

March | Breathe easier and save energy this allergy season o o
&Y o and Income-Qualified Weatherization assessments
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Home Performance with ENERGY STAR® and Income-Qualified

Gl O e o elties Weatherization assessments

Three smart upgrades to help lower your summer
enerqy bills

May Home appliance rebates, Online Marketplace

Home Performance with ENERGY STAR® and Income-Qualified
June | A cooler home could be 30 seconds away Weatherization assessments, Home appliance rebates, Online
Marketplace

Table 25.9: Entergy Circuit Newsletter Metrics

CLICK-TO-

monTH N VARKET OFEN OPEN gll\:léll(l-s ARTICLE CLICKS
January Jan 14 109,036 47,132 43.41% 1.44% 680 174
February Feb 11 109,736 55,181 50.51% 1.38% 764 127
March March 11 93,496 37,931 40.72% 2.43% 922 89
April April 8 95,658 45,962 48.05% 1.82% 838 263

Trade Ally Reporting
Table 25.10: Trade Ally Newsletters and Emails

EMAIL NAME AUDIENCE RUNARIET SENDS OPENS OREN

DATE RATE = CLICKS

Q2 TA Newsletter Trade allies April 17 67 43 64.18% 43 64.18%

Residential Marketing Collateral
e General Energy Smart Handout- English, Spanish, Vietnamese
Rebate Forms.
o A/C Solutions Rebate Form.
o Duct Efficiency Improvement Rebate Form.
o HPwES Consolidated Rebate Form.
o IQW Consolidated Rebate Form.
o Residential home appliances consolidated rebate Form.
e Customer Satisfaction Surveys.
o Home Performance with ENERGY STAR Satisfaction Survey.
o Income-Qualified Weatherization Satisfaction Survey.
o AJ/C Tune-Up Satisfaction Survey.
o Energy Smart Online Marketplace Satisfaction Survey.
o Trade Ally Customer Feedback Survey.
e HPWES and IQW Sorry We Missed You Door Hanger.
e HPWES and IQW Assessment Leave Behind.
e Multifamily Landlord Permission Form.
e Multifamily Direct Install Service Agreement.
e Multifamily Program Sell Sheet.
e Multifamily Tenant Notification Flyer.
e Retail Employee Education Flyer.
e Vehicle Magnet.
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e Trade ally co-branded materials.
e Neighborhood canvassing door hangers.
e In-store point of purchase signage.

Marketing Tactics
o Owned media
o Energy Smart website content
Email
SMS
Entergy organic social
Circuit e-newsletter content
o Entergy Newsroom content
o Paid media
o Digital search and display advertising
o Digital shopping ads
o Paid social media
e Direct mail
o Postcards
e Community outreach
o Branded promotional items
o Event signage, tents, flags, table set ups
o Neighborhood canvassing
o Standing display in customer care center
e Home Performance with ENERGY STAR® Campaign Materials
e A/C Solutions campaign materials
¢ Online Marketplace promotion and retail materials.
e Outreach event customer inquiry form and follow-up email
e Trade Ally emails

© O O ©

Looking ahead
¢ In the second half of PY16, residential marketing efforts will focus on:
o Further optimizing conversion pathways across channels
o Expanding neighborhood-based engagement to additional priority areas
o Increasing focus on income-qualified and equity-driven participation
o Enhancing data-driven targeting and personalization

Integrated Channel Strategy
e A coordinated multi-channel approach continues to drive performance:

o Email marketing remains the primary conversion channel, with campaigns focused on
clear calls-to-action such as scheduling assessments and accessing rebates

o Paid search captures high-intent customers actively seeking savings opportunities,
while also reflecting increased brand recognition

o Organic social media reinforces messaging, maintains visibility and supports ongoing
engagement with practical, relatable content

o Content marketing through Entergy Insights and the Circuit newsletter sustains a
consistent cadence of educational storytelling, supporting both SEO and early-stage
awareness
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Community Outreach

The Energy Smart team participated in 116 events throughout Q1 and Q2 representing a 165%
increase vs. mid-year PY15. These events consisted of presenting the program at neighborhood
association meetings, in-person tabling at community events, tabling at the Entergy New Orleans
customer care centers and neighborhood canvassing. The month with the highest number of events
and leads was March with 35 events generating 144 home assessment leads. The Energy Smart team
increased its community outreach at Pontilly Coffee located at 4000 Chef Menteur Hwy and McDonalds
located at 4240 Louisa St. The team tabled at Pontilly Coffee 24 times, generating 52 customer leads
and 10 times at McDonalds, generating 41 customer leads. As a result of the Q1 and Q2 community
outreach efforts, the Energy Smart team acquired 359 customer leads for free home energy
assessments.

In addition to participating in events, the Energy Smart team established a relationship with community
resource partner Southeast Louisiana Legal Services (SLLS). SLLS tabled at the March 12 and May 14
Neighborhood Based Delivery events. Job 1 continued its support as a community resource partner
during the March 12 NBD event and will table at the June 30 NBD event. Communication has also been
established with the Neighborhood Development Foundation as a possible community resource for
future NBD events.

Lastly, the Energy Smart team established conversion tracking on the customer leads generated from
community outreach. To date, 48 customers from the community outreach customer leads scheduled a
home assessment between January — June 2026.

Table 25.11: Community Outreach Events by Council District

COUNCIL NUMBER OF
DISTRICT EVENTS

A 6

B 8

(o 10

D 65

E 1
Combined 23

Total 116

Commercial Marketing and Outreach
Highlights

During the first half of 2026, commercial marketing efforts focused on increasing program awareness
while generating qualified leads through energy advisor engagement. A key strategic shift has been the
continued evolution of energy advisors as the primary entry point into Energy Smart's commercial
offerings. Rather than focusing solely on individual energy efficiency measures, campaigns emphasized
helping businesses reduce operating costs, improve facility performance, and take advantage of
available incentives through expert guidance and personalized support.
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To support this objective, a coordinated multi-channel marketing strategy was implemented through
email, social media, paid search, and website experiences. Messaging was developed to remain
consistent across channels while addressing common customer motivations including reducing energy
costs, improving operational efficiency, increasing comfort, and gaining greater control over building
performance. This integrated approach was designed to guide customers through the decision-making
process while creating multiple opportunities to connect with an energy advisor.

Email marketing continued to serve as the primary lead generation channel. Campaigns highlighted the
value of working with an energy advisor to identify energy-saving opportunities, understand available
incentives, and prioritize upgrades that align with business goals. Organic social media supported these
efforts by reinforcing campaign messages, extending reach, and maintaining visibility between email
deployments. Paid search campaigns complemented broader awareness initiatives by capturing high-
intent customers actively researching energy efficiency solutions, rebates and building improvement
opportunities.

Partnerships with local organizations supported broader awareness efforts during the first half of the
year. Through collaboration with organizations such as the New Orleans Chamber of Commerce, the
Office of Economic Development, NOLA Business Ecosystem and the Downtown Development District,
Energy Smart messaging was shared with commercial audiences through existing business networks
and communication channels. These partnerships help reinforce the program's position as a resource
for businesses seeking to reduce operating costs, improve facility performance, and improve efficiency.
As the marketing team continues to evaluate channel performance and customer engagement, these
relationships help expand visibility among key business stakeholders and support overall awareness
objectives.

An encouraging trend observed through paid search performance is the increasing number of
customers searching directly for the Energy Smart program by name. While customers continue to
search for energy efficiency solutions and rebates, branded searches indicate growing program
awareness and recognition within the New Orleans market. This trend is likely influenced by the
sustained public awareness efforts that began in 2023 and suggests that long-term brand-building
initiatives are helping move customers from general awareness to active program consideration. As a
result, paid search is serving not only as a lead generation channel but also as an indicator of
increased program visibility and customer familiarity with Energy Smart offerings.

In addition to channel integration, significant effort was placed on improving website conversion
opportunities and strengthening pathways to connecting with an energy advisor. During the first half of
the year, a dedicated campaign landing page was introduced to support commercial campaigns. The
landing page was designed around a single conversion goal: encouraging customers to connect with an
energy advisor. By aligning landing page messaging with campaign creative and calls to action, the
program created a more seamless customer experience while improving lead attribution and campaign
performance measurement.

Another notable enhancement was the implementation of a commercial website email to capture pop-
up. The pop-up was designed to grow the commercial email database while providing visitors with an
additional opportunity to engage with the program. Messaging focused on expert guidance, energy-
saving opportunities and available incentives, encouraging businesses to stay informed and learn more
about ways to improve facility performance and reduce energy costs. Early observations indicate that
many users who engage with the pop-up demonstrate strong intent by subsequently completing a
consultation request form during the same website session. This suggests that the tool is functioning as
more than a traditional email acquisition tactic and helps reinforce customer interest while contributing
to lead generation efforts.
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To support customers who subscribe through the website, an evergreen welcome email automation
series is in development. The automation series is designed to confirm customer interest, communicate
the value of energy advisor support, introduce available incentives, and encourage consultation
requests. This new customer journey will provide a consistent experience for subscribers while creating
an additional pathway to connect with an advisor and future program participation.

Content marketing has also become an increasingly important component of the commercial marketing
strategy. Educational blog content on the Entergy New Orleans newsroom is being used to support
campaign messaging, improve search visibility longevity and provide customers with valuable
information about energy efficiency opportunities. Unlike campaign emails and advertisements, blog
content allows the program to explore topics in greater detail while establishing Energy Smart as a
trusted resource. These articles support customer education and search engine optimization efforts by
addressing common business challenges, highlighting efficiency solutions, and reinforcing the value of
energy advisor engagement. While campaign landing pages focus on conversion, blog content serves
an important role in attracting visitors earlier in the customer journey and building awareness, credibility
and consideration before customers are ready to engage directly with an energy advisor.

Collectively, these efforts are creating a more connected customer experience across channels. By
aligning campaign messaging, website experiences and follow-up communications around energy
advisor consultations, the program is working to establish a stronger framework for lead generation,
customer engagement and long-term participation.

Looking ahead, marketing efforts will continue to focus on optimizing conversion pathways,
strengthening lead attribution, and refining customer journeys across channels.

Email Reporting

Table 25.12: Email Campaign Results

EMAIL NAME AUDIENCE ke SENDS | OPENS gﬁg CLICKS CTR

Energy Smart Fund Small & Large 1/21/2026 1188 449 44.10% 46 4.50%
Energy Smart Fund Small & Large 1127/2026 1182 350 34.40% 22 2.20%
SBEA Small C& 2/4/2026 2426 1012 45.10% 13 0.60%
Energy Smart Fund Small & Large 2/17/2026 645 120 18.80% 5 0.80%
Power your business Small & Large 3/10/2026 2970 1171 43.90% 52 2.00%
Sp"“gEE:aff‘;“pa'gn Small & Large 4/8/2026 1201 369 35.50% 26 2.50%
SP”“gEE:a‘i:Ia;“pa'gn Small & Large 4/14/2026 1089 439 43.00% 32 3.10%
Spg'&%?e:f;‘kpggn Small & Large 4/22/2026 680 57 8.40% 4 0.60%
SP”“QEE:aff;“Pa'Q" Small & Large 412812026 1089 430 41.60% 29 2.80%
May"’”E“;gla;“pa'g“ Small & Large 5/12/2026 1084 318 30.10% 21 2.00%

Trade Ally Reporting
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Table 25.13: Trade Ally Newsletters and Emails

IN-MARKET

EMAIL NAME AUDIENCE OPENS CLICKS

DATE

Motors, controls and variable
frequency drives

Trade allies 3/16/2026 831 275 38.50% 34 4.80%

Q1 TA Newsletter Trade allies 3/25/2026 223 106 48.60% 9 4.10%
Trade Ally Portal Trade allies 4/1/2026 251 127 52.50% 26 10.70%
Trade Ally Portal Trade allies 4/2/2026 13 6 50.00% 4 33.30%

Commercial Marketing Collateral

e C&l Overview

o English

o Spanish
Prescriptive Incentive List
Small Business Energy Assessment Overview
Restaurant Sector Sheet
Retail Sector Sheet
Office Sector Sheet
Grocery Sector Sheet
Warehouse Sector Sheet
Case Studies

o Loews Hotel Case Study
Andrew H. Wilson Case Study
University of New Orleans Case Study
Southern University at New Orleans
New Orleans Convention Center
Lycée Francais New Orleans

O O O O O

Become an Energy Smart Trade Ally Overview
Tiered Trade Ally List

Compressed Air Overview

HVAC Tune-up Fillable Application

New Construction Code Compliance Overview
New Construction Workbook

SBDI Application

Small Business Door Hanger

Customer Outreach

Table 25.14: C&| Customer Outreach

1/13/2026 Customer -- EMR
1/14/2026 Customer - SWBNO
1/15/2026 Customer - NOCHI
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1/26/2026
1/26/2026
1/30/2026
2/4/2026
2/10/2026
2/12/2026
2/23/2026
2/25/2026
2/25/2026
2/26/2026
2/26/2026
3/3/2026
3/3/2026
3/3/2026
3/4/2026
3/4/2026
3/6/2026
3/10/2026
3/11/2026
3/18/2026
3/19/2026
3/20/2026
3/26/2026
4/1/2026
4/6/2026
4/7/2026
4/8/2026
4/15/2026
4/21/2026
4/21/2026
4/22/2026
4/28/2026
4/30/2026
5/5/2026
5/5/2026
5/5/2026
5/6/2026
5/6/2026
5/6/2026
5/7/2026
5/7/2026

Customer -- Hilton Riverside
Customer -- MCCNO
Customer - City of New Orleans
NOLA Business Ecosystem Call
Customer - Federal Reserve Bank
Customer - SWBNO
Artivism
Community -- Love Your City
Bywater Marigny Neighborhood Association
Christy Verges
C&l Customers -- Office of Nighttime Economy
C&l Customer -- Sewerage and Water Board
C&l Trade Ally -- 3B Electrical
Customer - 1000 Howard
C&I Customer -- New Orleans Center for Creative Arts
C&l Customer -- NOLA Bus Ecosystem
C&I Customer -- NOLA Works
Cummings UME Baptist Church
Customer - SWBNO
Customer - Napoleon Medical Plaza
Customer - SWBNO
Universal Printing
Training: Motors, Controls, and Variable Frequency Drives
Customer - NO Mission
Customer - City of NO
Customer - LCMC
Customer - SWBNO
Orleans Parish School Board
Customer - NASA
Central City Barbeque
Earth Day at Loyola
Customer - LCMC
10828 Hayne Boulevard
Customer - NASA
St. Peter Claver Church
Frenchie's Nail Salon
Crescent Crown
Historic New Orleans Collection
OPSB
Customer - NASA
Betty Washington
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5/12/2026
5/13/2026
5/20/2026
5/28/2026
5/28/2026
6/3/2026
6/10/2026

New Orleans Business Ecosystem
Customer - SWBNO
Marrero Commons
Erin Hansen
Associated Builders and Contractors
Customer - NASA
Customer - SWBNO
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Trade Allies

Overview

The overall mission of the Trade Ally Network is to develop and increase the local residential, commercial,
and industrial contractor base by facilitating training and marketing engagement opportunities, aiding with
program participation, and providing support with obtaining supplier diversity certifications. Engaging the
registered Trade Ally Network is a key factor in the success of the Energy Smart program as trade allies
bring in a substantial portion of program savings.

Network Development & Highlights

Table 26.1: C&I Trade Ally Tiers

TIER # OF TRADE ALLIES

Platinum 3
Gold 13
Silver 21
General 52

Commercial & Industrial Trade Ally Network

In Q1 the Energy Smart team updated the Commercial & Industrial trade ally tier system based on trade
ally participation in the prior program year. The designations of Platinum, Gold, Silver or General
correspond to benefits such as the option to co-brand marketing materials. Trade allies learned their
status at the Trade Ally Kickoff Meeting.

In Q1, the Energy Smart team hosted a training session at the LSU Health Science Center called Motors,
Controls, and Variable Frequency Drives in which two energy-management consultants discussed the
energy-saving opportunities through modern motor systems.

In Q1, Energy Smart presented to electrical and mechanical contractors at the Southeast Chapter of the
National Electrical Contractors’ Association.

In Q2, Energy Smart presented electrical and mechanical contractors at the Urban League of Louisiana’
Outlook Opportunities convening.

In Q2, Energy Smart held meetings with close to 100 electrical and mechanical contractors to promote
the Energy Smart incentives and trade ally registration.

In Q2, Energy Smart was the main speaker at a meeting of the Interfaith Climate Coalition as well as the
Greater New Orleans Hotel and Lodging Association.

In Q2, Energy Smart surveyed the commercial Trade Ally Network through phone calls and emails to
determine barriers to participation and inquire about potential projects.

Residential Trade Ally Network
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In Q1, Energy Smart presented the annual program kickoff to both current and prospective residential
trade allies.

In Q1, Energy Smart introduced and reviewed the updated Trade Ally Manual with participating trade
allies.

In Q2, Energy Smart established a trade ally—led canvassing group to collaboratively promote program
eligibility and benefits to customers; supporting flyers were provided.

In Q2, Energy Smart updated submission software to enable trade allies to capture additional photos at
customer homes, improving documentation and quality assurance.

In Q2, the Spring Newsletter was distributed to all participating trade allies, highlighting program updates,
upcoming conferences, and recognition of trade allies who supported the neighborhood event.

In Q2, Energy Smart conducted virtual training covering air sealing and duct sealing; trade allies were
highly engaged and responsive to program expectations.

Trade Ally Advisory Group

Energy Smart hosted the Commercial & Industrial Trade Ally Kick-Off and Awards Ceremony. Program
staff reviewed the following topics:

o Review of PY15.

e Overview of budget and goals PY16.

e Program incentives for existing measures.

e Summary of program outreach efforts to small and large commercial customers.

o Updated PY16 trade ally tier rankings and the benefits associated with the tiers.

e Summary of technical training opportunities throughout the year.

e Workforce development leaders from the University of Louisiana at Lafayette and from the
Louisiana Green Corps.

¢ An overview of Strategic Energy Management offering from PY15.

e Areview of the commercial application submittal process.

Energy Smart hosted the Residential Trade Ally Kick-Off and Awards Ceremony. Program staff reviewed
the following topics:

Introduction to the program team.

Overview of all residential programs and new changes.
Marketing opportunities and collaboration.

Review PY15 goal and budget spent.

Review PY16 goals and budget.

Residential awards.

Energy Smart provided the following awards to trade allies:

Commercial and Industrial
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e Lighting Trade Ally of the Year

e Building Automation Trade Ally of the Year
e HVAC Trade Ally of the Year

e Small Business Trade Ally of the Year

e Customer Service Trade Ally of the Year

e Overall Trade Ally of the Year

Residential
e Trade Ally of the Year Home Performance with ENERGY STAR
Trade Ally of the Year Income Qualified Solutions
Trade Ally of the Year Multifamily Solutions
Trade Ally of the Year A/C Solutions
Trade Ally of the Year Customer Service
Overall Trade Ally of the Year

Measuring the Network
Contractor Engagement

Engagement is defined as contractors who have applied and been approved to become Registered
Residential Trade Ally and/or Registered Commercial & Industrial trade ally. Contractors who register
with both are counted in both totals.

Table 26.2: Trade Ally Engagement

CATEGORY # OF COMPANIES

C&l Network 90
Residential Network 26

Total Engagement

Contractor Participation

Participation is defined as registered trade allies who have completed and closed out projects in the
current program year.

Table 26.3: Trade Ally Participation

CATEGORY # OF COMPANIES
C&l Network 40
Residential Network 25

Total Engagement 65
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Program Training

Audiences Trained

Energy Smart provided technical training to:

e Commercial & industrial trade allies

o Residential trade allies

e Facility directors

e Architecture firms

e Commercial business owners

o Workforce agency staff and students.

Training Topics

Energy Smart provided onboarding training to 7 new Commercial & Industrial trade allies in the first half
of Program Year 16. The onboarding of individual Commercial & Industrial trade allies consisted of the
following overview of the application process:

Instructions on using the incentive application.

An overview of the items required for project submission, such as a utility bill and a verification of
the equipment meets industry specifications.

A review of the custom and prescriptive measure incentive rates.

Training on communicating effectively about all Energy Smart offerings, including services
which the individual trade allies do not offer themselves.

On March 26 Energy Smart hosted the training entitled Motors, Controls, and Variable Frequency
Drives on:

Motor Controls: Understanding the “brain” behind the motor.

Variable Frequency Drives (VFDs): How to calculate real energy savings.

Unintended Consequences: Hidden side effects—how fixing one issue can create others.
Small Changes, Big Results: Matching speed to demand, reducing wear and tear, and
extending equipment life.

Energy Smart provided onboarding training to 7 residential trade allies in the first half of Program Year
16. The onboarding of individual residential trade allies consisted of the following overview of the
application process:

Reviewing application.

Training Efficiency Navigator for rebate submittals.

Reviewing rebate forms and best practices for customer engagement.
Reviewing Trade Ally Manual.

Getting set up for automatic email reminders.

Using Referral Tools to promote the trade ally company.

Discussion of Neighborhood Delivery program participation.
Payments.

QA/QC.
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On April 20", Energy Smart conducted a virtual training for all residential trade allies entitled “Air
Sealing and Duct Sealing Best Practices.”
e Blower door and duct blasting tools
preparation
What to look for
Being professional
Dos and Don’ts

Chart 26.4: Hours of Training by Type

Training Participation by type (in hours)

Workforce development

Program Staff Training

Trade Ally Program Implementation

Commercial Customer Training

0 200 400 600 800 1000 1200

Chart 26.5: Training by Audience Type

Training by investment audience type

14

y

15

m Trade Allies/Contractors = Program Staff = Commercial Customers

Workforce Development =
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Initiatives

Workforce Development

The program has maintained its efforts in workforce development:

Energy Smart attended Dillard’s Energy & Entrepreneurship Summit and reviewed the Trade
Ally Network with the deans of the Business School and the Liberal Arts School.

Welcomed staff members from several workforce agencies to attend the Trade Ally Kickoff,
including Louisiana Green Corps, El Centro, Goodwill, University of Louisiana at Lafayette, and
the city of New Orleans. Representatives from these agencies spoke and introduced their
organizations to the trade allies.

Surveyed trade allies regarding their hiring needs.

Invited students and job seekers to attend two meetings of the Bayou Chapter of the
Association of Energy Engineers, a clean-energy networking group which includes trade allies
and facility directors.

Presented at the Tulane Green Jobs Network to Tulane students about careers within the Trade
Ally Network.

Facilitated a discussion between Daikin and University of Louisiana at Lafayette about the
potential of hiring university graduates for automation/HVAC positions.

Met with individual job seekers to detail opportunities within the trade ally network.

Reviewed the Trade Ally Network and potential job openings with workforce administrators at
the Louisiana Green Corps.
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Energy Efficiency Budget Highlights

Table 28.1

OFFERING INCENTIVES BUDGET* % TO BUDGET

Small Commercial & Industrial Solutions $241,467 $1,710,007 14%
Large Commercial & Industrial Solutions $1,310,835 $4,204,504 31%
Schools and Universities $454,093 $853,490 53%

CoolSaver Tune-up $23,500 $225,620 10%

Home Performance with ENERGY STAR $336,760 $1,581,903 21%
Neighborhood-Based Delivery Pilot $447,035 $2,520,178 18%
Retail Appliances $89,839 $454,593 20%

Multifamily Solutions $151,690 $644,458 24%

Income Qualified Multifamily Solutions $148,564 $661,355 22%
Income Qualified Weatherization $1,987,695 $2,892,600 69%

AIC Solutions $170,810 $468,748 36%

Income Qualified A/C Solutions $284,909 $484,540 59%
Residential HVAC Midstream $11,200 $887,184 1%

School Kits & Education $0 $191,634 0%

$5,658,397 $17,780,814

*Goals are reflective of the Energy Smart approved goals for Plan PY 16 in Council Resolution R-25-630 on December 18, 2025. Summary
tables show savings achieved and incentive spend from 1/1/2026 through 6/1/2026.

**Incentives are reflective of projects that have been completed as well as projects that are being implemented.

***Demand Response incentives are typically paid at the conclusion of the program year, after all demand response events have been completed,
and will be reported in the Annual Report.
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2025
2025
2025
2025
2025
2025
2025
2025
2025
2025
2025
2025
2026
2026
2026
2026
2026
2026

January
February
March
April

May

June

July
August
September
October
November
December
January
February
March
April

May

June

Table 28.2

ENERGY SMART EXPENSES/INVOICES

Program
Year 14

$1,136,528
$2,467,927
$730,003

$521,060
$68,492

$271,785
$113,306

$(6,003)

Appendices

Program
Year 15

$100,000
$4,338,598
$2,268,857
$492,676
$3,443,611
$1,922,195
$2,222,559
$1,817,307
$3,237,680
$3,442,664
$2,971,315
$1,989,467
$61,755

$ (422)
$1,720,647
$575,250

Program
Year 16

$1,368,036
$3,313,304
$1,306,631
$2,414,008
$1,557,656

$1,136,528
$2,567,927
$5,068,601
$2,268,857
$492,676
$3,964,671
$1,990,687
$2,494,344
$1,930,614
$3,237,680
$3,436,662
$2,971,315
$1,989,467
$1,429,791
$3,312,882
$3,027,278
$2,989,258
$1,557,656

FUNDING SOURCES

EECR

$2,029,725
$1,932,992
$1,588,247
$1,545,343
$1,858,979
$2,262,368
$2,701,488
$2,673,881
$2,542,283
$2,165,252
$1,580,739
$1,678,807
$2,007,233
$2,093,085
$1,728,929
$1,686,933
$1,905,074
$2,415,246

Appendix A: Community Outreach Summary
Appendix B: Training and Education
Appendix C: Marketing
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Total Ending
Balance

($8,238,012)
($7,603,077)
($4,122,724)
($3,399,210)
($4,765,513)
($3,063,210)
($3,716,520)
($3,896,057)
($4,507,726)
($3,435,298)
($1,579,376)
($286,868)
($17,766)

($681,060)
$902,893

$2,243,239
$3,327,423
$2,469,832
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Appendix A: Community Outreach Summary

Date Event Location Leads
1/8/2026 Community Outreach Pontilly Coffee 0
1/12/2026 Canal St. Customer Care Center Canal Street 7
1/12/2026 Community Outreach Pontilly Coffee 0
1/13/2026 Pontilly Coffee Pontilly Coffee 6
1/14/2026 Algiers Customer Care Center Algiers 5
1/14/2026 Community Outreach Pontilly Coffee 0
1/15/2026 Community Outreach Pontilly Coffee 2
1/15/2026 Community Outreach CC's Coffee 0
1/16/2026 Community Outreach Pontilly Coffee 5
1/20/2026 Community Outreach Pontilly Coffee 0
1/21/2026 Job 1 Job Fair Oretha Castle Haley 10
Community Engagement at Norman
1/21/2026 Mayer Library - Gentilly 3001 Gentilly Blvd. 9
1/22/2026 Community Outreach Pontilly Coffee 0
1/23/2026 Community Outreach Pontilly Coffee 0
1/28/2026 Community Outreach Norman Mayer Llbrary 0
2/4/2026 Community Office Hours Norman Mayer Library 2
21712026 TCA Super Tax Day Dryades YMCA 1
2/9/2026 Customer Appreciation Day Canal St. CCC 7
2/9/2026 Community Office Hours Norman Mayer Library 1
2/11/2026 Community Office Hours Norman Mayer Library 1
2/12/2026 Community Office Hours CC's Coffee 1
2/18/2026 Community Office Hours Norman Mayer Library 2
2/21/2026 Super Tax Day Event University of Holy Cross 0
2/23/2026 Customer Care Center Canal St. 9
2/23/2026 Community Outreach Norman Mayer Library 0
2/24/2026 Get Max Tax Day 1433 N. Claiborne 4
Office of Engagement Community
2/25/2026 Office Hours Norman Mayer Library 0
2/26/2026 Community Outreach CC's Coffee 1
3/2/2026 Entergy Customer Care Center Canal St. 4
3/3/2026 Community Outreach CC's Coffee 1
3/5/2026 Community Outreach Red Run City Park 2
AHA Go Red for Women Wellness
3/6/2026 Exp0 Marriott Hotel 2
3/6/2026 Sista Strut City Park 3
3/7/2026 CLOVER VITA Super Tax Day Clover VITA 3
3/9/2026 Customer Care Center Algiers 12
3/10/2026 Community Outreach McDonalds 3001 Gentilly Blvd 5
3/10/2026 Canal St. Customer Care Center 3400 Canal St. 4
3/11/2026 Customer Care Center Canal St. 4
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3/11/2026 Community Outreach CC's Coffee 1
3/12/2026 Community Outreach CC's Coffee 1
3/12/2026 Neighborhood Based Delivery Event  Florida/Desire Multi-Service Center 23
3/13/2026 Community Outreach McDonald's 3001 Gentilly Blvd 5
3/13/2026 Community Outreach CC's Coffee 1
3/16/2026 Customer Care Center Canal St. 4
3/17/2026 Community Office Hours CC's Coffee - Esplande 1
Delachaise Neighborhood
3/17/2026 Association Martin's Wine Cellar Barrone St. 3
3/18/2026 JOB1 NOLA Connects Job Fair 2529 General Meyer Ave. 4
3/19/2026 Community Office Hours CC's Coffee 1
3/20/2026 Community Office Hours CC's Coffee 1
3/21/2026 El Centro Super Tax Day Beanlandia 3300 Royal St. 1
3/23/2026 Customer Care Center Canal St. 2
3/24/2026 Community Outreach CC's Coffee 2
ENO Nonprofit Program Partner Junior Achievment Academy 5100
3/24/2026 Luncheon Orleans Ave. 0
3/25/2026 Community Outreach Pontilly's Coffee 3
3/25/2026 Community Outreach CC's Coffee 1
3/26/2026 Community Outreach Pontilly's Coffee 4
3/26/2026 Community Outreach CC's on Esplande 1
3/27/2026 Community Office Hours CC's Coffee 2
3/27/2026 Home and Garden Show Superdome 2
3/28/2026 Home and Garden Show Superdome 7
Dillard 18th Annual Housing and
3/28/2026 Wellness Resource Fair Dillard University 23
Center for a Better New Orleans
3/28/2026 Block Party St. Roch St. 6
3/29/2026 Home and Garden Show Superdome 2
3/30/2026 Community Outreach Pontilly Coffee 3
3/30/2026 Community Outreach McDonald's 4
4/1/2026 Community Outreach Pontilly Coffee 8
4/1/2026 Canal St. Customer Care Center 3400 Canal St. 2
4/2/2026 Community Outreach CC's Coffee - Esplanade 0
4/6/2026 Customer Care Center Qutreach Algiers 0
4/6/2026 Community Outreach Pontilly Coffee 0
4/7/2026 Community Outreach St. Noir Cafe 1128 St. Roch Ave. 2
4/7/2026 Community Outreach Pontilly Coffee 0
4/8/2026 Community Outreach Pontilly Coffee 0
4/9/2026 Community Outreach Pontilly Coffee 0
4/10/2026 Community Outreach Pontilly Coffee 0
The Wellness Collective Movie Morris F.X. Jeff Sr. Park 2529
4/10/2026 Nite/Spring Easter Egg Hunt General Meyer Ave. 0
4/13/2026 Community Outreach Pontilly Coffee 6
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4/18/2026 T.R.E.E. Event Algiers Point 0
4/20/2026 Community Outreach Pontilly Coffee 0
Lower Garden District Neighborhood
4/20/2026 Assoc. Meeting 1220 Felicity St. 0
4/27/2026 Community Outreach Pontilly's Coffee 3
4/28/2026 District D Walkdown 1823 Clouet St. 0
4/29/2026 Community Outreach Pontilly's Coffee 4
5/4/2026 Community Outreach Pontilly's Coffee 4
Canal St. Customer Care Center
5/4/2026 Outreach 3400 Canal St. 3
5/5/2026 Community Outreach McDonalds 1
Algiers Customer Care Center
5/5/2026 Outreach Berhman Hwy. 3
5/6/2026 Community Outreach Pontilly's Coffee 4
Audubon Tea Room 6500 Magazine
5/6/2026 Audubon Wellness Fair St. 0
5/7/2026 Community Outreach McDonalds 2
5/7/2026 Community Outreach Chicken Mart 3
5/7/2026 NASA Employee Fair Michoud Facility 0
Canal St. Customer Care Center
5/8/2026 Outreach 3400 Canal St. 3
Mid City New Orleans Town Hall
5/11/2026 Meeting Warren Easton HS 3019 Canal St. 1
Hollygrove-Dixon Neighborhood Life Transformation Community
5/11/2026 Assoc. MTG Center 8606 Marks St. 0
5/19/2026 District C Walkdown Algiers 0
5/25/2026 Community Outreach Tastee McKenzie 2
5/26/2026 Community Outreach McDonalds 6
5/27/2026 District E Walkdown Laine St. 0
5/27/2026 Community Outreach Family Dollar - Gentilly 6
5/28/2026 Customer Care Center Algiers 2
5/29/2026 Community Outreach CC's Coffee 2
6/1/2026 Community Outreach McDonalds 5
6/1/2026 Community Outreach Family Dollar - Gentilly 8
6/2/2026 Community Outreach McDonalds 5
6/2/2026 Community Outreach Bayou Fresh Market 6
6/3/2026 Community Outreach McDonalds 4
Canal St. Customer Care Center
6/3/2026 Outreach 3400 Canal St. 12
6/4/2026 Community Outreach McDonalds 4
6/4/2026 Community Outreach Advance America 2
6/5/2026 Customer Outreach Family Dollar - Gentilly 5
6/6/2026 Hollygrove Youth & Wellness Day Conrad Park 3400 Hamilton St. 10
6/6/2026 Community Outreach Desire/Florida 10
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Appendix B: Training

Date Title Audience Attendees Length Description
112/2026 TA -- CIS C&l Commercial 5 30 BAS Workbook walkthrough
Customers by Spencer
111312026 Customer —EMR | C&l Commercial 5 30 Big check photo shoot
Customers 9 P
114/2026 Customer - SwBNo | C&LCommercial 2 30 PY16 Project kick-off
ustomers
111412026 Trade Ally - UMS _ C&l Trade 2 60 Introdu_ctor_’y meeting with
Allies/Contractors new lighting contractor
Welcome meeting for
Program Year 16: trade allies
learn about updates to the
1/15/2026 Contractor -- all _Ca&lTrade 435 90 program, receive awards for
trade allies Allies/Contractors .
the prior year, and network
with workforce-development
professionals.
Workforce .
. Bayou Chapter meeting
111512026 Development: Workforce 5 30 planning the official kickoff
Association of Development .
; meeting of the chapter.
Energy Engineers
1/15/2026 Customer - NOCHI | ©&! Commercial 2 30 PY16 Project kick-off
Customers
Prolon Controls presented to
Staff -- Prolon contractors and program
1/20/2026 Controls Program Staff ! 120 staff about their HVAC
software control system
1/23/2026 TA - Daikin Program Staff 3 60 BAS upgrade and Retro
commissioning Discussion
Program overview to
Customer -- Hilton C&l Commercial attendees of a sustainability
112612026 Riverside Customers 4 5 event hosted by Marvin
Dixon
1126/2026 TA - CIS C& Commercial 4 60 RCx Discussion
Customers
Customer -- C&l Commercial . .
1/26/2026 MCCNO Customers 4 60 Project Closeout pictures
Overview of the lighting
Trade Ally -- C&l Trade
112712026 Balthazar Electriks | Allies/Contractors ! 30 workbooks -- custom and
prescriptive
112912026 Biolnnovation Workforce 9 60 Energy Smart overview and
Center Development site walkthrough
Relationship building with
1/29/2026 IFMA January Customers and 2 90 TA's and Customers;
Meeting Trade Allies - .
Continuing Education
Workforce Workforce Energy Smart overview of
1/29/2026 Development -- Job 5 5 the trade ally network to job
Development
Corps seekers
1/30/2026 Customer - City of Customer 6 60 Energy Smart overview C_:lty
New Orleans EE mandate, brainstorming
Overview of funding and
1/30/2026 Trade Ally -- OEO _C&l Trade 1 20 application process to a
Solutions Allies/Contractors
former trade ally
2/4/2026 Trade Ally -- Air C&l Trade 1 20 Review of HVAC incentives

Tight Construction

Allies/Contractors

and application process
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Trade Ally --

C&l Trade

Review of building

2/4/2026 Johnstone Supply Allies/Contractors 1 20 automat_lon_lncentlves and
application process
. City Econ
2/4/2026 NOLA Business | 00105 Office & 10 60 Program updates
Ecosystem Call C
ustomers
2/5/2026 Trade Ally -- NAC _ C&l Trade 1 20 Review of I_ight_ing incentives
Smart Allies/Contractors and application process
Meeting with three
employees of Green coast
and three from Energy Smart
Trade Ally -- Green C&l Trade - o
21612026 coast Enterprises Allies/Contractors 3 60 regar_dlng bglldlng
automation projects and
accepted methods of kWh
calculations
Review of upcoming program
Staff -- Coolsaver year and introduction to
2/10/2026 Kickoff Program Staff 5 60 C'oolSaver staff and
procedures
. PY16 Project kick-off and
2/10/2026 Customer - Federal C&l Commercial 2 60 building opportunity
Reserve Bank Customers
walkthrough
VFD overview with
2/11/2026 Staff -- Training Program Staff 1 30 trainer/engineer/entrepreneur
Adil Khan
2/12/2026 Customer - SWBNO C&l Commercial 1 30 Monthly project lead tracker
Customers
_ Review of lighting incentives
2/12/2026 Traqe AIIy' Cooler . C&l Trade 1 60 and application process,
Air Equipment Allies/Contractors . ;
specific to IHOP locations
211212026 Trade Ally - Daikin | . C& Trade 3 60 Daikin Project Check-In
Allies/Contractors
Trade Ally -- . . .
2/13/2026 Seruntine _ C&l Trade 1 30 Review of _HV_AC incentives
h ) Allies/Contractors and application process
Refrigeration
Lunch meeting with Brian of
Vast Dynamic to provide
2/19/2026 Trade Ally — Vast _C&l Trade 1 60 overview of all incentives
Dynamic Solutions | Allies/Contractors ; }
associated with Energy
Smart
2/23/2026 Artivism C&l Customers 1 15 Program overview to small
commercial business
Luncheon for
environmentally-minded
2/25/2026 Community - Love C&I Customers 20 5 busmesseﬁ to Iegrn about
Your City opportunities to improve
sustainability at their
locations
Bywater Marigny Review of program
2/25/2026 Neighborhood C&l Customers 1 20 incentives to director of the
Association St. Claude Corridor
212612026 Christy Verges C&I Customers 1 30 Program overview to small
commercial business owner
Meeting with the staff of the
C& Customers about vays Energy Smart”
2/26/2026 Office of Nighttime | C&I Customers 3 60 Y 9y

Economy

can promote incentives to
bars and restaurants of New
Orleans
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C&I Customer --

Meeting with Environmental
Project Manager with SWB

3/3/2026 Sewerage and C&I Customers 1 30 ; ;
about potential to improve
Water Board ) L
project pipeline
3/3/2026 C&l Trade _Ally --3B c&l Customers 1 30 Review of I_ight_ing incentives
Electrical and application process
3/3/2026 Customer - 1000 C&I Customers 1 30 Post Installatio_n walkthrough
Howard / pics
C&l Customer -- Walkthrough of campus to
3/4/2026 New Orleans Center C&l Customers 1 30 determine potential lighting
for Creative Arts projects
C&I Customer -- Updates from the City, Trade
3/4/2026 NOLA Bus C&l Customers 10 60 Groups, & ES Program
Ecosystem Updates
Dr. Pang in LSU
Construction Management
provides overview of
ASHRAE Guideline 36 to
3/4/2026 C&l Education -- Program Staff 9 30 reduce energy consump_tlon,
LSU cost, and system downtime
with more resilient systems,
control sequence
compliance, and diagnostic
software
C&l Customer -- Program overview with
3/6/2026 NOLA Works C&l Customers 1 30 commercial business
3/9/2026 Workforce -- LA Workforce 9 45 Overview of trade ally
Green Corps Development network
LA Genora R
3/11/2026 Contractors' C&l Contractors 6 15
A A the Southeast LA General
ssociation \ -
Contractors' Association
3/10/2026 Cummings UME | 0| customers 2 45 Program overview and
Baptist Church application process
3/11/2026 Customer - SWBNO C&l Commercial 6 30 Updates for Iigh.ting project
Customers lead review
Energy and Program overview to
3/12/2026 Entrepreneurship C&I Contractors 6 5 contractors and customers at
Summit an entrepreneurship summit
311212026 Trade Ally - Daikin | ,, C& Trade 3 60 Daikin Project Check-In
Allies/Contractors
Program overview to
3/17/2026 RGND C&I Contractors 1 45 development company
RGND
Customer - . .
3/18/2026 Napoleon Medical C&I Commercial 12 60 Site walkthrough fo_r HVAC
Customers and pump project
Plaza
C&l Commercial Site walkthrough of building
3/19/2026 Customer - SWBNO C 2 60 for lighting count with trade
ustomers ally
Walkthrough of potential LED
3/20/2026 Universal Printing | C&l Customers 1 30 lighting opportunity at New
Orleans East printing
company
3/23/2026 Power One Electric C&l Contractors 1 20 Review of I_|ght_|ng incentives
and application process
3/23/2026 Loumis Air C&l Contractors 1 20 Review of HVAC incentives
and application process
312412026 Ordes Electric C&l Contractors 1 20 Review of lighting incentives

and application process
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Review of lighting incentives

3/24/2026 BGSN C&l Contractors 1 20 S
and application process
3/24/2026 Arc Mechanical C&l Contractors 1 20 Review of HVAC incentives
and application process
3/24/2026 D Unit Enterprises C&l Contractors 1 20 Review of I_|ght_|ng incentives
and application process
New Orleans Baptist Attic insulation and potential
3/24/2026 Theological C&l Contractors 1 60 LED lighting project at the
Seminary dorms
Greater New Program incentive and
3/25/2026 Orleans Hotel and C&l Contractors 10 5 application overview to
Lodging Association general managers of hotels
3/25/2026 Enfra - RCx review C&l Contractors 6 30 Review UNO RCx study
Updates for potential RCx
3/25/2026 Enfra - RCx Updates C&l Contractors 6 30 Measures
Presentation by Adil Khan on
Training: Motors, variable frequency drives
3/26/2026 Controls, and C&l Contractors 10 120 and how they can achieve
Variable Frequency energy savings in buildings
Drives based on various conditions
and other equipment
Presentation by Adil Khan on
Training: Motors, variable frequency drives
3/26/2026 Controls, and C&I Customers 10 120 and how they can achieve
Variable Frequency energy savings in buildings
Drives based on various conditions
and other equipment
Presentation by Adil Khan on
Training: Motors, variable frequency drives
3/26/2026 Controls, and Program Staff 6 120 and how they can achieve
Variable Frequency energy savings in buildings
Drives based on various conditions
and other equipment
4/1/2026 Custo.me.r -NO C&l Commercial 4 60 Introduction & site
Mission Customers walkthrough
Program incentive and
Outlook application overview to
4/2/2026 Obportunities C&l Contractors 20 15 contractors associated with
PP the Urban League of Greater
New Orleans
4/6/2026 Customer - City of C&I Commercial 4 30 Project Updates
NO Customers
C&I Commercial Introduction with customer
4/7/2026 Customer - LCMC 5 45 and ESCO for project
Customers )
alignment
4/8/2026 Customer - SWBNO C&éCommerolaI 30 Monthly project tracker
ustomers
Overview of projects Daikin
4/9/2026 Daikin bl-vv_eekly C&l Contractors 2 45 may submit this program
check-in year and what needs there
are to complete the project
411112026 Trade Ally - Daikin | ,, C& Trade 3 60 Daikin Project Check-In
Allies/Contractors
4/13/2026 Gaskets First C&l Contractors 1 30 Assistance with gasket
project for a restaurant
Orleans Parish Met with several members of
4/15/2026 C&I Customers 3 15 OPSB regarding the program

School Board

incentives
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Program overview and

4/15/2026 C Watson Group C&l Contractors 1 20 application process for
potential HVAC trade ally
Orleans Parish Met with three employees of
4/15/2026 C&l Contractors 3 15 Balthazar Electriks about
School Board . .
potential projects
4/21/2026 Customer - NASA C&Cllssgrrr?:rrsclal 5 30 PY16 Project Updates
Central Cit Program overview with
4/21/2026 Barbe uey C&l Customers 1 20 owner of Central City
q Barbeque
Tabling opportunity at Loyola
4/22/2026 Earth Day at Loyola C&l Customers 6 10 University; general program
overview
Networking with current and
412312026 Johnstone Supply C&I Contractors 4 20 potential trade allies a}t
Company Johnstone yearly crawfish
boil
412312026 Trade Ally - Daikin | ,, C& Trade 3 60 Daikin Project Check-In
Allies/Contractors
Program overview and
4/24/2026 Star Service C&l Contractors 1 20 onboarding of new employee
or current trade ally
4/28/2026 Customer - Lcmc | C&! Commercial 8 30 Project Updates and
Customers qualifying measures
4/30/2026 10828 Hayne C&I| Customers 1 30 Program overview for a
Boulevard restaurant owner
Hospitality Energy Program check-in with
4/30/2026 C&l Contractors 1 20 guestroom management
Consultants
trade ally
5/1/2026 NOLA LED C&l Contractors 1 30 Program check-in with
lighting trade ally
5/3/2026 LED Pro C&l Contractors 1 30 Program check-in with
existing lighting trade ally
5/5/2026 Customer - NASA C&l Commercial 3 60 Site walkthrough folr post-
Customers approval of lighting
Small commercial program
5/5/2026 St. Peter Claver c&l Customers 1 30 overview for a church, a_nd
Church discussion about marketing
materials
5/5/2026 Frenchie's Nail C&| Customers 1 15 Program overview fc_)r a small
Salon commercial business
Program check-in with HVAC
5/5/2026 ENFRA C&I Contractors 1 30 and Chiller Tune-up trade
ally
Program incentive and
5/6/2026 Crescent Crown | C&l Customers 1 20 application overview with
Crescent Crown facility
director
Program incentive and
Historic New application overview with
5/6/2026 ) C&l Customers 3 30 Historic New Orleans
Orleans Collection . s
Collection facilities staff and
their architect
Program incentive and
application overview with
5/6/2026 OPSB C&I Customers 1 30 Orleans Parish School Board
facilities staff
5/7/2026 Customer - NASA C&I Commercial 200 240 NASA SHE Event outreach

Customers

for all employees
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C&l Trade

5/7/2026 Trade Ally -- Daikin Allies/Contractors 3 60 Daikin Project Check-In
Parking lot walkthrough of
the development in New
5/7/2026 Betty Washington C&l Customers 1 60 Orleans East at 5495
Crowder, as well as interior
of the warehouse
5/8/2026 Atlas Copco C&l Contractors 1 30 _Rewew of TL(.: Llnen_
variable speed drive project
Program check-in with
5/8/2026 CIS Industries C&l Contractors 1 30 existing automation trade ally
with new employee
Meeting with Boss Energy
5/11/2026 Boss Energy C&l Contractors 2 45 and the facilities point person
for Hertz Group
5/12/2026 New Orleans Organizations 38 60 Bi-monthly check-in with
Business Ecosystem local organizations
5/13/2026 Customer - SWBNO C&l Commercial 1 30 Monthly project tracker
Customers
Program incentive and
5/14/2026 The Next Energy C&l Contractors 1 30 application overview with
current trade ally
Review of HVAC incentives
5/18/2026 Ice King C&l Contractors 1 30 and application process,
regarding 25-ton unit at a
church
Lagniappe Program incentive and
5/18/2026 gniapp C&l Contractors 1 30 application overview with
Consulting
current trade ally
Utility Meterin Program check-in with
5/20/2026 y M 9 C&l Contractors 1 30 current trade ally about
Solutions o . 8
existing potential projects
5/20/2026 Marrero Commons C&l Customers 1 30 Program overview ata multi-
family housing complex
Review of window film
5/20/2026 AQ Team C&l Contractors 1 30 incentives and efficient
window incentives for 1000
Howard
5/21/2026 Trade Ally - Daikin | ,, C& Trade 3 60 Daikin Project Check-In
Allies/Contractors
512212026 WKA Electric C&l Contractors 1 30 Program check-in with
former trade ally
5/22/2026 Wright Way Electric | C&I Contractors 1 30 Program check-in with
potential trade ally
5/26/2026 Winnin Smart C&l Contractors 1 30 Program check-in with
potential trade ally
Program overview focused
5/27/2026 AirPro Services C&l Contractors 1 15 on HVAC incentives with
contractor
Communit Program overview with
5/28/2026 Erin Hansen P y 1 30 council point person for
artner ; :
Councilman Willard
Program incentive
application process overview
5/28/2026 RWE C&l Contractors 4 45 with RWE contractors who
are conducting work at the
VA Hospital
Program overview focused
5/28/2026 Climate Tamers C&l Contractors 1 15 on HVAC incentives with

contractor Climate Tamers
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Associated Builders

Program overview and
discussion about the

512812026 and Contractors C&l Customers 80 contractor network within the
ABC community
6/3/2026 Customer - NASA C&I Commercial 60 Updates to ‘planned PM
Customers Projects
6/4/2026 Trade Ally - Daikin | ,, C& Trade 60 Daikin Project Check-In
Allies/Contractors
6/10/2026 Customer - SWBNO C&l Commercial 30 Monthly project tracker

Customers

ENERGY SMART PROGRAM MIDYEAR REPORT — PROGRAM YEAR 16

APPENDIX B



Appendix C: Marketing
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Residential Collateral
Energy Smart Overviews
Residential overview- English

More ways to save

Learn more about Entergy New Orleans offerings exclusive to you.

Enemxﬁmﬂf"

Online Marketplace

Home energy assessments

Rather than focusing on a single problem (like an old heater or
cooling system, insufficient insulation or leaky windows), the

Home Performance with ENERGY STAR® assessment is a ]
whole-house approach to help improve your energy efficiency. @ "EE'NEEﬁmﬂ

Let's get started with a free home energy assessment.

Receive instant discounts when you shop for energy-efficient products such as water-savers, power strips, air
purifiers, dehumidifiers, smart thermostats and more, Shop now and save at shop.energysmartnola.com,

A/C Solutions

Optimize your home's heating and cosling systems.
and save all year long, Recaive discounts on central
A/G or hest pump tune-up or rebates when you
upgrade ta a high efficiency system

WITH

STAR

Learn more at energysmartnola.info/a-c-solutions.

How it works

i Sonare scrsl . . Income-eligible customers HVAC system replacement rebates A/C tune-up
n Energy Smart energy advisor will core to your nome to 2 % .
Vi on honons wallthsoigl and arty wreed bl s b Sitem type ebateorount Save up ko 200 par unit onan
where you could be saving energy. See chart below. Cantral air onditioner Us b2 4300 rebrate par syt Energy Smart A/C tune-up. -
arsource hest pump (ductec)  Un te 250 resate per syzmem + Inereased air canditioner efficiency (by up to 3oa).
Individu i Wik aniit hest pamp (octioss) U bo 1500 reba " + Improved air flow and better humidity cantrel
. , - arncel hous irivsalt bt pup (Guctioss)  Un to 4500 rabate por system etterh y can
@ Curing the assessment, you may receive free energy-eficient housahols o - Longer-lasting, more reliable air conditioning.
products to help you start saving immediately, such as: o500
’ : Home appliance rebates
- Advanced power strips. 3 PP
- Sensi™ smart thermostat. -
. A Get rebates and instant discounts on qualifying ENERGY STAR® certified appliances.
- Faucet aerators.” - Learn more at la.info/residential-appli
« Waler-saving showerheads. 7 appliancs type Rebats amount
*Avallsble only for homes with electric hest. g Wil A/C urits 350
orgeretons 55
At the end of P o . [ s
e end of your ,you'll receive 2
3 bt Lo and et ke Tes WA Sign up today Debndfers =0
home imorovements to help you save in the future, such as: Cal 504:229-6868 or vsic v coalrs w0 @9
energysmartnola.com/residents. In-ground posl pumes oo tsco (N
+ Air sealing. + Attic ‘nsulation. Sinart thermoslats oo f100
- Duct sealing. - A/C tune-up. air purifiers 330
Heat punp water heaters Up o paso
After the assessment, we will connect you with an approved Cleth s vashar s0 @B
trade ally contractor to provide an estimate and schedule Clothes dryer (slactric) s @
any follow-up services you chocse. You may also receive Clethes dryer feat pump) Up o smon (0

instant rebates to lower or cover the cost.

For more infermation about Energy Smart and the energy efficiency offerings available to you,
la.com or email inf: tnola.

call 504-229-6868, visit energysmart

e e L e d entergy




Residential overview - Spanish

Mas formas de ahorrar EIEaE

Energ K§man.{.t... Obtenga mis informacién sobra las ofertas exclusivas de Entergy New Orleans para ustsd l
d lii

Mercado en linea

Evaluaciones del consumo de energia del hogar Reciba descucntos instantineos cunndo compre productos energélicaments oficiontes, coms shorradores

de agua, enchufes maltiples, dores de aire, E ligentes y més.

Compre ahora y ahorre en shop.energysmartnla.com.

Soluciones de aire acondicionado

En lugar de centrarse en un solo sroblema (por ejemplo, en un sistema de
zalefaccién o refrigeracion antiguc, en un aislamiento insuficiente o en
ventanas con fugas). el Rendimiento del Hogar con evaluacién ENERGY
STAR o5 un enfoque que abarca tods lacasa para ayidar a meorar su
aficiencia energética
energia del hogar gratis.

Optimice los sistemas de calefaccién y refrigeracién
de su hogary shorre durante todo el afio. Reciba
descuentos en la puesta a punto de su sistema de
aire acondicionade central o de su bomoa de calor, o
r . Clientes elegibles segun sus. rermbolsos cuands actualice a un sistema de alta
Cémo funciona i i

- - Ininfol
7 Un hsesor de Energis de Encrgy St vstard s ogar durante una hachir SnEe e on
hora para realizar un rocorrido @ identificar dreas on las Gue podria  resmbolsos sdiclonales. Ves el Reembolsos por reemplazo de sistemas HVAC Puesta a punto del aire acondicionado
P wguiente cuadre.
zherrar energia s oy Bl i e Ahorre hasta $200 por unidad en una puesta 3
ey Igresofamllar . H ;
Durante |5 evaluacién, puede recibir productos gratuites Parscanpd el ko de inboSleihles nosndelonado Energy Bt
25 ogar 2025 - Msjora la eficiencis de su sire acondicionsdo
de sficiencia energética para ayudarle 5 empezar a ahorrar de (s iy
o e ] T asta on un 30%.
’ P - Flujo de aire mejorado y mejor control d la humedad.
+ Enchufes méltiples avanzados. s 1500 de reambolo 7o
i store + Aire acandicianada més duradero y confiable
 Termostato nteligente Sensi™ . i
« Aslamiento de envollura de luberias. s acti
T de el : Reembolsos en electrodomésticos
- Cabezales de duch ahorradores de agun.* 7 Chianas eenbalosatd : T {ficados por ENERGY STARS.
. 3% pars sfacciénd E Obtenga mis i ion en la.info/residential-appli
Tipo de electirodoméstico. Monto del reembolso

3 Alfinal de su evaluacién, recibird un informe de energia el hogar o R -
. nisades do aie scondicionad de vertara 15
personalizedo y recomendaciones para realizar mejoras de Registrese hoy

seguimiente en el hogar para ayudarle a ahorrar en el futuro, como. |10 " e 2006848 o visite L]
« Sellado de aire. « Aislamiente cel dtico. energysmarinola.com/residents.
- Sellado de + Puosta o punto dol airo
sonductes, acondicionzdo.

Hess 4100

4 Después de la evaluacién, lo conectaremos con un cantratista aliado
comercial aprabado para brindarle un presupuesto y programar ¢ o
cualquier servicio de segumiento que elija. También puede recibir o} Calentadores de ag omba do calor Hasta gy

reembolsos instantineos para reducir o cubrir el costo.

ea s 1000 10 D
Seondors de ropa (adctrica) o G2

Secadors detopa (bomba de calor e 1200, QD

Pera obtener més informacidn sobre Energy Smart y las ofertas de aficiencia nergética disponibles para usted, lame
21 5042296868, visite energysmartnola.com o envie un cortao eloctrénico a info@energysmartnola.com.

Residential overview- Viethamese

|
Tiét kién bang nhiéu cach hon

Tim hiéu thém vé cac uu dai ma Entergy New Orleans danh riéng cho ban.
Thi trwéng trwe tuyén

Nhan cac gidm gia ngay 14p tlrc khi ban mua cac san phadm st dung nang luong hiéu qua nhu tiét
kiém nudc, & cim dién Ga néng, may didu hoa khong kni, may hit &m. b diéu nhiét thdng minh va
nhigu hon thé nira. Hay mua va tiét kiém ngay bay gi&r trén trang shop.energysmartnola.com.

Cac giai phap cho diéu hoa khong khi

Téi uu hda né théng sudi va lam mat tai nha ctia
ban va tiét kiém cho ca ndm. Nhan céc gidm gia
cho méy diéu hoa khong khi trung tam, digu chinh
may bom nhiét hoac gidm gia khi ban nang cép 1én

Ewgy,%&a{ﬁ%’

Céac danh gia v& nang lwong tai gia

Thay vi tap trung v&o mét vén dé riéng 18 (nhu hé théng sudi hodc
lam ma( ca, khéng @0 céch nhiét hoac clra s bj ro ri) thi Bai danh
gla vé Nang suat tai gia cia ENERGY STAR® |2 phuong phap l«ep
cén toan bd can nha dé cai thién hiéu suét néng luong. Cung

déu v6i bai danh gia vé nang luong tai gia mién phi nhé. @ -iE(KIEEEﬁ AMA

4 . Cac khach hang du diéu mot hé théng higu qud cao.
CaCh th wc kién vé thu nhdp Tim niéu thdm tai energysmartnola.info/a-c-solutions
1 m\?gfg:gmwa‘::ﬁg“zrg”mfgg’% sxa':‘c‘“‘;‘i::r‘f:l{_‘n';u"u e s fie. ban g o 4 Céc giam gid cho vide thay thé hé théng HVAC ~ Didu chinh diéu hoa khéng khi
vie ma ban cb thé tiét kiém nang luong. : gid Vui léng xem bang bén duéi e . Tiét kigm Ién toi 200 46 la mi can nha cho Bidu
T e Lopl R Ung il chinh diéu hda khong khi cua Energy Smart.
Trong budi danh gid, hay nhan céc san phdm st dung nang nhén trong mot  h¢ gia dinh Méy G4 hoa khong ki tung  Gidw Ién w2006 lachomai  * Cali thién d0 hidu qua cla may diéu hoa khdng
2 lrong higu qua mién phi dé gitp ban bat d4u tiét kiém ngay lap n2gladinh __ hang nim 2025 tam hé théng khi 1&n t3i 30%
tre, vi dy nhu: 2 $50300 Bom nhiét ngudn khéng khi  Giam lén % 230 ddlachom3i = C4i thién ludng khéng khi va kiém soat dd am tot
+ & cém dién Ga néng cao cip — ks i non
+ May dibu nhiét théng minh Sensi™ : . Somrhiet cong s 1 (KGng Gl fér 500 dolashomSi .« Ko dai tubi tho va chéc chén hon cho didu hoa
« V6 6ng cach nhiét * - i 9 khang khi
- Méy syc khi voi.* B 35 oI e Bk
Vo sen tét kiém nude.” ¢ Giam gia cac thiét bi gia dung
*Chi 4p cung cho nhiing c4n nha ding né théng sudi bling dién ¢ Nhén giam gia va khuyén méi ngay |ap tie cho céc mnéz bw a dleu kién ¢6 chirng nhan ctia ENERGY
STAR®. Tim hiéu thém tai
3 Vao cudi budi Ganh gia, ban s& nhan duoc mét béo cao ca nhan Logi thikt ] 86 tdn gidm
héa vé néng luong tai gia va cac khuyén nghi Gé sau d6 cai - T S T 5085
thién ngoi nhé gilp ban tiét kigm trong twong lai, vidynhy:  HaY 4ang ky ngay hom nay S oot O o b ol et W ol
Goi sé 504-229-6868 hodc truy cap Tu lanh 1580 la
= Lam kin khong khi. = Céch nhiét gac mai. energysmartnola.comiresidents. Td déng 15 la
« Trém kin « Piéu chinh diéu hoa khéng Widy it bm B
ong gid. khi ‘Cay cung cp NG nong lanh 100d6 1a i
y " 6 bo trén mat adt Lénan 50035
4 Saububi danh gia, chung t6i 3 ké: néi ban voi nha théu déng = e e il
minh thuong mai dugc phé duyét 6é cung cip khoan uéc tinh o g =
va lén lich hen cho bat ky dich vy tiép ndi nao ma ban chon. Ban 1M boc kg il D dla
cling c6 thé duoc giam gia ngay lap tire dé giam hoac trang Méy bom nhigt nuce nong Lendén 1.00080la
trai chi phi. Méy 93t quén 20 4vaola [ENED
May sdy qudn do (didn) 4060 la [EEED
o) wr::w\l;ukwamummaaumwnnﬂmamwnmus 3 My sy quén 40 tbom nhigt) Lénaén 30035 12 ([N
:iz:‘:‘;:ﬁ:r:s::m e deerm, L il . a entergg B8 biét thém théng tin vé Energy Smart va c4c vu 631 hiéu qua ning lvong c6 sin danh cho ban, hiy gol

504-229-6868, truy c2p energysmartnola.com hogc giri email dén info@energysmartnola.com.




Outreach QR Code

Scan here

Sign up and start saving today

——

Energy-
Reduce energy use. S;ﬁ;ﬁf?
Lower your bills.
| Boost your home's comfort.
Upgrade to an Energy Smart home with:

|| (§) Frea home onergy assessments.

| (3} Free onergy-saving products.

4
g
EnergySmart~

A New Orleans Program

eneroy |

iresdonts

Reduce your energy. Lower your bills.
=455

::__--L.-.g Schedule a free energy assessment
ISEET]  for your home or business today.
e

[=]

Call 504-229-6868 or visit energysmartnola.info.
3 entergy




A
"
EnergySmart~

ANew Orleans Program

Savings start here

Open the door to rebates, upgrades and
more. Energy Smart can help you save energy
and lower your utility bill. Schedule a free
home energy assessment to get started.

« 60- to 90-minute in-home energy assessment
« Energy-saving products, installed at no cost to you

ﬁ
7w = | w3
{ O vev v ae
L4
\ #
- (valued up to $300)

« Rebates to lower or cover the cost of
recommended home improvements such as:

A/C tune-up  Atticinsulation Duct sealing Air sealing

Schedule your free energy

assessment today

Call 504-229-6868 or visit us online at
energysmartnola.com/residents.

Rebates and energy-saving products installed are dependent upon Entergy account
type, eligibility and assessment results.

5 entergy

Outreach Door Hanger

A
EnergySmartQﬁ?

A New Orleans Program

Saving is now
easier than ever

More ways to save with Energy Smart

« Discounts on energy-saving products. Visit
the online marketplace at
shop.energysmartnola.com.

« Up to $200 rebate on an A/C tune-up.

¢ Up to $1,000 in rebates on ENERGY STAR®
certified home appliances.

» Up to $500 in rebates when upgrading to a
new high-efficiency HVAC system.

« $50 earned plus annual incentives when you

enroll your smart thermostat in EasyCool.

Start saving today
Scan the QR code or visit us at

energysmartnola.com/residents.

Energy Smart is a comprehensive energy efficiency program developed by the
New Orleans City Council and administered by Entergy New Orleans, LLC.
©2025 Entergy Services, LLC. All Rights Reserved.



Yard Sign- Home Energy Assessments
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Your neighbors are saving energy,
and you can too '
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Schedule your free

home energy assessment. [

energysmartnola.com | 504-229-6868 2) entergy
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A New Orleans Pragram

Authorized contractor of Energy Smart
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Multifamily Overview

)
EnergySmartﬁif'

ANew Orleans Program

Multifamily Solutions

For property owners and building managers.

Keep costs low and satisfaction high
Improving the energy efficiency of your property can help you reduce energy usage and
save on utility bills for you and your tenants.

Schedule a no-cost assessment for your property to start saving today

Eligible properties (five or more units per building) may receive energy-saving products
installed in each unit—at no cost. Products may include:

&

o
Smart Advanced Saucet Water-saving Pipe
thermostats power strips acrators showerheads insulation
What happens after the t and product installations?

You will receive recommendations for low- or no-cast upgrades for your property. A trade ally contractor
will work with you to provide an estimate for the energy-efficient upgrades and help you identify specific
rebates you may qualify for. Recommended low- or no-cost upgrades may include:

Air sealing Duct sealing Attic insulation A/C tune-up

How do you sign up?
Scan the QR code to complete the “Request an assessment” form, email
info@energysmartnola.com or call 504-229-6868 to get started.

We'd love to answer any questions you may have about the program, too.

Visit energysmartnola.com for more energy-saving tips and info.

“Actual products installed ray dif‘er from the images shown. Praducts are delermined based on The environment,
overall efficiency and product availability. Products may not be installed in each unit. depending an utility eligibility
Liergy

Countland ) entergy
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Multifamily Tenant Notification Form

%

EnergySmart+ Multifamily Solutions

lew Orleans Program.

Resident notice

Energy advisors will be in the building on

You'll receive installation of t energy-saving products, such as:

Pipe

insulation

Smart LED
thermostats light bulbs power strips

aerators showerheads

Advanced ‘ Faucet ‘ Water-saving

Save the date to save energy

We look forward to helping you save energy and money. Contact your property manager

if you have questions.

energysmartnola.com | info@energysmartnola.com | 504-229-6868

Encrgy-saving products installed sre dependent upen Entergy aceount type and eligibility. Actual products installed may
ditfer from the images shown. Measures are determined based an the environment, overall efficiency and praduct
avsilability, Broducts may not be installed in each urit, depending on utility eligibility and existing basslines. LEDs will be
installed only in fixtures containing incandescent or halogen lamps.

Ene-gy Smart iz ¢ comprehens ve energy el Ceacy prog-am developed by tre Mew Orlezas City Counc’l " e nte l'gU

it iy skaret by Ertizy Maw Grlaass, LLC. #5055 Eaburgy Sarvicas, LLC. All R phks Risssron




Multifamily Landlord Permission Form

Eﬂﬁ'fgximfn}?

Multifamily landlord permission form

Your residential rental building(s) or unitls) is (are) under consideration to receive weatherization-related services
in connection with the Energy Smart weatherization program being implemented by Franklin Energy Services, LLC
*Eranklin Enargy” on bahalf of Entergy New Crleans, LLC *Entergy.” At the bottom of this page is a section entitled
“Permission to enter premises.” By providing all of the information requested in the section and submitting a copy
of it to Franklin Energy, you hereby give Entergy and Eranklin Energy, as well as their employees and contractors,
permission to enter your residential rental building(s)/urit(s) (including both the inside and outside of such) in order
to perform energy audils, complete the necessary applications and, if the application is approved, to perform or
provide weatherization-related services and fallow-up inspection(s).

Before any such wark begins on your building(s) or unit(s}, you will be required to sign this Landlord Permission Form.
Please be aware that only residential units may be weatherized. Meeting raoms, game rooms, laundry rooms,
maintenance rocms, daycare centers, office areas or commercial business areas and non-residential facilities are not
eligible for weatherization services. The estimated value for tha weatherization-related services for each affected
building will be based on an energy audit that is performed on each individual unit within such building.

After weatherization-related services have been provided, Entergy or its implementer, Franklin Energy, may conduct
{or arrange for one of its designated contractors to conduct) a quality control inspection ta ensure that all of the
weatherization-related services approved by Entergy were completed in accordance with the standards set farth
by it. It is your responsibility Lo assist Entergy. its employees and contractars in gaining entrance to and having
reasonable access in and around your property.

Permission to enter premises

I . as landlord/authorized agent for building(s) located

at have read and understand the above, have reviewed the
program information and hereby grant parmission for representatives of Entergy, including APTIM and Franklin Energy,
to enter these premises for the purpases of conducting energy audits and collecting eligibility documentation from the
residents, including applications, and to perfarm the weatherization work. | am aware that program information exists
at energysmartnola.com and that | can call 504-229-6868 for additional information.

Number of apartments

Landlord/agency signature
percent of residents that pay rent at market rate.

Title percent of residents that have subsidized rent rate.

Please list document(s) used to identify subsidized rent.

Date

Energy Smart i a comprehenshis energy elciancy progrom developad by the New Grleans City Council

2
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Multifamily Direct Install Service Agreement
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Multifamily Solutions direct install service agreement

Property information

Froperty owner:

Building name:

Instalation sdd Property phans

ity Stater 2R
Agreement

Broperty ownar agrees to participate in this prodhcts and
instalistion of smart thermastats, LED: strips kachen sorators, snd low flow showsrhaads
whars spplicable. Property ownar agress ko work with the Muki#amily Saluticns implementation contractor, Franklin Energy, LLC, to notify the
residants of program participatien means,including but not Imiled ta. nob arees wud lotiors ditribrabed
1o each unt or resclence. will wpport sithr a4 inatructed or

Enargy, LLC with 320835 b distribute in commen aress and to esch init or residence at least 24 hours bafors the schadulsd installation
Property owner agress to provide personnel Lo sscerl the Franklin Energy, LLC technicians throughout the property and Lo provide access to
all unis or razidences when the residant i not home o the residence is unoccuped. The program reserves the nght to postnspect § percent
ofinstalled units after installation to ensure complisnce with program guidsines.

also agrees that of free product i
responaible in contract, borl or otherwise for amy losses or damages of any kind i i i Franklin
Energy. LLC for any i of
s - , N Enbergy LLC b ’
indirect, consequential, inidental or speculative damages. No acti i days af
M The the sbave and has autherity

4o sign this o b 7

New Crleans, LLC do that the energy nstaled or the ser i

through this program, n energy or cest savings.

Customer signature

Customer signaturs,

Custamer nams (print), Date.

Broperty owner o authorized
manager’s s

Questions? or

S) entergy
|

Multifamily Direct Install Summary

EHWQ}C&@E‘;?

Multifamily Solutions direct install summary

Contact information

Management company:

Gy State. zp.

Contact name:

Contact smai Contact phone:

Onsits contact name: Onesite phons:

Property information

Property name Property address:

City: State: ZIP,

Proparty typs: [ Conde [ Apstownt  Water hoat: [ Gas [IElectric [ Host pump  Space beat: [ Gas [ Eluctric I Hest purmp

Total number of buildingss — Total number of units Mumber of loted:

Total number of measures installed at property

Messure Guantity installed Messure ‘Quantity installed
Prograrmabijsmart tharmostat __thormestols  Botheonun faucst orator L0 gom _ ooretors
Handheld showerhaad, 1.5 gpm; __ showerheads  Domestic hot water pipe mnsulation. I
Showerhead. 15 gpm showsrheads  Advancad power skrip tior 2 fentartainment) smart skrips
TS and shomerhsad (Evolva®, 15 gpm shmarhond]  pdvancad powsr strip e 2 homaclfcal__ smark sirips
Kitche facal asralor, 1 gpm. - Ttashoun ot bl e ol vt

Project completed by energy advisor

Print name: Signature, Cate,

Questions? Email call

Enarey S

) entergy
|
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Service Rebate Forms

A/C Solutions Rebate Form
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HVAC system replacement rebate form
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Home Performance with ENERGY STAR® Rebate Form
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Income-Qualified Weatherization Rebate Form
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Home Appliance Rebate Forms

Consolidated Home Appliance Rebate Form

Eﬂergnirmsﬁ'

Home appliance rebate application

Take advantage of our rebates on a variety of ENERGY STAR® certified appliances.

All information is re d. Before submitting this form, make sure it is fully completed and signed and that a copy of your
dated sales receipt(s) is included. Q i Contact us at or resi 1.
For more information about this and other Energy Smart offerings, visit energysmartnola.info.

Customer information

8y lesans electric secount % Name on sccount

Instollstion sddr

i Il Installstion ZIP:

Mesiling address (if different

Mailing city: il - Mailing ZIP:

Contact amail*: Contact phane:

*Cily oad to notify you of your ebiate status.

Residence information

Mt rech &2 Hosviothummmciih lod?

O Gas O Electric [J Hoat pump. O Contral /¢ [ Room A/C T None

Water heater location:
[ Conditioned space [ Unconditioned space

| loth tyhac

ing yp Existing clothes dryer type:
O etectric [ Gas [ Heat pump O Top-toading [J Front-loading

O Ges [ prectric [ Heat pump

Continusd on next pags

a entergy

Eﬂergﬂmrb‘_t?

Product information

Al fields required. Products must be ENERGY STAR® certified to qualify for rebates.

Product Modsl# Quantity Rebate amount _ Rebate total
Must have xisting electric water heater,

Clathes macher Linvi 2 per custorner per yedr. e
Must bee 4.4 cubic feet of larges.

Electric clothes dryer LIl 2 par cusckomor por yod, $40
Must be 4.4 cuble Feet of larger.

Heatpump clothes dryer | i 3 por customor por yoar. $x0

ke purifier Limit 4 per <ustorer por yoar 430

Dehumidifier Limil 4 por <ustorer per yoar 30
Must bo 775 cubsic fost or larger:

Refrigerater Limit 4 per customer per yoar bl
Must be 275 cubic fot or lgr

reeze Limit 4 per custonmer per year s

Water casler Linnit 4 per custarner pe year 100
Linsit 4 per per y $50
L pe residenill cstomen oo

Smart thermastat
Serial msmber{s)

In-ground poel pump Limil 4 per <ustomer pe year 4500

Heat pump water heater il 4 por ustarmer por yoar 1,000

rebate amount:
Customer signature How to submit

By signing, you acknowledge and agree that 1 you have read andl
understand the terms and conditions, 2) you mest al eligibility
requirements and 3) the information you provided is sccurste

and truthful.
Signature:

Date:

oty

spabedn . rekate ohar et ushhing o 23 et £ e o he sl nin ok cied

Please submit this application. alang with & copy of your dated
sales receipt{s), one of three ways:

Mail:

Energy Smart

4298 Elysian Fields Ave., Ste. B

New Orleans, LA 70122

Email:

residentialapps@energysmartnola.com

Online:
Rebate forms can also be completed and submitted on our
website at fojresidential-appli

[r— Plonse
nccrpiet,lngete o

wqugmant
sy e ity
™

i gres st Entiezy parsad
AR08 P08 6 oAyt 50050 ot )R th ot d Tt 300

Fies f hagrechcs.

vt e o s byt 12 il prsgras e

304,10 December

j— sragra ples
50422208 or sl rea el e gy mar i o
EHERGY STAR o the ENERE Y STAR marh e raginterad trodamr ks o by e Uk Emronvamntsl

e . 22t
optmarhd o st orim 0 ats o Feteuary 4, 203 Lot subovsins il ot e accopled
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Trade ally feedback survey card

ittt We'd love your

feedback

TA Name

3 entergy
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Ehergy_‘_s_rnart* Thank you for participating in the Multifamily Solutions offering

Multifamily Satisfaction Survey

Energy Smart would like your feadback regarding v

and drop it in the mail at your convanience. Be sure to tell your friends and family about participating in Energy Smart

ur installation and customer service experience. Simply fll out this postags-paid card

Please rate the questions below on a scale of 1to10. Lowast Highest
1+ Highly unsatisfied/strangly disagree, 10 » Highly satisfied /strangly agres. 1 2 3 4 5 8 7 B 9 0 NA
Crerall, how satisfied are you with the Mulifsmiy Solutions offering? D000 00O0000 0
How satisfied were you with the professionalism of the energy advisor? 00 00 0090 000 O
Hav satisfied wa s you with the energy advisor’s knowledge abaut the praducts 00 0B0O00O00O0 O
installed and skility to snswer your questions?

Haw salisfied ware you with the safety measures taken by the enargy advisar P .

{used laddlar wore gloves, had on ssfety glasses, ete |7 QQ00Q0Q000QC00 0
Haw satishied ware you with how nest and clean the enangy advizor left the site? Q200 Q00900 Q
How satishied are you with the energy-eficient products installed? DO 000000300 0
Haw liely & It thet you would recommend the offering ta a friend ar colleague? DO 0DODOoOO0DOO00DO 0
What motivated you to participate in the offering? Name of your energy edvisor: ____ R -

Q Free items and audit Property name:

Q Reduced utility bill

© Desire to help the environment. Properly adchess

O Referral fram a friend or family member. Contact name

Q Other. Signature:
Ennrgy Smarl o Ciy Counc and adrisharnd by Entargy Naw Organs LLC. a entel
2075 Entergy Sevrs, LLC, Al lghts Reserved. gy

Leave Behinds

g

STy

Quick tips for your new
Sensi™ smart thermostat

With proper installation complete, your new smart
thermostat is ready to work with your heating and

cooling system.

NO POSTAGE
NECESSARY
IF MAILEDY
IN THE
UNITED STATES
I
I
I
BUSINESS REPLY MAI ——
FIRST=CLASS MAIL PERMIT NO. 278001 NEWQRLEANS, LA

POSTAGE WILL BE PAID BY ADDRESSEE
ENERGY SMART

4298 ELYSIAN FIELDS, SUITE B
NEW ORLEANS, LA 70122

Sensi Smart Thermostat Leave Behind

.
Ready. Set. Start saving. e N
Setting up your schedule for your thermostat
Programming for optimal savings 1. Install the Sensi app on your mobile [« |
device. Open the app and select
Programming a consistent and efficient heating i e o —
and cooling schedule is key to maximizing your ' -
energy savings. 2. Navigate to the scheduling screen: Sese
For optimal winter savings, set your thermostat + Apple users: Selact the calendar
when you are away and at night to a minimum icon at the top right of the screen. | ar—wmeews
of five degrees lower than your average daily - Android users: Select
temperature. the calendar icon labeled
For optimal summer savings, set your thermostat *Scheduling” at the bottom right
when you are away and at night to a minimum of the screen between the icons
of five degrees higher than your average daily labeled “Fan Auto” and “Usage.
temperature. 3. Select “Edit schedule” to view your current thermostat
You can also use the table below to easily find the schedules
recommended temperature setting based on + The schedules are organized by system mode, either heat
your preferences, or cool.
+ Select “Cool" schedules o “Heat” schedules from the
Winter degrees. Summer degrees drop-down menu.
+ The schedule options will display.
Home Night/away  Home Night/away
+ Note: The currently active schedule will be idantified with
68 63 78 83 a check for each mode (e.g., Heat/Cool).
7 &5 7 8 4. Select “Edit” to change the existing schedule.
72 &7 74
7 89 7 7 _
Orlaans City Counsi

Enermy
by Entorgy Now Orloans, LLC. €2026 Entargy Servicos, LLC. Al Rights Raserved.

2) entergy

Energ yamart »

Orleaas Frogram

. i ——
Troubleshooting Rl | B
IS ~
Your solution starts here.
Adjusting the temperature Restart the thermostat

1. Within the Sensi app, select the “Heat” or “Cool” mode.

Lecate the up and down directional arrow buttons

2. Adjust the temperature as prefarred. The thermostat on the frant of tha thermostat.
temperature will ramain at your selected set point until the
next schaduled set point change. The thermostat will then
return to the pre-set schedula.

No heat

Confirm the thermastat made is set to “Heat.”

Locate the fan button on the front of the thermostat.

»

Hold down all three buttons at the same time. Within five
seconds, the thermostat will restart.

“

“Call for service” appears on the screen

This message will display if the heating or cooling system

2. Raise the set point abova room temperature. Within five is not able to heat or cacl the space to within five degress
seconds, the thermostat should make a soft click sound, and  of the set point within two haurs.
“Heating” should display on the screen. The sound indicates.
that the thermostat is operating properly.
3. IFthe thermestat does not click, try resetting
the “Heat” schedule.
No cool
1. Confirm the thermostat mode is set to “Coal.”
2. Lower the set point below room temperature. Within five
seconds, the thermostat should make a soft click sound, and
“Cooling” should display on the screen. The sound indicates
that the thermostat is operating properly.
3. IFthe tharmestat doas not click, try resetting
the “Cocl” schadule,
A J

If additional assistance is needed, email support@sensicomfort.com or call 888-605-7131,
For Enargy Smart information, visit ener I omail inf wola.com or call 504-229-6868.

Energy Smart

i Hew -
oy Entargy Maw Crloana LLC. 63026 Entargy Servicas, LLC, All ights Rasorvad.

3 entergy
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Canvassing Door Hangers

Energ ySmarf?&

A New Orleans Program

Cut your
energy costs

We're in your neighborhood, offering free
energy-saving products to help lower energy
costs. To get yours, schedule a free home
energy assessment today.

You may be eligible for these free products.

- =

Advanced
smart thermostat  power strip

O®®@

Showerheads  Pipeinsulation Faucet aerators

Find out if you qualify for free or low-cost weatherization.

QO

A/C tune-ups Air sealing Ductsealing  Atticinsulation

[=]3 5 [m]
Ihr'&! 3 Schedule your FREE home energy
a@i assessment today.

Call us at 504-229-6868 or visit
energysmartnola.com/residents.

Energy Smart is a comprehensive energy efficiency
program developed by the New Orleans City
Council and administered by Entergy New Orleans,

‘>
LG @202k Ertergy Bursicas; LEG. t gg
All Rights Reserved. enter:

_Efxerg;/:Smarf&

New Orleans Program

Reduzca sus costos
de energia

Estamos en su vecindario, ofreciendo productos
gratuitos de ahorro de energia para ayudar a reducir
los costos energéticos. Para obtenerlos, programe una
evaluacion de consumo de energia en el hogar
gratis hoy mismo.

Usted puede ser elegible para recibir estos productos gratuitos.

T" Sab E LV £ shas |
inteligente Sensi™ avanzado
Cabezal Aislamient Aireadores
de ducha de tuberias de grifos

Descubra si califica para climatizacién gratuita o de bajo costo.

Q@

Puestaapunto Sellado de aire Sellado de Aislamiento del
del aire conductos atico
acondicionado

i) BN
Y 3 Programe su evaluacion energética
dﬁi GRATUITA en el hogar hoy.

Lldmanos al 504-229-6868 o visite
energysmartnola.com/residents.

Energy Smart es un programa integral de eficiencia energética
desarrollade per el Cencejo Municipal de Nueva Orleans y
administrado por Entergy New Orleans, LLC.

3‘ entergy
2026 Entergy Services, LLC. Todos los derechos reservados.

363-3309-10-042026
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Sorry We Missed You Door Hangers — Energy advisor

EnergySmart&

A New Orleans Program

Sorry we missed you

Energy Smart energy advisors were here, but

it's not too late to receive your products.

Contact us to reschedule your appointment.

Energy advisor:

Phone:

Savings just showed up at your door

Smart
thermostats

Advanced
power strips

Water-saving
showerheads

Faucet Pipe
aerators insulation

_E E For more ways to save with
.

Energy Smart, call 504-229-6868

or visit energysmartnola.com/residents.
Energy-saving products installed are dependent upon Entergy account type
and eligibility. Actual products installed may differ from the images shown,

ENERGY STAR and the ENERGY STAR mark

are registered trademarks owned by the US,
Environmental Protection Agency. Energy Smart is a
comprehensive energy efficiency program developed
by the New Orleans City Council and administered

by Entergy New Orleans, LLC, @2026 Entergy Py
Services, LLC. All Rights Reserved. g entergg

faeroySmats

Lamentamos no
haberle encontrado

Los asesores de energia de Energy Smart
estuvieron aqui, pero no es demasiado tarde
para recibir sus productos.

Contactenos para reprogramar su cita.

Asesor de energia:

Teléfono:

Los ahorros acaban de llegar a su puerta

Aireadores Aislamiento Cabezales de Enchufes Termostatos
de grifos de tuberias |ducha ahorradores| — multiples inteligentes
de agua avanzados

.E [=] Para obtener més formas de ahorrar con
Energy Smart, llame al 504-229-6868
o visite energysmartnola.com/residents.

Los productos ahorradores de energia instalados dependen del tipo de
cuentay elegibilidad de Entergy. Los productos reales instalados pued
diferir de las imagenes mostradas.

ENERGY STARy la marca ENERGY STAR son marcas
comerciales registradas propiedad de la Agencia de
Proteccién Ambiental de EE. UU.

Energy Smart es un programa integral de eficiencia
energética desarrollado por el Concejo Municipal de
Nueva Orleans y administrado por Entergy New Orleans,

LLC. @2026 Entergy Services, LLC. Todos los derechos 3 entergg

reservados.
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From:

Sorry We Missed You Door Hangers — Trade ally

info@energysmartnola.com

Subject: #eYou're invited: Learn how to lower your energy costs (free

event May 14)

Preview: Join us for door prizes and learn easy ways to save energy.

View in browser

Smart

ANew Orlesns Program

Energy savings event
May 14

Join your neighbors at our upcoming event and learn easy,
free ways to lower your energy bill.

O

Energy Smart neighborhood event

Thursday, May 14, 2026
5-7 p.m.

KIPP Central City Academy

2514 Third St.
New Orleans, LA 70113

Add event to your calendar

Apple | Qutiook | Google | Yahoo

FREE and open to the public. You must be an Entergy New Orleans
residential electric customer to be eligible for door prizes, energy-saving

products and a home assessment.

Take charge of your power usage and keep more cash
in your wallet every month.

Please bring a copy of a recent Entergy bill or your account number.

What you can look forward to at the event:

Connect with Crawford's AIC | i““\“
and Heat, LED Pro and Duct 2

Pro Solutions. on-site.

0

Hear from an Entergy
representative

« Chat with an energy advisor.

« Discover easy ways to save
electricity and money.

« Enter a drawing to win a $50
Visa® gift card.”

Enjoy food and drinks.

4

Can’t make it? Contact us.

Call 504-229-6868 or visit ay

energy-assessments to schedule your free home energy assessment.

5 entergy

“This svent s open to the public. You must be an Entergy New Orleans residentis electric customer 1o be elgile

for & no-cast home anergy assessment, receive snergy-saving products or win door prizes from Ensrgy

Smart products could include water-saving showerheads.

advanced power stnps and mora

Energy Smart is a compraheneive energy eficiancy program developed by the New Orieans Gy Council and
admiristored by Entergy New Orleans, LLC. ©2026 Entergy Services, LLC. Al Rights Reserved.

Energy Smart, 4298 Elysian Fields Ave., Suite B, New Orleans, Lovisiana 70122

Unsubscribe  Manage preferences

still

:hance

Iy

et free
ng

tricity

| and

uncil and

Lamentamos no
haberle encontrado

Fecha:

Smart

A New Orleans Program

Llamenos para reprogramar
su cita

Nombre del contacto:

Compafiia:

Teléfono:

Tipo de cita:

[ Puesta a punto del gire acondizionade O Alslamiento del 4tico
O Sellado de aire O Sellade de conductos

Preguntas? Lldmenos al 504-229-6868 o visite energysmartnola.com.

Energy Smart es un programaintegral de eficiencia
energética desarrollade por el Concejo Municipal

de Nueva Orleans y administrado por Entergy Mew
Orleans, LLC. @2026 Entergy Services, LLC. Todos los
derachos reservados.

2 entergy
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Trade ally co-branded door hanger- 2 sided
English and Spanish

EnergySmart&

ANew Orleans Program

Did you know you
could save up to 20%
on your energy bill?

We're here to help you save energy, lower your
energy bills and improve your home comfort
all year round. Plus, you may qualify for FREE
or low-cost upgrades like:

« Air sealing to reduce drafts.

* Duct sealing to improve airflow.

« Attic insulation to regulate temperature.
« A/C tune-ups to boost efficiency.

Call us at 504-229-6868,
or visit energysmartnola.info/residents.

1@_ Schedule your free
home energy assessment
to get started.

Don't forget to mention <trade
ally name> as your referral.
<trade ally website>

<trade ally phone number>

<trade
ally logo>

EHEfQK%I}.}E.Q%

¢Sabia que puede
ahorrar hasta un 20% en
su factura de energia?

Estamos aqui para ayudarle a ahorrar energia,
reducir sus facturas de energfa y mejorar la
comodidad de su hogar durante todo el afic.
Ademds, usted podria calificar para mejoras
GRATIS o a bajo costo como:

« Sellado de aire para reducir las corrientes de aire.

+ Sellado de conductos para mejorar el flujo de aire.

« Aislamiento del atico parz regular la temperatura.

+ Puesta a punto del aire acondicionado para
aumentar la eficiencia.

[E33E] Programe su evaluacién
_r

de energia en el hogar

gratis para comenzar.

Lldmanos al 504-229-6868,
o visite energysmartnola.info/residents.

No olvide mencionar a <trade

<trade

<trade ally website-
ally logo=

<trade ally phone number>

ally name> como su referencia.
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EnergySmartﬁﬁ?

Company:

AIC solutions post-service sticker

This unit has been serviced
ANeworeansrogam Dy an approved trade ally.

Date: 3 entergy

EnergySmart*

A New Orleans Program

POP Rebate Overview

Buy ENERGY STAR®

certified products, and
get Energy Smart rebates
It's easy. Take this sheet home

(and make sure to keep your receipt).

Lirits apply. Ensrgy Smartis a comprehensive energy sff diency pragram developed
by the New Orleans City Council and administered by Entergy New Orleans, LLC.

©2026 Entergy Services, LLC. Al Rights Reserved.

i
ENERGY STARand the ENERGY STAR mark are registered trademarks owned by 3 entergg

the U.S. Environmental Protestion Agancy.

Savings start here

To get an Energy Smart rebate for your qualifying ENERGY STAR® certified
product, apply within 45 days of purchase. Rebates arrive within four to six
weeks of the approved application.

Instructions

1. Visit energysmartnola.info/residential-appliances or scan the QR code on the front to
apply online or download the rebate application.

2. Submit your rebate application (along with your sales receipt) one of three ways:
+ Use the online form on the website.
+ Download, complete and email to residentialapps@energysmartnola.com.

- Download, complete, print and mail to Energy Smart, 4298 Elysian Fields Ave.,
Ste. B, New Orleans, LA 70122.

4)

Questions? Call us at 504-229-6868 or email info@energysmartnola.com.

063-222511122025
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Automated journey notifications

A/C tune-up

Smart Smart 7

Alew Orleans Program

t—H d

—_—

Meet your trade ally
Get ready to save with an A/IC contractor
tune-up

Dear LAKESHA LEE,

The following trade ally contractor has been assigned to complete your
Hi Test Customer, "

Energy Smart A/C tune-up. They will be contacting you within one to
three business days to set up your appointment
Thank you for requesting an Energy Smart A/C tune-up—a smart step

toward improving your home's comfort and reducing your energy bills. J&R AC & HEATING LLC
We're currently reviewing your request and will follow up within one P.O. BOX 841

business day with the contact details of the trade ally assigned to 5043279586

complete your tune-up. Once assigned, your trade ally will contact you jnracllc@gmail‘cum

within one to three business days to schedule your appointment

X Questions? Call 504-229-6868—we're happy to help
Questions? Call 504-229-6868—we're happy to help.

3) entergy 2) entergy

4 by the New Orieans City Council

vices, LLC. Al Rights Reserved,

m developed by the New Orlea ity Counci

e energy efficiency |

istered by Entergy New Orleans, LLC, € C. Al Rights ed
Te" us about your recent AIC We received your request for an Energy Smart A/C tune-up. We'll
% H notify you when a trade ally is assigned. Questions:
tune up app0|ntment Reply [STOP] to unsubscribe
Dear Test Customer Your Energy Smart A/C tune-up trade ally will call you in 1-3 days to
schedule an appointment. Questions: . Reply [STOP]
Thank you for participating in the Energy Smart A/C tune-up offering. We to unsubscribe

value your feedback, as it helps us improve and continue providing
quality service. Plus, we would love to hear from you. Please take a
moment to complete a short survey about your recent experience

If you have any additional questions or thoughts, please call us at
504-229-6868

2) entergy

and administe




C

You’'re all set

Dear NEAL KIRBY,

Thank you for scheduling your free Home Performance with ENERGY
STAR® assessment. This audit is the first step toward improving your
home’s comfort, reducing energy costs and recelving energy-saving
products at no cost o you

We have your appointment scheduled
for:

Date 08/07/2025
Al g between 1:00 PM - 5:00 PM

What to expect

During your 60- to 90-minute free assessment, an Energy Smart energy
advisor will

- Walk through your home, looking for ways you may be able o

reduce your energy usage and costs.

- Install FREE energy-efiicient products® o help you start saving
nediately

= Recommend and determine your eligibility for free or discounted
energy-saving iImprovements, such as:

2aling air leaks and ductwork

o Increasing attic insulation ieveis

© Tuning up your air conditioning system.

- Review and answer questions about your personalized home
energy report fo help you determine the next steps in making your
home more efficient and comfortable.

How to prepare

1 Clear walkways of polential tripping hazards, especially around
your heating and cooling system, waler heater and attic.

2 Please make sure an adult 18 years or older s present during the
appointment

aryone, please make sure any pets a

3 Fo safety of

secured.

Need to reschedule?

We'll be happy to find a time that works better for you. C;
229-6868

Thank you again for scheduling your home energy assessment. We can't
wai to help you save

Home energy assessment

Smart

S entergy

4

We’ll see you soon

Dear NEAL KIRBY,

Your free Home Performance with ENERGY STAR® assessment is just
one week away. This audit is the first step toward improving your home's
comfort and reducing energy costs

We have your appointment scheduled
for:

Date 08/07/2025
Arriving between 1:00 PM - 5:00 PM

You’re one week away from a home energy
upgrade that offers:

« Savings of up to 20% on your annual utility bill

« Amore comfortable and healthier home

« Improved indoor air quality and temperature control
- Reduced environmental impact

- Rebates and federal tax incentives.

Reminder: Your free Energy Smart
assessment is 08/01/2025. We will
arrive between

Questions:

[STOP] to unsubscribe.

Your free Energy Smart assessment is

scheduled for 08/01/2025. We will arrive

between 1:00 PM - 5:00 PM. Questions:
. Reply [STOP] to

unsubscribe

Smart

ATiew oxteans Progsama

Thanks for having us

Dear KIM H GREEN,

Thank you for recently inviting us into your home for an Home:
Performance with ENERGY STAR® assessment. We value feedback
from our customers to continually improve our services, and we want to
hear from you. Please take this 5-minute survey to let us know how
we're doing

Take the survey

If you have any more questions or thoughts, please call us at
504-229.6868

B entergy
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Point of Purchase- In Store Signhage

In-store signage examples

Energ ySmar‘f&
ANew Orleans Program EHG T gyﬁ}"nar ta

Orleans Pragram

Instant discounts on

Instant discounts . 3

advanced power strips on ENERGY STAR®

Limit two packages per customer. certiﬁed air puriﬁers

Limit two per customer.

Purchase an ENERGY STAR’
certified heat pump water heater

Up to

‘ig; 6 1575

instant savings

Get a

$1,000

rebate

. y at checkout
instant savings

at checkout

3 entergy

a entergy

e : ~

vy gt Dentoray

$100 rebate

on ENERGY STAR® certified water coolers

Ener c;.f_Smarté' a entergy

Instant discount

on advanced power strips

Save at checkout
Limit two per customer.

24



)
Energ ySmartﬁ:?

ANew Orleans Program

Purchase an ENERGY STAR®
certified electric clothes dryer

Scan the QR code to apply or visit
energysmartnola.info/residential-appliances

[l ;

EnergySmart®

ANew Orleans Frogram

Purchase an ENERGY STAR’
certified smart thermostat

Getuptoa

$100

rebate

Scan the QR code to apply or visit
energysmartnola.infofresidential-appliances

3 entergy

EnergySmart”
7% ANew Oclenns Progrum

Purchase an ENERGY STAR®

certified heat pump clothes dryer

Get a

$300 -

rebate j
1"

i o
5 A

A

EnergySmart =

Hew Orleans Progean:

Purchase an ENERGY STAR®
certified dehumidifier

$30

rebate

Scan the QR code to apply or visit
ential-appliances

Energ ySmarﬁ%

A NewOcleans Program

Purchase an ENERGY STAR®
certified clothes washer

Get a

$40

rebate

a entergy

EnergySmart =

New Orleans Program

Purchase an ENERGY STAR®

certified window A/C unit

rebate

e

.} Al
=

Scan the QR code to apply or visit
energysmartnol ofresidential-appliances

3 entergy
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Residential Multi-Offering Campaigns

Home energy assessment postcard

Lower your energy costs smarl®’ EnergySmart?

4208 Elysian Fields, Suito B
throughout the Year New Orleans, LA 70122 m
Welcome 2026 with
Learn how you can make your home more energy efficient in the
new year by signing up for a free energy assessment. co mfo rt an d sav' ngs

During your appointment, you may receive FREE energy-saving
products such as:

+ Advanced power strip.

+ Sensi™ smart thermostat.

« Pipe insulation and more.

You may also qualify for energy-saving weatherization services

such as attic insulation, air sealing, duct sealing and A/C
tune-ups at little or no cost.

Schedul f t tod . o~
ﬁ.'£ iyl boviinn oo Sign up for a FREE home energy assessment 2) entergy

or visit energysmartnola.info/residents.

Erergy Smar MNew Orloars City Council
mwm-.au,mmn..o.mnc ©2025 Entergy Servicas, LLC. All Rights Reserved

Axios New Orleans Digital Sponsorship

A MESSAGE FROM ENERGY SMART

A MESSAGE FROM ENERGY SMART

Reduce energy waste and lower your bills
at home Cooling costs make up more than 55% of

your energy bill

Energy Smart helps New Orleanians save more energy and pay less — and

a one-hour appointment is all you need to start.

Rising temperatures and humidity mean higher cooling costs.

‘What’s in it for you:

The positive news: Energy Smart offers A/C tune-ups to help improve

« Low thly bills.
s s o performance before peak heat.

« A more comfortable home.
« Routine maintenance helps your system cool more effectively, use less

Find out if you qualify for free or discounted weatherization. energy and avoid mid-summer issues.

Prepare your A/C.
26



WVUE Fox 8 Flight

o

ENERGYSMART30.mp
4
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Neighborhood events

Desire Neighborhood
Flyer

/)
Energ ySmart‘ﬁ?

ANew Orleans Program

Neighborhood ené‘;gy savings event

Join us to learn easy, free ways to lower your energy
use and save on your bill.

When: Thursday, March 12, 2026 | 5-7 p.m.
Where: Desire/Florida Multi-Service Center
3250 Industry St.,
New Orleans, LA 7on7

Event co-host: Marguerite Doyle, Desire/Florida Community Association
Phone: 504-616-5732 | Email: desire.floridacommunityo@gmail.com

Chat with an Enter towina

Sign up for a FREE Enjoy complimentary
energy advisor.  $50 VISA® gift card.*

home energy assessment.*  food and drinks.

Connect with:
JOB1 WORKS E i

Can't make the event but still want to sav
Call 6868 or visit

rgy?

to schedule your free home energy assessment.

a entergy

Postcard

Energy savings event st

« Chat with an energy adviser and loarn how to receive
free anergy saving products.

+ Sign up for & free home energy assessment.

+ Connect with commmnity rescurces omsite.

- Enjoy complimentary food and drinks.
Tone p7pe

Dute  Thersdey March 1, 2034

xation Davire/Fleride Mt Service Conter

3350 nduabry 80
Nawe Ovluans, LA 7os1y

Can't make the event
X but still want to save energy?

B R ey

Mark your calendar

Join your neighbors on Thursday, March 12, and learn
easy, free ways to lower your energy use. a entergy
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Central city Neighborhood

Emails

From: info@energysmartnola.com Q0

Subject: Don't miss out: May 14

Preview: Coming soon to your neighborhood. Learn how to save energy
and money and enter to win free energy-efficient products. We g From: info@energysmartnola.com 20
hope to see you there. Subject: #You're invited: Learn how to lower your energy casts {free

event May 14)
A b Preview: Join us for door prizes and learn easy ways to save energy.

g
ergySmart = A

n'Smart?_»g

Energy savings event
May 14

Join your neighbors at our upcoming event and learn easy,
free ways to lower your energy bill.

Energy Smart neighborhood event

Thursday, May 14, 2026
57pm.

Energy savings event
May 14

Join your neighbors at our upcoming event and learn easy,
free ways to lower your energy bill

Reminder details:
Energy Smart neighborhood event

5-7 p.m.

KIPP Central City Academy.
Thursday, May 14, 2026 2514 Third St.

New Orleans, LA70113

( Academy.
2514 Third St.
New Orleans, LA70113

Apple | Qutook

FREE and open to the public. You must be an Entergy New Orleans
o] Outiook | Google | Yahoo residential secirc customer o be ellgve for doorprizes, energy-saving
products and a ome asssssment.
FREE and open to the public. You must be an Entergy New Orleans i Ty . e i o
residential electric customer to be eligible for door prizes, energy-saving in your wallet every month.

products and a home assessment.

g a copy of & it
Take charge of your power usage and keep more cash
in your wallet every month.

What you can look forward to at the event:

W

Please bring a copy of a recent Entergy bill or your account number.

« Connect with Cranford SA'C
and Heat, LED Pro and Duct
Pro Solutions. on-ste.

« Hear from an Entergy
representative

Discover easy ways to save electricity

Enter to win a FREE door prize

valued at $50." « Chat with an energy advisor.
« Discover easy ways io save
Sign up for a FREE Energy Smart home elaciricity and money
energy assessment valued at up to

« Enter a drawing to win a $50
Visa® gift card.”
« Enjoy food and drinks.

]

; Z Can’t make it? Contact us.
call 868 or visit

Can’t make it? Contact us. ‘energy-assessments to schedule your free home energy assessment.
Call 504-229-6868 or visit energysmartnola.info/residents/home-

energy-assessments to schedule your free home energy assessment.

a entergy
3 entergy o
R P ——

Umsoibe Mg prieiences

Energy Smart 4298 Elysian Fisids Ave., Sute B, New Orieans, Lousiana 70122
Unsubserbe  Managp refernncos

info@energysmartnola.com

Subject: Another chance for free energy-saving products (enrollment still

open)

It's not too late to learn money-saving hacks and to get the chance
to have free energy-efficient products installed.

View in browser

It’s never too late to save energy
and money

Did you miss the Energy Smart neighborhood event? Simply
schedule a free home energy assessment and you could get free
products like smart pipe i { it ing
showerheads, advanced power strips and more.*

Schedule online

During your home energy
assessment, our energy
advisor can:
+ Check your home for common "power leaks" that waste electricity
and money.

« Show you ways to save energy, improve heating and cooling and
make your home more comfortable.

« Recommend upgrades that may be free or low cost, including:
o Aftic insulation.
o Alir sealing.
o Duct sealing.
o HVAC system tune-up.

O

Schedule your home energy assessment today.

For more information:
Call 504-229-6868 or visit energysmartnola.infolresidents.

3 entergy

0w insutaton,
advanced powsr sps and mare

Eroray

Energy Smar, 4298 Elysian Fields Ave., Suite B, New Orleans, Louisiana 70122

Unsubscribe  Manage preferences
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Flyer

Postcard

w Oleans Program

Energ yﬁmart“% ( .

Neighborhood energy savings event

Join us to learn easy, free ways to lower your energy
use and save on your bill.

When: Thursday, May 14, 2026 | 5-7 p.m.
Where: KIPP Central City Academy
2514 Third St.
New Orleans, LA 703

Chatwith en Enter to wina Sign up for a FREE Enjoy complimentas
energy advisor. 850 VISA® giftcard®  home energy sswessment.’  food hphmontaey

Hear froman  Connect with:
Entergy Y
representative.

EIZAUE]  Can't make the event but still want to save energy?
Call visit IOLA.
to schedule your free home energy assessment.

= uct
mr ‘F‘.., Q_Pro

D entergy
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Trade ally
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Monthly Circuit Newsletter and Entergy Newsroom content

January
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A year of good energy: Celebrating 2025, powering up for 2026
Explore how Energy ut costs and 'gy.
Portc: Juumy 6, 2008 | Postc: Sue Hery | Celgeny: Blog pest | Toge: Cmmunies, Energy b, Enrgy siciency,

thoussnds
o y
Energy savings that mtter
In 2025, Energy
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ty support:
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Get your home carnival ready:
Easy energy tips for Mardi Gras
season

Take these steps this carnival season, so your home is
comfortable and energy efficient all year long

Posted: February 3, 2026 | Posted: Sue Henry | Category: Bic
Tags: Customers, Energy bill, Energy efficiency, Holidays, New

Camival season is in full swing here in New Orleans. Between parades, king cake
and celebrations, it's also the perfect time to give your home a quick energy
checkup. Cooler temps, lighter humidity and the occasional cold snap make it an
ideal month to prepare your home for whatever weather comes next,

Here are simple steps to keep your home comfortable and efficient all season
long:

Seal air gaps before humid or freezing weather hits.

Small gaps around doors, windows and attic hatches can let in unwanted air—
whether that's muggy heat or a burst of cold. Sealing these areas helps your

HVAC system work less and your home stay more comfortable. A few small fixes
now can prevent drafts and energy loss later.

+ Add weatherstripping around exterior doors

+ Apply caulk to seal gaps around windows, trim and siding.
+ Ensure your attic hatch closes tightly and is properly insulated.

By sealing those areas now, your home will stay more comfortable, use less
energy and be better prepared for whether the forecast calls for rising humidity or
awinter cold snap.

How Energy Smart can help:

Energy Smart offers free assessments from trained energy advisors who help
you identify where your home is losing energy and which improvements can make
tha biggest impact

If needed, Energy Smart connects you with qualified trade ally contractors who
use advanced diagnostic toals, like blower doors and infrared cameras, to
uncover hidden leaks and inefficiencies you can't see.

Learn more about Energy Smart's home energy assessments and other
money-saving opportunities. Visit eneraysmarinola com or call 504-229-6868

February

= . 3 T —t

Get your home carnival ready: Easy

energy tips for Mardi Gras season
February 3, 2026

Carnival season is in full swing here in New Orleans.
Cooler temps, lighter humidity and the occasional cold
snap make it an ideal month to prepare your home for
whatever weather comes next.

Read more »
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Breathe easier and save energy this

allergy season
Mar 2, 2026

Spring allergens put extra strain on your HVAC system.
Swap your filter every 30 to 60 days during peak
allergy season. A clean air filter helps trap pollen, dust
and dander—keeping your indoor air fresher while
helping your system run more efficiently.

Read more >

April

2\ Entergy New Orleans a
_a' April 8 at 200PM - @ entergg

@ This Earth Day, New Orleans is showing how small steps power big change.

A free home energy assessment can help lower bill, keep homes cooler and reduce grid strain.

Since 2010, Energy Smart has delivered $72.5 milfion in incentives citywide. Our power, our planet

Make a difference this Earth with Energy Smart

‘We're celebrating everyone who's taken action and inviting you to join them. | Togs: €
fog post | Tags: Communities.

Learn more ) http://enter.gy/6188B6QDS6
http://enter.gy/6183B6QDS1

New Orleans is a clty powered by community. This Earth Day. undsr the theme "Our power. our planet.” we're celebrating how residents across the city
are taking simple. meaningful steps 1o save energy.lower bils and strengthen our shared future.

So far in 2026, residents i use by 3,618,782 kwh, o cle:

For many. the first step is scheduling a e homa anergy assassmant, which incudes:

s
« Cost savings © affordable
When a single gy—sesing ar leaks, mantaini systems,
creates real mpact
+ Lower energy bills by an average of 20%
Cooler, during long
L ageing systems,
When many participate. the community benefits
Lower
fency and debvery

« Millions in incentives delivered for homes and businesses. more than $72 5 million since Energy Smart launched in 2010

Our power, our planet
Apr 6, 2026

This Earth Day. have aveady 2010 Jou

Learn more or schedule your free home energy assessment at EneraySmartiOLA info

This Earth Day, under the theme “Our power, our
planet,” we're celebrating how residents across the city
are taking simple, meaningful steps to save energy,
lower bills and strengthen our shared future.
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Three smart upgrades to help lower your summer
energy bills

Posted: May 4, 2026 | Posted: Sue Henry | Category: Blog post | Tags: Customers, Energy bill, Energy efficiency, New Orleand

Energy Smart is offering rebates that make three common upgrades more affordable: in-ground pool pumps, window A/C units and
water coolers.

As temperatures rise, so can our energy bills. With Energy Smart, you can sign up for a free home energy assessment and take
advantage of exclusive discounts and rebates on energy-saving upgrades and products o you can stay cool and save more.

Many retailers offer promotional discounts on home appliances throughout the summer. If you purchase a qualifying ENERGY STA|
certified product from any retailer, submit an Energy Smart rebate form to get even more money back.

1.$500 rebate: ENERGY STAR® variable-speed in-ground pool pumps

If you have an in-ground pool, your pump may be one of your home's biggest energy users. Many older pumps run at full speed ev
time they tum on, using more electricity than needed

Avariable-speed pump:

Three smart upgrades £ - Adiusts power to match demand

| Uses significantly less electricity than single-speed models.
you rsummer ene rgy bll « Runs quieter and more efficiently.
May 4, 2026 2.$100 rebate: ENERGY STAR® water coolers

Water coolers often run around the clock in kitchens, home offices and shared spaces—quietly adding to energy use

Energy Smart is offering rebates thi
common upgrades more affordable ”

» Use less electricity.
pumps, window A/C units and wate! . keep water cool, without waste
Read more « Cost less to operate over time.

3. 850 rebate: ENERGY STAR® window A/C units

— Window A/Cs are a smart way to cool bedrooms or living spaces, but older units can waste energy during extreme heat

ENERGY STAR® window A/C units:

Efficient models:

+ Cool rooms faster using less power.

 Letyou cool only the spaces you're using.

« Reduce strain on your central A/C.

To get instant savings on window A/Cs, smart thermestats, air purifiers or dehumidifiers, visit the Online Marketplace for exclusive
offers and instant discounts.

Stay cool and save this summer

These upgrades don't just improve efficiency: they help you save when you need it most. Remember, you can submit your rebate
within 45 days of purchase. Find out more at E OLA ¢ liance:
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A cooler home could be 30 seconds away
Find what is driving up your energy use and how to fix it
Posted: Jun 2,2026 | Posted: Sue Henry | Category: Blog post | Tags: Customers, Energy bill, Energy efiiciency, New Orleans

| ENERGYSMART30

Scan now

Summer in New Orleans brings longer days and rising temperatures. As the heat and humidity increase, your air conditioner works harder to keep your home cool, and that can quickly add
up. If you are noticing higher bills or rooms that never seem comfortable, a free home energy assessment can help you find the cause

Getting started is a click or call away, and Energy Smart helps guide you through the rest.

If you've been thinking about scheduling a free home energy assessment but aren't sure what it involves, here's a closer look.
What you get with a home energy assessment

Afree home energy assessment connects you with an Energy Smart energy advisor who il

+ Walk through your home to identify where energy is being used (and lost)

Install free energy-saving products during the visit (ike Sensi® smart thermostats or water-saving devices)

Recommend additional improvements to help lower your monthly bills, such as sealing air leaks and ductwork, adding atiic insulation or tuning up your air conditioner. These upgrades
are avallable at reduced or no cost. depending on eligibility, saving you hundreds of dollars.

After your assessment. a trusted trade ally contractor will schedule and complete the recommended improvements for you.

Stay cool and save
Simple improvements can help your home stay cooler and more comfortable during the hottest months of the year, without overworking your A/C system
That means:

« Lower monthly bills

« More consistent temperatures inside your home

« Less strain on your cooling system

Take the first step today

If you've got 30 seconds, call 504-229-6868 or go online to schedule your free home energy assessment.
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Online marketplace

Ad

Search ads

Smart Thermostats Now on Sale | ENERGY
STAR Certified | Energy-Efficient Thermostats

shop.energysmartnola.com/marketplace

Make a world of difference for your home and the
planet with deals on smart thermostats. ENERGY
STARE® certified smart thermostats from top brands

are now on sale.

Home

Advanced Power Strips
Energy Efficient Lighting
Explore Showerheads
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Homepage banners

Guard against allergies: Get 55% off the
new Simply Conserve® Air Purifier

Offer valid through March 24, 2026, or while supplies last.
Discount, taxes and shipping applied at checkout.

Plug in: Get 70% off a Simply Conserve®
Advanced Power Strip

Offer valid through March 24, 2026, or while supplies last.
Discount, taxes and shipping applied at checkout.

April promotion

Email Homepage banners

A
Or

Senart

Grow your savings with a smart AR s

thermostat this Earth Day

*Offer ends April 28, 2026. Discount, taxes and shipping
applied at checkout. While supplies last.

Small upgrades with a bigger
purpose
nt s e e e Make a difference with a Google Nest
thermostat as low as $20.01*

*Offer ends April 28, 2026. Google Nest Thermostat $12999
MSRP, Nest Learning Thermostat (4th gen) $279.99 MSRP.
Terms apply; see website.

™
\ige =

Caogie Nest Barrostay

Aa 0w as $2001°

Enjoy spa-like showers this April for an
s e o

*Offer ends April 21, 2026, While supplies last. Discount, taxes
and shipping applied at checkout.

Sens™ smart hermostats

As low o $2001"

0cobes sman heamostats

As ow as $20 01°

é T &
JTEe

Nagars Corsarvaton™ and Evoles ™ stowerheads
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Email

Free replacement air filter promotion

EnergySmart =

Orieans Frogram

Get a free upgraded air filter
with qualifying purchase™

Time to
freshen up

It's probably time to replace

the filter in your air purifier and — -
we've got good news. You Y7 '/\ “
can upgrade your air filter .E ,

on us, plus free shipping on
your entire order.

Just enter your unique promo code at
checkout:

Simply Conserve® has introduced the new Advanced Cartridge
Replacement Filter, featuring a washable pre-filter that helps catch
dust, lint, hair and pet fur to keep air fresher and filters lasting
longer. That means fewer replacements and more savings over
time.

Get a free Simply Conserve® Advanced Air Filter Cartridge
plus Filter ($34.99 value) with free shipping when you
P any smart or showerhead.

Just enter your unique promo code:

Smart thermostats

Showerheads

5 entergy
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Summer new product awareness

Homepage banner (gif)

New season, new savings

Instant discounts on dehumidifiers and AC units —
plus free shipping.

Explore new arrivals

Organic social

D) i
Sur

ith atzzing savings at the Energy Smart Online
© gt instan: discounts. Zxplors.

sheating
Harketpl
hipeie

Eﬂffgxs.maft?

BREATHE EASY
BREATHE EASY

$50
instant
discount

sannGe at ihs Ensagy Smar Marks:-
nstant discounts, Expors.

$50
Vit instant

ShowerStart®

GE Py o™
$30 instant discount S [| discount

Window Air
Conditioner

Ensrgx.sméf.#

C,\’«ARGE

Solar-Us8
Power Bank

5W Battery
Backup Bulb
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Commercial & Industrial

Emails

January 2026: Energy Smart Fund

EnergySmart g

A e o e n Py

Get your slice of the
Energy Smart fund

Let us help supply your business
with energy-saving upgrades.

Upgrade your business with energy-efficient
solutions and earn cash incentives

New Orioans Dusiness CUsIOmens a0 taking AOvantage of A vanety of savings
opponunties rough Energy Smant. Entergy New Otieans’ energy eficency
program

Eneegy Senan heips Dusinesses Moe yours fecaive Cash nceniives 10 complete
eneIgy eficency UPQLades Whether your business is large of small, we have a
Soution Jor you

How Energy Smart can help your business

Not sure how 10 fund your nexd enengy -Saving wpgrade? Let Encigy Smant help
Pay for 1 Iough the Energy Semarn fund

The Energy Smael Aond S0¢ 2006 Bas $6.9 sulion avaladie 10 Dusesses i New
Oneans.

CACK the Dution Delow and 1ol us the types of upgrades you want Our energy
0VECTS Wil Q1 e MALMU™ (3N NCENtves Bvaladie

Vist Busineases | Knergy Sman NOLA for amer busmess ofenngy

Ready o got Eaengy Sowrt”
Vit g eI Lo Cot bbb Aes 304 229 4000 B

3 entergy
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January 2026: Energy Smart Fund

Energ ;mearﬁ'

A Yrw Ocwans Progewm

Energy Smart business solutions

Not sure how to fund your next energy-saving upgrade? Let Energy Smart,
Entergy New Orleans' energy efMciency program, help pay for & through the
Energy Sman Fund

The Energy Smant Fund for 2026 has $6.9 million availabie 10 busnesses in
New Orieans. Don't miss out on getting your share

Ciick the button below and tell us the types of upgrades you want. Our energy
advisors will get the maxmum cash incentives avasabie

Claim your share of the Energy Smart Fund

Visit Businesses | Energy_Smarnt NOLA for ofther business offerings

Ready 10 get Energy Smat?
Vst energyamannoda com Cat jol free 504 229 6363 Umad méofdener gyamartnga com

2) entergy
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February 2026: Small Business Energy Assessment

Energximéfé'

Quick, easy and free upgrades

Wo'ro oflerry) free energy-efficient upgrades to smal busnesses 10 cut costs
and boost comfon, complemants of Enwegy Smart. Entergy New Orleans” engsgy
effioency program

Heco 15 what you can expect

o F100 0no-hour wak. through 10 evaluste cpportunbes for entrgy Savings

« Instafiaton of oe eneegy-ooent products.

o Recommendaton of addtonal upgrades 10 Krthar reduce energy use and
lower your electne bil

Enargy Sman energy advisors mako nergy - efoent uprades quck and stess
$00 5O YOU Can fOCUS On Wit matters MOs!, yOUr Cusiomers and Dusiness.

Vst Businesses | Energy. Sman NOLA for ofwe business offenngs

Calt ol Bew 504 209 008 [md

Ready 1o get Enmegy Smant?
Vel eonruramacsiasom

3) entergy
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February 2026: Energy Smart Fund

Upgrade your business with energy-efficient
solutions and earn cash incentives
Not sure how 10 fund your nexd energy-saving upgrade? Let Energy Sman,

Entergy New Ovloans” energy eSSCency program. holp pay for it theough the
Enecgy Smant Fund

The Energy Smart Fund for 2026 has $6 9 mdlion avadable 10 businesses n
New Orieans. Dont mess out on getting your share

Chck the bution below and tedl us the types of upgrades you wand. Our eneegy
Bvisors wil gat the maxenum cash incentves avadabie

Claim your share of the Energy Smart Fund

Vst Businesses | Energy. Smart NOLA for othor busness offenngs

Ready %0 get Energy Smpet?
VAl et O airingia £omm Cat 300 b Y409 4008 L

) entergy
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March 2026: Power your business

Energ y‘Smart&

o Tvmans Py o

Power your business with strategic
energy-efficient upgrades

Encegy Sman ofiors cash NCentives 10 Nelp New Oreans DUSINeSSEs 100uce enegy
COSES IYOUG OQUEPMEnt UPGraces 3nd efMCRnNCy IMIOVeranms.

Strategic upgrades. Stronger operations, Powerful resuits.,
Eaglie upgraces include

LED ighting and ighting controls.

HVAC equipment upgrades and tuneups

Mot pumps, chillers and 3vanced Sysiem contots
Commercal Kichen equipment

Buldng atomation sysiens
Compressed ar sysiem kmprovements

Promium eMoency motons and varadie requency dnves.
Custom eMciency PIOCs Gesignad SPOCHCally 10 your faciity

I yourse not sane what these Uporaces e OF what your Dusiness may
Quaty for, we're hese %0 help

The power is in your hands

Cick bedow 10 schedude 2 free Consaultation. Our 16am Can a5sess your faciity, identsy
CPPOMUNGES ANd QUIGE YOu INUG W INCENTVE PIOCESS oM Start 10 finksh

ochodula a freo consultation

Vist Businesses | Energy Smant NOLA for other business offenngs

Ready %0 pet Energy Smart?
Vil Loergv AnarTeOLA (o Caf hbAve S04 075 4048 Eread daenes proamaniscia com

) entergy
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April 2026: Spring Energy Advisor Campaign (Email 1)

Get ahead of rising energy costs in
New Orleans this summer

Surmemar erevgy COUS a0 BDOUE 50 T DA your Bunness doewtt have 1 ot Be
mpact Sgeng i Be nght S 1o plan energy #8Cency upgrades. such
mirgenaton egupment. HVAL seplacements LEDs and Ightng controls. %0 reducs
enorgy coum tefore peaa demand

Pl now Can help you
o Reduce erergy 008ty Oy pean (oY) Mmonn
o Wgeove Bacity periemance and oSency
o Noess avakabie ©ertves i esper! efer gy ot e

Find the right energy upgrades for your business

Energy Senaet ofers cmh noentives 10 halp New Orioans Busresies reduce energy
conhs Brough ogugrrent o ades and efOerCy SEroverments
We'se Bere 30 help An enengy advace helpa you wenify he ngM upgraden Convect
I uaied COMM AN ad SCCeNE Bvalalie FCOMEvES M0 you LA fedute GOty
Ot Be Quetvwarh

Lot our Seam tske Care of T Setads 30 you can foous 0N what matiers most « your
Cunomens and busreas

Vit Dusineases | Eoergy Smact NOLA for other Busness oflerngs

Ratdy W gt {aergy Waat
VOl Lo A A A Lo Cok ot bee 504 205 At T

3) entergy
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April 2026: Spring Energy Advisor Campaign (Email 2)

Take the guesswork out of preparing your
business for summer
Summer energy Cemand iS5 st around the comer

Many DUsINESSEs wat Untll Eak SAAS0N 10 SOMNESS entegy Use, but PRAING ensrgy
EMGENCY ENpEOvements Now Can Help 1e0uCE COSS 3Nd IMErove peronmance

That's wiy the Energy Sonart Saam makes f QUICK 30d stressfree 10 find out what
energy-eMCent UPgrates yOur DUSINESS QUANtes 0 SUCH 35 refQraton equipement
HVAC replacements. LEDs and Sghting controts.

Start with expert guidance tailored to your business
We're here 10 help AN energy a0VisOr makes e process. sample. You'll get clear
@udance on the nght upgraces for your business, 3iong with help inding Contracions
and accessing avadtatie ncentives

You con have 10 Ngure £ out alone

Get expent suppont

Vist Businesses | Energy Smart NOLA for other business offerings

Ready 10 et Ereegy Somat?
Vil Coargy SmanvOLA com Cal 108000 404. 779 4545 Ermal it ol 0Dy SOMINGAS Com

5 entergy
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April 2026: Spring Energy Advisor Campaign (Email 3)

Energ .vSmart¢
= A Oratn Pragren

Pt 2

Last chance to get ahead of summer
energy costs

Peak summer energy Gemand s 3most here

1 your Dunmets Rash T rnvdewed B enetgy USe. INE I 538 Bee 10 ImORement eoedgy
eficiency wpgrades before hgher coolng costs sel n

TRars wiyy the Energy Senan team maked & Guck 8ad mess-Tee 10 1nd out what
UDGrades your business Qualfies %r — 50 yOU Can Move reard wih conddence
Dedore peak Semand aTives

ENgible upgrades include:

LED ignang and ightng conols.

MHVAC equpment sporades and ne-os.

Meoat pumps ChBers and advanced syitem conbiols.
Commercal KEChen equpment

Butang JUOMaton systems.

Compr - Syitem "y

+ Premum efScency motors and vanable hequency dnves.

+ Custom eSoency propects Oesigned spechCaly for your facaty

Start with a clear path to energy savings

We're Rece 10 halp AN neNgy SOV DS yOu QUICKly iendly sSole DO,
CONNRCT Wl CONTACONs And BCCess valabie BCentives, 50 yOu CAN take aton
Dedore peak Semand armves

Lot us RASS Tve Setads 10 M you Sy 10 on 2 your

DR

Viskt Businesses | Energy Smaa NOLA for oher business oferings

Emergy St
mmcﬂmﬂm“ Lt o e T

3 entergy
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May 2026: Cooling Optimization Campaign (Email 1)

E m'rg:/.im.aré

Lower cooling costs before peak season

As tomperatuses 150 I New Orleans CooRNg Systons work harder, and eneegy
Costs Chemb fast The Qood nows: small UPEEados NOW Can Make & by Sference
Dofore peak domand aTives WIEh the oght improvements. your Dusnoss can

* Lower poak demand change

o Inpiove HVAC Sarfonmence

o Raduto ENNICESSary enotgy use

Enoigy Sman makes 4 easy AN energy aveacr will Rolp you Kool the most
RoCtve OO 10f your Dulkdeg—at No Cost

Vst Businesses | Energy. Sman NOLA R ot busewss cllorngs

Ready to oot Energy Smart?
VO Lo SOINOLA Com. Col hob See 304 729 4080 Emad

D entergy
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May 2026: Cooling Optimization Campaign (Email 2)

Cut cooling costs now

CO0aNY sysiems OfNen e DAY QUMDY POAX SUMMme! MONTME, NCreasng
energy use and operating costs

Mere are 3 Tow high SToact ways Dusnesses e owenng costs nghl now
« UDgrade MVAC CONMG 19¢ SManer Operiton

* SCROOM Sy M tne-ups 0 IMErove eMceacy

o Dphenizo oQquigment 10 163CE energy wasie

Energy Smart makes £ sarpie 10 1000y e nght upOrades 1or your New
Orieans business and take achon with confdence

SCheduie my Cormseation

Vot Busiresses | Epergr Sman NOLA %r ofher Dusiness ofienngs

Rxady %o pot Energy St
Voad L rmegy Smar i A som Col 108 Sue 404 229 6540 Lt réo@enargynmgr ok, Lom

) entergy
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June 2026: Cooling Optimization Campaign (Email 3)

Energy: gman&

e — o

Reduce energy costs with expert help

Many New Oneans DusSesses Je aready Lakng siegs 10 control
COOMNY COAMS-—ans seen) Immedate benelts

WiEh the QN Upgrades, you can
* Reduce demand durng peak how's
o Improve Dutaing comion and reladaty
o Take advantage of cash incentives

We'te Doto 10 8elp. EneiDy VB0 work with yOu 10 I0enify upgraces wen the
SYongest retum

Vit Businesses | Anergy $M2n NOLA 10r OMer Dutiness Oferngs

Brady W got Lrargy Swart”
VIl Loersn SO NCAA o Coll Wl bue 104 0% 4052 L

(= 2

2) entergy
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June 2026: Cooling Optimization Campaign (Email 4)

Peak demand is hero—act now

Summer energy Oomand IS ADEI0aCIING. aNd COOMNY COSS Cam rise QuUICKy
WIERCUT S0 SOt 200N

There 1 538 Bve 1O Epiement UPGEAOes I IMprove eficoncy, MOCH Wiy
N3 ower Operanng costs

AR eNCIgy MIVIAC Lot D) YOu
o IGRrERY UPOrRGes yOU Can Implement QUICKly
» Connedt wih qualfed conracions
« ACCess ncontives Defore peak season hes

Lot us handie the detals 10 help yOu Siay FOCUSEd 0N PENINg YOUr Dusiness

Var Busintsses | Energy Smart NOLA for oiher Dusiness offerngs

Ruady 10 get Enwogy Sonamt®
VIl Lopr e Mo TN Lo Ca8 W Sew FO4 0D GI0A el o0 Qe gyt Thia L

3 entergy
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Trade ally communications

March 2026: Motors, controls and variable frequency drives

Training: motors, controls and VFDs

Jomn us March 26, 2026, 10r an Indepih Energy Smart iraining $essi0n on

molors, controls and varadie frequency dmves at LSU Heaih Soences Center.
Thes prachcal, SechniCal S5I0n will xpione how 10 make MOr Systems work
SIManer — ETErOVIng Energy eMCENCY, fEdUCng MANienance COsSS and enhancing
oocupant comfon

Date
Trerscay. Masch 26

Time
gam-ipm

Location

LSU Health SOences Contar
Muman Centes, Room 231
411 Souh Prieur S

New Oreans, LA 70112

Parking information

ViSRS My pank in the South Roman Street Garage. I0cated 3t 425 S Roman St
New Orieans, LA 70112 When entenng the Girage, Grivers shouls pull 3 ticket &t the
gate

AD FAOMABET Py SLANON 5 10CHET 00 1he NSt Jve! NEr THe SHVAIONs and ACCHRS
DO CASR AN GO CANDS. Panong rates e $1 per Rour Wi 3 day miamum of
$10

Building directions

Once you amive. enter the Human Development Coner Trough the South Priewr
Street entrance. An Energy Smart representative will De avallabie 10 greet you and
arect you 10 Room 231

Overview

Modern motor systems offer sigr for and energy
when propery and This ses$ion will cover
Motor controls: understanding the “beain” behind the motor.
Variable frequency drves (VFDs). how to caicutate real savings.
* Unintended consequences: hidoen side efiects and how Soiving one issue can
creale others.
* Smad changes, big results: matching speed 10 demand, recucing wear and lear,
and extending equipment ie.

About Adil Khan

AGHKNan is an elecincal engineer with an
MBA and more than 35 years of expenence in
energy and power systems. He is CEO of
Accentz Inc. and a senior memmder of the
Associaton of Energy Engineers and the
Insttute of Electrical and Electronics
Engineers. He specializes in energy
eMciency, motor systems, HVAC and MEP

, and power o
technologies

Wrﬁw he has led Innovation Intiatives and delivered large-scale
technical training foe incluang Bedl Labs, Avaya

University. m“m

We look forward to your nths training
session. For questions, contact Kevin Fmamww
Mhnln-w
Vit Eneeoy SmaniNCLA com Cal ob-free 5042756868 Emat Lom
2) entergy
Erergy Smart @ 2 (omgreteniane eneegy eROency (ogram oeveloges by e New Oreans C#; Councd
20 admwaltered by Ertergy New Ovieans, LLC. 82006 Ertergy Services. LLC AN Righty Reserved

1900 Poydras 52, Solle 2060
Pew Oeans. LA 791463

Wit §5 Chan0e how you tecehe Bese emaly)
You CA0 Wpdate yOur proferences Of WIGDACIDe Hom s Bst
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Organic Social

a Entergy New Orleans
- 49

+ Summer is approaching, and higher temperatures can
increase energy use and operating costs for businesses.

Energy Smart makes it quick and stress-free to find out
what energy-efficient upgrades your business qualifies for.

Get started today!
http:/fenter.gy/6186B610Y4

a Entergy New Orleans
- 22h: )

Reduce energy costs before summer arrives. J°

Planning energy efficiency upgrades now can help improve
performance and avoid higher cooling costs during peak
demand.

We'll help you find opportunities, connect with trusted
contractors and access available incentives.

See what qualifies £J

Energy Efficiency Upgrades for Business - Energy
Smart NOLA
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Newsroom Articles

April 2026: Prepare your business for summer energy demand

) entergy SR —————

Prepare your business for summer energy demand
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May 2026: Cooling Optimization

am ~——t—--.~-‘

Smart cooling upgrades to lower summer energy costs for commercial
and Industrial businesses in New Orleans
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Campaign Landing Pages

Energy.%mrﬁ' oot

Lower summer energy
costs before peak
demand hits

New Ovleany’ long cooling season can deive energy coats up
quicily. &n enecgy advisor can help your business optimize
coolng systema, reduce energy waste and prepare for peak
wmmer demand

Conlact an snergy advisor

Rescves  Comenatty Shee n

Summer cooling demand drives higher costs

A coclng vrdemy res lorger recancien s face il sepeculy Aurrg pevh bummer manthe Agag Wi, eqqupment sod lmted tontivh Lan

ead to wrmeceviary erer e une and hgher demand charge

Optamang rim con Nalp yons bunress
& K
Lower summer operating costs Impeove combort and system
rellabilty

Expert guidance without the sales pitch

Srargy s s wirk it pone 63 rnerviand rns (acily and sbhemtdy upgrades Bat duiver wel sohem

They cam halp you

B T e L e R S
1 Facun 0n progects wih sang pevieck and sammer gt
b Underitand scentons that mey help raduce spgrade conte

[

Avesd peak demand suprises
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Commercial Collateral

C&l Overview

- —

HTLLL
senEEy

L p b

Commercial and Industrial offerings

Energy Smart is Entergy New Orleans’ energy efficiency program that incentivizes customers to perform energy-
saving upgrades in their facilities. The program works with business owners, facility managers and trade ally

contractors to identify opportunities and pay cash incentives for completing eligible equipment upgrades with
proven energy-savings.

Energy Smart is available to all Entergy New Orleans electric customers including:

Commercial and industrial facilities Small businesses Non-profit organizations Schools and universities

W

Incentives are available for equipment upgrades, such as:

Energy-efficient upgrades can help your

Lighting and lighting controls. business:

HVAC unit replacement and controls.

Variable frequency drives.

Commercial chiller tune-ups.

Building automation systems.

Commercial kitchen and refrigeration equipment.
Compressed air systems.

Per-project incentive cap Annual per customer incentive cap

$200,000 $600,000

Across all projects and accounts.

Follow these few steps to start saving today.

= Contact an energy Prepare customer Receive program 4 Receive incentive
advisor to confirm your application packoge and pre-opproval and Y check.
= project’s eligibility. submit to Energy Smart. begin work. 3

Customer application package includes: =
[J Completed Energy Smart Workbook (lighting and/or non-lighting). E E
(] Entergy New Orleans electric bill for primary account at job site location.
[J Cut sheets or manufacturer’s specification sheets for all proposed equipment.
[J Detailed peoject proposal/estimate. E
[[J Photos of existing equipment.
[J Wo for incentive payee. a
Once complete, submit customer spplicstion packsge to commercialapps@energysmartnola.com. entergg

energysmartnola.com info@energysmartnola.com 504-229-6868
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EnergySmart~

A New Crleans Program

Offering information

Energy Smart is available to all Entergy New Orleans electric customers including:
Small businesses | Non-profit organizations | Large commercial and industrial facilities | Publicly funded institutions

Equipment incentives

Prescriptive incentives are paid a pre-defined amount per unit for
certain measures in the following categories:

« Lighting and lighting controls.

» HVAC and HVAC controls.

« Refrigeration equipment.

+ Commercial kitchen equipment_

Custom incentives

Custom incentives are paid based on the estimated
energy savings, customer size and project type as follows:

<125 cents per KWh saved for custom lighting projects in
facilities with pesk demand 300 kW (large commercial).

=15 cents per kWh saved for custom lighting projects in
faciities with peak demand <00 kW (small commercial).
<15 cents per kWh saved for all custom non-lighting projects.

Check if the equipment you plan to install i on the
O equipment incentive list at energysmartnola.com If not.

the project will be custom.

Pre-approval & required for all custom projects. Submit
your Application Package ncluding custom energy savings
calculstions to commercialapps@energysmartnola.com.

Scope out the project and compiete the Lighting oc
D Non-lighting Workbook to determine the estimated
incentive value. You may download the Workbooks at

energysmartnola.com.

Pre-nstallation site visit will be performed by the Energy Smart
team.

If estimated ncentive value = greater than $5.000
D pre-approval will be required. Submst your Application
Package to commercialapps@energysmartnola.com You

must receive pre-approval prior to purchasing equipment.

Once approved, project installation may begin.

If estimated incentive is less than $5.000, pre-approval =
D not required. You may submit your application package
including final invoice to
commercialapps@energysmartnola.com

Once complete, submit cust -signed Project Completion
Notice and final invoice{s) to
commercialapps@energysmartnola.com

$
2 Program performs post-review and site inspection. Once complete, the incentive payment is approved.

Customer application package includes:

[J Completed Energy Smart Workbook (lighting and/or non-lighting).
[J Entergy New Orleans electric bill for primary account at job site location.
[J Cut sheets or manufacturer’s specification sheets for all proposed equipment.

[[] Detailed project proposal/estimate.
[J Photos of existing equipment.
[J W9 for incentive payee.

energysmartnola.com info@energysmartnola.com 504-229-6868

Crmrgy Smart 12 8 comprebm

admurainred by Crdarry Now Orlasrs, LUC €200¢ Crtangy Seroces. LLT M Qgivts Suserend

v srmrgy sRceicy ogres damicped Dy the Mew Odees Coy Coumcd anc

‘3 entergy
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C&l Overview — Spanish

L L Ll
PR

Ofertas comerciales e industriales

Energy Smart es el programa de eficiencia energética de Entergy New Orleans gue incentiva a los clientes a realizar
mejoras de ahorro de energia en sus instalaciones. El programa trabaja en conjunto con propietarios de negocios,
jefes de obra y contratistas aliados para identificar oportunidades de eficiencia y ofrecer incentivos en efectivo por
la implementacion de mejoras elegibles en equipos. con shorros de energia comprobados.

Energy Smart esta disponible para todos los clientes eléctricos de Entergy New Orleans, incluidos:

Instalaciones comerciales e industriales | Pequefas empresas | Organizaciones sin fines de lucro

Escuelas y universidades

Hay incentivos disponibles para mejoras de equipos, tales . S e -~
Como: Las mejoras de eficiencia energética

» lluminacién y controles de iluminacién. pueden ayudar a su empresa a:

« Reemplazo de unidades HVAC y controles. =4 operacion y
«  Variadores de frecuencia.

«  Ajustes y mantenimiento de enfriadores comerciales
»  Sistemas de automatizacidén de edificios.

- Equipos comerciales de cocina y refrigeracién.

- Sistemas de aire comprimido.

Limite de incentivo por proyecto Limite anual de incentivo por cliente

$200,000 $600,000

En todos los proyectos y cuentas.

Siga estos pasos para comenzar a ahorrar hoy.

Contacte a un asesor Prepare el poguete de g Reciba la aprobocién Reciba el cheque de
energetico para solicitud del cliente y envielo , ) previa del progroma y incentivo.
confirmar la elegibilidad a Energy Smart. B comience el proyecto.

de su proyecto.

El paquete de solicitud del cliente incluye:

[JCuaderno de trabajo de Energy Smart completado (luminacién yfo no dumnacidn). E E
[JFactura de electricidad de Entergy New Orleans de la cuenta principal en ls ubicacidn del sitio de trabajo.
DHojas técnicas o especificaciones del fabricante para todo &l equipo propuesto.

[JPropuests o estimacién detallada del proyecto. E
[Fotos del equipo existente.
Formulario W-9 del beneficiario del incentiva. a enter
Una vez completado, envie el paquete de solicitud del cliente pars su revision & commercialapps@ gg

energysmartnola.com info@energysmartnola.com 504-229-6868
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Grocery Sector Sheet

A
Ener JVSmart -

A Naw Orleans Program

IML‘ Grocery sector savings

Gcocery stores consume four times 22 much energy per square footass typical commercial
bcaung—avevm over $5.50 per square foot annually. Electricity (o re‘ngevabon averages §3
i per square foot snnually resulfing in more than 50% energy use in the United States. Making

1 sdditional energy-saving Lpgtade can Hp you save even more. Let Enefgy Srnart l'»elp fund
those upgrades with vakisble cash incentves.

Typical grocery store electricity use in
the Southern United States
Lkt

20- =
30%

of grocery store electricity costs

Did you know?

Refrigeration

can be reduced by implementing 53%

measures incentivized by the

Energy Smart program.
Follow these few steps to start saving today.
Work with 2
Contact Energy Smart POy Racalos cath
anduhnabomww ,“ e
-:'I—nm incentive.

*Pre-approval may be required.
Scan the QR code to get started on your grocery savings.

Fee more information about how you can save. visit energysmarinols com, emsil
in[o@energysmart.:om. call 504-229-6868 or scan the OR code o receive s call from an
Energy Smart energy advisor.

mmmehMe‘“w

Energy Smart is a comereherave erargy athicency crogram deveicped 5y #e New Ocdesrs Coy Courci ans sdmnatered o Ermarpy New ‘> enter
Orlears, LLC. ©2028 Enturgy Seevices, LLC. Al Rghis Duserved gg

64



A
Energ ySmart?

A New Orleans Program

Grocery incentives

|mp|¢m.ntmg the measures kated below can help grocery stores save money on operations and maintenance costs. He'lh‘yarg opportunties and
insta"ing energy e”lcaeﬂcy q:srades can not m‘y s3ve money - they can emprove cormbort and reduce the bu‘dlr'g.s environmenta| ‘ool:pnnL too.

Measure Incentive Description

HVAC tune-up $225-$2.500 per unit Incentives avadable for A/C and heat pump tune-ups.
Anti-sweat heater controls $35 per inaar fi of case Install controks o reduce anfi-sweat door heater run fime.
LED refrigerated case lighting ~ $44-857 per door Regplace fuorescent casa lighting with LED lghting.

Door gaskets 92 i et jas K - Bl b s il s i it

$14 per freezer per fnear fi

$4 for coclers per sq It covered
$8 for freezers per s It covered

Ship curtains Install sirip curtains to help seal refrigerated or freezer cases.

Exterior LED lighting $6-8415 per lamp Replace your outdoor lighting with LED lighting.

Any project that saves energy within a store can be incentivized
Custom $0.125-015 theough Enargy Semarts’ custom project measure. Cantact Energy
Semart for more details.

EiE
Scan the QR code to find a full listing of program measures and incentives. g%é
D

Energy Smart i3 3 compraramie srargy sthoency graga= devwicpes by e New O-aes T2y Corc and sdmnstersd oy

Entargy Nowe Ovlearis, LLC. €2025 Enaegy Sersices. LLC. Al Rights Resarved ‘3 entergg



Office Sector Sheet
A
e N7
EnergySmart=

A Naw Orleans Program

Office sector savings

On average, electricity costs for offices average $1.50 per square foot annuslly. Maldng
additional energy-saving upgrades can help you save even more. Let Energy Smart help fund
those upgrades with valusble cazh incentives.

Did you know? Zpidoﬂi«;p;c :;'S:::*Y S
10- e
20%

of office electricity costs can be S
reduced by implemenling measures

incentivized by the Energy Smart

Miscellsneous
31%
program.
Cooling
18%
Follow these few steps to start saving today.
Work with a
Contact Energy Smart
and tell us about your wb rREeT
R lwh-ulyw incentive.

project.

*Pre-approval may be required

Scan the QR code to get started on your office space savings.

Fer more information about how you can save, visit enugymudnola.corm email

in‘o@enefysmaf!.com. call 504-229-6868 or scan the OR code to receive s call from an
Energy Smart energy advisor.

Qﬁmm“m”hhddhm

Energy Smart is a compreherave scergy sfficiency progres dnetsed by 2w New O-lesrs T2y Comci enc admmsiered oy Erterpy New

-
Orlwane, LLT €202 Enturgy Seevices. LLC. Al Rghin Dunerved 3 entergg




g
EnergySmart+

A New Ocleans Program

Office incentives

lmplemenhng the meazures ksted below can helo crrce spaces save maoney on operations and mamtenance costs. ldenh;ynng opportunities and
ln'.ta"mg energy c“'cumcy upgradcs can not onl'y 13ve money - they can morTve cormbort and reduce the buédlrgi environmental ‘ootpnnt. too.

Measure Incentive Description

Interior lighting $4-8385 per lsmp Regplace indoor lighting with LED kghting.

Exterior LED lighting $6-8415 per lamp Replace your cutdoor lighting with LED kghting

Lighting controls $32-$165 per unit :’;:;:i::::ﬂ% S S e
HVAC tune-up $225-$2.500 per unit Incantives avadable for A/C and hest pump tune-ups.

Scan the QR code to find a full listing of program measures and incentives.

Energy Smart ia & comprerenuve srergy ethcency rogram develcped by the New Ocimams T2y Cooncl 30 admrderec by Enterpy
New Oclears, LLC ©2006 Enturgy Serwces. LLC All Rights Duserved.

67



Restaurant Sector Sheet

f
N
EnergySmart=

A New Crleans Program

D

[ Restaurant sector savings
v Restaurants consume four tmes ss much energy per square footasa !ypical commercial building-
averaging over $5 per square foot annually. Electricity for refrigeration averages nearly $1.50 per
// I square foot annually with re‘rgerabon accounting for the highest percent of energy consumplion.
Mnlufg addbicnal energy-saving \pgfpdes can heb you save even more. Let Energy Smart he‘p
A 1 fund those umrdes with vakusble cash incentives.
. Typical restaurant electricity use in the
Did you know? peicl <

Southern United States
Liks

20- o
30%

of restaurant electricity costs can

be reduced by imp|emenling

measures incentivized by the

Energy Smart program.
Follow these few steps to start saving today.
Work with a
Contact Energy Smart - Sacaiva cash
and tell us about your ¥

*Pre-approval may be required

Scan the QR code to get started on your restaurant savings.

Fee more information about how you can save. visit energysmarinols com, ems!
En{o@energysmarLcom. call 504-229-6868 or scan the OR code to receive s call from sn
Energy Smart energy advisor.

mmmwuhudﬁw

Energy Smart is a comer eharave srsrgy sthicency srogram deveicped 5y # New Ocesrs Coy Counci ans

oy Evtmrgy New 3
Orleans, LLC. ©2025 Erturgy Seevices, LLC. Al Righis Rasarvad entergg
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EnergySmart=

A Naw Orleans Program

Restaurant incentives

Implomcntmg the measures kisted below can help restaurants save money on cperations and mantenance costs. lo'entr{’ymg opportunities and

lns{a"lng energy e”locfty ucgradcs can not only save money - they can mmprove combort and reduce the buiidlrg} environmental ‘ootpnnl. too.

Measure Incentive

HVAC tune-up $225-$2 500 per unit

Exterior LED lighting $6-$415 per lamp

$2 per cooler per linear ft

Door gaskels $14 per s par bnear ft.

- c An®
ENERGY STAR $4581.845

kitchen equipment

Custom $0125-015

Smart thermostats $150 per thermostat

Description
Incentives available for A/C and heat pumg tune-ups.
Reglace your autdoor bghting with LED lighting.

Incantives avadable for refrigerator and freezer gaskets.

Incentives available for ENERGY STAQ.rofngmatoe;.
froezers, commerca! dishwasher, eloctric fryer, stoam cooker,
slociric griddle

Any proyect that saves energy within a store can be incentivized
through Emtgv Senarts’ custom project measure. Contact

Ewgy Senart for more detaiks.

Senart thermostat maest be ENERGY STAR® qu.b'&'iod
Controlled egupment must be electrically heatod or cocled.

EliE

Scan the QR code to find a full listing of program measures and incentives. Sl

Enecgy Smart 2 3 compreraraive snergy sthcancy rogras deveicpec by the New Odess T2y Cornc snd sdmratered by Erimegy

Naw Ovlears, LLC. €2006 Evfargy Services. LLC. Al Rights Rusarvad.

[
3 entergy
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Retail Sector Sheet

&
; "
EnergySmart+

“ A New Orleans Progeam

m Retail sector savings

On average. electricity costs for retal average nearly $2 per square foot nnnua"y. Malu'ng

additional energy-saving Lpgm&a can help you save even more. Let Energy Smart help fund
| those upgrades with vakusble cash incentives.
é Typlcal' retail e electricity use in
D |d you knOW? B tY
the Southern United States

10- s L
20% ¥

of retail electricity costs can be

reduced by implemenling measures

incentivized by the Energy Smart

program.
20% Miscellaneous
29%
Follow these few steps to start saving today.
EE implement your incentive.

project

*Pre-approval may be required

Scan the QR code to get started on your retail space savings.

Fer moce information about how you can save, vis energysmarinola com, email E&*ﬁ
hfo@energysmar!.com, call 504-229-6868 or scan the OR code to receive a call from an 5 . -
Energy Smart energy advisor. E a'%

Qﬂyﬁw"iddmhuo‘ﬁm

Energy Smar iz a compreharane srergy sthcency rogrem deveioced by Se New O-dess Cay Courc anc acmumaturec by Evterpy Now

Orlears, LLC. ©2026 Entergy Seevican, LLC. Al Righis Russrvedd a entergg
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Energ ySmart?

A New Ocleanss Program

Retail incentives

lmplemcnttg the measures ksted below can help retail stores save maney on cperations and mantenance costs. Henb‘ynrg opportunities and
insh“ing energy r”lcumcy quru:l.x can not only save money - they can smprove combort and reduce the buﬁlrg's environmental ‘oo!prin!. too.

Measure Incentive Description
SRk Incentives available for lighting controls including occupancy sensars
Lighting controls $32-$165 per unit d STy
Exterior LED lighting $6-8415 per lamp Replace your autdoor lighting with LED iighting.
HVAC iune-up $225-$2 500 per unit Incantives avadable for A/ C and heat pump tune-ups.

Smart tharmostat mest be ENERGY STAR* qualified.

$150 thermostat
Smart thermostats sl Controlled equpmant must be electrically heated or cooled.

Scan the QR code to find a full listing of program measures and incentives.

Energy Smart 3 2 comprarmnive srergy sthoency program deelcped oy the MNew Crmems T2y Coorss ed somnsiared by Seimpy a
New Oclears, LLC. ©2026 Evdergy Servces, LLC. All Rights Dussrved. entergg
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Warehouse Sector Sheet

A
N
nergySmart+

“ A New Orleans Program

— = | Warehouse sector savings

The Energy Senart program helps Entergy New Orlesns customers by reducirg the up-fronl cost
of energy-saving upgrades !hrou#a valusble cash incentives Electricity costs for warehouses
average $O.70 per square foot annually If your warehouse is higher than $0.70 per square foot,
you Iie}y have good potent»al foe energy savings t'hro;.gh the Enetgy Smart program.

Did you l(l'lOW? Typical warehouse electricity use in the

20-
30%

of warehouse electricity costs can

be reduced by implementing

measures incentivized by the

Energy Smart program.
Work with a
and teil us about s s
s I implement your incentive.

oroject.

*Pre-approval moy be required

Scan the QR code to get started on your warehouse savings. Egﬁ@

Fer more information about how you can save in your warshouse, visd energy:mar!nolacom_ a

email in‘o@enefgysmart.com call 504-220-6868 or scan the OR code to receive s call from

an Energy Smart energy advisor. E

Qualifying incentives are sted on the back of this page.

Erergy Smart i3 8 comersherae arerpy sthicency » dwvwicped By e Naw Odasrs Ciy Councd and acemmatered by E New
2y o srogram s

Orlaar, LLC. ©2028 Enturgy Servicss, LLC. Al Bghis Rasarved a entergg
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EnergySmart=

“ A New Orleans Program

Warehouse incentives

lmplcmenbng the measures keted below can help warehouzes save money on operabions and mantenance costs. ldeﬂ&rfymg opportunities and
m:tallmg energy e”lcmscy upgrades can not anly save money - they can amprove combort and reduce the bm‘dmg's environmental ‘ootpnnt. too.

Measure Incentive Dmﬁpﬁon

High—bay |ig'1!mg retrofit $45-8240 per Eghi replxed Replace exsting high-bay ghting with efficient LED equivalents.
Exterior |ig|'t{ing $6-8415 per lamp Replace your cutdoor lighting with LED ighting.
Lighting controls $26-3165 Install accupancy of daylight sensors on new LED fadures.
Tune up roofiop un2s, splt units or central unis to improve their
HVAC tune-up $225-8$2500 per unit T E ;
Any project that saves energy within a store can be incentivized
Custom projects $0.10-80.12 per kWh saved

:T\’Dv%"' E.'wg' Smart's custom progects measure. Contact Ehmgy
Semart for more detais

Scan the QR code to find a full listing of program measures and incentives.

Enecgy Smartina e ey en Fogre= Sy the Nevw O-inars Cay Cound end sdewmadured by Exiepy

New Orleass, LLC. €200 Eviurgy Services, LLC. Al Righis Russrvedt 5 entergg
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Small Business Energy Assessment Overview

oy Smari®

A New Orleans Prograen

Small Business Energy
Assessment

Uncover opportunities to reduce your energy
your electric bill and improve workplac

small business energy assessment

a safety hazard
m- Smart thermostat

»  Requires compatible HVAC equipment and
Wi-Fi.

" Hot water pipe insulation

Electric water-heated facilities only

- ) Faucet aerators

. “ «  Electric water-heated facilities only

Cannot replace specialty faucet ty

i Pre-rinse spray valve
‘ |+ Electric water-heated facilities only

*Actual products

measures are doter of ax ng
equipment and p
**Commercial cu al e @ from Entergy Now
Orleans, LLC with paak demand

S i EAE
For more information, visit energysmartnola.com, email info@energysmartnola.com, g
call 504-229-6868 or scan the QR code to schedule your energy assessment. !‘E_{l £

=i

e R D) entergy




E‘rmrgym?

Equipment Incentive List

Energy Smart equipment incentive rates
Rodes. effective Jonuory 1 3024 (moy change of progrom’s discretion)
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Small Business door hanger

Sorry we missed you

Energy Smart energy advisors were here,
but it's not teo late to receive your products.

Contact us to reschedule your appointment.
Energy advisor:

Phone:

cneroySmart
Energy savings for your business—
right at your door.

Faucet Smart

aoTabors I'H.ILII:IDH BTN || pOWRET S0 | thermastats  themostas

Call Energy Smart at 504-229-6868
taday, visit energysmartnola.com or
scan the QR code to learn more.
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Case Studies

New Orleans Ernest N. Morial Convention Center

Smart

A Mew Orleans Program

New Orleans Ernest M. Morial Convention Center

Challenge

A5 arm of the |arg\:~:'. bLiHing:. in the region, with 3 milkion square feet under one
roaf, the Mew Orleans Emest M. Marial Convention Canter faced the deurding
task of minimiz ng its averall envircnmanta np-an:l:'n"\ilc miaintaining operational

I'!'.F MY "bd \'_D""IFQI_..

Project summary

The NOEMCC team is committed to reducing envirenmental impacts and helping
their customers meet their sustainability goaks. Since 2018, they have actively engage:d
with the Er\-ﬂr‘.;g,I Smart program, implement Ny varicus energy-saving initiatives. Ta date,
Ererg-.- Smart incentives have funded 21 projects. These projects inchde |ig|'1ing
Lpgradc 5, HWAC opfimization, chiller '\cph:mc nts as well as the 40-acre cool roof
installation and additional |i,g|".irg upgrades that are currently in progress. These
Lpgra-:lc: harve rat cnly reduced operat ng cosis :ignfn:an‘lw but have akio contributed

to envircnmental canservation.

In IBd(BtEP with our mission and values, NOENMCC

and Energy Smart JFDrged an alliance and illuminated a
pail'lwa}r toward sustainable excellence and shared value.

We are gratefu| for the parinersl'lip and pmuc! tobe a

leader in the community so that others can follow and
take benefit from the program,

— Adam J. Skraight
Chiaf Operating Officer
Mew Orrlsans Ernest M. Morial Convention Center

neady to get Energ}r Smart?

O Visit energysmartnola.com, call 504-229-6868 or
- EY
& = scan the QR code toda}r_

Erssegy St ins commprebansss snergy sHiisacy program devalopad by e M Cirbssma City Ciomed and
sdkririnbmrn] by Ervtargy M Cflsare, LU £20028 Ervtargs Sarvicas, LU, Al Dights Masaresd.

Pr oject facts:

$987,913

in incentives.

$1,569,745.81

estimated annual savi ngs.

14,028,112
kWh saved.

21

total projects.

425,668

Bags of recydecl trash.

*Calculated using the EPA Greenhouse Gas
Equivalency Calcwlxbor.

SE?E energy EFICI money JCI'""DI..IEL'I

Standﬂrd Upgrﬂdes S-U'Ch as:
HWYAC and controls.

. _Id‘l' ting aysbema.

. Relr igeration systems.

Maters and pramps. . B.Jildinb- aubomalion

systems.

About Energ}r Smart

Since 2010, Ennrgy Smart has halpad E ntergy Maw
Orrleans customers save Brergy and IOy h:f provid ng

cash incentives '.-ur currple‘l‘ ""E IEI'IE"'S'EI' E'I:I: CIEnCy IJDEI'-HGIES.

2) entergy

* ':urnpr I'_'ELE"J -Hil b:.'h'.ﬂ'l'l'lh.
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Loews New Orleans Hotel

Smart

A Mew Orleans Program

Loews New Orleans Hotel
Cha”enge

Chn ave rage, hatels spend $2196 per room sach YEAF N ENETEY. Light ng and
HW AL are respansible for up o 45 percent of hatel energy use. Ma wing
Lp_gradcs to these sysiems can save energy and money and have a pesitive

impact on your botiom line.

Project summary

Loews Hatel replaced all guest room ard meeting room thermastats with
programmabis energy efficiert thermostats that connect directly with the
property managemaent system. The thermeastat is placed in vacant mode when a
st checks out. wirg"ur substantial energy savings. Loews Hotel also
Lp_gradcu its HW AC system to inclede chilled water pump variable speed
contrals, a chilled water flow meter and variable F'therh:'f drives for air
handler supphy fans. _igl".ir.g VS L :gm-:-:d to LEDs, replacing metal halide
hasefine ':EITI: with norrlinear LEDs. L,as-'.l',-, daoar paskets far rc"ri_gn:fabcm and
freezers were replaced. These Lp.gr.:dcs saved Loews Heze anargy and
reduced cperal ng EXpEnses while demenstrat ng its commitment o climate

55w SI' 1=

"The Energ"gnI Smart team assisted our operations and
business staff lhmugl'n every step of the process, starting

with the applicatinn submission to issuing our incentive

payment. The positive impact these I:acilil}r upgraclas
have on our bottom line and overall guest experience will

be Icey to the hotel's sustained
gmwlh and success.”

— Vince McCartney
Losws Mew Orlsans Hotel

Ready to get Energy Smart?

%E Visit Energ}rsmartnda.mm. call 504-229-6868 or
e

scan the QQ code tc-da}r.

Erasegy Serat s eomprebaniss snergy sHicisacy program devaloped by the. Mo Clrlssen City Ciomed ard
sckririntired by Ervtargs Mo Ciiaarss, LU, £20728 Entargs Sarvicas, LLC. Al Dights Fasarsed

prc:jec’c facts:

$286,459

in incentives.

1,229,002
kWh saved.

8

total projects.

Energy savings equa| to over

430

hotel rooms booked.

SE?E energy ﬂFI'EI money JCI‘""L'.'II..IE"‘I
s’tanclarcl upgracles 5L.ICI'1 as:

HWVAC and controls.  «  Relrigeration systems.
+ Lighting systems. + Compressed air systems.

I.'“'1".'FI.'«'.'!I 5 -ar'-'_l |.|urn|'_'v:. s

- Euildirlﬁ aulomation

h:f'hl.lirl'lh.

About Energ}r Smart

Sinee 2010, Ennrg\g Smart has halpaa I:"h:rg'r’ Maw
Ohrleans customers save Energy and iy h:f provid ng

cash incenthes '.ur Cﬂl'l'plﬂ"‘ ""6 \'.'I'lll""&'@I I:"I:I: Clancy UD&I’HGEE.

2) entergy
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Lycee Francais de la Nouvelle-Orleans

CnergySmart®

A New Orleans Program

A+ in energy savings

On average, a schoal's electricity costs are about $1.10 per square foot annually.
Liy_hf-ng and HVAC are responsible for up ta 56% of a school's energy use. By
rml'n_g cncrg_-rc{"i:icnl upgrades to these systems, schooks can achieve 10-20%
in energy savings. When these savings are reinvested into scheol programs, it can
have a positive impact on students’ lives and their educational experiences.
Lycée Francais de la Nouvelle-Orléans (LFNO), the only PreK-12 French
public school in New Orleans, understocd the pasitive impact that energy
efficiency upgrades, implemented with incentives from Er.ergy Smart, would have
on ther bottom fne and on the success of their students.

Project summary

Lycée Francais de la Nouvelle-Orléans has been utilizing Energy Smart incentives for
equipment upgrades since 2019, when they replaced a water-cooled chiller and cc-aiirﬁ
tower wizth an efficient air-cooled chiller. Outside air ductwork was also instaled to
mitigate condensation, humidity and temperature issues. Later projects consisted of
LED lighting and fixture upg;rode: as well as Jp,';rad:ng their existing HVAC
equipment with control solutions and web-based building automation for better contral
over hcnt-ng and cooling costs. The cost savings for these upgrades can save thousands

of dollars on utilities annually.

As a school network, we're mmw cost reductions. These project
hiﬁaﬁnshwﬁnpobdiu“omu“’mwru}ooldum,OOOmms
energy, maintenance and HVAC exponses. These s-vigs represent a substantial
investment that LFNO can utdize lobfo.dmwcnplbikﬁcs[ami@wuhm
and prwﬂi!gnh'gl'rqtﬂyo&xuﬁoﬂ environment.
———— Daniolle Dufauchard

Deputy Superintendent, Lycée Frangais de ls Nouvelle-Orléans

me&bdmdin&mlwmw&'tﬁntw
qu-ﬂ’snbmﬂhws&ghlhfdmo{o&auﬁmmdmmhy‘a
generations to come. Our program offerings and cash incentives are designed to do
exactly that.

—— Derek Mills

Demand Side Management Manager, Entergy New Orloans

Qeady to get Energy Smart?

s Visit energysmartnola.com, call 504-229-6868 or

§~ scan the QR code today.

Enacgy Semart u & comprahantwe snargy eff ciancy pragram devaloped by he New Orleas Cty Councd and

acmursabmrad by Entargy New Oclaane, LUC. 020026 Entargy Sarvicae LLC. All Dights Rovarved.

Lycée Francais de la Nouvelle-Orléans

$349,329

in incentives.

679,851 kWh
saved.

10

total projects.

87,332"
SChOOI |unc|’1es.

*Equates to number purchased with incentives bosed on LFNO
kanch cost f 32

Save energy and money through

s(anc‘]ard upgrades SUCI‘\ as:

« HVAC and controls. . Qu‘rigcra!ior: systems.

. Dglﬁling systems. . Cumpfcssed air systems.
» Motors and pumps. . Suildiug automation
systems.

About Energy Smart

Since 2010, l';ncrgy Smart has helped Er‘tcfg',' New
Orleans customers save energy and money by provid ng

cash incentives for completing energy c“cnency upgrades.

3 entergy
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McDonalds

Smart

McDonalds CAFE

Challenge |

Fast Foad restaurants can be some of the most encrgy-intensive |:|.i|-c|ir.5=.

Oin ave rage, |'||;|"'| valume fast food restaurants mary use up to 1D times more

CRENEY par Square faat than ather commercial l:Lildirf;;. The l:agcsi drivers prc:_] ect Facts:

of enangy costs are n:'.ri.gc'a‘i won, |iE||'ding and cooing, contributing to about

£55% of the tatal RMRIEY LS = r-'.alcirf. these systems the best L':r_gn:is For $.I 6 9 86
r

erRrEy Savings

. in incentives.

Project summary

MeDonald's performed an LED lighting upgrade. They changed aut their ] 63 9 2 2

mraztal halide baseline |i_g|".s1r_~ narrlinear _ED. and T& baseline |iE|'|1: te '

fnear LED. Converting from metal halides to LED is more energy efficient kWh 53V9d-

and can p'\chct mreare burrez s with less SRy, wihich rmezars |:uri_g|'1-:~f

|g'1|:i'15 and lower utility bills. LE Dis have low maintenance requirements, 4

a"cwirﬁ}wcu'tmp-ogcosio realacate their time cl‘.in_girf bulbs to do ng s .
- ’ energy-saving projects completed.

cthar tasks. Commercial kitchan Jpg'adns such as strip curta s and doar BY B Proj P

gashets were iratalled and as‘.l:,'. the HYVAC syshem was LPEI'.IA:IN with new
urits and an &,C fune-up. Eq IJEI to over

2,887

H appy MEE'S.

We have seen a tremendous decrease in our bills

since worl(ing with Energ}r Smart, and those savings

Save energy EFICI money tI'IFDUEL'I

have been instrumental in our success il‘lruugl'lout the skandard upgracles such as:
COVIDA19 crisis. . HVAC sndcontrels. o Ralrigerstion systems.

« Lighting systems. « Compressed air systerns.
T TeddySeolt + Motors and pumps. « Building automation

President & CEQ syshems.

Scott Management Team About Energ}r Smart
McDanalds

Since 2010, I:nnrm- Smart has |'|r_'|p-r_'c| I:"h:ra'r’ MHaw

G"IDHI‘IS CLESROITRETS SavE E"'L‘fa'r’ ﬂl'ld TRy h:f D'D'\rld "a

cash incentroes ‘.cr CCI'I'FhlE"" "E \'.'I'IE"'E'E' I:"I:I: CIenCy UD&I’BGEE.

Ready to get Energy Smart?

g[ Visit energysma rtnola.com, call 504-229-6868 or
B C= scan the R code tc-da}r.
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Southern University at New Orleans

Smart

A Mew Orleans Program
Southern University at New Orleans
Cha”enge

Like ma my colege campuses, the b wild ngs at Sauthern Unive rsity at Pl
Oirloans were nat as MRy efficient as '.I‘t:,’ could have been due to cutdsted
and dbsclete equipment. Implement ng cne rgy eHiciency measures would nok
only cordribute to r\cn:IJcir.g SUMO s anrwal utility costs, but distinguish them as

(=a by 'EI'I'TIC""I'.E\I IEJGC"’!- o STH:F. STLdC"'ItS-J "ld alLr":ri.

Project summary

In 20032, SUNO bagan 'nplcmcnl:n_g CNErEy-Saving measures thraugh the Emrg'f
Zmart program. The costs to upgrade their ouist ng equipment were partially furded
with the cash incantives fram Er.er_gy Smart. SUNO wtilized these incentives ta
implement LED |ig|".irg Jpgr:u:lr:s in the By, replace the ex sfing H VaC |:|Li|c|ir.g
contral systems with build ng automation upgrades in fowr academic build ngs and
replace a chiller in their central plart. These incertives covered nearly 0% of the tota
praject costs, and the equipment Jpgradn:a contritauted :-.g'rif-\:.: ntly to ||:rn'¢ri"|g theeir

operating costs.

As an institution of |'|ig|'|er |earning, SUNO
should be |eac.|ing the quest for a sustainable
future for the betterment of not just our SUNO

community, but for our planel: as a whole.

— Dr. James H. Ammens, Jr.
Chancellor, Southern University at New Oreans

Ready to get Energy Smart?

%ff__“ Visit energysma rtnola.com, call 504-229-6868 or
= e scan the QR code t-::uda}r.

Ersegy St in s comprehenes snergy sff cisscy program developed by the M Orlanns City Councl and
scrmarinbwrnd by Ertargy Mass Oielmane, LU, 2250525 Erdsrgy Servicsn, LLC. Al Highis Pamresd

proje-:t facts:

$311,720.35

in incentives.

2,028,661.40
kWh saved.

$237,232.14

estimated annual savings.

6

total projects.

61,558"

EEES DI’ recyc|ec| trash.

*Calculated using the EPA Greenhouse Gas
Equivalency Calcwlztar.

Save energy and money through
standard upgrades such as:

HW AT and controls.
. _ig}'l.irlg sysbems.
Matars and pumps. . S.Jildirlﬁ aubamation

sysherms.

About Energ}r Smart

Sinee 2010, Ennrg\y Smart has helpea I:"h:rg'r’ Maw
Orleans customners save energy and mioney h:f provid g

cash incentives for CCIITPH 'E \'.‘I'II:"'EI'}' I:"H: CIency IJDEI'-HUES.

2) entergy

« Relr igeration sysbems.

- ':urnpr Eh}E".‘I -\'!il 5:.'}'.1!'I'Ih.
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Compressed Air Overview

A
)
EnergySmart =

= A New Orleans Program

Compressed Air u“ering

ner ma MIPIESSEd Aur o TNg Provoes I'Cti__'\lH::ll" ﬂ..:ﬂl_l_i"l""l.'u CHTWETS TO » ¥ 3T FE QI Ak, pemerall Substanbal
The Energy Smart Cos Air offering cadh g to identify leaks, generating substantial

cnr.-rgy ﬂl'ld Coest H'\!II’IF 'Inr Eﬂtl‘f!l"’ Nt\"’ DI‘IEN‘IS cusiomers.

Leak size Annual energy cost of leak®
1f&4 inch $17

Did you know?

20-30%

of a cnmpre'ss.c:rrs. output can be wasted due to

1/32inch $60

compressed air leaks. 1/16 inch $241

* A zsumes BO Pig hn-sl'rh: operation. $D.'ID_|"«W|'..

Incentives
Cq:-mpressed air system operating schedule Incentive””
247 operation (24 hours/day, 7 days/week) $90 per leak repaired
Thres-shift (24 hours/day, 5-6 days)/wesk) $85 per leak repared
Tworshift (18 hours/day, 5-7 days fweek) £50 per leak repaired
Single-shift (8 hours/ day. 5-7 days/'week) £30 per beak recaired

® Incentive caps a|:||:||'|r. see page I

Requiremenl:s

v A leak Sy aof all :urrpre-sstn:l air distribution and COMpressec ar CONS g, equipmaent must be :url'q:lel:r_-d with an ultrasanic leak
detector capable o eEasLIring dB.

o Al leaks identfied :Lnrg aleak survey must be tagged and mcuded n noentree application, 'EGH\:I-ES.I of whether |:|'|l.=3,I are repalrccl.

+ Customners must leave leak tags n placc for 12 months

* Compressed air systems capable of air or data |-:hgg|rg sk submet kogpng data (two weeks prior to repairs and two weeks post
repairs).

+ Al leaks |arg=r than 1 CFM must be fixed.

+ Repaired leaks are not =||E|Hc far incentrve for fve years after the nital leak repar incentrve: new leaks are :||g|mc annually far

IO iees.

EI'II“ Senart 5 a LA'.I—P'II'IFh.'H Ay wHeiuncy g DETam Servetcmc Dy D Pirm D Dty Cooorredl et sstmansutioreed] by

. 3 entergy

Enbargy Maw Orlians, LLC. £202% Enber gy Sarvecas, LU Al Rights R




EnergySmart>

* A New Ocleans Mrogram

Compressed Air offering application process

Under $5,000 estimated incentive Over $5,000 estimated incentive

o y g
NO pre Jpp’ﬂvll roqurod Fre-aperoval requared

C C < R | T 3
1. Engage Enargy Smart trada ally to comglote laak survey. Trade ally wi Engags Energy Smart trade ally to complate losk survey. Trade aly will tag
= s I " 4 and catalog all loaks found.

tag and catalog aff leaks found
2 Teade ally vupans luaks by raplocing o sopbisins baally st 2 Trade ally submits pre-approval application package to the Energy Smart
, » . program inchuding

3. Trade ally submits application package to the Enargy Smart program T
~ ' A=) o " y .

nchiding [0 Compressed Air Loaks Apphication workbook. survey tabs comglete.
i 3
< ~ z
~ 4 ) " One Entargy Now Orleans bill for project ste
Compressed Air Leaks Application workbook. all tabs comglete - 3 Tt
Project #emized proposal

O
O
[0 W-9 o incentive payee
O

D 4 y
Fhotos of comprassor name plates

One Entergy New Orlaans bl for project site
pra,nc: itemaed invosce.

W9 for incentive payee Z g
Photos of compressor nama plate D Fre-lagyg cala (4 svadeble)

Energy Smart program performs site visit and issues pre-approval natice.

w

Oooononoo

Pre- and post-dogging data (# available)

I

- < ¢ Teade ally repars leaks by replacing or repairing faulty equipment
4_Energy Smart pertorms site inspection and issues inceniive check x K g Y Squipt

T'ax aby submets '.o"‘ck:-:r ::-)CIAAf'G to the E'mf.y Smart program

paymant.
nOudng
D Compressed Air Loals Apphcation workbook. al tabs complete.
D Proect temized mvorce
D P oiEee cata 4 avax[ab-: L

& Energy Smart performs site inspection and ssues incentive chack payment

For self-install projects. not engaging o trade dlly, please co entative fo ge! started.

Incentive caps

24/7 operation (24 hours/day, 7 days/week) $40 per compressor HP or total project cost
Three-shift (24 hours/day, 56 days/week) $37 per compressor HP or total project cost
Two-shift (16 hours/day. 5-7 days/week) $27 per compressor HP or total project cost
Su‘gle—zhuﬂ (8 hours/day. 5-7 days/week) $14 per compressor HP or total project cost

Scan the QR code to download the application.

For more information sbout this and other Ener 2y Senart offerings. visit ener, ola.com. email inf rgysmartnola.com
E k- BY
or eall 504-229-6868.

Fciancy progrum develeped by e Now Ovesss Cay Coundd and sdenistonnd by

megy Sarvicas, LLC. Al Righte Resarved a entergg

Enurgy Smant s & compe

Entergy Now Orleans LLC. 220!
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Community Outreach Event Pictures
February 2, 2026: Super Tax Day at Holy Cross University

| Energyey @ sowmestt
| E%ﬁfﬂ;uyﬂg 8 sowgpmanrdiote
Reduce energy use.
Lower your bills.
Boost your home's comfort.

4, Eranhome nergy sssessments.
4, Fres energy-sving products. f
| 4 Discounts t the Online Marketplace, I
| %) Robates on ENERGY STAR? appliances. E
14 Bree or low-cost additional upgradess \
» fiv sealing.  « Attic insulation.
*Duct saaling + §/C b

Scan here

February 9: Customer Appreciation Day at Canal St. CCC

o

A New, oyjeans Program
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March 6: Go Red for Women Luncheon

Energy 3
Bl @ i

AL

Reduce energy use.
Lawer your bills.
Boost your home's comfort.

Upgrade to an Energy Smart home with:
4 Fras home energy assessments.

41 Fres snargy-saving praducts.

4 Discounts ot the Online Markelplace.

{4 Rebates an ENEAGY STAR” sppliancas.

T4 Freeorlow-cost additiansl upgrads
+dirsecling. + Atic insulation.

Duct sealing, + 4/C tune-u
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March 16: Delachaise Neighborhood Association Meeting

March 28: Dillard University Health Resources Fair

~
s
r

v‘miiﬂl

Reduce energy use. , K

Lower your bills. American
Boost your home’s comfort.

ad to an Energy Srmert homa with:
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March 27-29: Home & Garden Show

Reduce energy use.
Lower your bills.
Boost your home's comfort.

Upgrade to an Energy Smart home with:
§1 Free home energy asscssments,
Free energy-saving products.
% ! Discounts at the Online Marketplace.
§. Rebates on ENERGY STAR® appl

EnergySmart™

April 10: Wellness Collective Movie and Easter Egg Hunt
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March 11: Mid-City Neighborhood Association Meeting

! Reduce energy use.
| Lower your bills.
1 Boost your home's con

i Upgrade to an Energy Smart h¢

Free home energy assessments
Froe energy-saving products.
Discounts at the Online Marketp|
Rebates on ENERGY STAR® appl
Free or lowcost additional upgrad

Air sealing. - Altic insulation,

+Duct soaling. - A/C tine-ypg,

April 28: District D Walkdown
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May 27: District E Neighborhood Walkdown

21h- @

Entergy New Orleans crews joined customer service managers and Energy Smart representatives
for a community walk down in Council District E to proactively identify infrastructure needs ahead
of hurricane season.@

a Entergy New Orleans
-®

Crews identified seven locations for preventative maintenance, including replacing cross arms and
completing minor repairs to help reduce outages and improve reliability for customers. See less
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